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‘Me Worry?’ 
Cans No Threat, 
Botile Men Say 


Canned Pop and Wine 
Invasion Shrugged Off 
as ‘Not Here to Stay’ 


New York, Aug. 12—Though the 
ratio of soft drinks sold in bottles 
to the amount sold in cans is about 
215 to 1, glass makers are showing 
signs of nervousness about the 
cloud “no bigger than a man’s 
hand.” 

Not so long ago all beer was sold 
in bottles—sometimes brown but 
always glass. Today more than one 
in four beer packages is made of 
metal. 

Whether or not the inroads thus 
far made by the can makers in the 
soda pop market will grow, as in 
the case of beer, to serious pro- 
portions is the question glass 
makers are pondering. Following is 
an AA roundup on the can-bottle 
picture: 


s Last year, about 38 billion metal 
cans were used in this country. 
About 26.5 billion of these were for 
food products. Some 6.3 billion 
cans were used to bring beer to 
consumers, while 15.7 billion bot- 
tles did the same job. 

In the soft drinks field, 28 bil- 
lion packages—most of them 
glass—sufficed to slake the Amer- 
ican thirst. 

But glass makers are becoming 

(Continued on Page 92) 


impreved “Vaccinated” cotton dyes deeper, 


Fabrics becomes rot and” mildew 


a 


Building 
Sales 
ab 


Increased eye-and-buy appeal 


added with’ plastic packages — 


INFORMATIVE—Monsanto Chemical Co., St. Louis, has scheduled the 
above “company-wide” spread, part of a six-page insert which will 
appear in Chemical Week, Time, U. S. News & World Report, Busi- 
ness Week and Newsweek in the next 60 days. Though Monsanto 
has since 1938 run general interest ads, present reader-interest ad- 
vertising points up the company’s standing in a “mankind-serving” 
industry. Gardner Advertising, St. Louis, is the agency. 


20-30% Decline in Sales Sends Toy Makers 
Hustling for Public Relations Counsel 


New York, Aug. 12—The toy 
industry, beset by the toughest 
selling year since World War II 
and an estimated 20-30% drop in 
sales against the first six months 
of last year, is going into public 
relations and publicity in a big 
way. 

In the last 13 years, toy selling 
has grown from a $275,000,000 six- 
weeks business to a nearly $1 bil- 
lion year-round industry. In the 
first ten months of 1954, toy man- 
ufacturers expect to do as much 


Wichita Used Car Dealers Ask $6,000,000 
in Anti-Trust Suit Against New Car Sellers 


WIcHITA, Kan., Aug. 13—Two 
Wichita used car dealers are ask- 
ing more than $6,000,000 in dam- 
ages in an anti-trust suit charging 
that 12 new car dealers and their 
dealer associations organized eco- 
nomic boycotts against newspapers, 
radio stations and outdoor adver- 
tising firms which accepted new 
car ads from used car dealers. 

Eagle Motor Co. said that dam- 
age to its trade name and loss of 
profits since October, 1952, when 
the alleged conspiracy was said to 
have been organized, amounted to 
$900,000, and Don Schmid Packard 
Co. estimated its loss at $1,150,000. 
Both firms are asking triple dam- 
ages. 

The used car dealers said the 
oversupply of new cars enabled 
them to undersell franchised deal- 
ers. They said they are unable to 
maintain this new car business 
without newspaper and radio ad- 
vertising. 


s The complaints contend that the 
Wichita Automobile Dealers Assn. 
and the member dealers applied 
pressure on newspapers and other 
advertising media to reject new car 
ads from Schmid and Eagle. The 
complaints added that the dealers 
were aware of the fact that reve- 
nue from the members of the asso- 
ciation directly or in cooperation 
with manufacturers and suppliers 
greatly exceeded revenue from 
used car dealers. 


Jack Speer, advertising manager 
of the Wichita Eagle, ‘vid AA that 
starting tomorrow the Eagle will 
carry the used car dealers’ ads. 

The Eagle is operating on what 
is known as the “Tulsa Rule,” 
whereby used car dealers may say 
that they have 1954 models which 
were purchased from other dealers. 
The ads do not refer to the cars as 
new cars or make any reference to 
mileage. 


= In Washington, Joseph B. Dan- 
zansky, counsel for the National 
Used Car Dealers Assn. and head 
of the Washington law firm of 
Danzansky & Dickey, which filed 
the suit, charged that new car 
dealers and their associations have 
operated similar conspiracies 
throughout the country in an effort 
to squeeze used car dealers out of 
the new car business. He said the 
Wichita suit may be the forerunner 
of similar proceedings elsewhere. 

He charged that new car dealers 
attempt to cut off sources of credit 
and financing, force newspapers to 
adopt restrictions on the use of 
terms which indicate a car has not 
been previously used and attempt 
to persuade local and state officials 
to give them information about 
new car sales by non-franchised 
dealers which would help in boy- 
cotting used car dealers. 

Madden, Madden & Sattgast, 
Wichita law firm, joined in filing 
the suit. 


business as they did in all of 1941. 

But the sad fact remains that 
sales for the first half of the year 
are off 20-30% from last year’s 
record business of more than $900,- 
000,000. With Christmas selling not 
too far off—a two-month period 
which still accounts for about 
60% of the annual intake—the 
Tinkertown gears are moving into 
high speed. 


a Toy manufacturers’ generally 
will be content if they close their 
1954 books not more than 10% be- 
low 1953. This is the goal they are 
aiming for; one they think they 
will reach. 

Within the past few months, at 
least eight firms and individuals 
have been appointed to new public 
relations offices by major toy man- 
ufacturers and industry groups. 
They’re gathering up steam for 
the fall push. 

Ideal Toy Corp., the country’s 

(Continued on Page 4) 


‘Red Smear’ Threatens as Toni Puts 
$5,000,000 in Lipstick Campaign Pot 


R&R Edges Out 16 
Agencies Seeking 


Air Force Account 


WASHINGTON, Aug. 12—The Air 
Force announced today that it has 
selected Ruthrauff & Ryan to han- 
dle its $1,000,000 recruiting ad- 
vertising campaign during the cur- 
rent year. 

Of 17 agencies that entered the 
competition, seven—including R&R 
—were invited to make oral pres- 
entations before a board of high 
ranking officers last Thursday and 
Friday. The selection process had 
adhered to a jet-age timetable out- 
lined by the Air Force at a brief- 
ing here July 9. Detailed written 
questionnaires were to be re- 
turned by interested agencies by 
July 20, finalists selected by July 
30, oral presentations on Aug. 4 
and 5, and the winner picked Aug. 
9. 

While the contract was not ac- 
tually signed until today, officials 
said the selection was “on target” 
and that Ruthrauff & Ryan re- 
ceived notice of its success on the 
evening of Aug. 9. 


= Dancer-Fitzgerald-Sample, 
which continues to hold the Army 
recruiting account, was also a fi- 
nalist in the Air Force competition. 
Other finalists were Buchanan Co., 
Calkins & Holden, Fletcher D. 
Richards Inc., McCann-Erickson, 
all New York, and Grant Advertis- 
ing, Chicago. Grant formerly held 
both the Army and Air Force ac- 
counts. 

This is the first year the Air 
Force has contracted independent- 
ly for an advertising agency. Pre- 
viously the Army and Air Force 
accounts were handled by a single 
agency. Just after World War II, 
the account, together with the Na- 
tional Guard account, was handled 

(Continued on Page 8) 


Last Minute News Flashes 
Doherty, Clifford Named for Playtex Hair Cutters 


New York, Aug. 13—The precision products division of International 
Latex Corp. has appointed Doherty, Clifford, Steers & Shenfield to 
handle advertising for Playtex home hair cutters. Foote, Cone & Beld- 
ing, the previous agency, retains the girdles and pillows portion of the 
Latex account and will handle Playtex Living bras, a new line which 
International will introduce next month. 


Towle Silver Switches to Cunningham & Walsh 


NEWBuRYPORT, Mass., Aug. 13—Towle Mfg. Co., silversmith, has 
switched its account from H. B. Humphrey, Alley & Richards, Boston, 
to Cunningham & Walsh, New York, effective Jan. 1. 


Brisacher, Wheeler Adds Droste Cocoa Account 


New York, Aug. 13—H. Hamstra & Co. has appointed Brisacher, 
Wheeler & Staff to handle advertising for Droste cocoa and chocolates, 
imported from Haarlem, Holland. G. B. Woodin Co. formerly handled 


the account. 


Walter Johnson to Retire from SNPA 


CHATTANOOGA, Aug. 13—Walter C. Johnson, who has been associated 
as member, officer or director of Southern Newspaper Publishers 
Assn. for 50 years, and who has served as secretary-manager of the 
association for the past 15 years, has advised members that he will 
retire following the SNPA convention in Boca Raton, Nov. 8-10. Tom 
Tanner, longtime member of the headquarters staff, will succeed Mr. 


Johnson as secretary-manager. 


(Additional News Flashes on Page 93) 


Top Lipstick Makers to 
Spend $20,000,000 for 
Advertising Next Year 


By Lawrence Bernard 

NEw York, Aug. 12—Get set for 
the biggest red smear campaign 
in history. 

This one will take place on the 
lipstick-laden faces of the nation’s 
female population as they do their 
bit to settle the upcoming battle 
between two lipstick giants, al- 
ready entangled, and a new goliath 
entering the red ring this week. 

A woman, most surveys show, 
would sooner paint her lips than 
brush her teeth, and lipstick con- 
stitutes the most universally used 
cosmetic. This explains, in part, 
why Toni Co. division of Gillette 
Co. in three days blasts off a re- 
ported $5,000,000 campaign to in- 
troduce Viv under the theme, 
“Never Before a Lipstick So Red” 
(AA, May 24). 

Viv was reported on the test 
market a little less than a year ago 
and, after research, Toni decided 
to go with an item combining the 
advantages of both indelible and 
creamy lipsticks. Toni believes 
that, first and foremost, women 
buy lipstick for color and will em- 
phasize that each of its six shades 
—from pink to plum—is “vivid.” 


ws Watching Toni closest will be 
Revlon Products Corp., pioneer in 


(Continued on Page 89) 


Sullivan, Stauffer 
Picked by Revlon 


for Three Products 


New York, Aug. 12—Revlon 
Products Corp. has appointed 
Sullivan, Stauffer, Colwell & Bayles 
to handle Love-Pat cake makeup, 
Aquamarine shampoo and its new 
Silken-Net liquid hair spray. 

A major push is planned for 
Silken-Net, which has been on the 
market only a couple of months. 
An intensive magazine schedule 
has been set for Love-Pat this 
fall. Aquamarine shampoo has re- 
ceived very little advertising at- 
tention lately, and plans for this 
brand are still up in the air. 

William H. Weintraub & Co., the 
present agency for Revlon, has 
handled all three of the products 
in the past. A few weeks ago the 
cosmetics maker announced that it 
was looking for a second agency to 
share increased ad expenditures 
and to service competing products 
(AA, July 19). 

At that time Revlon said Wein- 
traub would continue “to handle 
Revlon’s advertising in all media 
for a majority of currently mar- 
keted basic products.” 

Silken-Net, which claims to be 
a non-stiffening hair spray, is 
being advertised in Sunday supple- 
ments and r.o.p. newspapers. Sing- 
ing radio commercials are running 
in New York, Chicago and Phila- 
delphia. This will be supplemented 


by co-op newspaper ads and tv 
spots. 
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Postal Pay Hike, 
Sans Rate Raise, 
Passed by House 


WASHINGTON, Aug. 
lious House members forced 
through a $150,000,000 pay hike 
for postal workers today, but ad- 
ministration leaders continue to 
warn that the politically-popular 
pay bills will not become law un- 
less Congress also provides higher 
postal rates. 

The bill that went through today 
had been sidetracked by the House 
leadership. It was brought to a 
vote when 218 members signed a 
discharge petition, thus permitting 
the bill to be considered without 
the approval of the rules commit- 
tee. The final roll call showed 348 
for the bill, and 29 voting “no.” 

The bill gives a 7% raise, plus a 
$100 uniform allowance and fringe 
benefits to certain postal workers. 
It establishes a commission to 
study postal job classification reg- 
ulations, but does not grant au- 
thority for reclassification of postal 
workers—a power which Post- 
master General Arthur Summer- 
field has requested. 


= The petition was organized two 
weeks ago when the House voted 
down an administration “package” 
allowing a 5% hike and giving the 
Postmaster General authority to 
go ahead with the reshuffling of 
postal pay scales. 

The package also included postal 
rate increases, including a 4¢ rate 
on out-of-town letters and a 7¢ 
airmail charge. 

When the rebels brought the 
$150,000,000 pay bill to the floor 
today, acting majority leader Les- 
lie C. Arends (R., Ill.) tried to 
stem the tide by warning that the 
postal budget cannot be balanced 
“if fiscal responsibility is to be 
sacrificed for political expediency. 

“T am convinced that to pass this 
bill is but an idle gesture. It is a 
political gesture without substance 


(Continued on Page 6) 


Liquor Ads Saying 
‘Compare the Age’ 
Must Say How Old 


WASHINGTON, Aug. 12—The Bu- 
reau of Internal Revenue has is- 
sued a ruling that the term “‘com- 
pare the age” cannot be used in 
liquor advertising or labeling un- 
less it is accompanied by a state- 
ment indicating the actual age of 
the product. 

The ruling, published in the 
weekly bulletin of the service, 
merely restates a policy which the 
Alcohol & Tobacco Tax Division 
has enforced for a number of 
years, officials said. 

The ruling pointed out that the 
Federal Alcohol Administration 
Act authorizes regulations to pre- 
vent consumer deception and to 
prohibit “irrespective of falsity” 
such statements pertaining to age, 
manufacturing processes, analyses, 
guarantees and scientific or irrele- 
vant matters “as are likely to mis- 
lead.” 

The internal revenue service 
also ruled that ads for a general 
line of distilled spirits need not 
necessarily contain all the manda- 
tory information which is required 
when a specific brand is adver- 
tised. It said, however, that illus- 
trations, symbols, trademarks and 
slogans which are commonly asso- 
ciated with a given product are 
considered to be advertising. When 


‘they are used, they must be ac- 


companied by all the mandatory 
labeling information “in such 
manner as to be both conspicuous 
and readily legible from the nor- 
mal reading distance.” 


11—Rebel- 


Admen Cheer Corn 
in Food Chain’s 
Testimonial Copy 


CuHiIcaGco, Aug. 11—Admen—and 
women—turned model for a Na- 
tional Tea Co. spread appearing in 
the current Everywoman’s. 

Prepared by Rutledge & Lilien- 
feld for the food chain, the ad is 
headed, “Advertising people are 
most critical of advertising 
claims...but here’s one claim on 
which they all agree.. .‘Corn-Fed 
Beef is Best.’ ” 

The copy goes on to explain that 
the London House, a south-of-the- 
river restaurant frequented by 
agency people, “selects its famous 
steaks from corn-fed beef.” This, 
says the ad, is “the same quality 
kind of beef featured by National.” 


a A pro-corn statement by Joe 
Kennedy, London House chef, em- 
phasizes that the restaurant serves 
only “corn-fed beef.” An illus- 
trated testimonial by three Ruth- 
rauff & Ryan people (one of whom 
since has left the agency) contin- 
ues the adman theme with this 
endorsement: ‘Make ours two sir- 
loins and a T-bone, and make sure 
its corn-fed beefsteak!”’ 

A second photo showing George 
Heinemann, NBC-TV director of 
programming in Chicago, and Joan 
Archibald, member of the Rutledge 
& Lilienfeld staff, quotes them as 
saying, “Corn-fed beef is as tasty 
as a new account.” 

Second in the series, the ad was 
preceded by one featuring Chi- 
cago’s Pump Room. In that inser- 
tion, the indorsement of corn-fed 
beef was delivered only by the 
chef. 


in CHICAGO +> 
the London Nouse 
selects its famous steaks from 


~ CORN-FED BEEF 


THE SAME QUALITY KIND OF BEEF 
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FEATURED BY NATIONAL id ; 
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TESTIMONIAL—Admen, adwomen and a tv executive sing the praises 

of corn—when it’s fed to steers—in this National Tea Co. spread 

featuring its beef and that served by a Chicago restaurant. Both 

beefs have their origin in corn, hence the relationship of restaurant 
to food store. 


Built on FHA Scandals... 


Ad Supporting Lumber Dealers Pulls 
Six Times Its Weight at Local Level 


Wood Conversion Co. 
Contributes Only 14% 
in $200,000 Promotion 


St. Pau, Aug. 10—Scandals are 
no prettier in the building field 
than anywhere else, but one man- 
ufacturer has turned quite a series 
of them to good use both as adver- 


FTC's Carretta Suggests Retailers Join 
Forces to Beat Discount House Competition 


New York, Aug. 12—A member 
of the Federal Trade Commission 
suggested today that there may be 
at least two previously untried 
legal weapons for getting at dis- 
count houses which operate in de- 
fiance of fair trade agreements. 

Commissioner Albert A. Carretta 
told the American National Retail 
Jewelers Assn. that retailers who 
find that manufacturers permit 
discount houses to handle their 
products at less than fair trade 
prices ought to take their problems 
to FTC. 

Or, they should get together and 
share the cost of injunction pro- 
ceedings against the offending dis- 
counter. 

Commissioner Carretta acknowl- 
edged that FTC has never pro- 
ceeded against a manufacturer for 
failing to enforce fair trade con- 
tracts, but said he believed that 


New Ansher Glo to Mix & Mateh 


aR hog) 


NEW PATTERN—To introduce its new 
Amber-Glo dinnerware pattern, 
Stangl Pottery, Trenton, N. J., has 
ads like this ready for House & 
Garden and Living for Young 
Homemakers this fall. Arndt, Pres- 
ton, Chapin, Lamb & Keen, Phil- 
adelphia, is the agency. 


retailers could argue that the 
failure of a manufacturer to en- 
force contracts with all outlets 
constitutes an unfair trade practice 
of the type FTC is supposed to 
prevent. 


= “Some might ask, ‘If the Fed- 
eral Trade Commission should take 
such action, would it not-in effect 
be seeking enforcement of fair 
trade agreements?’ My answer to 
that is ‘no.’ The Federal Trade 
Commission would not be seeking 
enforcement of any fair trade 
agreement. It would only be seek- 
ing equal treatment of all distrib- 
utors by the same manufacturer. 

“In compliance with an order of 
the commission the manufacturer 
would have the choice of doing 
one of two things: He could either 
enforce his minimum resale price 
as against all distributors, or he 
could abandon all fair trade agree- 
ments.” 

He noted that the Department of 
Justice is currently taking the 
position that retailers cannot com- 
bine for the purpose of enforcing 
compliance with a fair trade 


; | agreement. 


= “I regret to say that I respect- 
fully disagree with such interpre- 
tation of the law. It is my opinion 
that two or more _ individuals, 
whether competitors on the same 
business levels or not, may com- 


.|bine when they seek only enforce- 


ment of a legal] contract.” 

While he pointed out that re- 
sponsibility for fair trade enforce- 
ment rests with manufacturers, he 
stressed that the law authorizes in- 


| junction action by retailers who 


are injured. The retailer is often in 
a better position to get enforce- 
ment than the manufacturer, he 
said, because the retailer can pro- 
ceed against price cutting on all 
fair traded items, while the man- 
ufacturer can protect only his own 
products. 

Since retailers often cannot af- 

(Continued on Page 94) 


tising and to advance its favorite 
thesis that lumber dealers need to 
do more aggressive selling. 

The advertiser is Wood Conver- 
sion Co., manufacturer of Balsam- 
Wool and Nu-Wood insulating 
materials. The occasion was the 
far-flung FHA investigations 
which have been going on in 
Washington for a number of 
months now, and which have im- 
plicated not only builders but also 
buiiding materials suppliers in 
charges of fraud and extortion. 

Out of this unsavory potage, the 
St. Paul supplier has managed to 
concoct the most successful one- 
shot promotion in its history. 


s Actually, the promotion was 
“one-shot” only in the narrow 
sense that it was built around one 
piece of national advertising—a 
page in the July 31 issue of The 
Saturday Evening Post. How ex- 
tensive it really was, though, is 
proved in the fact that the cam- 
paign idea stimulated local dealers 
(Continued on Page 64) 


Solid Jazz Notes 
Invade Stolid WQOXR 


New York, Aug. 11—WQXR, of 
all stations, is going in for jazz. 

To people hereabout, this devel- 
opment is about as shocking as 
finding a cheesecake picture on the 
front page of the always-proper 
New York Times. . 

The good-music station (which 
is owned by the Times) will start 
its first regular weekly jazz series 
Monday (9:05 p.m., EDT). John 
S. Wilson, jazz critic of the Times, 
will preside over the 30-minute 
program, which will feature the 
best in this  characteristically 
American art form. 

Coca-Cola Bottling Co. of New 
York will sponsor this record and 
interviews program. Hilton & Rig- 
gio is the agency. 


Apple Growers Plan Drive 
The Appalachian Apple Service, 
a four-state growers’ organization, 
has begun planning a nationwide 
advertising campaign for apples 
from the Virginia, West Virginia, 
Maryland and Pennsylvania areas. 
The drive will be financed with a 
minimum of $100,000 obtained 
from a 2¢ per bushel fee. The 
group has reelected the following 
officers: Charles Packard, Roar- 
ing Springs, Pa., president; J. B. 
Bonham, Chilhowie, Va., v.p.; Mal- 
colm Brown, Martinsburg, W. Va., 
treasurer, and Carrol R. Miller, 
Martinsburg, secretary-manager. 
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Guinness Stout 
Retires to Erin 


and Import Status 


American Loyalty to 
Pale Beer Untraduced 
by Dark Irish Beverage 


Lone IstANpD City, Aug. 10— 
There’s apparently no persuading 
Americans to drink anything but 
light, dry beers, if the experience 
of the makers of Guinness stout is 
any criterion. 

Guinness officials have an- 
nounced they plan to abandon a 
five-year experiment this week. 
There’ll be no more of their dark 
Irish brew made in this country. 
Henceforth all Guinness stout will 
be imported from Dublin, as had 
been the practice till 1949. 

The Guinness venture into brew- 
ing the stuff right here started out 
boldly in ’49, when, industry fig- 
ures show, 44,000 barrels of stout 
were brewed. Production dropped 
back to 38,000 barrels the follow- 
ing year, but then came a boom 
to 50,000 barrels in 1951. That 


(Continued on Page 28) 
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GIRL’S BEST FRIEND—De Beers Con- 

solidated Mines Ltd. plans a fall 

drive using ads like this to promote 

the necessity of diamonds in affairs 

of the heart. N. W. Ayer & Son is 
the agency. 


Magazine Campaign 
Slated for De Beers 
Diamonds This Fall 


PHILADELPHIA, Aug. 11—The tra- 
dition of the diamond engagement 
ring will be the central theme of 
a 12-menth campaign to begin 
Sept. 1 for De Beers Consolidated 
Mines Ltd. 

Eight full-color pages have been 
slated for Life, Look and The Sat- 
urday Evening Post. Charles Rain, 
Jonathan Wilde and Pierre Ino of 
Paris will contribute fine art paint- 
ings to illustrate the ads. 

The ads will be aimed at keep- 
ing up the tradition of the diamond 
engagement ring, which now ac- 
counts fer 60% of retail diamond 
sales. De Beers will also put more 
emphasis on sales of rings to those 
who did not buy a diamond ring 
when they became engaged, or who 
bought ene of unsatisfactory size 
or quality. 

N. W. Ayer & Son, the agency, 
has also planned two-color bleed 
ads plugging diamonds as a gift in 
The New Yorker, Time and Town 
& Country, with eight insertions 
each. 


Calvert Promotes Brady 

John L. Bratly Jr., formerly an 
associate editor of Liquor Publica- 
tions before joining Calvert Dis- 
tillers Corp., New York, several 
months ago, has been named pub- 
licity manager of Calvert. 
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Landers, Frary Buys 
Net Assets of Dazey 
Corp. for $1,500,000 


New BriTAINn, Conn., Aug. 11— 
Landers, Frary & Clark, manufac- 
turer of Universal household ap- 
pliances, has purchased the net 
assets of Dazey Corp., St. Louis 
manufacturer of kitchen utensils, 
for $1,500,000. The purchase does 
not include Lloyd Scruggs Co., 
Festus, Mo., manufacturer of small 
electric motors, a Dazey subsid- 
iary. 

The Dazey Corp. plant in St. 
Louis will be operated as a unit 
of LF&C under its present man- 
agement, and its product line will 
be added to the Universal line and 
sold by the present Landers sales 
organization. 

As of Sept. 1, Goold & Tierney, 
agency for LF&C, will take over 
Dazey Corp. advertising now han- 
dled by Glee R. Stocker & Asso- 
ciates, St. Louis. 


s In a joint statement on the pur- 
chase, Bret C. Neece, president of 
Landers, and William E. Gundel- 
finger, president of Dazey, pointed 
out that Landers’ salesmen now 
call on the same companies which 
distribute Dazey products. “We be- 
lieve that the purchase of Dazey 
by Landers will strengthen the po- 
sition of both companies in the 
housewares field,” they said. 

LF&C was founded in 1842. It 
has 3,400 employes. Its principal 
factories are in New Britain. Its 
major products are small electrical 
appliances, vacuum bottles and 
food choppers. 

Dazey Corp. was founded in 1899 
in Dallas. At the turn of the cen- 
tury it moved to St. Louis. It has 
400 employes. Its principal prod- 
ucts are can openers, egg beaters, 
juicers, churns, coffee dispensers, 
jar lid removers and ice crushers. 

In 1953, LF&C is reported to have 
spent $773,262 for advertising, of 
which $648,606 went into maga- 
zines, $16,306 into newspaper sup- 
plements, and $108,350 into net- 
work television. In addition, it 
spent an undisclosed amount for 
point of purchase, transportation, 
direct mail and co-op advertising 
Dazey spent close to $60,000 in 
magazines in ’53, and additional 
sums in co-op and direct mail. 


Lee Introduces Hair Spray 

Sof-Set No-Lac, a hair spray 
without lacquer, has been intro- 
duced by Lee Ltd., New York, in 
more than 25 major markets, 
backed up with a heavy schedule 
of cooperative newspaper ads, 
mostly 1,000-line. The newspaper 
campaign, which started Aug. 4, 
will run for at least a month, fol- 
lowed by tv spots. Milton Wein- 
berg Advertising Co., Los Angeles, 
is the agency. 


CLEAN SHOW—Yes, she’s taking a 
bath. On television. She'll use 
nothing but Allen B. Wrisley Co. 
bath products. The ablutions will 
take about a minute on the com- 
pany’s “Charm Salon” (WGN-TV, 
Chicago). Fulton, Morrissey Co. is 
the Wrisley agency. 


got THE 
ceca OF WHEAT: 
aguT COMBINATION 


es ; a 


RIGHT COMBINATION—Jack Cornelius, exec. v.p. of BBDO, discusses 
plans for Cream of Wheat Co.’s fall campaign with D. F. Bull, pres- 
ident and general manager of the company. The campaign, high- 
lighted by a full-color page in the Oct. 30 issue of The Saturday 
Evening Post, will promote the cereal as a “Father ’n’ Son Favorite” 
and includes a radio-tv spot promotion in 90 key markets. 


1951 Corporate Ad Budget Ratios 
Show Over-All Drop, Some Increases 


AA Projects internal 
Revenue Figures on Ad 
Expense, Sales for 1951 


WASHINGTON, Aug. 11—In 1951 
there was a drop in the percentage 
of sales and receipts spent by all 
corporations for advertising, as 
compared with the previous year. 

This is indicated by preliminary 
data released by the Treasury De- 
partment on corporation income 
tax returns for the year 1951. 

For the third year, ADVERTISING 
AGE has taken this data and, by 
comparing sales and receipts with 
advertising expenditures, extract- 
ed the percentages spent for ad- 
vertising by all corporations in 
1951. 

The over-all picture for 1951 
follows the pattern AA noted for 
1950, which reflected a decrease 
from 1949 figures. 

In 1949, advertisers had begun 
girding for competition after four 
years of postwar coasting while 
consumer needs and demands were 


‘|high. In 1950, the normal market 


patterns which might have been 
expected were shattered by the 
explosion of the Korean War. 


# So, in 1951 we find a similar 
picture, but with some important 
differences. On examination of the 
tabulation accompanying this 
story, which shows comparative 
figures from 1945 through 1951, 
it is primarily in the construction 
and manufacturing fields that the 
continuing drop of advertising in 


Ekco Spending Over 
$500,000 in Six-Month 


Houseware Drive 


Cuicaco, Aug. 12—Ekco Prod- 
ucts Co. ad spending in the last 
half of this year will total $550,000. 

Maurice B. Cossman, advertising 
director of the housewares manu- 
facturer, said space in magazines— 
Ekco’s principal medium—is up 
15% over the corresponding peri- 
od last year, and the highest in 
the company’s history. 

Ekco is either running or sched- 
uled in 18 magazines and has an 
aggressive co-op program in the 
works, he said. The magazine list 
includes Better Homes & Gardens, 
Better Living, Family Circle, Holi- 
day, House Beautiful, House & 
Garden, Household, Ladies’ Home 
Journal, Living for Young Home- 
makers, Look, Mademoiselle, Mc- 
Call’s, Modern Bride, The New 
Yorker, The Saturday Evening 
Post, Successful Farming, Sunset 
and Woman’s Home Companion. 

Dancer-Fitzgerald-Sample, Chi- 
cago, is the agency. 


relation to sales is revealed. 

The drop was noted especially 
in manufacturing industries, whose 
efforts as a matter of course would 
be turned to the making of war 
material, or who would be af- 
fected by shortages. 

Beverage, tobacco and apparel 
manufacturers not only show a 
continued increase in percentage 
spent for advertising, but 1951 
turns out to be their highest year 
since 1945. 

In the retail category, while no 
class regained its 1949 top position, 
only two classes, food stores and 
drug stores, show a drop from 1950, 
while all others show increases. 


= The picture in the finance-in- 
surance-real estate group is almost 
all one of increase, as is also the 
case for the service group; in fact, 
in a great many sub-classes, 1951 
sets a new high for the seven-year 
period from ’45 through ’51. Here, 
of course, materials shortages be- 
cause of Korea had the least ef- 
fect, and the competition for in- 
flated incomes was sharper. 

The Treasury Department’s pre- 
liminary report shows that in 1951 
there were 687,310 returns, 3% 
more than 1950’s 665,992. Of these, 
652,376 were from active corpora- 
tions, of which 439,047 (compared 
with 426,283 in 1950)showed a net 
income amounting to $45,333,173,- 
000, 3% greater than the $44,140,- 
741,000 reported in 1950. 

Taxes, as readers may remember, 
went way up in 1951. These cor- 
porations paid 28% more in total 
tax in 1951 than they did in 1950. 
They also paid 23% more in in- 
come tax, 77% more in excess 
profits tax. 


= There were 213,329 returns with 
no net income, 5% more than in 
1950, and 34,934 returns of inac- 
tive corporations, a decrease of 
5% from 1950. 

The fact that taxes rose as they 
did, and that a good chunk of the 
increased income is probably due 
to government spending rather 
than consumer spending, makes 
the slight drop in the ratio of ad- 
vertising to sales understandable. 
In fact, one might have expected 
it to be greater for those corpora- 


tions which were most involved in g 


manufacturing war materials. 


On the other hand, the increase} | 


in ad spending by the finance and 
service industries, which had 
shown a decrease the previous 
year, indicates a healthy adjust- 
ment to the economic situation. 
The figures presented here by 
ADVERTISING AGE are based on a 
preliminary report by the Internal 
Revenue Bureau on the returns 
of all corporations. Partnership 
(Continued on Page 90) 


Brewery Ad Costs Per 
Barrel Up 5.5% in ‘53 


Sales Loss Because of 
Milwaukee Strike Is One 
Reason for the Increase 


CuHicaco, Aug. 10—On the aver- 
age, it took 43.05¢ worth of maga- 
zine, newspaper and network ra- 
dio and tv advertising to move 
each of the 45,941,000 barrels of 
beer and ale sold by 18 leading 
breweries in 1953. This was a 5.5% 
increase over the 40.79¢ spent in 
these media to advertise each of 
the 45,386,000 barrels sold in 1952, 
when sales were 1.2% less than in 
1953. 

The figure was developed in a 
study by ADVERTISING AGE in which 
magazine, newspaper, radio and tv 
network expenditures for space 
and time were related to brand 
sales for 1953. It should be pointed 
out, however, that expenditures in 


the above media by brewers usual- 
ly account for less than one-third 
of brewers’ total promotion bud- 
gets, with the bulk of the appro- 
priation going into signs and dis- 
plays, point of sale material, out- 
door, spot radio and tv, etc. The 
total beer advertising expenditure 
per barrel in 1953 is estimated at 
$1.40 by Research Co. of America, 
which says that the figure has cur- 
rently risen to about $1.50. 

The measured ad cost of each 
case of beer (24 bottles or cans of 
12 oz. each) sold in 1953 was 3.12¢, 
compared with 2.96¢ in 1952. (In 
converting barrels to cases, the AA 
study used the standard 31-gal.- 
per-barrel figure.) 

Total measured ad investment 
by these breweries increased from 
$18,515,420 in 1952 to $19,779,625 
in 1953—a gain of 6.8%. From 

(Continued on Page 52) 


Two-Thirds of Big Agencies Set Minimum 
on Size of Account They Will Handle 


Cuicaco, Aug. 12—In the June 
21 issue, ADVERTISING AGE said edi- 
torially that bigger agencies tend, 
more and more, to set minimum 
limits on the accounts they handle, 


with the conventional limit in the} 


upper strata being $300,000. 

This assertion promptly brought 
a letter from Ben Duffy, president 
of Batten, Barton, Durstine & Os- 
born, the second largest agency in 
the world according to AA’s annual 
tabulation, in which he said BBDO 
has no lower limit on the size of 
accounts. To prove his point, Mr. 
Duffy said that in 1953 81 of the 
agency’s 158 clients billed less than 
$300,000, and 45 of them billed 
less than $100,000. 

To determine the general prac- 
tice in regard to fixing a minimum 
on accounts among large agencies, 
ADVERTISING AGE queried agencies 
billing $5,000,000 or more on their 
practices, and received replies 
from 43. 


ws Of the 43, 16 said they had no 
minimum for accounts, but in al- 
most every case they indicated that 
accounts below a certain. size 
would not fit into their operations; 
27 reported that accounts below a 
fixed minimum were not handled, 
although here again a considerable 
amount of flexibility (“It depends 
on the circumstances”) was indi- 
cated. 

Here’s how the 27 agencies 
which say they have a minimum 
figure for clients line up: 

2 say that they have a breakeven point, 
or generally don’t try for accounts 
billing less than $500,000 

4 have a $200,000 minimum, or its 
equivalent 

1 has a minimum of $120,000 or its 
equivalent 


RAY C. SENATE has been promoted 


from a sales representative in the 
Chicago office of Household to 
sales promotion manager of Cap- 


per’s Farmer. Mr. Senate will move 
to the Topeka headquarters of 
Capper Publications on Sept. 1. 


4 have a minimum of $100,000 or its 
equivalent 

have a minimum of $80,000 or its 
equivalent 

1 has a minimum of $67,000 or its 
equivalent 

have a minimum of $50,000 or its 
equivalent 

(Canadian agencies) have a minimum 
of $20,000 

asks an income of only $1,000 the first 
year 

said they have a minimum, but did 
not specify what it is 


2 


5 


— 


a Although ADVERTISING AGE gets 
the impression fhat in some cases 
the minimum size of account which 
will be handled was cut somewhat 
below actual practice by some of 
the respondents, the study indi- 
cated a considerable amount of 
concern over the problems of 
smaller advertisers. 
For example, Barry Ryan, pres- 
ident, Ruthrauff & Ryan, said: 
“Our agency has no minimum 
(Continued on Page 90) 


Okay to Associate 
Oleo with the Farm, 
FTC Examiner Says 


WaAsHINGTON, Aug. 11—A Fed- 
eral Trade Commission hearing 
examiner ruled today that E. F. 
Drew Co., New York, should be 
permitted to continue using the 
name “Farm Queen” as a trade 
name for its margarine. 

The _ decision, by examiner 
Everett F. Haycraft, is subject to 
review by the full FTC. 

The complaint against Drew 
contended that the use of Farm 
Queen causes the public to assume 
that margarine is a dairy product. 
The commission also objected to 
several advertising phrases used to 
promote the product. 


a In his decision, Mr. Haycraft 
said there are so many activities 
associated with the farm other 
than dairying that the use of the 
term “farm” in a trade name does 
not suggest a dairy. “Further- 
more,” he said, “the principal in- 
gredients of margarine are grown 
on the farm.” 

He said there was no evidence 
that the terms “country fresh” and 
“dairy sweet flavor and quality” 
have a tendency to cause the pur- 
chaser to believe the product is a 
dairy product, but he said the 
terms “churned to delicate, sweet 
creamy goodness” and “the same 
day-to-day freshness which char- 
acterizes our other dairy products” 
do have a tendency to deceive, and 
should be prohibited. 
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20-30% Decline in Sales Sends Toy Makers 
Hustling for Public Relations Counsel 


(Continued from Page 1) 
largest manufacturer of dolls and 
plastic toys, appointed Melvin He- 
litzer as its new director of public 
relations. Mr. Helitzer was former- 
ly public relations director of Toy 
Guidance Council Inc. and was 
the 1953 winner of the Edward L. 
Bernays award for “contributing 
to the public interest in an out- 
standing way.” 

Succeeding Mr. Helitzer at Toy 
Guidance Council is David T. 
Marke, former education editor of 
the Associated Press, who was 
named to the post of assistant to 
the president in charge of public 
relations. Arnold Bolka, formerly 
with Cunard Steamship Co., was 
appointed publicity director by the 
council, and Shirley Alpert was 
named director of radio and tele- 
vision. 


= The Toy Mfrs. Assn. of the USA 


recently announced the appoint- 
ment of the Elizabeth Manning 
public relations organization to 
open a fulltime publicity opera- 
tion. 

Transogram Co., one of the coun- 
try’s top game manufacturers, add- 
ed Bea Mitchell, formerly with 
Arnold Bernhard & Co., as its 
new publicity manager. 

Bosh Stack & Associates was 
named by Ed-U-Cards Inc., major 
children’s card game producer, to 
direct publicity activities this fall. 

Milton Bradley Co., one of the 
oldest toy manufacturers in the 
country, recently appointed Ruth 
Millard & Associates as its public 
relations consultant. 


ws Lynn Farnol & Associates has 
been reappointed by A. C. Gilbert, 
the Erector Set and American Fly- 
er train giant, to handle its Christ- 
mas publicity program. 


Milton Riback & Associates was 
named by Product Miniatures Co. 
to handle publicity and promotion 
on its model truck line. Numerous 
other public relations companies 
have had their contracts renewed. 

Budgets, too, have soared, rang- 
ing in size from a reported $50,000 
publicity appropriation for the Toy 
Mfrs. Assn. down to $5,000 for a 
six months effort on the part of 
individual manufacturers. Among 
the largest of all appropriations is 
that of the Toy Guidance Council 
which several months ago (AA, 
Feb. 11) announced a $1,300,000 
advertising-publicity fall promo- 
tion in which will be included some 
$500,000 for local television shows. 


Bishop Names Mermelstein 
Attorney Milton E. Mermelstein 
has been named secretary of Hazel 
Bishop Inc., New York cosmetic 
maker. Mr. Mermelstein was one 
of the four defense attorneys in 
the recent stockholder’s suit 
brought by Miss Bishop (AA, Feb. 
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Leaders! 


AG 


lating in Iowa. 


1,310,000 


IOWA PEOPLE 


». LHE 


DES MOINES SUNDAY 


REGISTER 
(more than 500,000 copies) 


and you can reach any and all age groups. . . Teens to 
Twenties, Young Marrieds, Family People, Community 


15 to 24—75% are readers 
25 to 34—73% are readers 
34 to 44—71% are readers 
45 to 54—67% are readers 


...a@s reported by the Advertising Research Founcation 
in its first statewide audience study of 14 Sunday newspapers circu- 


For complete facts on where these people live, what they earn, and 
what they own, see “A Study of the Des Moines Sunday Register 
Audience in Iowa.” For details on how to get your copy, write 
Advertising Research Foundation, Inc., 11 West 42nd St., New 
York 36, New York. 
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Highlights of the Week’s News 


Cosmetic industry braces for a big! 


red war as lipstick makers get 
ready to battle it out with some 
$20,000,000 allotted to next year’s 
advertising campaigns ..Page 1 


Ruthrauff & Ryan is tapped by the 
Air Force after 17 agencies are 
screened to see who would han- 
dle the current recruiting cam- 
paign and its $1,000,000 budg- 
et 


Postal pay raise is passed by the 
House but the administration 
still insists that the politically 
appealing measure won’t suc- 
ceed unless postal rates are also 
increased 


Guinness stout will become an im- 
ported beverage again as the 
Irish brewer decides that the at- 
tempt to make it here was a 
mistake 


Minimum sizes of accounts they 
will handle are set by two-thirds 
of the big ad agencies, an AA 
poll of the over-$5,000,000 brack- 
et shows 


Beer advertising costs increased 
5.5% last year so that it took 
about 43¢ to move a barrel of 
brew, according to AA’s annual 
tabulation 


Florists who dislike the “please 


omit flowers” line in death no- 
tices and try to prevent its pub- 
lication seem to be going a little 
too far, AA comments in an 
ree Page 12 


Variety chain volume increased 
slightly last year despite eco- 
nomic deflation, with jewelry 
showing the biggest gain, a 
Harvard Business School study 
finds 

Dairy product promotion should be 
changed and expanded, Politz 
Research indicates after check- 
ing public feeling about milk, 
butter, etc., for the American 
ee: BS x caeatena Page 22 


Sweet wine consumption falls but 
vermouth and table wine sales 
are on the way to new records 
as U.S. drinking habits change, 
Corrado finds for True ..Page 60 


First live telecast of the Miss 
America competition is bought 
by Philco for $11,000 a minute 
and will be aired through about 
410 GUUS 666i ciidess Page 71 


The big boast doesn’t build brand 
loyalties, especially when a 
product competes with one of 
good quality that doesn’t prom- 
ise more than it can deliver, says 
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1. Los Angeles Times . 
2. New York Times 


4. Oakland Tribune 


TOPS IN 
NEWS VOLUME 


"EVENING AND SUNDAY PAPER 


a 
Lip. snore ALL NEWSPAPERS 


3. New York Herald-Tribune(MGS) 21,532,889 


“Every Great Market Has a Great Newspaper” 


The Oakland Tribune tops all northern California papers with 
MORE NEWS, LARGER HOME-DELIVERED CIRCULATION, and 
GREATER RETAIL, GENERAL & AUTOMOTIVE ADVERTISING. 


You'll find more reader interest and advertising acceptance in the 
Billion-Dollar Metropolitan Oakland Area Market. 


*Source: Media Records 


1953 News Linage*. 
(M&S) 26,185,919 
(M&S) 24,090,572 


(EGS) 21,514,885 


THE DES MOINES SUNDAY REGISTER 


...an "A" Schedule Newspaper in an “A-I" Market 
GARDNER COWLES, President 


> - 


| National. Representatives Including Sunday Magazine 
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More Readers buy more 


copies—and spend more 
money-—for SPORTS AFIELD 
PUBLICATIONS on the news- 
stands than for those of 

any other publisher in the 


outdoor field. 


More advertisers buy more 
pages’ in SPORTS AFIELD 
PUBLICATIONS than in those 


of any other publisher in 
the outdoor field. 


*January through December, 1953 
** July '53 through June ’54 
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are located in the middle 


greatest agricultural and 


You cover 3 of the 4 Quad-Cities 
when you use these newspopers: 


The QUAD-CITIES 


of two of the nation’s 


manufacturing states 
. « - IOWA—ILLINOIS 


‘ Zhe MOLINE Dhsoated 
Ze ROCK ISLAND 7Zegus 


Postal Pay Hike, 
Sans Rate Raise, 
Passed hy House 


(Continued from Page 2) 
and without meaning,” he asserted. 


While rebels continued to insist | 
that no rate bill would pass this | 


year, Mr. Summerfield was re- 
fusing to yield ground. This morn- 
ing, when the Senate whipped 
through a smaller pay raise for 
postal workers by unanimous con- 
sent, he induced Sen. William 
Knowland (R., Cal.), the majority 
leader, to have the action re- 


scinded. 

Later, Sen. Knowland told the 
Associated Press that the pay raise 
bill was too important to pass 
without full debate. He said he 
understood that the administration 
still felt no pay raise should pass 
unless it is accompanied by a rate 
bill. 


POSTAL LOSS TOPS 

FARM PROPS: LANGER 
WASHINGTON, Aug. 11—Sen. Wil- 

liam Langer (R., N. D.) charged 

‘today that Post Office deficits of 

the past eight years have cost tax- 

payers three times as much as 20 

years of farm price supports. 

| Most of the postal deficit was 

| brought about by low second class 

| rates, he asserted. 

He took the floor in the midst of 


This refreshing photograph 
illustrated a page advertisement for 
B. Altman & Co., famous Fifth 
Avenue department store. It ap- 
peared in The New Yorker of 
May Ist, this year, offering sets of 
eight of these novel gin and tonic 
glasses at $10.00 the set. 


Three weeks later, Altman’s told us 
some 650 to 700 sets had been sold. 
They predicted, too, that the adver- 
tisement would continue to pull for 


weeks to come. And they were righ: 
—by late June the score was up tv 
a thousand sets. 


This page is the 1,009th B. Altman 
has placed in The New Yorker sinc: 
1926. This is a success story result- 
ing from a happy combination o/ 
the right products, fresh ideas i) 
merchandising, and presented in », 
publication that has always been a: 
its best under such circumstances. 


Have you an idea to launch? 


THE 


NEW YORKER 


No. 25 W. 43rd Street, New York 36, N. Y. 


sells the people other people follow 


Advertising Age, August 16, 1954 


JACK PETTERSEN has been named 

manager of the new dealer devel- 

opment department of the Norge 

division of Borg-Warner Corp., 

Chicago. Mr. Pettersen formerly 

was an account executive with Leo 
Burnett Co. 


debate on farm price legislation 
after Sen. Olin Johnston (D., S.C.) 
pointed out that business benefits 
from low postal rates. 

“That’s true, certainly,” Sen. 
Langer said, ‘‘and nobody knows it 
better than my colleague [John- 
ston] who was at one time chair- 
man of the committee on post of- 
fice and civil service. He knows 
how this ‘racket’ has been oper- 
ated year after year, at the ex- 
pense of the people. -Time, Life 
and Fortune and many other 
magazines have been writing about 
what poor senators we have. They 
are willing to spend large amounts 
for advertising and propaganda, 
but they assert they are too poor 
to pay fair rates for postage, and 
it has cost the government of the 
United States and the taxpayers 
millions of dollars. 


= “Beginning with the year 1946, 
the Post Office deficits on second 
class mail have substantially in- 
creased each year,” he said. “In 
1946, the loss, or deficit, was $148,- 
000,000. The publishers took $148,- 
000,000 out of the pockets of the 
people so they could mail out their 
magazines and newspapers second 
class. In 1947, the loss, or deficit, 
was $159,000,000; in 1948, $163,000- 
000; in 1949, $186,000,000; in 1950, 
$193,000,000; in 1951, $200,000,000; 
in 1952, $238,000,000. All subsidies! 
During 1953 the loss was $244,269,- 
$15.” 

He said the accumulated postal 
loss—including second class— 
totals $3.8 billion since 1946, while 
farm support programs in the 
period 1934-54 cost $1,296,916,316. 


Krueger Beer Launches Drive 
G. Krueger Brewing Co., New- 
ark, has launched an intensive Au- 
gust campaign for Krueger beer in 
cans. Newspapers and 12 televi- 
sion and 45 radio stations in the 
Atlantic Seaboard territory are be- 
ing used to promote canned beer 
for convenience on summertime 
outings. Special point of sale ma- 
terial supports the program. Grey 
Advertising Agency, New York, 
handles the Krueger account. 


hew you can save money 
by using silk screen printing 


When you’re buying small quantities 
of posters, displays, metal signs, de- 
cals or 24-sheets, you can count on 
saving money by printing them screen 
process in quantities up to 10,000. 
For instance, cardboard displays can 
be printed right on the heavy board 
with no mounting expense! 


If you aren’t using screen process 
printing, you should get acquainted 
with it! See the 
classified _ tele- 
phone directory 
for the screen proc- 
ess printer near- 
est you. Published 
in the interests of 
screen printing by 
a group of mem- 
bers of SPPA. 
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pu nadits. Some pundits say that 


reading is a vanishing American habit. 


But what are the facts? Since 1949 (the 


year reading supposedly stopped) book 


sales have increased. Daily newspaper 


circulation is up 12 million. Magazines 
are up 20 million. It appears that read- 


ing is becoming increasingly important. 


And so is the weekly magazine that 


By Monry La Cossitt 


Baseball's Prize Castoff 


August 11,1954 - 15° | wilbatanessissis: 2 Ps 


gets the most hours of | POST ae 


reading:* The Saturday fam 


Evening Post. It gets to 


the heart of America. 


*The average Post reader spends 2 hrs. 54 min. with 
each issue. (Post circulation is up 14% since 1949.) A CURTIS MAGAZINE J 
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advertise more in newspapers 


: to increase sales...and decrease costs 


Dan Goldstein, Vice-President and Di- 
rector of Advertising and Merchandising 
for Schenley Distributors, Inc., had this 
to say about newspapers, “Newspapers 
carry the major share of Schenley ad- 
vertising because no other media offers 
the combination of mass readership, re- 
gional selectivity and opportunity for time- 
liness of copy that we find so essential to 
effective selling of Schenley products.” 


Published in the interest of all newspapers by 
Moloney, Regan & Schmitt 
Representing Newspapers Only 


Dan Goldstein 
Schenley Distributors, Inc. 


R&R Edges Out 16 
Agencies Seeking 


Air Force Account 


(Continued from Page 1) 
by N. W. Ayer. It moved to Gard- 
ner Advertising Co., St. Louis, 
then to Grant, and finally, in 1952, 
to Dancer-Fitzgerald-Sample. 
When the recruiting services 
were “de-unified” this year, the 
Army renewed with D-F-S, but 
the Air Force welcomed D-F-S to 
its competition. 


a While the account assignment 
is for one year, Air Force officials 
indicated that they are familiar 
with the recommendation of a 
committee of experts which 
warned the armed services last 
year that excessive turnover pre- 
vents agencies from doing an ef- 


fective job. Since mid-1952, when 
D-F-S entered the picture, the 
services have indicated a willing- 
ness to grant renewals. 


R&R broke into military recruit- 


, 


SUPPLIES 
HERE 


they. Buy More because they Have More! 


@ Take Drug Store Sales for example . . . including such 
items as toiletries, school supplies, drugs . . . the average 
family expenditure in Indianapolis and Marion County 
was 86.3% above the national average in 1953.* 


Yes, people do BUY MORE in Indianapolis, because the 
average income per family in this big market is $6,138— 
18.7% above the national average.* And that’s not all— 
look at these other important market advantages: 
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Write for ; 


KELLY-SMITH COMPANY - NATIONAL REPRESENTATIVES 


* Consumer Income Suppl t, 1954, Standard Rate & Data Service. 


THE INDIANAPOLIS STAR @ 


RUDOLPH M. SINGER JR. has been 
named a v.p. and an account ex- 
ecutive of Gordon Best Co., Chi- 
cago. He formerly was a v.p. of 
Ruthrauff & Ryan, Chicago. 


ing by capturing the National 
Guard account in mid-1953. At 
that time the National Guard ac- 
count was with Robert W. Orr & 
Associates, New York. The account 
was recently renewed with R&R. 

Air Force officials told agencies 
at the July briefing that present 
policy precludes expenditures for 
time or space on a national basis. 
Space will be purchased in “tar- 
get” publications, which fit into 
recruiting plans. In the past the 
Air Force has paid production 
costs for radio and tv programs, 
and no change is contemplated in 


this policy. 


= The R&R oral presentation was 
made by Barry Ryan, president 
of the agency; Joseph R. Joyce, 
v.p., and Donald Wilkens, account 
executive on the National Guard 
account. 

Mr. Wilkens is to be account ex- 
ecutive here on the Air Force ac- 
count, with Mr. Joyce as account 
supervisor and Mr. Ryan directing 
on the management level. A new 
account executive is to be ap- 
pointed for the National Guard 
account. 

Mr. Wilkens, a colonel in the 
Air Force reserve, was in charge 
of the Army Air Force recruiting 
advertising while on active duty 
from February, 1949, to June, 1951. 
Before World War II, he was an 
account executive with Roche, 
Williams & Cleary, Chicago. 

During World War II, Mr. Wil- 
kens was in the public relations 
organization at General Eisen- 
hower’s headquarters and was sub- 
sequently chief of public relations 
for the Air Force here. 

The selection board that picked 
R&R consisted of James P. Good, 
deputy secretary of the Air Force 
for manpower and personne]; Brig. 
Gen. Brooke E. Allen, director of 
information services; Brig. Gen. R. 
H. Carmichael, deputy director, 
personnel procurement and train- 
ing; Brig. Gen. A. M. Minton, air 
training command; Brig. Gen. Ar- 
no A. Luehman, air training com- 
mand, and Col. H. W. Powell, air 
material command. 


Day-Glo Service Formed 


. over 600,000 population 


. unsurpassed for diversification and 
dustry and agriculture 


LY REACHED . .. you get saturation coverage 
politan area, plus an effective bonus coverage 
rounding counties in The Star and The News. 
mplete market data today. 


Gordon D. Russell, formerly an 
account executive with Geyer Ad- 
vertising, has inaugurated a new 
Day-Glo service to agencies and 
their clients on the Eastern Sea- 
board. With offices at 54 Bryant 
Place, Westwood, N. J., Mr. Russell 
is offering assistance in matters 
pertaining to design, production 
and supply of the daylight fluor- 
escent products manufactured by 
Switzer Bros., Cleveland. 


WVN] Appoints Wigler 

Sheldon Wigler, formerly of the 
radio and tv department of Dona- 
hue & Coe, New York, has been 
named an account executive of 
WVNJ, Newark. 


Vincent Pepi Joins Scope Art 

Vincent Pepi, an art director 
formerly with Batten, Barton, 
Durstine & Osborn, has joined the 
design staff of Scope Art, 4 W. 40th 
St., New York. 
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EXTRA 


NOW... 


Industry can build and own reactors of all sizes... Lease uranium 


from the Government to use as fuel for reactors... 

Industry can export power reactors to foreign nations...Industry 
can manufacture plutonium and sell it to the Government for 
use in bombs and reactors 


AND... 


Industry can patent inventions on 


other non-weapons technology. 


The Flood Gates Are Open 

Probably within the year, the 
sale of small reactors to foreign 
nations will break wide open. 
The market is waiting for two 
reasons, 1. many countries have 
power shortages, 2. few other 
countries have the know how to 
build needed reactors.  —s_ 

Experts are now optimistic 
about economically-competitive 
central-station power reactors 
by 1960. Representative W. 
Sterling Cole, Chairman of the 
Joimt: Congressional Committee 
on Atomic Energy says, “We 
can now see our way clear to- 
ward atomic power which can 
compete in a commercial market 
with electricity from other 
sources...I estimate that, to 
reach this goal, there will have 
to be invested perhaps $% bil- 
lion over the next five years on 
research and development, and 
perhaps an additional billion 
dollars for the construction of 
prototype plants and pilot 
models between now and 1964.” 


Business Now 

But other things are going on 
even faster. For instance Bab- 
cock & Wilcox Co., have already 
placed on the market two “rela- 
tively low cost” reactors for use 
in training industrial person- 
nel and for conducting basic 
nuclear research. Vice President 
C. H. Gay of that company says 
these will sell, depending on 
specifications, for between 
$100,000 and $150,000. He also 
estimates that there is a train- 
ing need for 6,000 or more ex- 
perts within the next eight 
years. 

A Radioisotope Boom, Too 

The change in the law must 
encourage growth in the use of 
radioisotopes in industry and 
other fields, because the in- 
crease in number of nuclear re- 
actors will demand increased 
development of applications for 
the byproducts of these reac- 
tors. 

Why Has It Taken So Long? 

So much has been expected of 
the new science of nucleonics— 
so little has borne fruit except 
in the development of instru- 
ments of destruction. Why? 
Have the revolutionary possi- 
bilities been overestimated? 
Not at all! It has been the hem- 
ming in of practically all pri- 
vate endeavor by the Atomic 
Energy Act of 1946 which said 
that atomic energy was essenti- 
ally. a Government monopoly, 
our Government could own 
nuclear power reactors, no pri- 
vate patents on reactors were 
permitted, export of nuclear 
equipment was practically pro- 
hibited. 

What Can Be Expected? — 

With the new law permitting 
it, can we have nuclear power 
now? : 

The Atomic Energy Commis- 
sion says the probability of 
achieving 4-7 mill/kwh nuclear 
power is good, with the possi- 
bility that it will permit indus- 
trial activities in_localities 


where transportation costs 
make other power uneconomic, 
bring power to areas where fos- 
sil fuels are lacking, encourage 
development of decentralized 
industrial areas, provide blocks 
of electrical energy for Govern- 
ment and military installations, 
help electric utilities in metro- 
politan areas to adjust to such 
limiting factors as rail trans- 
portation and smoke nuisance, 
contribute to the introdaction 
of new techniques in electro- 
process industries, possibly be- 
come technically feasible and 
economic for commercial pro- 
pulsion purposes such as driv- 
ing ships, hold down energy 
costs as exhaustible resources 
are used up and assure avail- 
ability of power for continued 
economic growth, stimulate 
consumption of electricity be- 
yond present projections and 
accelerate the trend toward us- 
ing a larger proportion of our 
energy inthe form of electricity. 


Private Stimulus 
Now Added to Government | 
The Atomic Energy Commis- 


sion is completing a monu- 


mental expansion of its facili- 
ties. Main costs to date have 
been for research and new con- 
struction. Little was spent on 
operations. Now, however, most 
of the plants are running and 
the bulk of the AEC budget 
goes for running the plants, re- 
placing equipment and building 
additional laboratories. The 
1955 budget, recently approved, 
shows that $1.1 billion out of 
the $1.2 billion goes for opera- 
tions. 

But, as far as industry is con- 
cerned, een firms have spent 
little of their own money to 
date. The legal blocks have 
made little incentive for invest- 
ment. In spite of these legal 
blocks, the urge has been there 
as evidenced by the fact that 
companies with foresight have 
spent a total of $4-5 million a 
year for the past two years on 
engineering development work 
that will prepare them for an 
eventual leadership. 

Now that the brakes are off, 
this figure will rise at fantastic 
speed. 


This Never Happened Before 

Due to a quirk in world his- 
tory, a new industry has been 
seeded and nurtured by the 
most colossal expenditure in the 
history of, progress. Nearly 
$12-billion has been spent in the 
past decade in development of a 
science — and that money has 
been spent by Government. Now 
that we are on the threshold of 
major investments in atomic 
energy by industry, it must be 
remembered that the ground- 
work has been laid and the 
structure of research is continu- 
ing to be built by vast enter- 
prise. designed to assure mili- 
tary safety to our Government. 

Progress has always been im- 
mensely accelerated by war and 
armament. The Civil War 
initiated our industrial era, 
World War I shot radio ahead, 


nuclear power plants and 


brought on the era of mecha- 
nized farming, earth-moving 
machinery, geophysical ad- 
vances and aircraft; World 
War II was a tremendous 
feeder for electronic develop- 
ment, instrumentation for in- 
dustry and—the atomic bomb. 
But, there has been nothing 
like this—no potential so great, 
no opportunity for new busi- 
ness so impressive. 
What AEC Does 
For Industry Now 
Let’s look at the AEC activi- 
ties for 1955 and then realize 
the gain which industry will 
obtain from still gigantic Gov- 
ernment expenditures. 
$8.6 million will be spent by 
Oak Ridge and Pratt and Whit- 
ney on continuing activity in an 
aircraft reactor development 
program. 
$5.6 million in a continuing 
activity by General Electric, 
Lockland, on a reactor suitable 
for aircraft propulsion. 
$702,000 at Argonne, Oak 
Ridge, Brookhaven and MIT to 
create and evaluate new reac- 
tor designs. 
$1,165,000 at Argonne, Brook- 
haven and Knolls to improve 
and check theoretical and ana- 
lytical methods for predicting 
conditions within a reactor, etc. 
$1,925,000 at Argonne to de- 
velop improved fuel systems for 
reactors, and handling tech- 
niques, 
$2,805,000 at Argonne, Knolls, 
Oak Ridge, North American 
Aviation, MIT and a number 
of small contractors to develop 
new materials, improve compo- 
‘nents, and structures of reac- 
tors, etc. 
$716,000 primarily at Ar- 
gonne to develop improved 
cooling and heat transfer ma- 
terials. 
$380,000 at Argonne to de- 
velop more effective and reliable 
instruments, controls and con- 
trol materials and safety de- 
vices for reactors. 
$665,000 at Oak Ridge and 
Brookhaven for shield efficiency 
and improved methods for re- 
mote control, etc. 
$2,612,000 at Argonne, Knolls, 
and Oak Ridge to develop chem- 
ical systems to recover fission- 
able material. 
$400,000 at Argonne, Brook- 
haven, Knolls and Oak Ridge 
to develop systems to recover 
process materials, reduce waste 
volumes, control contamination 
and seek uses for presently-con- 
sidered waste. 
$825,000 for sanitary engi- 
neering by a number of Govern- 
ment agencies and contractors. 
$205,000 at Brookhaven and 
universities to develop uses for 
high intensity radiation associ- 
ated with gross fission product 
wastes. 
$500,000 in special electron 
tube development, radiation do- 
simetry, basic instrumentation, 
special instrumentation, testing 
and evaluation, in a number of 
centers. 


$2,700,000 for a research re- 
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EXTRA 
NOW INDUSTRY CAN GO...in the field of Nucleonics 


The magnitude of new development made possible 
by the Atomic Energy Act of 1954 is incalculable. 
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STEWING IN HIS OWN JUICE. 


actor at Oak Ridge. 

$1,544,000 for a multicurie 
fission-products’ plant at Oak 
Ridge. 

$180,000 at Oak Ridge for a 
waste-treatment laboratory fa- 
cility. 

$16,690,500 for new labora- 
tory equipment requirements in 
AEC and associated laborato- 
ries for items such as ampli- 
fiers, oscilloscopes, electro- 
scopes, electronic scalers, 
analyzing, detecting and focus- 
ing magnets; crystal spectro- 
meters, neutron time-of-flight 
spectrometers, echelle spectro- 
graphs, recording refractome- 
ters, induction furnaces, pulse 
analyzers, counters, micro- 
scopes, drying ovens, fluorime- 
ters, compressors, vacuum 
pumps, Speedomax instru- 
ments, x-ray units, electronic 
recorders, platinum crucibles, 
spectrophotometers, electrome- 
ters, alpha monitors, mass spec- 
trometers, hypersonic genera- 
tors and transducers, x-y 
recorders, nuclear resonance 
detectors and controllers, al- 
phatron gages, mass-flow me- 
ters, potentiometers, pH meters, 
variable speed drives, centrifu- 
gal and propertioning pumps, 
agitators, liquid-level controls, 
rectifiers, manifold recorders, 
cathatometers, centrifuges, 
temperature registering and re- 
cording devices, x-ray photome- 
ters, pulse-height analyzers, bo- 
lometers, all kinds of electronic 
test equipment, panel meters, 
power supplies, frequency me- 
ters, telemetering systems, mo- 
tors, autoclaves, transformers, 
switch gear, actuators, blowers, 
hydraulic controls pumps and 
valves, flux meters, contamina- 
tion pumps and manipulators, 
induction-heating machines, 
powerstats, microscopes, air 
monitors, alpha-survey meters, 
lonization chambers, d-c ampli- 
fiers, bellows,- valves, and on 
and on. 

Much of the material listed 
above is for replacement. 
ALREADY the replacement 
market in the nuclear field is 
great. What will it be a few 
years from now? Will you who. 
sold the original, or a competi- 


tor, get this replacement busi- 
ness? 


So You Have Had 
Just One Customer? 

It has become a popular fal- 
lacy that there is no need of ex- 
ploiting ones products to the 
atomic energy field because 
there is only one customer, the 
Government. A fallacy this mo- 
ment because, while the Gov- 
ernment has paid the bills, the 
delegation of purchase selection 
has spread to a myriad of 
buyers. An increasing fallacy 
as industry takes hold mightily 
—as it will—under the new law. 


Which Leads Us to Discuss 

The Magazine Nucleonics 

Since 1947 The McGraw-Hill 
Publishing Company has pub- 
lished the ONE technical and 
practical magazine covering the 
field of atomic energy—NUCLE- 
ONICs. At continuing expense 


to the publisher it has pioneered 
and established the one authori- 
tative medium for dissemina- 
tion of progress—information 
in this new science, 

Doggedly, against a restric- 
tive law, NUCLEONICS has held 
its position by alertness, insight 
and editorial wisdom to the 
point that it is held in respect 
and eagerly read by every im- 
portant man in the field and 
many looking at the business 
for its futures. 

This magazine will progress 
with speed under the new law. 
Advertisers in its pages NOW 
will establish themselves, as the 
magazine will, as pioneers in 
what cannot help but become 
one of the greatest industries 
of this or any other time. 

Do YOU know about NucLE- 
ONICs, what it says, who it says 
it to? You should, and you can 
if you will ask us, 


NUCLEONICS—THE MAGAZINE 


Established in 1947, published monthly, NUCLEONICS covers 
the field of nuclear fission and its related technologies; companies 
making instruments for measuring or producing radio-active ele- 
ments; companies and persons using isotopes as research or Ppro- 
duction tools and for medical purposes; companies and persons 
concerned with the production of power. 


It is subscribed to by more than 11,000 people, representing 
the important physicists, chemists, metallurgists, geologists, biolo- 
gists, physicians, radiologists, bio-chemists, engineers, technicians 
and management in Government and throughout industry. 


It goes. into Government nuclear operations, into industrial, 
university and independent laboratories, into hospitals—wherever 
there is active operation or wherever there is research into nuclear 


operations. 


It is the ONE MEANS of promoting your products into this market 
of huge futures, because it is alone in its field. 


It will be the pleasure of the publishers to discuss with you the 
rewards which can accrue by use of consistent advertising in 
NUCLEONICS now. Why don't you write for more information? 


NUCLEONICS 
A McGraw-Hill Publication 
330 W. 42nd St., New York 36 
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TIME is the favorite magazine of the people who buy insurance and the agents 
<, who sell it, including: 


stomers and pros- %% 
‘tomers of Pitts= 43 
nting. contractors *4 
ing agents, ete)” °° 
(top’ management- : «7 (functiog 
'? industrial engis <= 


These groups of people: in pe 
favorite magazine: 


; aging editors of daily ne 
. school principals + Wome 
and superintendents - Fi 


‘. citizens of Boston +» Hospita 


? 6 as’ Transcontinental & Western Air, Inc. 72.2 — 
pra undergradu- United Air Lines, Inc. 588. ; 
| eco re a Accessories op Pi 
irs—class of °50°. ar Manufacturing Company 100.0% scientists « 
M; U. of Chicago’ “9 Bohn Aluminum & Brass Corporation 50.0 — 
48s of 50 and "61 ¥ Borg-Warner Corporation 40.0 
2 Champion Spark Plug Company 60.0 
" Eaton Manufacturing Company 61.1 
# Electric Storage Battery Company 75.0 
Perfect Circle Corporation 66.7 
_ Purolator Products, Inc. 58.3 
Stewart-Warner Corporation 46.2 
Timken Roller Bearing Company 66.7 
= Willard Storage Battery Company 45.5 
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Policyholders of Mutual Benefit Life Insurance Company ~. Policyholders 
and prospects of Northwestern Mutual Life Insurance Company (Chicago) 
Policyholders and prospects of Northwestern Mutual Life Insurance Com- 
pany (Boston) + U. S. fire and casualty insurance agents - U. S. life 
insurance agents + Leading realtors 
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Men whosé promotions we 


St. Louis > First citizens of 


company 
TIME, including : 


- Airlines 
_ American Airlines, Inc; 
Capital Airlines, Inc. 
. Delta Air Lines, Inc. 
Eastern Air Lines, Inc. a | 
Northwest Airlines, Inc. = 52.6 
Pan American Airways, Inc. 45.8 
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TIME ‘is the favorite magazine of the key men who buy industrial building 
' materials, including: ; 


Members of the American Institute of Architects + Construction, building, 
manufacturing, and engineering members of the American Concrete Insti- 


~ “tute -* Leading home builders +~ Top management men in hardware 


“jobbing. companies ~- Leading building materials dealers - Certified 


: ‘Property managers 
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Fruehauf Trailer Company 
General Motors Corporation 
Hudson Motor Car Company 
Kaiser-Frazer Corporation 
Mack Manufacturing Corporation 
Nash-Kelvinator Corporation 
Packard Motor Car Company 
Studebaker Corporation 
White Motor Company : 

i Aviation S mess executives: 
Avco Manufacturina Cornoration - ak - 
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TIME’s Study 
of Executive 
Audiences 


Ask to see report number one. Write 
Thomas E. Ryan, Research Director. 


banks 


Bank of American National Trust & 
Savings Association 44.1% 


Bank of the Manhattan Company 41.8 . 


Bankers Trust Company =~ '. 48.5 * 
Central Hanover Bank & Trust : 


Company 40. 

Central National Bank of Cleveland 60.9 

Continental Illinois National Bank : 
& Trust Company of Chicago 42.9 


First National Bank of Boston 56.6 
First National Bank of the City of 
New York 52.6 


First National Bank in St. Louis 
j isconcin National Bank of 
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Yale & Towne Manufacturing © R 
. Company 41.7 — 
York Corporation . 60.0 
Chemicals 
American Cyanamid Company 42.1% 
Diamond Alkali Company 46.2 
Dow Chemical Company 42.9 
E. I. du Pont de Nemours & 

Company 42.9 
Hercules Powder Company 44.4 
Koppers Company, Inc. 41.7 
Monsanto Chemical Company 40.0 
Pennsylvania Salt Manufacturing Co. 53.8 
Union Carbide & Carbon Corporation 61.9 
U. S. Industrial Chemicals, Inc. 42.9 
Wyandotte Chemicals Corporation 56.3 
Drugs & Toilet Articles _ 

Barbasol Company 50.0% 
' Bristol-Myers Company 52.6 
Iodent Chemical Company © 100.0 
Lambert Company 100.0 
Eli Lilly & Company 69.2 
McKesson & Robbins, Inc. 40.0 
Mennen Company zo0 


Miles Laboratos 


engineers, scientists a Company of Phila 
Bing, including: | Travelers Insurance ( 


« America’s key 
: ; Who’s Who in Engineering” + Indus- 
trial research engineers + Civil engineers + Industrial doctors and 
hygienists + Officers of U. S. engineering societies 
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STIME is the favorite magazine 
4 clothing retailers—including: 
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q ‘TIME is also voted the most important magazine in the U. S. by these busi- ~~ Food Machinery & 
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In the following groups of the country’s opinion leaders, more people read 
TIME than read any other magazine—and they vote TIME their first choice | Partner, Badger Automatic Products Co. 


Presidents of degree-granting colleges - Headmasters of leading prepar- Partner, Davies-McCall Agency Inc. q "en ha im 
atory schools and junior colleges + First citizens of Portland, Oregon | Partner, Curtain Stretchers, Manufacturing a 8 otange 
First citizens of Seattle - First citizens of Los Angeles - First citizens = Partner, Barden-Moeller inc. _ pa Din « Mé 
of San Francisco «+ First citizens of Memphis + First citizens of @& Partners, Moriarty Manufacturing Co. cial Director 


* TIME is the first-choice magazine of U. S. college graduates and undergradu- 
ates, including: 


Com 63.6 
National ‘Cash Register Company 47.1 
pier. cog Tg ah = 
ee. : t ne. . 
js tomers for men’s wear, and of men’s Sound Scriber Corporation 58.3 : TIME is the favorite magazine of the guests of leading U. S. hotels and pas- 
; Paper B sengers of leading rail, ship and air lines, including: 


Transoceanic steamship passengers + U. S. resort hotel guests « U.S. . 
air travel cardholders - Regular guests, Hotel New Weston + Passengers. . 
of the “City of San Francisco” + Best travel agency prospects in Mont- 
clair, New Jersey + Patrons of Delta Air Lines - Eastern Air Lines’ 
patrons + Guests of the Hotel New Yorker + Guests of Lennox & 
Mayfair hotels - Patrons of the Waldorf-Astoria -» Regular airline travelers 


min ait Bas own ciate NaS =e 


Wisconsin, for aatanee, TIME 
readers include: 


Owner, Hastings Realtors ; 
Partner, Isermann Bros. Clothing Store 
Partner, Arvid Johnson & Son, Contractors 
Owner, High Speed Service Station 

Owner, Konrad’s Jewelry Store 

Owner, Brassville Hotel Bar 


F TIME is the fave 
industry's best c 


Owner, Leonard Service Station U. S. purcha 


Partner, Lockwood Oil Co. 


Owner, Livestock Dealer 

Owner, General Repair Shop 
Publisher, “The Kenosha Labor’’ 
Partner, Gottfredsen & Nicoll, Jewelry Store 
Partner, G. Leblanc Co., Manufacturing 
Owner, D. B. Pedley & ‘Sons, Oil Dealers 
Owner, Pfennig Real Estate & Insurance 
Owner, Real Estate Agency 
Qwner, Outdoor Advertising Co. 
Partner, Yule Truck Lines 


Retail execut 
executives - 


Biss 2 


U. S. college seniors—class of ‘51 + U. S. college seniors—class of "50 
Younger Dartmouth alumni «- Princeton graduates +- U. of Chicago 
students - M.I.T. graduates - Engineering graduates—class of °50 and '51 


to-Wear 
Owner, Great Lakes Battery Co. 
Owner, Accountants 

Owner, Stahl Real Estate & Insurance a 
Owner, Accountants Se 
Owner, Thomsen’s Restaurant 
Owner, L. Turner & Sons, Florists 


Owner, Segal’s Ready- 


Owner, H. Whelihan Grocery Store 
Th 41.7 ; etd R. Ledeen vy Pies 6 
- resident & Treasurer, everage Co. 
Lif > 45.5 — These groups of leading customers and prospects for industrial transportation President, Kenosha Ford Inc. i TIME is the fay 
lar I \pany 52.0 [vote TIME their favorite of all the magazines they read: President, Sullivan & Becker Machine Co. materials, includ 
B | . ; s President, Kenosha Glass Co., Retail Glass Members of ta 
or 47.1% a U. S. truck owners and prospects « Executives who ship by air « Freight President, Coopers Inc., Manufacturing ~ahenee é 
om iY iniatite ” *. and industrial site prospects of Baltimore & Ohio Railroad « Trucking President, Passing Eye Inc., Auto Accessories manufacturing 
‘ia oy om 5 officials - Commercial traffic executives + Aviation Co. executives »- Frue- President, Frost Co., Manufacturing tute + Lea 
80.0 = heuf trailer fleet owners President, Gordon Lumber & Supply Co. jobbing comry 
iates of : . President, Holm’s Manufacturing Co., Tools : property ma 
y npany 42.3 President, Badger Fuel & Supply Co. 4 
devenak , President, Kenosha Wholesale Grocery Co. ’ 
5 Coen 53.1 President, Mullen’s Inc., Department Store 
7 62.5 3 President, Studio Inc., Photographers 
yr y ca 45.2 ‘” President, Kenosha Lumber & Coal Co. 
orth Amer! 100.0 . : od Be ale President, Culligan Soft Water Service Co. 
Res as 4 ‘e? he aie bet i ote ol alt de a PG Toes 


i" galae i St 
ee ee me 


se Company 42.6 
rd 47.4 


a a Baldwin eer pe Works 42.3% 
: a a General American Transportation 45.5 a 
y ce San Pullman-Standard Car .. 
‘ PE an ll Manufacturing Co. 50.0 
= Union Tank Car Company 66.7 
FS Retail 
}:roups of business executives who are | L. S. Ayres & Company 72.7% 
.: William Filene’s Sons Company 45.5 
ae Gimbel Brothers, Inc. 50.0 
; of the Packaging Institute - Key = W. T. Grant Company 40.0 
; « Air travel cardholders - America’s @ R. H. Macy & Company, Inc. 75.0 
Bm Top executives in U.S. plastics 3 ne "aes Coonan 200 
i}\z hotels - Executives listed in “Offi- 7% Sears, Roebuck & Company 50.0 
jjch” + Boston executives in Poor’s @ W. J. Sloane 50.0 
j}nanagers and operators «+ Securities j Rubber 


a Firestone Tire & Rubber Company 61.5% 
- General Tire & Rubber Company 58.3 
ae The B. F. Goodrich Company 60.0 
a Goodyear Tire & Rubber Company 79.2 
€ Hewitt-Robins, Inc. 66.1 
Kelly-Springfield Tire Company 62.5 
Seiberling Rubber Company a. 


United States Rubber Company 


he. a 
OD ee 


ot ; : : brication pumps, lubricants, etc.) 


pate als: 


iia SSE asia Aes 


These groups of known-customers and prospects of individual firms selling to 
industry vote TIME their favorite of all the magazines they read: | 


Industrial prospects of Blaw-Knox Co. (for construction equipment, radio 
towers, iron and steel rolls) + Industrial prospects of Alemite Division, 


Vice President, Lowe Inc., Publishing 
Vice President, Holm’s Manufacturing Co. 
Vics President, Coopers 1m, HMeoufactucing 


The Weekly Newsmagazine 
9 Rockefeller Plaza, New York 20, N. Y. 


Vice » President, ode ine., Publishing 
Vice President, Nash Kenosha Inc. 
Vice President. & Treasurer, Peter Pirsch & 

Sons Co., Manufacturing 

Vice President, First National Bank 
Vice President, Frank L. Wells Co. 
Vice President, Macwhyte Co. 
Secretary, Kenosha Building & Loan 
Secretary, Badger Fuel & Supply Co. 
Secretary, Dynamatic Corp., Manufacturing 
Secretary & Treasurer, Korf’s Sixth 
Avenue Inc., Clothing Store 


These groups of | 
vote TIME their 


U. S. truck o 
and industri: 
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if-List Selling Is Snowballing 


In cature section of this issue, ADVERTISING AGE presents the 
firs’ , four-part series by E. B. Weiss on discount houses and off- 
li: selling. We believe we are safe in predicting that readers will 


find this series the most informative and thought-provoking analysis 
of off-list selling which has ever been presented anywhere. 

Mr. Weiss, as AA readers already know from his famous series on 
cybernetics and automation, and from his weekly discussions of mer- 
chandising problems in these pages, is a man with strong convictions 

_y to present them with great effectiveness. He is also 
with an unusually thirsty mind, seeking and absorbing knowl- 
edge at a rate which is, to say the least, a bit awesome. 

For this series, he has gathered together an amazing amount of 
material on the operation of discount houses and the entire phenom- 
enon of off-list selling. He presents his findings and his conclusions 
with a characteristic lack of pussy-footing, and we suspect that some 
of his material will make a good many people unhappy, because he 
holds a mirror up which reflects business practices almost too realis- 
tically, without any retouching to soften the blemishes which he finds 
on the face of business. 

As usual when we present material of this kind, we anticipate a 
considerable amount of annoyance and disagreement on the part of 
those who feel that their business toes are being rudely trod upon. We 
expect, also, a considerable amount of disagreement from those who 
may honestly believe that Mr. Weiss’ conclusions are not sound and 
valid in every respect. 

In an area as controversial as that of off-list selling, it would be 
strange indeed if we were to find complete unanimity with regard 
either to the facts themselves, the proper interpretation of those facts, 
or their influence on the American marketing pattern. But we feel 
safe in asserting that anyone interested in marketing, merchandising 
and advertising wil! find the series extremely interesting, helpful and 
thought-provoking. 

We recommend its careful reading. 


How Far Can We Go? 


The news from the meeting of the Society of American Florists 
meeting in Atlantic City early this month was that the group is seri- 
ously concerned about the growing tendency to include “Please omit 
flowers” from death notices in the newspapers. 

We don’t blame them. If we were in the business of selling floral 
pieces, we would be seriously concerned over such a trend, too, and 
we would do everything in our power to stop it from growing, and, if 
possible, to kill it altogether. 

We doubt, though, that we would have the temerity to suggest that 
it was any part of the newspapers’ business to help us fight this trend 
by refusing to carry these words in death notices, which are paid 
advertising. And if we were a newspaper, we doubt that we would 
feel it was any part of our business to prevent people from saying 
“Please omit flowers” if that was what they wanted to say. Yet the 
florists’ group reported that “70% to 80% of the publishers contacted 
have accepted the suggestion to bar ‘please omit’ notices from their 
publications.” 

There may be something sacred about the use of flowers at funer- 
als, or some element of over-all public policy involved in the non-use 
of flowers at funerals, but at the moment the existence of any such 
over-riding considerations escapes us. You can (or such has been our 
impression) have flowers at a funeral, or you can get along without 
them. 

The florists have every right to do everything they can to convince 
us that no funeral is complete without an adequate floral background. 
As long as they stick to the art of persuasion they are open to no 
criticism. But preventing us from conveying a message we want to 
convey in the public prints—merely because it doesn’t help their 
business—seems to us like carrying things a bit too far. 


——— -——- + oo 


What They're Saying 


The Dear Old Days 

of Dick Merriwell 

When Dick was hero to a nation’s 
children, along with his brother 
Frank, there were standards of 
conduct on the playing field and 


according to the codes of fair play. 
While Dick had a proclivity for 
making home runs and winning 
touchdowns in the closing minutes 
of play, you will search in vain 
for an unsportsmanlike act, a cruel 
act, a mean act. 

The world has moved on now. 
It has learned that the end justifies 
the means. The winning is the im- 
portant thing, even if in doing it 
you must give the adversary your 
heel as he lies flat before you. In- 
stead of Dick Merriwell, now our 
children are receiving daily lessons 
in crime and violence. Nice fellows 
don’t win baseball games, you 
know. 

The National Assn. for Better 
Radio & Television reports that a 
current study of television fare for 
children shows that objectionable 
material has risen four-fold since 
1951. Of 60 hours devoted to chil- 
dren’s programs, the association 
rated the contents of 26 hours ob- 
jectionable. Eivhteen hours and a 
half were rated good, while the re- 
mainder range! from fair to poor. 
This confirm: large measure the 
survey made .. New Haven re- 
cently by the Yale Theological 
School, which - owed that violence 
and crime are e day-in-and-day- 
out fare for o:: children. 


—Editorial i. she Hartford Courant. 
On Agency ‘1arges 
Adequate 2ncy income can 


best be assur: 
entation of i: 
rendered to 
ing propose 


yy the proper pres- 
vidualized services 
nts when explain- 
harges above the 


15% commi 1. Advertisers can- 
not be per .ed to pay added 
amounts to ncies based solely 
on the age: s cost accounting 
figures... 

When th« ndard commissicn 


income is f< 
first a thoro: 
and necessary 


to be inadequate, 

» review of required 
ervice costs should 
be made to © :minate any foresee- 
able inefficiency on the agency’s 
part. Next, « cctermination of the 
added income where needed must 
be made. The costing details and 
determination of required fees or 


off. There was, of course, one cad | 
or bully who was instantly recog- 
nizable because he did not play 


,added percentage charges quite 
logically should be available for 
discussion with a client—but the 
proposed financial arrangements 
should be presented in terms of 
what the client is to receive for his 
/money. 


-——Norman Fields, Fields & Fields, to 
annual convention, First Advertising 
Agency Group. 


Super Experiment 

Anyone interested in the evolu- 
tion of the supermarket might do 
well to drop in at the Emmet es- 
tablishments in Newark, N. J. 
There he would find, in addition 
to the usual supermarket fare, 
about 50 original paintings by 
young American artists. Priced at 
from $10 to $100, the paintings are 
being sold on a non-profit basis, 
according to Emmet, to stimulate 
interest in original works of art 
and to help young artists get a 
start. Merchandising experts who 
have appraised the Emmet experi- 
ment are inclined to agree that 
nothing resembling it has been 
tried since Gimbel’s sold old art 
treasures in their New York store. 
It just goes to show that nobody 
knows what will happen in super- 
markets. 


—York Trade Compositor, published 
by York Composition Co., York, Pa. 


Title 

On learning that the new illus- 
trated weekly magazine of sports 
is to be called Sports Illustrated, 
I am reminded of the old gag 
about the man who won the prize 
coutest by supplying the name for 
the camp for boys located on 
Lake Wockamock. (I believe we 
have mentioned this before, but 
it keeps recurring.) Anyhow, the 
winning title was The Lake Wock- 
|amock Camp for Boys. 


—Charles W. Morton in The Atlantic 
Bulletin. 


Ingredients for Health 

Consumer demand must be kept 
healthy through advertising and 
salesmanship. We have the raw 
materials, the industrial production 
facilities and we have the neces- 
sary production men—wealth, 
knowledge and power—but these 
alone will not bring prosperity. 
The missing ingredient is sales- 
manship and its true component, 
advertising. 


—Robert E. MacNeal, president, Cur- 
tis Publishing Co., in a speech at a 
meeting of the San Francisco Adclub. 


Advertising Age, August 16, 1954 


| | Rough Proofs 


A plane in which Adlai Steven- 
son was riding recently was struck 
by lightning, but it hasn’t been de- 
termined whether it was presiden- 
tial lightning. 


Gladys the beautiful receptionist 
says she sees there will be a maga- 
zine just for the pipe-line industry, 
and she wonders why somebody 
doesn’t do something for the 
grape-vine people. 

a 

Mickey Mantle is supposed to be 
suffering from a bad knee, and no 
doubt thac explains why he prefers 
to park ’em in the stands so he can 
merely jog around the bases. 

* 


A boost for the finer things of 
life, including coonskin caps, was 


||given when the Honorable Estes 
|| Kefauver was renominated for the 


U. S. Senate by his Tennessee con- 
stituents. 


A promotion is often welcomed, 
even if it’s only being kicked up- 
stairs, but this does not apply to 
applicants for tv licenses who find 
they’re expected to go u.h.f. 


“Whether you’re playing bridge, 
or playing for higher stakes in 
business,” says the Penton Pub- 
lishing Co., “it takes a fourth.” 

And it helps a lot if he isn’t the 
dummy. 


Arthur Smiley Godfrey ex- 
plained that Lord Willin’ did poor- 
ly in a recent race because his 
mind was on the little filly in the 
next stall. 

Just horsing around. 


‘“‘Who gave the push to pushbut- 
ton production?” asks Mechanical 
Engineering, which undoubtedly 
believes it has the answer. 

Some people think E. B. Weiss, 
the cybernetics expert, had some- 
thing to do with it. 


“The elder a Zippo gets,” says 
the ad, “the more its owner will 
cherish it.” 

And if he has been intimidated 
into quitting cigarets, he’ll still 
keep it among the family heir- 
looms. 


American Ex,.css has climbed 
on the band-wagon and arranged 
for tours on the instalment plan, 
but it doesn’t say how its dignified 
emissaries abroad will greet Amer- 
icans traveling on tick. 


“Welding Eng.ncer facts,” it says 
here, “are consistently quoted by 
radio and tv commentators.” 

On the do-it-yourself hour? 


. 

“To catch small mouths during 
the dog days,’’ IEN quotes Field & 
Stream as saying, “drift a live 
crayfish through the grass beds.” 

Maybe they’re talking about 
crawfish, the kind they use on 
Salt river in Kentucky. 


e 
Spats Johnson says that some 
publishers whisper about rate in- 
creases. 
While they usually shout about 
circulation gains? 
Copy Cus 
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On the Shelf...and Selling! 


The two big phases of every selling job merchandising. Result ... steady sales 
are accomplished faster in huge Delaware _and faster turnover. 

bicoerd case a surprise then -that THE INQUIRER 
Se te ee ee stands FIRST in national advertising; as it 
does in retail advertising, classified advertis- 
ing and total advertising. 


Retailers, brokers, jobbers know that 
goods promoted via Philadelphia’s FIRST 
newspaper will sell. So distribution 


speeds. Display “out front” is assured... | Surely THE INQUIRER should be FIRST 
backed up by powerful INQUIRER on your schedule! 


The Philadelphia Bnguirver 


The Voice of Delaware Valley, U.S.A. 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO DETROIT 
ROBERT T. DEVLIN, JR. EDWARD J. LYNCH GEORGE S. DIX 
342 Madison Ave. 20 N. Wacker Drive Penobscot Bidg. 
Murray Hill 2-5838 Andover 3-6270 Woodward 5-7260 


West Coast Representatives: 


SAN FRANCISCO 
FITZPATRICK & CHAMBERLIN 
155 Montgomery St. 
Garfield 1-7946 


Food and drug sales 
high in 
DELAWARE VALLEY 
U. S. A. 


Delaware Valley's 
1,250,000 families yearly 
spend $1) billion in food 
stores . . . $132 million in 
drug stores. 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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Serving The Central Ohio Valley 
— Industrial Heart of The Nation 


Huntington, a trading center for 613, 
400 people who spend $415,842,000* 
annually, is serviced completely by the 
newspapers of the Huntington Publish- 
ing Company. 


Where industry is concentrated in this 
rich Tri-State region, there are large pay- 
rolls. Reach them daily with the most 
complete coverage in the area through 


The Huntington Advertiser 
The Herald-Dispatch 
The Herald-Advertiser 


HUNTINGTON, WEST VIRGINIA 


*SM Estimates 
Represented by The Katz Agency 


Chesapeake & Ohio Railway Co. is typical 
of scores of major industries who swell the 
payrolls of the rich Central Ohio Valley. 
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NO. 1 CHOICE OF MANY LEADING 
HOUSTON RETAILERS! 


\“Art News’ Boosts Hartman 


_ David Hartman has been pro- | 


‘moted from eastern advertising 


representative to advertising man- | 
_ager of Art Material Trade News, | 
Kaner. Mr.! 


succeeding Robert 
Hartman will headquarter at 545 
Fifth Ave., New York, but the edi- 
torial and publication offices re- 
main in Chicago. He also will di- 
rect advertising for the Interna- 
|tional Directory of Art Materials, 
/annual directory issue of the pub- 
‘lication. 


Queen Joins Mogul Co. 

Harvey Queen, formerly with 
Young & Rubicam, has joined Emil 
Mogul Co., New York, as assistant 
director of research. 


‘Artist’ Names Dorstan 
Dorstan Associates, Hollywood, 

has been named West Coast repre- 

sentative of American Artist. 
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Unlike informed media men and ad- 
vertisers, Mr. Oversight is way out in 
left field. He failed to see that many 
leading Houston advertisers consider 
The Post the most effective advertising 
medium. He didn’t realize that such 
retail giants as Foley’ s, Weingarten’s 
(grocery), Krupp & Tuffly’s and Meyer 
Bros. place the biggest slice of their 
newspaper budgets* in The Houston 


» 


Post. ..a sure sicn of effective return 
for each dollar ir 


Day by day, ~ 


richest sales plu 
additional facts. 


loney, Regan & 


studies made re: 
ratings availab. 


Seed (a 


‘ested. 
‘ore advertisers are 
following the example of Houston’s 
leading stores in -eaching the ripest, 
in the South. For 

at in touch with Mo- 

> hmitt today. Starch 
larly. Hooper Brand 
». Details on request. 


in A 


rOversight Doesn't know | 
the Score in the Houston Market... 


He Overlooked The Hous'‘on Post! / 


The Houston Market Today is Sold on... sold By 


THE HOUSTON PosT 


Now up to 188,857 Daily — 206,567 Sunday** 
eee and still growing! 
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tt Takes THE HOUSTON POST 
to Sell the Houston Market! 


W. P. Hobby, Publisher 
Eugene Lemcoe, Director 
of Advertising 
Robert Barron, Manager 
neral Advertising 
* Complete linage figures 
available on request. 
** ABC Publisher's Statement, 
March 31, 1954. 
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E. A. ANGER has been named sales 
promotion and publicity manager 
of Miller Brewing Co, Milwaukee. 
Mr. Anger, who joined Miller late 


last year, previously was _ sales 
manager of the housewares divi- 
sion of Nesco Inc., Milwaukee. 


Lewyt Backs Fall 
Ad Campaign with 
$2,000,000 Outlay 


BROOKLYN, Aug. 10—Lewyt Corp., 
which is supposed to be working 
on a $4,000,000 ad budget this 
year, said that it would spend $2,- 
000,000 next fall alone. 

Donald Smith, advertising di- 
rector, told AA that $650,000 would 
go to magazines, $250,000 to post- 
ers, $75,000 to business publica- 
tions, and the reniainder to radio, 
tv, newspapers and dealer aids. 

The $4,000,000 for 1954, an- 
nounced last Dec. 15, was to be 
spent on national advertising dur- 
ing the first half of the year ($1,- 
000,000) and co-op throughout the 
12 months ($3,000,000). 

Lewyt’s magazine list has in- 
cluded American Home, Better 
Homes & Gardens, Good House- 
keeping, Life, Look, Sunset Maga- 
zine and The Saturday Evening 
Post. 

Hicks & Greist is the agency. 


FCC Okays WHKC Transfer: 
Two Named to Station's Staff 

The Federal Communications 
Commission has approved the 
transfer of WHKC, Columbus, to 
Radio Cincinnati, operator of 
WKRC and WKRC-TYV, Cincinnati, 
and WTVN, Columbus, from 
United Broadcasting Co., Cleve- 
land. Purchase price was $258,000. 
Hulbert Taft Jr., president of Ra- 
dio Cincinnati, said call letters of 
WHKC have been changed to 
WTVN Radio, and WTVN to 
WTVN-TV. 

Byron Taggart, formerly pro- 
gram director of WFRC, has been 
named general manager of WTVN 
and Sam T. Johnston, previously 
an account executive of WKRC- 
TV, has been appointed sales man- 
ager of the Columbus radio sta- 
tion. 


‘Home’ and ‘Today’ Busy 
With New Orders for Fall 


NBC-TV, New York, has sold 
seven more advertisers 193 partici- 
pations on “Today” and “Home.” 
Newcomers to the “Home” sponsor 
list are Ralston-Purina Co. (Gard- 
ner Advertising Co.) and Swift & 
Co. (McCann-Erickson). 

Ralston-Purina has also signed 
for “Today” as have Armour & Co. 
(John W. Shaw Advertising), 
Nebraska Consolidated Mills 
(Gardner Advertising), Maytag 
Co. (McCann), Pan American 
Coffee Bureau (Cunningham & 
Walsh) and the Florida Citrus 
Commission (J. Walter Thompson 
Co.). 


Carroll Joins TV Programs 
Robert E. Carroll, formerly with 
KABC-TV, Los Angeles, has been 
added to the sales staff of Televi- 
sion Programs of America, New 
York, film syndicator. He will cov- 
er Pennsylvania and Buffalo from 
headquarters in Pittsburgh. 
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To many music lovers over the country, listening to good music is only 
part of the pleasure it brings. The other part is enjoying what Olin 
Downes has to say about it. Olin Downes is music critic of The 
New York Times. 


If there is a dean of music criticism in the U.S., Olin Downes is he. 
He has been writing about music and those who make it for almost 
half a century. For 17 years he was music critic of the Boston Post, 
a critical post in a city that takes its music critically. For the past 
30 years he has been the critical ear of the music lovers who read 
The New York Times. His lectures and radio commentaries on music 
have been heard by millions. 


Music has been Olin Downes’s life since his earliest childhood in Evans- 
ton, Ill. It was practically his only education. His formal schooling 
ended in a Boston grammar school. His music schooling has never 
ceased. He taught piano, played the viola, worked as an accompanist 
while still in his teens. 


In addition to an ear for music, Olin Downes has a nose for news. His 


story of the ovation Lawrence Tibbett got in his first big role at the 


Metropolitan made page one, helped propel Tibbett to operatic star- 
dom. His perceptive review of Yehudi Menuhin helped that violinist 


achieve professional recognition when only 10 years old. 


There are many experts like Olin Downes on The New York Times 
staff. Critics, reporters, editors, they form an unmatchable team. 
Pooling their skills and talents, they help produce each day a news- 
paper that is vigorous and alive, interesting and informing, different 
from any other. The Times has the biggest staff. It gives readers the 
most news. 


And when readers get more out of a publication, so do advertisers. Ask 
any of our advertising offices to tell you the whole story. 


The New York Cimes 


“ALL THE NEWS THAT'S FIT TO PRINT” 


Arnold Newman Photo 
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SPARK AMERICA” 


a HERE'S a compact group of the important planners and 
decision-makers in America whose confidence in your company and 

its products means big and profitable business on your books. 

Facts on the magazines they depend upon and prefer can help your 

plans for getting the best values for your advertising dollars. 


I 


The first report of a major research project started two years ago, 
measuring the reading preferences of these important people, has 
just been published. It’s a report of the first ten studies conducted 
on representative samples of the 160,000 people who, because of 
their positions or achievements, are listed in the published 
directories and rosters of the acknowledged leaders of American 
business, industry, government and the professions. 


They’re the people who do the major part of the thinking, planning 
and buying that keeps our whole economy running smoothly. At their 
offices they are the idea men—the people who initiate and follow through 
on the new and better ways of getting things done. In their 
communities, they are responsible for setting in motion those thoughts 
and ideas which radiate to shape most attitudes and opinions. 

In their homes, they set the pace for all the quality products and 
services that make for gracious living. 


Here are some of the highlight findings: 


MAGAZINE COVERAGE: Nine‘out of ten of these people read 
one or more of these six major magazines: BUSINESS WEEK, FORTUNE, 
NATION’S BUSINESS, NEWSWEEK, TIME, and “U.S.NEWS & WORLD REPORT.” 


*“U.S.NEWS & WORLD REPORT” and one other magazine consistently take 
first place in coverage of the various groups studied. In the totals, 
the coverage of “‘U.S.NEWS & WORLD REPORT” is second only to that of 
a magazine with 2% times its circulation. On a cost basis, 
*“U.S.NEWS & WORLD REPORT” delivers the greatest coverage per 
advertising dollar. 


MAGAZINE PREFERENCES: In terms of which magazine these 
leaders prefer as most useful, ‘‘U.S.NEWS & WORLD REPORT” is first 
in 9 out of 10 of the groups studied, and first in the combined totals. 


MAGAZINE PREFERENCES: In terms of the magazine in which 
they place the most confidence, ““U.S.NEWS & WORLD REPORT” ranks 
first across the board. 


Ask for your copy of “The Preferred Reading of The People Who Spark 
America,” the composite report of the first ten studies completed so far 
in this continuing research of America’s most important 
best-customer thought-leader groups. 


NOW MORE THAN 67 5,000 


NET PAID CIRCULATION 
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Variety Chain Study 
Shows 1.5% Sales 


Increase in 1953 


Boston, Aug. 10—In spite of) Riggio, New York. 


economic deflation, America’s va- 
I store chains managed to in- 
rease sales in 1953 by 1.5% over 
preceding year, according to 
Operating Results of Limited 
Price Variety Chains in 1953.” 

Prof. Lawrence R. Robinson, 
who compiled the 33-page bulletin, 

iid the modest increase meant 
nother record sales figure for the 
variety store operators. Mr. Robin- 
son attributed the increase to the 
opening of new stores, though 
slightly higher prices also had 
some effect. Other highlights of 
the study: 

1. By lines of merchandise, jew- 
elry showed the biggest sales gain 
(10%), while notions, sundries and 
confectionery suffered small losses. 

2. Local chains led in sales gains, 
with a 1952-53 increase of 7.2%; 
regional chains reported a 2.4% 
gain, national chains an increase 
of 1.4%. 

3. Comparatively, the variety 
stores did better saleswise than 
apparel stores (off 3.9%), furni- 
ture and home furnishings stores 
(off 2.3%), mail order firms (off 
0.8%), and department stores (up 
1.2%). They did as well as drug 
and proprietary stores (up 1.5%), 
but not so well as grocery stores 
(up 4.3%) and household ap- 
pliance and radio stores (up 8.7%). 

The bulletin is published by the 
division of research, Harvard Busi- 
ness School, and sells for $2 a copy. 


Judith Eddinger to Jacobs 


Mrs. Judith Eddinger has been 
named radio-tv copy supervisor of 
Marshall Jacobs Advertising Agen- 
cy, Dallas. She previously was 
with Sears, Roebuck & Co., and 
with KRLD-TV. 


Travel Firm Names Lippit 

The House of Travel, New York 
wholesaler of independent and 
packaged travel programs, has 
placed Jules Lippit Advertising in 
charge of all promotion activities. 


Creamer-Trowbridge Adds 1! 


Creamer-Trowbridge Co., Prov- 
idence, has been appointed to han- 
dle advertising for Sargeant & 
Wilbur Heat Treating Corp., Paw- 
tucket. 


DAY-GLO 
PLUS COLORS mean 


PLUS PROFITS 
for YOU! 


@ DAY-GLO Daylight 
Fluorescent Colors give 
all your promotion the 
plus color values that 
mean plus profits for yo. 


SWITZER BROS. Inc. 


First Name in Fluorescent Colors 
4732 St. Clair Avenue 
Clevela ind 3, Ohio 
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STANDARD SALES COMPAHY 


Crampton to Hilton & Riggio 
A. B. Crampton, formerly direc- 
tor of the food and_ grocery 
department at Dowd, Redfield & 
Johnstone, has been named mer- 
chandising director of Hilton &| 


{in the area. 

The program will be coordinated 
er by the Associated Men’s 
Wear Retailers of New York, un- 


Big Push for ‘Twin 
: “ \der the supervision of Isidore S. 
Fashion Boulevards Immerman, executive director, and 


New York, Aug. 10—A program) Pan-American Public Relations 
‘to publicize the midtown Broad-| Ltd., with Henry S. Harris as man- 
Motyl to Ruthrauff & Ryan _s way and Seventh Ave. areas, cen- aging director. 

Ernest Motyl, formerly super- | tering on the district known as Founding members of the Twin 
visor of film production of Geyer | Times Square, as the “Twin Fash- | Fashion Boulevards stores include 
Advertising, has joined Ruthrauff|ion Boulevards’ will be launched Kolmer-Marcus, Phil Kronfeld, 
& Ryan, New York, in the same!|in September by a group of 22) Leighton’s, Murray Lee, Tress, 
capacity. ‘men’s retail specialty stores located | Cye-Martin, Mannie Walker, Bud- 


Retail Stores Plan 


Advertising Age, Auyust 16, 1954 


|dy Lee, Styles By Melville, Surrey 
Shirtmakers, Ta bin-Pearlman, 
Kallen’s, John Benton, Young- 
Robbins and _ Gordon-Bennett- 
Marans Inc. The 22 stores, all 
located along the two avenues be- 
tween 35th St. and 55th St., do ap- 
proximately $42,500,000 business 
annually. They expect their joint 
effort to raise this figure about 
10% in the first year. 


s Promotion will include cooper- 


ative and institutional advertising 


Whether conducting experimental man- 
ufacturing, technical surveys, or de- 
signing for both functional operation 
and appearance, our major objective 
is to keep abreast of all new advances 
in design engineering. Therefore, we 
constantly find Product Engineering a 
helpful source in working out our clients’ 
product development problems. 


A. W. RICHARDS 
CHAIRMAN OF THE BOARD 

DESIGNERS FOR INDUSTRY, INC. 
CLEVELAND, OHIO 
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Advertising Age, August 16, 1954 


in local newspapers, supplements 


The official opening of Twin;of metal 
and magazines, 


parts, 


also continue independent adver- will be a la Hollywood, with klieg | and merchandising. 
tising. Coordinated street window lights, celebrities, prominent mer- 

treatments, taxi and automobile chants and _ starlets. 
stickers, special packaging and a and borough president simultane-. 


has appointed | 


placed through|Fashion Boulevards, planned for | Klau-Van Pietersom-Dunlap, Mil- 
Pan-American. Member stores will the week following Labor Day,| waukee, to handle its advertising 


The mayor New Jewelry Guide Issued 


California Town Will 
Get Pay-toSee TV 


YREKA, Cal., Aug. 10—Another 
experiment in pay-as-you-see tv 


The 1955 edition of the “Jewel- is under way in this small (pop. 


bi-weekly free fashion newspaper, ously will cut ribbons at 35th St. erg’ Buyers Guide,” containing 854 2,485) California town almost at 


distributed in each member store, 

also will be part of the promotion. | 
A free fashion information booth | 

is planned at the junction of Klau-Van Pietersom Adds I 

Broadway and Seventh Ave., to! Spincraft Inc., 

answer fashion questions. cialist in mass production spinning $3. 


radio appearances will follow. 


)and 55th St. Guest television and pages, has been published by Sher- the Oregon border. 
ry Publishing Co., 1475 Broadway, 
New York. More than 1,000 new laying cable to serve residents in 
‘trademarks have been added to the the east section of the town. A 
Milwaukee spe- new compendium, which sells for master antenna on Butcher Hill, a 


The Yreka Television Co. is 


‘mile east of the city, will pick up 


He Leads Designers for Industry 


HE READS PRODUCT ENGINEERING 


-...and over 28,000* top design engineers constantly look 
for and find new design ideas in PRODUCT ENGINEERING. 
Isn’t it just good practice to consistently keep your products 
before them by advertising in PRODUCT ENGINEERING? 


Of course it is—because these 28,000* design engineers select and decide 


The McGraw-Hill Magazine 
of Design Engineering 
McGraw-Hill Building, New York 36 


whose products to specify. They select by type and make the many materials, 
parts, and components that go into new machinery and equipment. They 
constantly seek new mone) saving, labor-saving ways to make already fine 
products still better. And the balanced, informative and far-ranging editorial 
pages of Product Engineering help them do just this. 


a 


That’s why design engineers subscribe to Product Engineering in record 
numbers. That’s why they route it to other interested men throughout the 
Design Engineering Headquarters in which they work. That’s why Product 
Engineering has become the preferred information source of men with the 
buying authority in the huge, ever-changing, $28-billion Original Equipment 
Market. : 

Consider, also, Product Engineering’s acceptance among advertisers, In 
1953, this magazine was entrusted with 1,044 more advertising pages than 
any other design publication — a huge lead, a sound testimonial of its sales 
power. And more and more advertisers are concentrating their advertising in 
Product Engineering for qualified specifiers of Original Equipment to read. 


But get the whole story—send for “Blueprint for Selling Industry’s Blue-Chip 
Market” today. 


*Subject to ABC audit. ABC net paid, December 1953 was 26,107 


DISTRICT OFFICES: Atlanta 3 — Boston 16 — Chicago 11 
Cincinnati 8 - Cleveland 15 — Dallas 1 — Detroit 26 
Los Angeles 17 — New York 36 — Philadelphia 3 
Pittsburgh 22 — San Francisco 4 


a) @ 
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| reception from Medford, Ore., and 
relay the signal to Yreka homes by 
the underground cable. Viewer 
fees will be $125 for installation 
and $4 a month. 

William Maginnis, president of 
the company, plans to relay signals 
from Klamath Falls, Ore., within 
the year. His operation can handle 
up to five stations if additional tv 
outlets are started in the north, he 
said. 


MCA TV Opens New Oftice 
MCA TY, video film distributor, 
has opened its 16th field office at 
727 McClelland St., Salt Lake City. 
Thomas A. McMahon, who has 
been in the film distribution busi- 
ness for many years, will be in 
charge of the office. 


Sylvania Names Wirths 
Wallace R. Wirths, formerly 
public relations manager for the 
Edgewater, N. J., plant of Alumi- 
num Co. of America, has joined the 
public relations department of 
Sylvania Electric Products, New 
York. 


Pick the | 
GREENVILLE. 5. C. 


F make i 


for youl 
money! 


IN FOOD SALES! 


With South Carolina's most 
populous City and Retail Trad- 
ing Zones of 494,212 people 
(ABC 9-30-53), the Greenville 
market leads all others in South 
Carolina in Food Sales. 


Here’s the Comparison: 


GREENVILLE $93,709,280. 
Columbia 84,127,190. 
Charleston 70,302,120. 


Food Sales from Sales Management 
May 10, 1954, Survey. City and Re- 
tail Trading Zones from Audit Bureau 
of Circulations latest figures. 


The Greenville Market also 
leads all others in South Caro- 
lina in Population, Incomes, Re- 
tail Sales, Autos & Trucks, 
Wages and Employment. It's 
your first market in South Caro- 
lina. 


The Greenville News 


MORNING end SUNDAY 


peratiieiessc PIEDMONT 


_ EVENING 


Daily Circulation 99,099 
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Politz Study of Consumer Attitudes Toward 


Dairy Foods Suggests New Promotion Angles 


Cuicaco, Aug. 10—Nearly every-| 
one has an idiosyncratic prejudice | 
against one food or another. With) 
this in mind, the American Dairy 
Assn. has delved into the Amer-| 
ican subconscious, with the aid of 
Alfred Politz Research, to discover 
what keeps some people away) 
from certain dairy foods. 

The results, contained in a bro- 


chure, “Highlights from a Study 
of Public Attitudes and Uses of 
Dairy Products,” point out some 


very definite promotional roads 
for dairymen to follow. 

Factors keeping dairy consump- 
tion lower than it could be range 
from the belief that milk is fatten- 
ing to a dislike of the way butter 
is packed (as compared with 
margarine). 


= Here is what the dairy group 
found out about a number of 
products: 

Milk: Consumption of this bev- 
erage has gone up 7% since an 
earlier study made last fall. At 
the same time, consumption of 
other beverages has gone up sig- 
nificantly also, except for coffee 
and beer, according to the report. 
The sharp price rise in coffee, 
which took place in this time, is 
considered only one of the factors 
in this change. People’s recognition 
of milk as an “all round” health 
food is also considered important 
in the consumption increase, and 
the report strongly recommends 
promotion educating people to the 
nutritive advantages of milk as 
one way to get them to drink more 
milk. However, health is not the 
only factor that influences people 
to use a beverage. 

The belief that milk is fattening 
is prevalent, but the study found 
that there is not too great a dif- 
ference in the milk consumption 
of those who do not think it is 
fattening and those who do. 


a Very few people drink milk 
away from home, Politz found, and 
the report suggests that immediate 
sales opportunities lie in making 
milk more readily available in 
restaurants, offices and plants, and 
public gathering places—‘wher- 
ever the consumer may be when 
he’s thirsty.” 

Also, there is limited consump- 
tion of milk in “someone else’s 
home.” This suggests that milk 


the measure 
of this 
| market : 


oie “yo4" for the State 
and "100" for the Nation 
according to the 
. quality of 
market index 
Sales Management Survey 
of Buying Power 


APPLETON (1s) 
Post-CRESCENT 


Appleton « Neench © Menasha, Wisconsin 


may need greater social acceptance 
as a beverage for guests. “Promo- 
tion might point out that people 
prefer milk at home; that smart 
hostesses offer milk to make their 


guests ‘feel at home.’” Then, too, 


the milk supply in the home is 
perhaps based on normal family 
consumption and is inadequate to 
permit serving to guests. 


= Nonfat dry milk solids: This 
product is almost equally popular 
with all economic groups, but its 
usage varies greatly. The report 
points out that while economy is 
a very important basis for the use 
of dry milk, all economic levels— 
upper, middle, lower—love a “bar- 
gain.” About one-quarter of the 
population uses dry milk, mostly 
in cooking. It is most popular as 
a beverage in the lower economic 
group. The report points out this 
is a new product, and that the most 


vital promotional direction is in 
educating the people in the prod- 
uct and how it can be used. 

Evaporated milk: The study dis- 
covered that ten times as many 
people use evaporated milk for 
cooking as use it in baby’s for- 
mula. 

The greatest volume use of 
evaporated mil, of course, is in 
baby’s formuls, but wider and 
continuous use of the product de- 
pends on its bcing used in other 
ways, the report! Says. 

The study found that housewives 
who have use evaporated milk 
for baby formu is have never been 
adequately solc on other uses. The 
report suggests efforts should be 
directed at geting young mothers 
to try evaporated milk for other 
uses while it is in the home for 
baby formula use. 


ws Skim milk: About one in five 
families have used skim milk— 
mostly for drinking—the report 
says. Interestingly enough, it is 
the upper economic group which 


‘report says, is by promoting butter 


caters to this beverage most, both! 
as a drink and as part of a diet. 

Butter: Two-thirds of the con- 
sumers use butter as a_ spread, 
while less than half use margarine 
for the same purpose. The strong- 
est appeal to the consumer, the 


as a prestige product in cooking 
and baking. 

The study also found that 20% 
of those sampled noticed a dis- 
tinct difference in the quality of 
packaging of butter and margarine. 
And more may have been affected 
by this difference than is indicated | 
by this conscious recollection, it is | 
suggested. 


a The report urges better packag- 
ing to make butter more competi- 
tive with margarine. Aluminum 
foil packaging is named as having 
been a distinct asset to margarine. 
The packaging of margarine has 
helped contribute to the consum- 
er’s feeling that it stays fresh 
longer than butter, the report 
says. 
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Another important promotional 
aid, the study found, is to put 
recipes on the butter packages. 
This also can help promote pres- 
tige cooking. 

Ice cream: Television and food 
freezers have helped increase ice 
cream consumption, the one by 
keeping the consumer home more 
and the latter by making ice cream 
readily available during the even- 
ing. The report suggests that 
“packaging and multiple-unit pric- 
ing designed to increase the 
amount and variety of ice cream 
kept in the home freezer might 
expand sales appreciably.” 


a Cheese: Nine out of ten families 
eat cheese. About seven out of ten 
families keep cheese on hand in 
their home. 

The study found that cheese 
dishes are used less frequently 
than fish and egg dishes, and says 
that the reason is not taste or econ- 
omy but because they are not 
available in the larder—families 
run out of cheese products and 


PUCK, The Comic Weekly 


SELLS the U.S. ...note 


BOY, |S THIS 
LOS ANGELES 
A BIG PLACE! 


5 


SMART KIDS, JA! AND DON'T 
FORGET THE LOS ANGEL&S 
EXAMINER CARRIES PUCK, 
THE COMIC WEEKLY INO 
35% OF THE HOME 
IN THIS MARKET | 


— 
DID YOU REALIZ 


“HAT THE 
AVERAGE LOS . IGELES 


FAMILY HAS AN 
BUYING INCO 
§ $5,500. lan YEAR! 


*ECTIVE 
. OF 


{ NEXT TO NEW YORK 
AND CHICAGO, IT'S THE 
BIGGEST MARKET IN 


_ 


AMERICA FOR POPU- 
LATION, RETAIL SALES 
AND EFFECTIVE 

| BUYING INCOME! 


y, 


PLUS ANOTHER 
200, 000 FAMILIES 
SCATTERED AROUND! 


‘ 
YES, YOUR MAJESTY-- 
AND THEY SPEND 

4 3 BOO OF IT 


AT RETAIL! 
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don’t replace them immediately. 
The report suggests promotion to 
remind people to buy cheese and 
to stimulate impulse buying of 


cheese. 


The study conclusions are based 
on 3,906 interviews made between 
April 19, 1954, and May 9, 1954. 


Metcalf Co. Advances Two 


Walter C. Hyland has been 
named exec. v.p. of George T. Met- 
calf Co., Providence, and Sheldon 
D. Spencer has been promoted to 
v.p. and general manager of the 


agency. 


ABC Radio Signs Sponsors 
for Two Daytime Shows 


Junket Brand Foods, Little Falls, 
N.Y., will sponsor one-half of the 
Tuesday through Friday broad- 
casts of “Modern Romances,” start- 
ing Aug. 31 over ABC radio. Ef- 
fective Sept. 20, half sponsorship 
of the Monday chapter will be add- 
ded to Junket’s coverage. McCann- 


Erickson is the agency. 


Starting Oct. 6, Rockwood & Co 


SKY BLUE WATER—William C. Figge (center), president of Theo. Hamm 
Brewing Co., St. Paul, holds redesigned carton carrying out the 
company’s radio-tv theme. With him are Odd E. Moe (left), Hamm’s 

general sales manager, and John R. Moran, advertising director. 


Nestle’s Runs Water Test 


is running a campaign in about 50 
newspapers under the headline, 
“cold water test proves no other 
leading instant dissolves as fast as 
new Nestle’s 100% pure coffee!” 
Ads, ranging in size from 660 lines 
to 1,200 lines, show illustrations 
comparing the dissolving speed of 
Nestle’s with “any other leading 
instant.”’ Bryan Houston Inc., New 
York, is the agency. 
‘Apparel Arts’ Promotes Two 
George S. Silvers of the New 
York space sales staff has been 
made eastern advertising manager 
and Sherman D. Keats, of the Chi- 
cago staff, western ad manager of 
Esquire’s Apparel Arts. 


DuMont Adds Two Stations — 
WGTH-TYV, Hartford, Conn., and 


‘will join the radio sponsor lineup, utes of the Don McNeill show on 
| of the “Breakfast Club.” The com-| Wednesday and Friday. Time was 
| pany will present the first 15 min-| bought through Paris & Peart. 


CKLW-TYV, Windsor, Ontario, have 
affiliated with DuMont Television 
Network. The latter station pact is 
effective Sept. 1. 


LOS ANGELES for example 


AND PER CAPITA | 
INCOME IN LOS. 
ANGELES IS 25% 


HIGHER THAN THE 


PRACTICALLY EVERY- | 
BODY READS THE 


AVERAGE U.S. 


INCOME ! 


ADS IN PUCK. PUCK 
IS THE BUY FOR 


ya 


PUCK ADVERTISING GETS 
3% TO 5 TIMES MORE 


‘ 


READERS THAN MATCHED 
ADS IN NATIONA 


WEEKLIES /* 


*Readers per dollar 


PUCK'S NATIONAL CIRCULATION 
IS OVER 9,700,000,’ 


¢ King Features Syndicate 


THE Comic WEEKLY 


The Only NATIONAL Comic Weekly — A Hearst Publication 


63 Vesey St., N.Y., Hearst Bldg., Chicago, 1207 Hearst Bldg., San Francisco 


Averages 44% coverage in 55 markets 
accounting for 42% of all U. S. retail sales 


Nestle Co., White Plains, N. Y.,| 


CREATIVE 
MEN 


work faster, better. . . 


when they follow this 


9-POINT 
“TECHNIQUE FOR 
PRODUCING IDEAS” 


This remarkable 60-page book by James W. 
Young, Senior Consultant of J. Walter 
Thompson, is worth its weight in uranium 
to every man who must produce ideas. 
Gives you the positive 5-point program used 
by one of the highest paid men in the 
agency business, for developing ideas that 
sell. Acclaimed as the biggest little book 
ever written for advertising men, now in its 
fifth big printing. A must for you if you 
are & creative man. $1.25 on 10-day money- 
back guarantee. 10% discount in quantities 
of 10 or more. 


Inspiration for Every Man 
in the Agency Business 
“The Diary of an Ad Man” 


(The Jim Young Classic) 


A practical volume for the man who is broad- 
ening his horizons in the advertising busi- 
ness, As Victor O. Schwab says, ‘‘a book 
about business which emits flash after flash 
of penetrating insight ... day by day guid- 
ance... pithy case-history experiences . . 
usable suggestions.” . . . In all 578 diary 
entries made during trying times, any one 
of which may suggest a solution to your 
current problems. Specially priced at $2.00 
on 10-day money-back guarantee. 10% dis- 
count in quantities of 10 or more. 


How to Set Up and Run 
a Program for Salesmen 


“Successful Sales Training” 
By Eugene Dynner 


Here is the complete, practical, and usable 
outline of the proved method for (1) getting 
new salesmen into high gear quickly, (2) de- 
veloping a uniformly good performance pat- 
tern, (3) making each man pay off in higher 
average production, An easy-to-use program 
for sales managers who want more results 
starting now. $2.00 on 10-day money-bac 
guarantee, $1.80 each im quantities of 10 or 
more, 


NOTE TO COPY CHIEFS 


Judging from the number of orders for 10, 
25, and more copies of these various books, 
it is clear that they are filling an important 
need in training programs. We suggest you 
start with a copy of the ‘'5-Point Tech- 
nique’ for each member of your creative 
staff. 


MAIL ORDER NOW 


' 
| Advertising Age, 
| 200 E. Illinois St., Chicago 11 


| Please send me books as ordered below. I 


prmemmcrmanpnann ay enn 


enclose remittance with the understanding 


ten days if not delighted in every way. 


| that I may return books for full refund in 
| 
| 


ee . copies, “§-Point Technique 
for Producing Ideas’’............ err : 


....copies, “Diary of An Ad Man"’..$...... 


...copies, ‘Successful Sales 
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Store Openings Draw Crowds 
in Maryland City 

To the Editor: Your story on)| 
’ 900 women entering 20x80’ store | 
is interesting. But—and when you | 
start it out with “but” you have an 
idea of what’s coming—this town 
has seen the following sort of 
store openings: 

Stuart Kingston—jeweler—5,337 | 
persons in two days; store about) 
30x35; 

Fullbrook-Holland—sports goods 
— 45x80 store, 6,700; 

Fashion Shop—women’s fashions 
—two floors—25x150 store—7,500, 


Maybe you'll discover 
IT’S MUCH EASIER 


to work with someone who knows 
how than with one who relies on your 


The Voice of the Advertiser | 


This department is a reader’s forum. Letters are welcome. 


one night & day; 

Feldman Brothers, in nearby 
| Pocomoke City, town of 4,000 per- 
sons—6,000 persons at the three- 
‘day opening (blizzard the first 
day )—600 in blizzard; 

Feldman Brothers in this town— 
new wing—40x75 size, 7,300 per- 
sons two days; 

Brother & Sister Shop (chil- 
dren’s)—appeal to mothers only; 
22x65 size, 3,500 mothers—one 
night and one day; 

Apex Market, food store away 
from downtown—40x65 size—8,300 
persons at two day opening; 

Rob’t. Withey, small decorator 
shop in old residential section; 2,- 
300 persons one night and one 
day; 

Feldman Brothers, 50th anni- 
versary sale, 16,000 in three days 
last of May. 


JAY P. knowing how. Yousavetime, money. 


WALK advertising typography 


11 E. HUBBARD, CHICAGO 11 e MOhawk 4-6134 


There are a few more this office 
promoted, but this will give you 
|an idea. The size of Salisbury? You 


need a second guess. Just a little . 


over 15,000 persons. 
LARRY FRANKS, 
Larrabee Franks, Advertising, 
Salisbury, Md. 
e . © 


Wilds Have Advantages 
for Kansas Adman 

To the Editor: I have read, with 
considerable interest, the numer- 
ous accounts you’ve carried of 
firms who are moving to the wilds 
to get away from it all. Hell, they 
don’t even need a compass to com- 
mute! 

We’re 250 miles from K. C. and 
over a hundred from Wichita and 
sometimes it’s 2 week or two un- 
til a space salesman even gets his 
bearings. 

Our office-and-plant is located 
in the new quarters illustrated in 
accompanying photo. In addition to 
newspaper, magazine and radio 
advertising we operate a screen 
process plant engaged in the pro- 


AJ. C. Penney 
: Sears 


Jordan Marsh fam 


in year round 


Dee at nb ie at aka arse e <i 
peep: CITE GOLD COAST AS | 
BILLION DOLLAR MARKET Soltoee ‘xed 


because of 


* Sears Roebuck is completing a huge new 
store that's the hub of a 10 million dollar 


shopping center in th 
west section. 


* J. C. Penney will soon open a large 


store in northeast 


$8,000,000 Biscayne Shopping Plaza. 


What a vote of confidence in year 
round Miami — 23 millions in new 


shopping facilities! And 


ing proof that year ‘round promotion 
will pay off for you. Especially when 
you can use the blanket coverage of 
The Miami Herald to sell the entire, 


booming Gold Coast at 


See your SB&F man, today. 


* Jordan Marsh will soon erect a 5 million dol- 

lar store on Biscayne Blvd. Chose Miami 
“its phenomenally rapid and 
thoroughly sound growth.” 


—— 
OLID, 
fe 


neooenel investing setiitous 


e fast-growing south- 


Miami's new 


what convinc- 


one low cost! Affilicted Stations 


JOHN S. KNIGHT, Publisher 


— .WQAM, WQAN-!; 


STORY, BROOKS & FINLEY, Nationcl Represe. ives 


The Miami Herald ALONE delivers the Greater Miami \iarket. 


duction of signs, emblems and dis- 
plays. The building provides 2,000 
square feet of pleasant work area 
and the basement level is acces- 
sible to trucks by way of a ramp 
at the rear. 
Two hundred yards right of the 
front door is the south end of a 
2,000-foot runway for the use of 
clients who choose to fly. Is there 
another outfit in the world that 
enjoys so much...except maybe a 
few million in billings. 
No, you won't find us listed 
anywhere as an agent...our bill- 
ings go through Rogers & Smith, 
Potts-Turnbull. My first piece of 
no-sell copy was written on the 
tenth floor of the Carbide and 
Carbon Bldg. back in 1940 when 
it was still Potts-Turnbull and 
Dave Dexter was meaner by a 
darned sight than he is at this 
mellow age. Anyone who wants to 
talk shop or just see how the other 
half lives is welcome here... 
when’ll we see ya? 

GEORGE ESCHBAUGH, 

Wilson, Kan. 

P. S. We operate 400 acres of the 
surrounding land just to get the 
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COUNTRY LIFE—Here’s George Eschbaugh’s advertising headquarters, 
Wilson, Kan., surrounded by acreage and boasting an airstrip for 
any clients who might fly in. 


feel of the soil and keep our agri- 
cultural copy slanted toward farm- 
er Jones. 


* — e 


Says It's Desire for Freedom 

To the Editor: Anent your edi- 
torial of July 26, in which you in- 
corporated some cominents from a 
speech made by William Burston, 
president of the National Retail 
Dry Goods Assn., viz: “The Ne- 
groes know how to dress. They’re 
less inhibited than whites.’ This 
is psychologically not a fact. 

Because of the restraints, the 
ghetto-like existence and_ the 
menial conditions imposed upon a 
huge number of Negroes, they ex- 
press their desire for freedom in 
breaking out into less inhibited 
colors, and search for an appear- 
ance of affluence with a large se- 
lection of habiliments. 

In the Rorschach tests, those 
who live drab and dreary lives 
will often see the white spaces to 
idealize an existence which is not 
in their reality. Generally speak- 
ing, people who are “successful” 


man’s fence.” 


“Since Newark Sunday Newstown overran 
Pequannock with 52% coverage, every 
time I light up I see another new handy- 
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(in our culture) dress more con- 
servatively. The dominant group 
has no compulsion to be noticed. 
MAuvRICcE C. BERK, 
New York. 


Ladies’ Pipe Smoking 
Story Pulls Plaudits 
To the Editor: John Crichton’s 
wonderful article on “How Pipe 
Smoking Went to the Dolls” (AA, 
July 26) has been the gem of the 
office all day. The routing slip on 
ADVERTISING AGE was immediately 
lengthened to include new readers, 
and the result was a chuckle which 
echoed from room to room. 
Perfect as the article is, one of 
our writers was unable to resist 
adding a punch line which read, 
“Lend me a cigaret, sonny. This 
thing doesn’t draw worth a damn!” 
CONNIE Moon, 
Women’s Program Supervisor, 
Oil Industry Information Com- 
mittee, American Petroleum 
Institute, New York. 


To the Editor: This is a fan let- 
ter. 

I offer my congratulations on 
your piece on pipes. It was full of 
brilliant ideas and—let’s face it— 
a nice change of pace from the 
serious. 

WILLIAM ALLISON, 

Ketchum, MacLeod & Grove, 

Pittsburgh. 


Two ‘No. 1 Bestsellers’ 
Share the Spotlight 
To the Editor: Enclosed are two 
ads which appeared thusly in the 
Washington Post and Times-Her- 
ald of Sunday, July 25. 
Americans are coming to accept 
the fact that the alchemy of ad- 
vertising has made all cigarets 


i ps it 
AMERICAS * 1 
BESTSELLER ! 


ex reported by RETA BOOKSELLER 


ME NCVCS 


ROYAL BOX 
by Frances 
Parkinson Keyes 


A great new novel in the Thrilling tradition of 

DIvMER AT ANTONNE'S. The story of a fabulous 

London adventure 52.50 at all book stores. 
JUUAN MESSNER MOY. 


4 


tastier and milder than all others, 
all cars superior to all others, all 
toothpastes better than all others. 
And now we have two simultane- 
ous No. 1 bestsellers. 

I'll bet it never raised a ques- 
tion in anyone’s mind. Except 
mine. And I’ve got it figured out. 
“The Royal Box” is obviously the 
real bestseller. It’s got the bigger 
ad. 

RICHARD C. SMITH, 

Rural Electrification Maga- 

zine, Washington, D. C. 


Money? 


To the Editor: In his July 26 
column, E. B. Weiss prefaces his 
contribution with your admoni- 
tion about not straying from his 
assigned specialty—and then pro- 
ceeds to do just that. 

Mr. Weiss, who is so astute 
when it comes to merchandising, 
talks as though he has been living 
in a dream world when he embarks 
on a discussion of why creative ad 
talent moves around. 

I recently read a chronological 
history of J. Stirling Getchell’s 
meanderings in the ad world. After 
each move was listed the salary 
he received on the new job. 

In case Mr. Weiss hasn’t heard 


about it, one of the biggest reasuns 
why creative talent moves around 
is (s-s-s-sh-h) “M-O-N-E-Y.” 
NORMAN FRANKEL, 
Bearden - Thompson - Frank- 
el Advertising Agency, At- 
lanta. 


Hexter Answers Copy Cub 
To the Editor: I don’t want to 

get into a squabble with “Rough 

Proofs” (AA, July 26), as to 


| whether the mattress manufactur- 
ers will agree that the kitchen is 
the most important room in the 
house. 

I have only this to offer in evi-| 
dence: We have a cook—a lovely | 
old soul—whom we have found | 
many times sleeping in the kitchen. 
But she has been unable, so far, to 
fry an egg on a mattress. 

IrnvING B. HEXTER, 

Publisher, Modern Kitchen 


Merchandising, Cleveland. 


Start Using 
ANIMATED TV 
SLIDES os FILM 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! SEND US 4 
FILMACK STUDIOS ;@eeaeuut 


OUR § 
1323 So. Wabash Chicago, Ill. ERVICE! 


R.Op 


Color 
Gets 


It’s a potent combination, as plenty of advertisers already know. 
R.O.P. color—at The World-Herald’s recently reduced rates—takes 
on extra impact when it’s part of The World-Herald 103 Plan. 


R.O.P. color, working with the 103 Plan, is merchandisable adver- 
tising. Men in the field get behind it. They know that World-Herald 
circulation coverage closely duplicates their distribution pattern .. . 
in 103 counties of Nebraska and Western lowa. Space in The World- 
Herald gets support from retailers and dealers throughout this Two 
Billion Dollar Market. The World-Herald is the one single medium 
that can deliver this impact to every important trade outlet in this 
vast market. 


See for yourself. Get details from your nearest O’Mara and Ormsbee 
office on how The World-Herald can help you sell this rich market 
of one and one-half million people. 


The Omaha World-Herald 


O'Mara and Ormsbee National Representatives 
New York—Chicago—Detroit—San Francisco—Los Angeles 


253,199 Daily — 264,361 Sunday 


Publisher's statement for six month period ending March |, 1954 
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The Times, which has served Southern California since 1881, 


is first by far among all the newspapers of western America 


... first by far in public service, in circulation and in advertising. 
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LOS ANGELES 


The full name of the boy peering at the camera in the fore- 
ground of this underwater photograph is Edward Antonio Garcia. 
He is 11 years old. He lives on the east side of Los Angeles, in 
a neighborhood where, up to a few years ago, kids who didn’t 


grow up tough had a tough time growing up at all. Until 1944, the 
neighborhood had a bad reputation — the worst record in town, 
as a matter of fact, in juvenile delinquency. 


Something happened in 1944 to help change the lives of boys 
like Eddie Garcia. A new idea was brought into the neighbor- 
hood; an idea which provided new outlets for the energies of the 
boys, and which served to supplement the good work of the 
churches and schools in the community. 


That new idea was the Los Angeles Times Boys’ Club, founded 
in small rented quarters in 1944 and now occupying spacious and 
modern buildings on its own 2-acre site. 


The new Times Boys’ Club, completed in 1950, cost 
$550,000 to build. Current operating costs total $81,000 a year. 


At the club, a boy can go swimming in a 70-foot heated pool. 
He can take part in a dozen sports activities in the modern gym- 
nasium or on the big outdoor playing field. He can learn some- 
thing about electronics, ceramics, woodworking, music, drama, 
or his choice of many other arts and crafts in the well-equipped 
handicraft rooms. He can read a book and find someone with 
whom to discuss it. He can walk into his club and feel sure that 
the welcome he receives is deep and sincere. 


All of this — the club, the training program, the atmosphere 
of warmth and friendliness — is the result of the contributions 
of many people. 


There are the many volunteer workers and instructors who 
donate time and talent to keep club programs going. 


There is the general public, which supports the club by attend- 
ing the annual Times-sponsored sports events, through which 
funds are raised for club maintenance. 


And there is the Los Angeles Times itself, which sponsors the 
club as part of its continuing public service program, as one of 
the concrete contributions a good newspaper makes to the wel- 
fare of its community. 


Anybody who has contributed, even remotely, to the success 
of the Times Boys’ Club must feel richly rewarded watching 
Eddie Garcia as he paddles around in the big modern swimming 
pool. Anybody watching him is sure to realize that Eddie Garcia 
is learning to swim in more ways than one. 
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Guinness Stout 


Retires to Erin 
and Import Status 


(Continued from Page 2) 
proved the peak, and the 1952 fig- 
ure dropped off some 8,000 bar- 
rels. Last year the final produc- 
tion figure was 30,000 barrels. In 
the first half of this year, as near- 
ly as can be estimated, 12,500 bar- 
rels were turned out. 


= Two competent advertising 
agencies pushed Guinness during 
its stay on American shores. First 
came Hewitt, Ogilvy, Benson & 
Mather, which got to be the talk of 
Madison Ave. and Michigan Blvd. 


with its “Guinness Guide to 
Cheese” and similar efforts. 
It was Guinness’ belief and 


HOBM’s contention that, despite 
preoccupation with pale, dry beers, 
at least some Americans “would 
prefer an old-fashioned, all-malt 
brew, with more flavor, more color, 
more character.” 

This discriminating minority was 
given the suggestion, via ads, that 
their beer would taste better if 
Guinness stout was added to it. 

But the size of the minority that 
bought Guinness seemingly was 
over-estimated because, in March, 
1952, a v.p. and copy chief of the 
HOBM agency revealed that the 
ad campaign was winning kudos, 
but wasn’t selling stout. Tom 
Johnston, now at McCann-Erick- 
son, also candidly told the Met- 
ropolitan Advertising Men (AA, 
March 10, 52) that only merchan- 
dising could sell Guinness, because 
it is a product for which a taste 
must be acquired. 


e He said further that the intro- 
duction of Guinness in Flint, Mich., 
saw HOBM succeed in getting 
more than 90% of the outlets there 
to stock the stout—and better than 
50% of the adult population to try 
it. But neither the outlets nor the 
adults came back for more. 

Mr. Johnston said he once sug- 
gested to Guinness that cutting out 
all advertising and selling it for 
less than beer would be the best 
means of moving the product. The 
client, he said, didn’t agree. (Guin- 
ness in 12-ounce bottles sold in 
chain stores at about 3¢ above the 
price of premium beers.) 

Subsequently, the account moved 
to Compton Advertising, which 
first went into a research job, then 
followed with dominant page ads 
in a number of newspapers. The 
theme was to the effect that Guin- 
ness’ flavor was twice as strong as 
beer. The advertising went on for 
over a year; then, iast fall, the last 
Guinness ad appeared. 


= Now Compton is minus the ac- 
count entirely, since present plans 
apparently do not call for much 
advertising of the imported stout. 


AN ORANGE IS NEWS 


Down here in Central Florida at least 
one newspaper prints as much news about 


oranges as it does about baseball. 


Why not? Almost everybody in Central 


‘dicated that 
_brewed here, was up for sale. The 
American brewery plant which 


Meanwhile, Arthur Guinness Son 


& Co., the subsidiary here of the 


London and Dublin company, in- 
Burke’s ale, also 


turned out both Guinness and 
Burke’s is said to have a capacity 
of 100,000 barrels annually. 

Guinness Son & Co. brought 
Burke’s ale back on the market 
in November, 1952, after an ad- 
vertising lapse of eight years. First 
ads for the new Burke’s said it 
was “American-brewed by Euro- 
pean experts...true ale body... 


satisfying but not heavy... flavor 
clear and dry...” 

A letter from the company to 
distributors and retailers said 
brewing of the stout and the ale) 
would be discontinued Aug. 15. 
“There is, however, the possibility 
that Burke’s ale,” said the letter, 
“will continue to be brewed by 
other parties.’”’ The communication 
added that additional information 
would be made available later and 
concluded with: “Meanwhile, 
stocks of Guinness extra stout and 
Burke’s ale brewed in Long Island 


City will continue to be available.” 


Ou! La! La! Copain, 
Voila du Bon Vin, 


Wine in a Tin Can 


New York, Aug. 11—Liquid 
packaging in tin containers has 
spread to wine. 

Simon Goldstein, general man- 
ager of the Imperial Wine Co., said 
that his company has started turn- 
ing out canned wine under the 
Mother Goldstein label and that 
initial distribution to dealers has 
started. 


Advertising Age, August 16, 1954 


The wine packaged in cans is 
of the popular Concord grape va- 
riety. 

Advertising and sales promotion 
plans on a market-by-market basis 
are being prepared by Dowd, Red- 
field & Johnstone, New York. 

Hartford is one of the first test 
markets. 


ABC-TV Signs Tide Water 
Tide Water Associated Oil Co., 
New York, has bought the Wednes- 
day and Friday telecasts of “John 
Daly and the News” over ABC. 
Buchanan & Co. is the agency. 


Florida owns an orange grove, works in 
a packing house, fertilizer or canning 


plant. 


So we romance the news of orange 
with daily expert coverage and even tel 


the growers not to sell when we know 


the price is unusually low. We have jus 


called the turn this year, predicting a 
prosperous market and made many an 


orange-grower rich. 


Orlando Sentinel-Star 
Orlando, Florida 
Nat. Rep. Burke, Kuipers & Mahoney 
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Advertising Age, August 16, 1954 


Barwick Mills Weaves Magic Carpet of 
Business Success, Sets $600,000 Campaign 


CHAMBLEE, GA., Aug. 11—After 
parlaying the making of carpets 
and an intensive sales promotion 
program into a $30,000,000-a-year 
business, E. T. Barwick Mills is 
now about to embark on the first 
consumer magazine campaign of its 
five-year history. 

During the next seven months, 
Barwick’s $600,000 campaign will 
include color spreads in Guide for 
the Bride, House & Garden, House 


Beautiful, Ladies’ Home Journal, 
Living for Young Homemakers, 
McCall’s, The New Yorker, The 
Saturday Evening Post, Sunset 
Magazine and Town & Country. 

The campaign will also consist 
of spot radio and tv and newspa- 
pers on a cooperative basis with 
dealers. 


w The Horatio Alger story of Bar- 
wick Mills started in 1949 when 


E. T. Barwick, its owner and foun- 
der, decided to give up his job as_ 
carpet merchandising manager for | 
Sears, Roebuck & Co. in Chicago 
to return to his native Dixie for a 
carpet making venture. 

Mr. Barwick set up a modest 
factory in Dalton, Ga., but by 1952, 
sales increases demanded that he 
purchase a second plant—an un- 
used hosiery mill in nearby La- 
Fayette, Ga. Soon afterward, Bar- 
wick’s major plant was established 
here, and the organization now in- 
cludes five mills in three cities. 

With the exception of insertions 


29 


ber trade media, Barwick had no! point of purchase material. In ad- 


advertising budget i in the first year | 


dition to regular store merchan- 


of operation. As business swelled, dising, the company supplies its 


Barwick hired Mitchell WerBell in 
nearby Atlanta to handle its ad- 
vertising, and the mills began a 
limited ad program. 


ws Perhaps the most effective part 
of Barwick’s sales promotion pro- 
gram is its use of direct mail to 
buyers and salesmen, plus educa- 
tional color films which are made 
available to its distributors and 
dealers in all parts of the country. 

Barwick makes extensive use of 


LOOK 


Scarcely a year after beginning 


conversion to paid circulation, 


Petroleum Processing has earned 
Audit Bureau of Circulation 
membership . . . tangible 

evidence of this publication’s 


importance to readers, dramatic 


proof of its growing value to 


advertisers! 
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INTO PETROLEUM,PROCESSING 


The Magazine... 


leum Processing. 


Petroleum Processing 

delivers intensive read- 
ership throughout all aspects 
of petroleum processing, 
with the largest coverage in 
this expanding field. If you 
sell equipment, components, 
supplies or materials used in 
petroleum and petrochemi- 
cal processing—you can 
reach all phases of this fast 
growing market with Petro- 


The Readers... 


The Meaning 


preference surveys. 


FPETROLEGM { 


Mme PAID CIRCULATION 


This rapid conversion to 
paid circulation has been 
accompanied by substantial 
increases in readership scores 


gains in independent reader 


TOTAL EFFECTIVE DISTRIBUTION 
wy i 1640 15,293 | ian 
bem 4977 15,495 | 
JUNE 


neers, research 
ment men rely 


ity . 


PROCESSIN G 


330 WEST 42nd STREET, NEW YORK 36, N. Y. 


“15 IT PAID? os 


MM 


A McGRAW-HILL * 
PUBLICATION 


To ASK 


Refinery and Petrochemical 
Engineering and mainte- 
nance staffs, process engi- 


and develop- 
on Petroleum 


Processing to keep abreast 
of technological news. Their 


in reader traffic studies. For growing paid subscriptions 
the past five years Petroleum testify to reader interest... 
Processing has shown steady guarantee circulation qual- 


- . assure continuing 


editorial vitality. 


dealers with individualized store 
promotions, and goes in heavily 
for customer handouts, ranging 
from booklets to carpet cleaning 
aids. 

Using his private plane, the 
“Remnant,” as a sales promotion 
device, Mr. Barwick often flies the 
company’s 300 salesmen and dis- 
tributors into LaFayette for peri- 
odic sales training sessions. He also 
uses his plane to fly customers be- 
tween their home towns and the 
company’s various plants so they 
can familiarize themselves with 
Barwick’s step-by-step production 
methods. 


Elly Gets Corn Belt Dailies 
Walter C. Elly Inc., New York, 
has been appointed eastern adver- 
tising representative of the Corn 
Belt Farm Dailies, which include 
the Chicago Daily Drovers Journal, 
Kansas City Daily Drovers Tele- 
gram, Omaha Daily Journal-Stock- 
man and St. Louis Daily Livestock 
Reporter. P 


'M JOE FLOYD... 


| belong to a family of 


BIG SPENDERS 
x 


They're the folks who make up 
the rich four-state money belt,* 
of which Sioux Falls is the hub. 
They're good spenders—and 
always have been—simply 
because they have the 
wherewithal to spend (way above 
the national average). They 
like better things . . . and they 
look and listen to KELO (TV 
and Radio) to tell them what 
those better things are. Want 
to meet these brand-buying 
folks over a store counter? 
KELO will introduce you 
to them—convincingly! 

*Husky sections of 


South Dakota, Minnesota, 
lowa, Nebraska 


KELO, 


“gam made | | 
Channel 1! - Sioux Falls, $.D. 
JOE FLOYD, President 


NBC (TV) PRIMARY 
ABC e CBS e DUMONT 


NBC (Radio) Affiliate 
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... with your product! 


In supermarkets today, with their stocks of 


some 5,000 items and brands (all of them 


competing for the shoppers’ attention), 
it takes something extra to maintain fast 
turnover. That’s why WBBM has added a new 


dimension to food-store marketing... 


WBBM Supermarketing 


Once you qualify, WBBM Supermarketing 
arranges for week-long displays of your 
product in all participating stores, including 
850 stores of the Kroger, A&P, National 
Tea, and Jewel chains. Together, these 850 
stores account for approximately 50% 

of all grocery sales throughout the entire 


metropolitan Chicago area. 


Thus, your product gets the most effective 
two-way advertising-plus-merchandising 
selling in the Chicago area. In the 

stores, for a full week at a time...and 

on Chicago’s biggest station, which has the 
largest audience (45% larger than the 
nearest competitor’s)...the most quarter- 
hour wins (almost twice as many as all 
other stations combined)...and the most 
locally-produced shows (8 of the top 10, 
13 of the top 15). 


If you’re in the market for customers in 
Chicago, get all the information on WBBM 
Supermarketing by calling Bill Miller at 
WBBM (Whitehall 4-6000), or the nearest 
CBS Radio Spot Sales office. 


50.000 wars WBBM RADIO 


Chicago's Showmanship Station 


Sources on request. 
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This Week in Washington... 


New Services Hike Food Costs: Aiken 


By Stanley E. Cohen 
Washington Editor 

WasHINGTON, Aug. 11—As the 
Senate debated—and finally pass- 
ed yesterday, 62-28—the Presi- 
dent’s plan for flexible farm sup- 
ports, senators were nervously 
asking themselves, “How well are 
the farmers doing?” In the back- 
ground was a report released on 


|the eve of the Senate debate by 


the House agriculture committee. 
The House committee—which 
wants rigid supports continued— 
said farm prices are down 20%, 
while retail prices remain at 1951 
peaks. 

Sen. George Aiken (R., Vt.) 
contended that the House report 
was deceptive. He conceded that 
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the farmer is getting only 44% of 
the consumer dollar, compared 
with 53% during World War II, 
but he pointed out that in 1938 
the farmer was getting only 38¢ 
of the consumer dollar. 

Comparisons between farm 
prices and consumer prices are 
deceptive in any event, he argued, 
because the consumer price index 
is inflated by such items as cof- 
fee, bananas and cocoa, which do 
not enter into the farm price in- 
dex. On the other hand, the farm 
index is depressed by cotton, to- 
bacco, wool and other commodi- 
ties, which are not included in the 
consumer price index. 

The big reasons why marketing 
costs are increasing, Sen. Aiken 
said, is that the consumer is 
demanding more service. “She 
buys cut-up poultry instead of 
live chickens. She buys frozen 
food instead of canned food. She 
buys ready-to-bake biscuits in- 
stead of flour,’ Sen. Aiken said. 
“From 1929 to 1953 the number of 
workers in the marketing of farm 


food products increased from 3.4 


million to 4.9 million. During the 
same years the number of farm 
operators declined from 6.5 mil- 
lion to 5.5 million.” 

“ ~ . 

As he settled down for a com- 
fortable evening’s reading of the 
Congressional Record, a troubled 
senator might have been attracted 
to a letter from Franklin J. Lund- 
ing, chairman of Jewel Tea Co., 
inserted in the appendix by Rep. 
Marguerite Stitt Church (R., Ill.). 
This letter says it is wrong to 
think of farm prices in 1951 terms, 
since “1951 was a very abnormal 
year. Prices were controlled at re- 
tail, while farmers weren’t both- 
ered by controls.” By using a 1951 
base, the House agriculture com- 
mittee found that farm prices in 
June, 1954, were down 20.8%, and 
retail food prices up 1.1%. But a 
1939 base would show farm prices 
up 161%, and retail food prices 
up only 142%. 

Cake mixes, small-size packages 
and other conveniences that have 
come onto the market in recent 
years are the food industry’s an- 
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of advertising in The Detroit 
Times last year certainly are 


some indices to the buying 
power and sales producing 
ability of the 11% MILLION 


people who prefer The De- 
troit Times. No matter what 
you haveto sell—Detroit 
Times readers will buy it— 
in profitable volume, 
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swer to the competition of Bel Air 
Chevrolets and 21-inch tv sets, 
Mr. Lunding wrote. Because of the 
attractiveness of the service which 
the industry is “bduilding into 
food,” consumers are spending 
26% of their income for food com- 
pared with 23% before World War 
II, “But if they were buying the 
same things as they did before the 
war, in the same quantities, the 
cost would be only 17% of the in- 
come.” 
« e © 


The Budget Bureau _ reported 
this week that Stuart A. Rice is 
retiring as chief of the Office of 
Statistical Standards on Dec. 31. 
Everyone interested in govern- 
ment statistics has a heavy stake 
in the selection of the successor 
to Dr. Rice. 

Statistical Standards is a central 
coordinating point which is sup- 
posed to see that statistical work 
carried out by government agen- 
cies makes sense and doesn’t in- 
volve duplication. There have 
been charges that Dr. Rice has 
been too timid in exercising this 
authority. As a result there is a 
widespread impression, particu- 
larly in Congress, that govern- 
ment statistics are a jungle, with 
no real plan or coordination. 

Congress can’t write a law to 
correct this situation. But Budget 
Chief Rowland R. Hughes can 
change it merely by naming as 
head of the Office of Statistical 
Standards an individuai who will 
insist that statistical programs 
carried on by dozens of different 
agencies fit into an over-all pat- 
tern, without gaps and over-lap. 

« * cy 

It’s not what you say, but how 
you say it. That’s what the Intern- 
al Revenue Service explained this 
week to manufacturers of knocked- 
down ping pong tables who have 
been warned that their product 
can be considered as sporting goods 
subject to federal excise taxes un- 
less the advertising man is careful. 

The tax applies to any table 
which is advertised or sold pri- 
marily for use as a table tennis 
table, even though such table may 
be unpainted, unstriped and sold 
in a knock-down condition, the In- 
ternal Revenue Service said. 

“If, however, unpainted and un- 
striped tables are sold by the man- 
ufacturer essentially and primarily 
for use as utility tables, the tax is 
not applicable to such sales, re- 
gardless of the fact that in the 
manufacturer’s advertising an in- 
cidental reference may tbe made to 
the use of such tables for table 
tennis along with other specific 
uses.” 

e ra * 

The Senate interstate commerce 
has refused to be rushed into ap- 
proving the “anti-bootlegger” bill 
sought by organized auto dealers. 
Instead, it has instructed a sub- 
committee under Sen. William A. 
Purtell (R., Conn.) to visit Detroit 
and other auto centers this fall, 
and make a thorough inyestigation 
of all the problems that are hurt- 
ing manufacturer-dealer relation- 
ships. 

At hearings last month, dealers 
said the anti-bootlegging bill—to 
keep dealers from seliing new cars 
to unauthorized dealers—is vital to 
their survival. But senators say 
existing franchise arrangements in 
the industry need study. They feel 
dealers have “few if any enforce- 
able rights,” and that “this situa- 
tion creates an atmosphere where- 
in a new car dealer can offer very 
little resistance to the efforts of 
manufacturers or their agents to 
cause him to purchase more cars 
than he can reasonably dispose of.” 

Meanwhile the Houre made po- 
litical hay with the auto dealers 
by whipping through the anti- 
bootlegger bill by unanimous con- 
sent, on a wave of. solicitous 
speeches. The House acted minutes 
after the Senate committee an- 
nounced the anti-bootlegger bill 


was pigeonholed for the year. 
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An up-to-the-minute 
LINAGE REPORT 
from Washington, D. C. 


In the + months following the merger of 2 Washington 


newspapers (April,May,June and July)...advertisers used 


3,301,012 more lines in 
The Washington Star 


than in the merged newspaper. During May, June and 


July ... advertisers used a grand total of 11,034,033 lines 


in The Star ...and this figure came within 369,858 lines 


of equalling the combined linage of Washington’s second 


and third newspapers. The remarkable, consistent pulling 
power of The Star makes it Washington’s first choice by 


an overwhelming margin month after month. 


Media Records figures for April. May, June ; publisher's figures for July 


‘The Washington Star 


EVENING AND SUNDAY WASHINGTON, D.C. 


Represented nationally by: O'Mara and Ormsbee, Inc., 420 Lexington Ave., NYC 17; Chicago — Detroit — Los Angeles — San Francisco 
Special Florida representative: The Leonard Co., 311 Lincoln Road, Miami Beach, Florida 
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Far be it from NBC to tempt the citizenry to desert its dinner. But the 


truth is... the great new NBC-TV Monday night lineup is about 
to become America’s favorite dish. It’s so alluring... folks are apt to 
scurry from table to television half-fed! 


MONDAY...GREAT DAY IN THE EVENING! 


Starting with the popular Tony Martin Show at 7:30 (The Gillette Co., 
The Toni Co. Division) ... the high-rated Camel News Caravan with John 
Cameron Swayze at 7:45 (R. J. Reynolds Tobacco Co.) ...andthen... 


its favorite Monday night dish 


PREMIERE! THE SID CAESAR SHOW 


8:00-9:00. The Colossus of the history-making ‘‘Show of Shows,’’ now on his 
own in a mad and marvelous program complete with Carl Reiner, Howard 
Morris and guests. Sponsors: American Chicle Co., Radio Corporation 

of America, Speidel Corp. Three Mondays a month. Begins September 27. 


9:00-9:30. The American Medical Association calls it ‘‘dramatic, 
informative, authentic.’’ A taut, moving series of medical stories, 
authorized by the Los Angeles County Medical Association. 
Sponsor: The Dow Chemical Co. Begins September 13. 


ROBERT MONTGOMERY PRESENTS 


9:30-10:30. Now in its fifth great year. 
, The first July Nielsen Report shows it 
as the sixth highest-rated show in all 


television. Averaged a 31.7 Nielsen between 
September ’53 and May ’54. Sponsors: American 
Tobacco Co. and S. C. Johnson & Son. 


PREMIERE! LELAND HAYWARD 


PRESENTS 3:00-9:30... every fourth Monday, beginning 
October 18. The ne plus ultra in Entertainment. Live super-shows in 
Color, with the great Greats of show business! Sponsors: Ford Motor Co.; 
Radio Corporation of America. 


And so it goes, on into the night... into *TONIGHT,” the new NBC variety show 
starring Steve Allen. Five nights a week (11:30 PM-1 AM*). Begins September 27. 


Small wonder that Monday Night on NBC-TV will be America’s favorite 
dish this Fall! And the same thing goes for every night. 


ADVERTISERS: Obviously the best place to sell your product, is where 
the viewers come and stay. NBC-TV. 


*11 PM-12 Midnight C.S.T. 
All times are New York Time. 


TELEVISION 


a service of the Radio Corporation of America 
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| Information for Advertisers 


e A large color map showing the; e A market and media file for The 
number of restaurants by type, her Cream Review is available to 
sales data, restaurant equipment | agencies and advertisers on request 
dealers and institutional food deal-| from Olsen Publishing Co., 1445 N. 
ers by states has been published) Fifth St., Milwaukee 12. 


by Ahrens Publishing Co. Requests 


for the map on company letterhead; e A 12-page brochure containing 


should be sent to Pat Pompilio, 


information on Jewish dietary laws 


and how they pertain to various 
food industries has been put out by 
the Union of Orthodox Jewish 


Congregations of America, 305 


Broadway, New York 7. Free 
copies are available by writing 
Abraham H. Eisenman, research 
director. 


Dobeckmun Co. Names Two 


Eleanor Pohiing, formerly with 
Good Housekeeping, and Kit Cur- 


tin, previously with Glamour, have 
joined the Lurex division, New 
York, of Dobeckmun Co., Cleve- 
land. Miss Pohling is merchan- 
dising-promotion manager, and 
Miss Curtin will plan a program 
of product and customer publicity. 


Campbell-Mithun Names Three 

Harry Johnson, recently with 
L. W. Ramsey Co., Chicago, has 
been named an account executive 
in the Chicago office of Campbell- 


Advertising Age, August 16, 1954 


Mithun. Sarah Frank, formerly 
with Needham, Louis and Brorby, 
has been named director of re- 
search, and Mrs. Darlene Canty, 
former copy group head at Mc- 
Cann-Erickson, Chicago, has been 
appointed to the agency’s Chicago 
copy staff. 


Karen Hollis Joins Lorentzen 

Karen Hollis, formerly with 
American News Service, has joined 
Levolor Lorentzen Inc., New York, 
as publicity manager. 


promotion manager for Ahrens at 
71 Vanderbilt Ave., New York, or 
201 N. Wells St., Chicago. 


e A 28-page market report on the 
industry and market for beer and 
other malt beverages has been is- 
sued by Redbook, 230 Park Ave., 
New York 17. It summarizes se- 
lected published material on the) 
topic and discusses industry and| 
market developments, national ad- | 
vertising and magazine advertising | 
expenditures plus consumer buy- | 
ing habits and attitudes. Copies are 
available on written request to 
Donald E. West, director of mar- 
keting research. 


e A folder comparing the circula- 
tion of the Courier-Journal and 
Louisville Times with that of 18) 
magazines and supplements in a) 
79-county area in Kentucky and 
southern Indiana is available from 
the promotion department of the, 
newspapers. 


| 
| 
e Approximately 37,500 of the na- | 
tion’s 50,576 motels use advertising | 
specialties, according to a recent 
survey by American Motel Maga- 
zine, 5 S. Wabash, Chicago 3. 
Copies of the complete report are 
available upon request from Jack 
Payne, promotion manager. 


e More than nine in every ten 
teenage girls listen to radio every 
week, and more than seven in ten 
tune to radio daily. These figures 
on the teenage girl are included in 
Broadcast Advertising Bureau’s re- 
port on “Radio and Teenage Girls 
in Metropolitan Markets,” soon to| 
be released to the organization’s 
more than 800 radio station mem- 
bers. 


e A report on gardens, lawns and 
equipment, based on a study of the 
readers of Household, is now avail- 
able from Victor Hawkins, director 
of research, Capper Publications 
Inc., 912 Kansas Ave., Topeka. 
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| 
A BIG 2-STATE, 36-COUNTY MARKET | 
Greatest — 

Retail Market | 
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Advertising Age, August 16, 1954 


Borden Co. Boosts Lyle Smith 
Lyle W. Smith, formerly adver- 
tising manager of the Chicago cen- 
- tral fluid milk and ice cream dis- 
trict of Borden Co., has been ap- 
pointed assistant national adver- 
tising manager of Borden Co. Mr. 
Smith joined the company in 1947. 


Kiesewetter, Baker Adds One 
Geneva Gardens, Geneva, N. Y., 
mail order advertiser in the gar- 
dening field, has appointed Kiese- 
wetter, Baker, Hagedorn & Smith, 


New York, to handle its advertis- 
ing. Plans include a campaign in 
garden sections of newspapers and 
tests in other media. 


General Outdoor’s Net Off 
General Outdoor Advertising Co., 
Chicago, and its wholly owned sub- 
sidiaries report net income after 
provision for all charges and taxes 
for the six months ended June 30 
amounted to $1,269,807. This com- 
pares with $1,299,107 for the first 


half of 1953. 


Stromberg-Carlson 
Plans 78 Magazine 
Ads for Fall Push 


RocHEsTeR, N. Y., Aug. 10— 
Stromberg-Carlson Co. joins the 
“Biggest Yet” club of radio-tv 
manufacturers this fall with an ad 
budget said to be the largest in 
its history. 

A string of 78 insertions is 
planned in 20 magazines from 


September through December. 
Newspaper ads will round out the 
local support and display material 
will be shipped by distributors. 
Stromberg-Carlson’s entry in 
the video adjective battle this sea- 
son is “Panoramic Vision,” de- 
scribed as an “exclusive” feature. 
It will be exploited in bleed 
spreads in Life and The Saturday 
Evening Post, said David S. Cook, 
ad manager of the set maker. 
Table, clock and portable radios 
will get color ads in Collier’s, Holi- 


Now WBC means San Francisco, too 


San Francisco’s first television station, KPIX on Channel 5, has joined 
the group of radio and television stations operated by Westinghouse 
Broadcasting Company in key centers of the country. 
KPIX is WBC’s kind of station. It’s the Number One station in 
San Francisco’s one-million-set metropolitan area—as much a part of 
its daily life as the cable cars, hills, bays and bridges. As a WBC 
station, KPIX will continue the policies and programming that ‘have 
placed it first with these people it serves and sells. : 
For more information about KPIX, now that it’s part of the finest 
station group in the country, ask the National Representatives, the 
station sales staff, or call Eldon Campbell, WBC National Sales Manager. 
His number is PLaza 1-2700, New York. 


KPIX channel 5 


KPIX, San Francisco 
WBZ-WBZA-WBZ-TV, Boston 
KYW-WPTZ, Philadelphia 
KDKA, Pittsburgh 

WOWO, 
KEX, Portland 


National Representatives : Free & Peters, Inc. 
KPIX, San Francisco, represented by the Katz Agency, Inc. 


Fort Wayne 
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day and Look. Phonographs and 
audio equipment will get b&w ads 
—as will the radio and tv lines. 
D’Arcy Advertising Co. New 
York, is the agency. 


ABC Gives 6-Month Totals 

The combined average net paid 
circulation of daily and Sunday 
newspapers in the U.S. and Canada 
that are members of the Audit Bu- 
reau of Circulations totals 102,- 
865,730 for the six months ended 
March 31, 1954, according to a 
study issued by ABC. In the U5S., 
circulation of ABC member news- 


papers for this period was 98,785,- 


859, an increase of 1% over the 
comparable figure for 1953. In 
Canada, circulation totaled 4,079,- 
871, a decrease of 3% from the 
1953 total. 


]. E. Held Joins Rollman 

John E. (Jake) Held has been 
appointed an account executive 
with Rollman Advertising Agency, 
Cincinnati, effective Aug. 15. He 
formerly was on the sales staff of 
WLW-TV. 


To give you 

a complete 

selling program 

to radio and 
electronic engineers, 


IRE provides all 3! 


“Proceedings 
of the I.R.E” 


puts your product 
promotion monthly 
before the “thinking and 
doing” engineers in the 
fabulous, fast-moving 
radio-electronic industry. 
Circulation 38,945(ABC) 


IRE DIRECTORY 


provides 35,000 
engineers educated to 
buy and specify with 
your detailed product 
data for ready reference 
all year long. 


RADIO 
ENGINEERING SHOW 


...the eye-opening event 
of each radio-electronic 
year...where over 

40,000 engineers come 


| to you for all that’s new. 


For complete facts, 
ask IRE about all 3! 


Engineers are educated 
to specify and buy. 


‘The Institute of Radio Engineers 


Adv. Dept. 
1475 Broadway 

New York 36, N. Y. 
BRyant 9-7550 


: aR a Sens IS Fae he og Re . pga nat Ane Sl id eg ts Fe aa ais Fe A elet AC y ook oP ie 8 sae, net } Cea Sur eo ; res a ¥ et SE ear ny iA; A Se pee € eee Pig’ te Me: ti ne G ae < ASA DRED 5 Gear. ae Bak Pk at PW Nl Oe ae CT toa 
aed Lie bik Reel Ooi PO ala sey ar ae Rie Rs pai ee Se entre ‘ig a a are et i TE A ee ee SN cutee MTR one Noe Bah eae Map tgeh Nt a Ries wee Ee eens, TR tia : bs oa ene me Rata ee ah a ee cee 
Se ees tae eae 2 My Rock RE Pi x lel "fie nese he MORES WN oS aM ants. chi Sh gibt NAS Meg PS hek al a ani eas Ae ail bio Sn, 1 ee te al Cy RARE ChE Sen y yt Sawer aS 275 Fee en aE Pat Ne ES ah Cee tag hey Rg ba rea ke : AS ciara ance oe Par ete CU A ak: Ran eh aa ys bey. 
She ien Pie tte Oy cee ph Ngee: keira ares Te ek tus tae LN aoe lw ie case nies er Raat ey Week Sel Digest Sea ee ih AN Gl NM ess pai abe ho YS aoe el cg mens Ce Me Peas Diaries CT ates Sata lt Or! oa ite “ PR ew a SEBO a gh Aer Cte TOR Ame ee aN ay eer te 
se Bae a abe eee at eae rent re igh 5 feng ae oa PE Roa 8 ch ee Cp ON yo deme NGS yi i 7s Aa aan ee jas ab cl eh i Se toa Pe co he fll aN cl RR se RANT MA Rs ag [Mute tts ware ss yee oi 
Say bes ae HEB: SUE ae Pom hageacer ais 5 dv PSE sai Werte gt eet: boas See Pome. SEO, bee ae seni ee a ig eee casts Gd Pe I ae RT ae Sep ST ae MBER: REN ee a foie oe ; ee ok SA as Shee Ae Bey eae Sui 3 SPD Chiles oe 
te Oe eeerae eS Paitin. 7s ae Et Cary eee ae G05 3 vance ating ; Bieta i Peay x : a arene ee 2 Bee A No ra, are A Saetim  xt e é 0 een) eee a: 
4 crea oh re < ‘ . shail Be: 
; are - — . - - salient — ——— —————— a eas ge. 
os ts ! rege 
1 ee = 
| 6 
; | 
: 
ae eo — 
a 
7 
. ee | | 
- { 
| 
: | 
: } 
ie 
! 
as 
eee eee. esa, 
i See a we SESS SENOS TRASK 
- , ee Roe SAR ‘ 
j CAS ease Se ae | 
1 | eS = : | 
4 co I ae a = | 
* @ | i 5S — sues < 
i oe i Pols : < | 
eeu i oe ‘ & ase 
a ee: mS | ns 
 ¢ es ? < Dye 
ec aha j : ’ 3 | ee 
3 ee | f y < Se : bed 
batt . : calle * « | ae 
ede erg ° ee ee ¥ | ‘ 
ae = : zh : fe. roe 
‘. me i ‘ :, » * x j rs ms i 
7 ie ae a ae . org rae eae 
Papell ees ee i e ; 
Pisa | = oe 
fas q % * ao oe | nts 
i cee | b ; Me ¥ Sy 6 Se oe DoF 
eet i : | cae F : oe rhe 
we | ee, sp ES Pie ie * Ce : = 
7 Cae eR Big ie eae Se i oe ae é et 
i Mi] age ‘gh ee hae cei et E ea ce x : x 
ae ; oo i. as, om i £2 .. : *, = S: =, 
beast i) Bae oe ie iia ay i. om as oS ee Sore ae : eS io 
a a Whe ae ee ee reverts Re re st 55 ; 
} oy i] € eo EP -# ee i Ss a als ale Re oy = 
d : . ie vies aa Bs y's eS 9 
\ ie eee eo co eS ? 
i 2 — a 
e if € ‘ae Ag ee ee ee set ef oe age 
ae | ei LAN od . eee Se - 
= Ht || Mee oa oe ee. a “ie ai ce ah 
¥ au eee RES go oe gs oie em e3 ees 
- at MSY “ee es ee ? ss aS ie 
}}\ — ’ ee £ — 
iy a ee 3 a ba er ‘ 
. si | ste a. pe Re a e. ; 
ae ) | = fae: OR eS a * oo ee sees 
oe q og ag EERE care ee . x a Fae: se ie ae i 
ae » | Se ee Ee — om 
Eel ae es Sc oe. oe xe 
ee eee Be a nen a 
| ie Big ke 3 a aS so) i ioe 5 
| |. Ro : eee Bin i / ee * § ; us a Aee 
: i Be ey ae © 4 lee vane % 
eres 1 Sg . ee aes ad os a } oe ‘ 
ae | ee oe eee ’ pte ey ie 
= gees se 5 yeh) cts sete 
Ne | ORE, Ce Bae ae fe Oe: ee ha OS yg 
abe : j ame HE Se a ; yaalape “a ire 
Se eee ae 8 i a Pat: Ae a pe 
oo Si bail a ey ee id ce aM 
nae y Pi a ere es esd ey 
aay es es eee at oe ie 
sips “ onuens Prag Ba, Pea eas ee er ha 
eas | ’ eos aes tea a % pee zee ah Nena 
RRR 4 oe es ee a as ae Piles sl oe ee 
e: a P i Te ae e ae et es cee Bit eae 
ee | Beate 8 ee am ‘ * ae be seme 
te \} aes |e eae eae s Eats 
nie Ona i TE a ey ; BG: tig Ss: 
ean. i te, es x se Z aa ee ae: 
ae | ? ie. ne = — ae = 
oe: jl a. OO ee oie “oe 
cae | 3 se: a ee iio > pe mc ane 
si 1 age es a : 
: ie ea oo “a é : 
/ } Pe ‘Be ome ae Ne i 
Ber | << ge ee Pee sse és Sajak 
Be ; is ee oe ae 
Rigi ie ee ES oe a é eae choses x ee 
3 pee 4 is de ee tt wets 4. nes 
res F PE gee a 5 f OR secee ¢ 
Ero aes i: ee ie 8 gia “3 pis 
et | ee = 4s eo vee a ca 
= nae Sue ae 6 4 Bee ae a pata 
4 ee: | ieee Meee Oe ee : Sine att ae Ree 
irs: | be si aig 2 a 4 = ee ne a 4 EC i aes * : 
ra Bt Be oe ae ae Seg. 4. 5 gS Wig oh 2 SPR Ee. ee ia ist i a to z ? - — ” ogc, Sees a Seite ee pee? 
La ek | | Peg ita ce a sia ; mi A Rigi? Sian Si a ee ee ‘eo 7 ‘ ‘ [aE eS re a ak 
hey be ge te ee Ag ; ee : anc na ah oo Me, 
Sie «Meg a es ee ; A ae TSF Ie Tem Se an ee 
iia tae - pieiccguens a ae i. 
td i tee bi i , ee $ : Beat LSS eco Lge ae nh RSM OMB I tal 4 Pe 
itis eee Bee ; ; g ers pin Ge OK. oo a ER cecoke Horao es: |” See a é os 
aie ie i ae ot ‘ j ee rs oe LAs Ns BAS) > <n d  GLSa eS on * ue ae 
APs { tg i Pee eg eta * #3 pear PS é i Bae so MME ie pas a aR te em Behari, ae " ” aa 
ae Es ae cd ee Be F PR aR ee wt : eae ; Cerne mee Se Mer aa = 
a ae . ere : Baas Ee Ne oe EO Powe ois ot | Seem me a 
pe Fe. he : " Mn a ee Re : eo hg ein he a aoe ci 
oe ans | i Wigs % 4 a ee aE ia ¥ ec : Be icmeetiins BR e ars 
ny ] sae a eT se es re eras seed cae ae : e 
Fay es ie \ epee’ vie, Re ee iiaeies > Me ie ! 
eget " i * 9 IS chins i re : bith CP saan ean ; nae 
ae , ee ise ct Sion 3, P Po s 3A ' e ae £ ‘de a cs 
é ‘ ai} i Sa age ee i ge ee rae cP VF, ; 
gece a on os” Be oe - aot E oe 
Be ih Ce be” ee i. es 8 = : 
Loon y ee ‘ ee ac. ae om e a ra 
eS | 5 ie ie $ oe A an s ‘ ae 
ih a —- ges “ oie ; 2 . 
e i _ ee ee Pe ee eee : wer 3 Scat 
Bt), a ae tae ee : Roe nee ee 
} eS % wae We Bee pti nn cree Sis ee ee 3.” eo Boe ; io a ms 
7 aad = * oe n . ¥ ba ; 
: ’ j Fy f eee 4 im i £ , 
‘ i? 4 Ge rae ae ‘ 
eke Hf | x ‘ . (i a é oe 
ete “a ‘ ie i Sol sitll ; 
eae ! ee : , : tite eae 
ae i (| 2 Ee eam i Sig: “aa rs eae wN : Se a ke: fe Baan 3 
eiga iia Sea cpeke — ag * ee BO ater 1 eee OE ahi Pk ae aed <a. i oe 
ais : oe es i ¥ tig ee oe et “;. : % ' 
ore i af te t - ca “ aoe 
eri i! Pg ae Be 4 i at | rl 
eee: I —_ eee: a : S. et ey ie 
aman | : ie ae es ‘ om “ Lipa a ‘ i: ety tte Cie 
. tie te se .. (Bi. --—o- xn ae 
pee. Md Coe. sf a ee ee ae We. ae Bane: eae 
es _ slits ——, - — . ape : t shag PEON ey te 
Regt i ae > eee erg EE RR es nee : 
res . ¥ Pi x ee om 2 Be tae b y oa (i yy 
4 Hae z ' ; eS Sk Re eye eae : Reet 2 agit y i Aw 
ies i ee ace : Dg er gi aa, ee ee j faa 
wae ee Wie Br ya Sn aed om be deur : 
= { Bi it Sfics ts i aaa 4 ’ : oe a 
BS ae — 2 Be 7x we 5 a - 
‘ yh | er. ee: ‘ : bayer” Ry otk ; 
aE, i ¢ bs a i eee OR es cee 
fe Ni ee ae > EEE |S | ‘ t ees & ; | , 
: au ge x : 
/ * ee 
: i \ Z ‘ : 
; — oa ot * i 
: {' pe ' : 
5) y a — ee 
i -. * oe 2 . es or % > : i 
5 ay +3 g > tte ane a - agg a % Ee, 4 3 4 
" .} Be ies Ho ® e . Ta Ss eae} 7 b 4 4 ‘5 gh % 
; Ta wa va ar 9 7 | oe 4 a ; Yo « 
‘ f Sea : ay ¢ 7 6 4 i ile e: ‘ 
i \ eo i ¥ S bead Sy w _ a. ad Com 
; | ge oe — . ‘ meat Be cad % x | 
eat: y al Oi i eo rg 8 tame bap pies See 5 : 
Bie oe ee ae COE AG on ge wi See : 
peg : saith 
; a : 
ie j 
Sat: fay 
oi WESTINGHOUSE BROADCASTING COMPANY, INC | ; 
23 | sc 
o ’ . 
| (> . 
i tes Pog 5 : 


rai pe EBON Sgt Shakes oh VIER OU oF ef athenels 3 prerie'ys~ coNWacs eee ¢ aimee ey ay TU Ay IR oa Camano ah eA Eien oy yo ea gees saad eae THO SE, Se spe chabaudi gate RE OUR, sae ae gee caine RS IGS, MeN BE Picatie a3 LL aac aa gar aN ie Wet toot PR eae et RS Ue he 
ee EN Bence tomy Sal Make CME cee toy, NO ae ok ee el em rm cee tT eae $05 5° ene ae eg a tke he PRE eROE S, ae nrg ON. aay, Cele eee Ge ok Nee mR ees cee Sgn coe ey cers Riycer Mant hamlet aoe 
ia hieey ; hee aa Speak a LIE ikea kia RU a Tere ae alt Raavetial: Mala pret ay ie a tae ee NEUE ae ieee ce lsip Dart Coe SAR arereaeig SOARS <5 ea eae ee pea ca a ape ee se AS ee ae a a eS are ts see 
eet # ae 5 eae 
ak i ie ee 

® Sige | 

et tee 
‘ Ce 
: Ri 
u~ cee 
4 . a | 
cy \ 
’ >. Bi, ‘. I 7 
4 ; s0lUlC( ~~ “ae 
La 7 ie va &> a - 
a vig ae * . eo 
ew  #«. © 4 FAD iN 
A” 4% —  @ ; be 
: iy J/ J. avs a ee pp Os, 
‘ j é Jaa ors : ee” a9 af MA 
a) : 3 Pe io ee a z 
=i *. rss Keo yal eines : ae 
om OF ff ae 
en ‘ a) Ye Ae ae re Poa nee. 
moe ‘ j *, ug r wy ia 
xe a Qo fai 
= , . ‘ wei: 
in an ; ud j Ms \ i eres 
vg , d 4 rae 
1 oe’; ao 
bit a ee 
oe 4 = \ AE « a 
se ? —_—— an 
abled Oe, 
rake ( we ; 
= ” \ oe ® eS 
alls 4 Pl AN > 

a 4 ar \ 

nee: . on oe ao 
; Pid Fi - : beat 
o-- N ¢ 
a a 1 ee 
= rg eee... 
« Yo 7 a Be 
»’ - is & Be , i. 

r a” pitti i! . - - 4 : ae 
3 oe % A ee salfttete.. jay 
es = — . « a nay 2 j ane 
| 1% * 4 eae Ny oo 

re a * 3 7 > - 3 te 
al ) otal age 
a, ° i ene 
aa . bie 
oe . ee ‘ 
vane ™ : é . — 
cen e . B ihag 
hoe = 
es - ae 
eee “. Pad : 
4 Po 4 ; 

ge ¢ F 
wpe - #4 4 y 
‘et ee ha . ‘ : 
+) Pa *. /, js i 
Dba The: 4 + = “eg ; ye 
a iA ” lay hy t 4/ oN 
SF a: 1 ia » A 7 a4 fs or 
pl a wer iin 
mere y — el ; ' ss cs 
Pie ’! o”* * f d aes 
Te i a } Ps . . ow Me * Tie 
° <. png 
‘ , | ; o ; 

: a 2 § e . a : «df 4 
oa. ’ °, . os 
oe. z eo " —_— Ne a 
im J a a 2 . p ~ ae iia. 9 — t nay 

. oot ‘seg » 
: 9 ee .. 2a ‘ he 
- i "i apr aia eyes 
: P F —_ Fy 
OF lie 6 me ./ “—T” es 
ge “ , my Bits oy 

as 5 eet a 
tate ok j OY, Saad ade of ees o : ny { 
hn ~~ i a is 
eae pest Se IS >y ‘ a 
a eiece int re eae € eon 
Ps wae art ‘ pate Pe ety ' aa ere) 
Same at et gid meats <r te a 
ae tad we Sos eat a ae 
ay ie os eet es ace 
‘ Ae w mo - : 

am at ves 

ate ae 

F — i ‘Gs 

\ 

bd f “ a 

a ea 

eo? ve 

: v Lee 

* a i 

Fa ‘gopeene 

in 
ees a 
aes Se ie 

ee : 

Cee ¢ ee? 

- Pace 
Be. . cece aE TT <A TT SS TTT - ? E 2 
ie , . Me o ; ger ee 
a ee Site 2 ‘ee aN Ne Weis gee FNM, A Dg ey ik TN Wi ee a ae, a Sie ie a eee ee wen eon a Ae A we Pate, eee ee “| iene ON Cg See Phin se Pi rae So hes ti a WIR ives See, Bate a) sl et oy SS Sa 


Quality... 
without penalty of premium price 


in Street & Smith’s 


ree star edition 


Quality comes only in limited editions, so it has been 
said. In a publication, an advertiser seeking quantity 
expected to forego quality of audience. Mass and class 
were held to be incompatible. 


In the new *** Three Star Edition for Advertisers, Street 

& Smith upsets such theories. By the simple formula of 
grouping, into a single advertising unit, the total circulation 
of three quality magazines— Mademoiselle, Charm and 
Living for Young Homemakers—quality is maintained at 
par but the size of audience is tripled. 


The result is class, in mass dimension, at a competitive 
rate. Equal space of a column or over in the three maga- 
zines earns a group discount which increases with frequency 
of insertion. These savings set a new low cost-per-thousand, 
establishing a rate basis that is strictly competitive with 
mass magazines in the women’s field. Here, an advertiser 


needs to pay no premium for quality. 


CRITERIA OF QUALITY 


High family income—74% greater than national average. 


High educational level—4 out of 12 readers already have 
completed four years of college or more; national average for 
women | out of 12. 


Low average median age—an extra ten years in which to use 
an advertiser's product, compared with the average age of 
women’s mass magazines. 


SIZE OF AUDIENCE 


Rate base guarantee 1,650,000. Better than 3 readers per copy. 
Total audience at 5,000,000 mark. 


SAVINGS _ 


Discount of 5%, 1 column and over, in all three. Three pages 
or more earns 10%. Six pages and over earns 15%. 


STREET & SMITH’S * * & three star edition 


* MADEMOISELLE = CHARM = & LIVING FOR YOUNG HOMEMAKERS 


For complete information on how you can save by 
using the new Group Rate, write: Robert E. Park, 
Advertising Director, Street & Smith Publications, 
Inc., 575 Madison Avenue, New York 22, N. Y. 
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Mogul V.P. on Road 
Advertisers of Starring in Legit 
workshop tools and ‘Cuckoo’ in Philly 


, New York, Aug. 10—There’s no 
allied home pr oducts business like the ad business. 
will welcome this Ask Rino Negri, V.p. at the Emil 


Mogul Co. He’s taking a week off 
from his agency tasks to play the 
male lead, opposite Betty Field, 
in “Time of the Cuckoo,” opening 
in Philadelphia next week as a 
/summer theater offering. 

Mr. Negri took some time off 
| earlier this summer, too. That time 
he played the same role, but op- 
posite Edna Best, at Bucks County 
Playhouse. 

The agency swears it’s only Ne- 
gri’s love for the ad business that 
keeps him from being a star actor. 
It says he begged off last winter, 
when his services were sought to 
play opposite Shirley Booth in the 
|original Broadway production of 
the hit comedy. His reason: He 
likes advertising more than foot- 
lights. Besides, says Negri, “If I 
took up acting seriously, what 
0% of Elks recently surveyed have a home would I do for vacations—take a 


, -we ing at * 
workshop, 41% have power-driven tools, ee SONS Oe a 


announcement. 


ness?” 
77% own their homes. Sell the 1,078,590 Elks 
who read, believe in and buy from Maslin Jr. Heads WFBR 
, Baltimore Radio Show Inc., op- 
The Elks Magazine. erator of WFBR, Baltimore, has 
elected Robert S. Maslin Jr., pres- 
October Issue closes ident of the station. Mr. Maslin, 
September lst. formerly v.p. in charge of adver- 
tising and promotion and secre- 
tary, succeeds his father, who died 
7 H E M A (;; A y A | N E last month. Mrs. Rosalie Cain Mc- 


Comas, secretary to Robert Jones 
Jr., v.p. and general manager, has 
been elected secretary of the cor- 
poration. 


New York « Detroit » Chicago « Los Angeles 


YOU MIGHT BAT .420 IN THE MAJORS*— 


BUT... vou NEED wkzo RADIO 
FOR BIG-LEAGUE RESULTS 


PULSE REPORT—100% YARDSTICK IN WESTERN MICHIGAN! 
KALAMAZOO TRADING AREA—FEB., 1953 
MONDAY—FRIDAY WKZO, Kalamazoo, is the Western Michi.» radio champ—by a 
6 1 oy : ° . 
Saat _12 ‘neon é hong atdiehe wide, wide margin. 
= —-. 
7 —_ Hi a i Pulse figures, left, prove it—morning, «/.»rnoon, evening! 
: fe) | —— ‘ ‘ Nielsen credits WKZO with 181.2% mor luytime radio homes 
Ai a 7 than Station B—190.6% more nighttime! 
mst. —\—9 ROR: ew a ae ; ; 
(a) Does not broadcast for complete six-hour period and the That’s the Pulse/Nielsen a on WK7 Your Avery-Knodel 
share of audience is unadjusted for this situation. man has other, equally impressive facts. 
NY 
OtF a y) + oa : R 
She Set yer Hations ‘, Z a 
WKZO — me Z00 al 
WKZO.TV — GRAND RAPIDS-KALAMAZOO : 
WIEF Fd GRAND RAPIOS-KALAM ) 
KOLN — LINCOLN, NEBRASKA — CBS RADIO FOR KALAMA ‘90 
LINCOLN, NEBRASKA ras 
Re ac semmaak oi AND GREATER WESTERN Mic: IGAN 
Eee WMBD — PEORIA, ILLINOIS Avery-Knodel, Inc., Exclusive Nationa! ‘\epresentatives 


*Ty Cobb set this major-league record in 1911, playing with the Detroit Tiger: 


Advertising Age, August 16, 1954 


Getting Personal 


Bloomfield, Ind., outdid itself recently when it celebrated Don 


* Herold Day in honor of the famed adman who was born and grew 


up there. The Evening World devoted better than two thirds of one 
edition to tracing the illustrious Herold’s history. . 
Janice Tompkins of Batten, Barton, Durstine & Osborn is en- 


gaged to Donald Dunlop Spurr of Columbia University’s Lamont 
Laboratories. .. 


BEN AND BEAUTIES—Ben K. McKinnon, general manager of WGVL- 
TV, Greenville, S. C., one of the judges in the South Carolina- 
American Legion beauty contest, poses with (left) Peggy Camp- 
bell, 1953 winner, who was on hand to crown the ’54 “Miss South 
Carolina-American Legion,” and (right) Miriam Stevenson, also a 
judge in the contest. Miss Stevenson went on to win the titles of 
“Miss U.S.A.” and “Miss Universe” in the contest in Long Beach, Cal. 


“The Life and Times of Joe Ottenstein,” a pictorial presentation, 
will be the novel feature of the newspaper and magazine publishers 
and distributors division’s annual dinner for the United Jewish Ap- 
peal of Greater New York. Mr. Ottenstein, with Washington’s Dis- 
trict News Co., will be honored Sept. 8 for his “services to the news- 
paper and magazine industry, and to humanity at large.” 


John Grayhurst, Ruthrauff & Ryan account exec, is back at his 
desk after an automobile accident on Long Island in which he was 
severely injured... Headley-Reed account executive Doug Brown 
and his wife, Jacqueline, are proud parents for the first time. They 
have a son... Vincent Rowe, in charge of tv and radio program de- 
velopment at Ted Bates, is also a first time father. His daughter’s 
name is Susan Millicent... 


- 
noe 


HOWDY DOODY—Raymond F. Sullivan (left), president of Sullivan, 

Stauffer, Colwell & Bayles, introduces his puppet image to radio-t» 

announcer Ernest Chappell at an agency party celebrating SSC&B’s 
eighth anniversary. 


When Ed Rogers, partner in Gray & Rogers agency, Philadelphia, 
suggested to disc jockey Larry Brown of Station WPEN that he 
break his rule on no requests and ask for 25¢ per request for the 
Multiple Sclerosis drive, he took a flyer on it. Within several days he 
received 600 requests—and quarters. .. 


Lloyd Maxwell, v.p. of Roche, Williams & Cleary, Chicago, cele- 
brated his 75th birthday on Aug. 3 with a cocktail party and buffet 
supper at his Highland Park home. Among the hundred-and-more 
guests was Chicago’s Mayor Martin Kennelly... 

At a testimonial luncheon held July 29 at the Recess Ciub, Detroit, 
Clarence D. Blessed, president of Walker & Co., announced the re- 
tirement of W. Colburn Standish, p.r. director for the past 30 years. 


Mr. Standish is a past president of the Adcraft Club of Detroit... 
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(ADVERTISEMENT) 


New Housing Legislation Assures 


Another Boom Market in 1955 


In its September issue, Practical 
Builder will publish the first au- 
thoritative analysis, for building 
men everywhere, of the greatest 
piece of housing legislation ever 
enacted—the extensive Adminis- 
tration-sponsored program which 
becomes law this month. 

Viewed by building industry 
leaders everywhere as a powerful 
stimulant to help the housing boom 
continue its record-breaking pace, 
the all-inclusive legislation pro- 
vides many sturdy props to sup- 
port an already bright market 
picture for 1955, Its passage just 
at the time building products 
manufacturers are making their 
sales and advertising plans for 
1955 could quite possibly spark 
the most aggressive and ambitious 
sales effort the industry has yet 
seen. Already the most brilliant 
star on the economic horizon, the 
building industry could thus easily 
become an even greater bulwark 
of national prosperity. 

With these thoughts in mind, 
Practical Builder commissioned 
regular editorial contributor Ray- 
mond M. Foley as the most highly 
qualified authority in America to 
thoroughly analyze the new leg- 
islation for its more than 100,000 
readers. As Housing and Home 
Finance Agency Administrator, 
and the leading building authority 
for the Government from 1945 
through 1953, Foley is eminently 
qualified for the job, not only on 
the basis of his outstanding back- 
ground, but also because of his 
detached viewpoint today. 

Preprints of his September Prac- 
tical Builder article, which ana- 
lyzes every phase of the new laws 
with special attention to their 
effect on the builder’s welfare, are 
available immediately to any 
building products manufacturer 
requesting them. Write J. M. 
Lange, Executive Editor, Practical 
Builder, 5 South Wabash Ave., 
Chicago 3, Illinois. 


Highlights of 
New Legislation. . . 


Summarizing the most signif- 
icant points in Foley’s analysis, 
PB editors point out these fea- 
tures of the new housing legisla- 
tion: 


¢ Simplifies and liberalizes the 
basic title of FHA—the one un- 
der which the insured mortgage 
system accomplished a revolu- 
tion in housing finance, produc- 
tion and marketing. 


* Makes lower down payment 
terms available further up the 
price scale. 5% on a $9,000 new 
house, 10% on a $9,000 old 
house. 


¢ Provides 95% loan for owner- 
occupants under Section 8, Title 
I (up to $6650). Under certain 
conditions, the down payment 
can be borrowed too. 


¢ Removes $10,000 limit per fam- 
ily unit on Section 207 loans. 


¢ Cooperative housing limit 
boosted under Section 213 from 
$1,800 a room to $2,250 per 
room. 


¢ Title I modernization privileges 
kept a $2,500 ceiling (3 year 
loan). Banks must stand 10% 
of loss on any loan that fails. 


¢ Provides new “open end” fea- 
ture whereby FHA can insure 
additional sums on a mortgage 
for alteration and improvement 
of a loan-insured house, so long 
as original principle amount is 
not increased. 


¢ Considerable liberalization in 
Servicemen’s loan-insurance. 


¢ Provides private low-cost hous- 
ing for families displaced in 
redevelopment programs for 
slum or blighted areas. 


¢ Provides for renegotiation of all 
rental housing mortgages at 
time of final endorsement for 
insurance. 


e Requires that a Builder’s War- 
ranty be given all buyers of 
insured homes’ guaranteeing 


house is built in “substantial” 
conformity with plans and spe- 
cifications upon which original 
valuation was based. 


¢ Revises “Fannie May” for sec- 
ondary mortgages market op- 
eration. 


Industry Expects Big Results... 


In saluting enactment of the 
legislation, Foley says, “It is the 
result of long studies by the Hous- 
ing Agency, by building industry 
and interested public parties, and 
of long discussions by the Advisory 
Committee. It is the result of expe- 
rience over 20 years with various 
pieces of permanent and emer- 
gency legislation. It distills highly 


(ADVERTISEMENT) 
spirited controversies over such 
subjects as public housing—it was 
colored in the final stages by in- 
vestigators of alleged scandals. 
Through it all, The Act became 
a combination of streamlining, lib- 
eralization and restriction that is 
received—in the main—with sat- 
isfaction by the building industry. 
Big results are expected from it.” 


“Beware The Hypnotizing 
Effect..." 


Appreciating the many benefits 
of the new law, but at the same 
time recognizing certain dangers, 
Practical Builder warned its 
builder audience in August that 
these improved financing features 
merely helped bring home owner- 
ship or home improvements within 


the grasp of more people—that 
it would not do the selling job 
builders continuously need to do 
in order to have a solid and per- 
manent building business, In his 
August issue editorial, Practical 
Builder’s publisher, Harold H. 
Rosenberg, pointed out that this 
liberalized financing was “merely 
an instrument in a symphony of 
selling points” a builder has to 
use to accomplish results. He con- 
tinues ... “the hypnotizing effect 
of government support has soft- 
ened many in all kinds of business, 
but the future of the building bus- 
iness can be kept healthy if we 
adhere to delivering good values 
and doing the kind of heads-up 
selling job we've done, for the 
most part, up to date.” 


Says a Memphis manufacturer 
(name on request); ‘You 

have every reason in the world 
to be proud of your 1954 Data 
& Specifications File. Every 
year it gets better! You are 
really doing a job for the 
Building Industry, not only 
with Practical Builder, but 
with all your other publi- 
cations. I do not know what 


we would do without you.’’ 


that were tho 
today are wo 
constant seat 
that has mac 
challenging 


pioneering t 


| 


look that makes it... 


Some men are content to tread a path laid out 
for them. Others are moved by a roving spirit, 
a spirit of healthy discontent. They are 
pioneers... lusty souls intent on opening 

up new frontiers. Publishing is no exception. 
practical builder pioncered many ideas 
ught heretic in their day... but that 
yshiped as orthodox. It is this 

‘ch for what -is-good in what-is-new 
e Practical Builder the 


rce it is today. It is this editorial 


t gives P B the forward-looking 


... Of the light 
construction industry 
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Y ABP Plans Course 
) for Salesmen in 
New York, Chicago 


New York, Aug. 11—Full-day 
-| courses on how to sell business 
paper space will be conducted for 
3 year by Associated 
a | Business Publications for sales 
|representatives of its members. 

__ The course will be given in New 
| York Sept. 8 in the Roosevelt Ho- 
| tel, and Oct. 4 at the St. Clair Hotel 


the second 


in Chicago. 

Plans for the New York program 
are being made by Charles A. 
Wardley, president of the New 
York Dotted Line Club (ABP’s 
subgroup for space salesmen), who 
is also eastern manager of Oil & 
Gas Journal, and Gene Marks, 
grocery advertising manager of 
Chain Store Age. 


@ The Chicago program is being 
arranged by Robert C. McClain, of 
Haire Publishing Co., president 
of the Chicago Dotted Line Club. 


G. D. Crain Jr., president of Ad- 
vertising Publications Inc., will be 
the moderator in Chicago. 
Speakers at the meetings will 
include Philip Salisbury, general 
manager, Sales Management; An- 
gelo Venezian, assistant to the di- 
rector of advertising, McGraw- 
Hill Publishing Co.; Mitchell Tuck- 
er, v.p. and advertising manager, 
Oil & Gas Journal (to appear in 
New York only); E. B. Winter- 
steen, general manager, Starch- 
room Laundry Journal and Na- 
tional Cleaner & Dyer; William K. 
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Beard Jr., president of ABP; Phil- 
ip W. Swain, editor of Power; 
Stephen R. Kent, advertising di- 
rector, American Aviation, and 
Richard N. Jones, advertising di- 
rector, House & Home. 


Com-Air Products to McHugh 
Com-Air Products, Los Angeles 
maker of hydraulic and pneumatic 
aircraft equipment, has named 
Phil D. McHugh Co., Los Angeles, 
to handle its advertising. Aviation 
trade publications and direct mail 
will be used. 


DIVIDER-PACK—Continental Can Co. 
makes this double container for 
Chun King Sales, Duluth, so that 
its Cantonese foods can be packed | 
with the vegetable components) 
separated from the sauces. Tape | 

joins the two units. 


Coffee Extender | 
Campaign Planned 
By Coast Importer | 


San FRAnNcIscoO, Aug. 10—Im-| 
portation of a German coffee ex-) 
tender, initially into California, 
may herald a new era for Ameri-| 
can coffee drinkers, pampered but | 
plagued by rising prices. | 

Lantheaume Inc., a local im-. 
porter, has named Umland-East- | 
man-Becker as agency for Diller) 
Extender, a German product) 
which, the importer says, will | 
make it possible to brew a cup of. 
tasty coffee with only a teaspoon-_ 
ful of grounds. It also will cut 
caffeine consumption in half, Lan- | 
theaume asserts. 

The importer says it will back 
its claim with a guarantee to re- 
fund the price of the extender, plus 
a new pound of coffee, in the event 
of dissatisfaction. | 

| 
ws Diller Extender, according to the | 


package, is a vegetable product! 
containing neither caffeine nor 
chicory. The result of blending a 
packet of Diller with a pound of 
ground coffee, according to Lan- 
theaume, is doubled production of 
a coffee which is good hot or iced, 
dripped or percolated, black or} 
brown. 

The product recently was sub- 
jected to limited testing in the 
San Francisco area with promising 
results. An advertising campaign 
involving radio, tv, and a heavy 
newspaper schedule is being pre- 
pared by the agency, to begin in| 
September. Meanwhile, distribu- 
tion kinks are being straightened 
out. 


Canadian Fine Paper Gains 

Canadian Pulp & Paper Assn. 
reports that fine paper output in 
June was 18,188 tons, marking the 
15th consecutive monthly gain in 
the field. The total was 4.2% high- 
er than in June, 1953. For the first 
half of °54, Canadian fine paper 
production amounted to 106,430 
tons, a 9.4% gain over the first 
half of ’53. While the bulk of Ca- 
nadian fine paper is consumed in 
the Dominion, exports for the 
first six months this year totaled 
5,162 tons, a 30% increase in ex- 
ports over the first six months of 
53. Fine paper is used for fine 
printing, office supplies and sta- 
tionery. 


Hoff Directs Birdwell 


Gerhardt M. Hoff, formerly 
chief account executive and head 
of the business news department, 
has been named managing director 
of Russell Birdwell & Associates, 

New York advertising and public 
relations company. 
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Euclid Mtg. to Ad Enterprise 


Euclid Mfg. Co., Euclid, O., has 
appointed Ad Enterprise, Cleve- 
land, to handle advertising and 
sales promotion for its line of au-! 
tomobile and hardware specialty J@mes W. Owen, 
products. Trade publications and 


direct mail will be used. 


Dantord Inc. Is New Name 


Danford & Eubanks, New Castle, 
Pa., has changed its name to Dan- 
ford Inc. C. S. Danford has been 


elected president of the agency. 


SPRINGFIELD, ILL., Aug. 10— 
proprietor of 
what has been described as the 
world’s biggest mail order plant 
business, was convicted last Fri- 
day on 17 counts of using the mails 
to defraud. 

The Bloomington nursery man 
faces a maximum penalty of $1,000 
fine and five years imprisonment 
for each count. Three other counts 


James Owen, Mail Order Nursery Man. 
Found Guilty on 17 Mail Fraud Counts 


in the indictment were dropped. 

Mr. Owen operated mail order 
businesses from Bloomington un- 
der the names of Owen’s Nursery, 
James Owen Nursery, Marie Kruse 
Nurseries, Marie Kruse Enterprises 
and Bob Richard Nursery, accord- 
ing to the indictment. 


a He was found guilty by Federal 
District Judge Charles G. Briggle 


of defrauding customers by mis- 
representing shrubs, flowers and 
trees in advertisernents and by 
selling inferior plants. U. S. Atty. 
John Stoddart, prosecutor in the 
case, said that Mr. Owen had more 
than 12,000,000 customers between 
1950 and 1953, the period covered 
in the indictment. 

Agencies handling the various 
Owen accounts in these years are 
The Biddle Co., Bloomington, and 
MacFarland, Aveyard & Co.,, 
Arthur Meyerhoff & Co. and C. 
Wendel Muench & Co., all of Chi- 


14 


WARDS 
AWARDS 


AND 


FIVE MONTHS 
TO GO! 


14 new awards and commendations 


—including a Peabody, an Ohio State, 


a du Pont, and a Sylvania— 


were added to KNXT’S growing collection 


of honors during the first seven 


months of this year. 


And at the same time, Los Angeles 


viewers have been bestowing their highest 


awards on KNXT. By their preference 


for its programs, they make KNXxT, 
month after month, day and night, the highest 
rated station in the market. 


Do you want to add to your trophies 
in Southern California? Then your 
most rewarding buy is CBS Television’s 


key station in Hollywood: 


y y , 
V 
~ Bee 
; | 


Represented by 


CBS Television Spot Sales 


43 


cago. 

The government said that the 
Owen advertising budget in 1952 
was $2,000,000. Last year $1,000,000 
was spent, with newspapers getting 
the bulk of the allotment. 


es A central issue in the case was 
“dwarf fruit trees” offered by the 
Owen nurseries. The prosecutor 
said that Mr. Owen operated a 
scheme to defraud by advertising 
dwarf fruit trees as bearing fruit 
the first year. Experts testified that 
it would take from three to five 
years before any fruit could be 
expected. 

The government further con- 
tended that Mr. Owen tried to 
avoid making refunds to customers 
who complained and finally paid 
off only when dissatisfied custom- 
ers wrote to better business bu- 
reaus, chambers of commerce and 
media. 

Defense Atty. Arthur M. Fitz- 
gerald replied that Owen operated 
a legitimate business and “never 
did pretend he could furnish a $10 
tulip tree or a $7 magnolia tree to 
customers who were paying $1 or 
$2.” He contended that the nursery 
man provided an opportunity for 
persons to buy plants they other- 
wise could not afford. 


Push Bell's Seasoning 

William G. Bell Co., Boston, 
will conduct the biggest adver- 
tising campaign in its history dur- 
ing November and December for 
Bell’s seasoning and Bell’s ready- 
mixed stuffing. Newspaper ads in 
47 metropolitan markets will be 
used weekly, in addition to ad- 
vertising in six women’s service 
magazines. Ads will feature both 
products and offer a _ 16-page 
recipe booklet on herb-and-spice 
cookery. Abbott Kimball Co., New 
York, is the agency. 


Pharmaco Pushes Medigum 

Pharmaco Inc., New York, has 
appointed Doherty, Clifford, Steers 
& Shenfield, New York, to handle 
a national campaign for Medigum, 
a new cough remedy in chewing 
gum form. The agency, which also 
handles Pharmaco’s Feen-a-mint 
and Chooz, has been testing Medi- 
gum in various markets. 


Edith Curtiss Joins Garfield 

Edith Curtiss, formerly media 
director of Rhoades & Davis, San 
Francisco, has been named media 
director of Sidney Garfield & As- 
sociates, San Francisco. 


If you are concerned with ad- 
vertising, marketing, and sales 
you will want this dramatic 
presentation of the facts about 
the readers of Dun’s Review 
and Modern. Industry.. Write 
or call today. You will find this 
booklet valuable. 


DUNS REVIEW 
wd Modern Industry 


99 Church St., New York 8, WN. Y, 
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Department Store Sales... 


Weekly Sales Are ona Par With ‘53 


Wasuincton, Aug. 12—Depart- 
ment store sales in the US. 
showed no change during the week 
ended Aug. 7, compared with the 
corresponding week of 1953, ac- 


cording to the Federal Reserve 
Board. 
Sales had gained for three 


weeks prior to the Aug. 7 week. 
Increases were 1% for the week 
ended July 31, 1% for the week 
ended July 24 and 5% for the 
week ended July 17. 

Initial offering of all merchan- 
dise met with a good response. 
Prices, for the most part, were 


Department Store 
Sales Barometer 
Change from 1953 


0% 
—3% 
Week Jan. 1 
Ended to 


Aug. 7, 1954 Aug. 7, 1954 


jower than a year ago. A drive for 
volume was under way in major 
appliances and furniture. 

Sales from Jan. 1 through Aug. 7 
were 3% behind the corresponding 
period of 1953. 

% Change from °53 

Week Ended 

Federal Reserve 
District, Area, and City 24 31 


UNITED STATES. ................ + 1 +1 
Boston District ...............0. —1 + 6 
Metropolitan Areas 
Boston +1 +11 
Downtown Boston .......... —2 +13 
Suburban Boston .......... +10 +4 
OND sictceseccesvssinscrcese 0 +1 
Lowell-Lawrence _ ............ — 5 —1 
Cities 
SPUATIIIE, seissidaiensssscsissiccres —8 + 2 
BID © scidtiesentnrccitsecions +1 —6 
New York District ..........0.... 4+ 4 —3 
Metropolitan Areas 
SPEND © aigcaciiuanatticabnccennsenniebs r— 2 —9 
5 —2 
6 —2 
6 —3 
BOUND Sekiinticineninawuins +1 — 3 
IE iis tisiccncentnmnnianivesotabts —8 —3 
Philadelphia District —3 0 
City 
PO | eiictinnivensiscisveats r— 3 —4 
Cleveland District. ................ —2 —3 
Metropolitan Areas 
SE iindehscccscabitinneevatietis —9 —li1 
SECRETE | sscrsecctetessccscrtcs ceotencs. | SEE + 3 
Cleveland — 8 — 7 
Columbus ..... +30 + 2 
i. —10 -- 4 
MUM? Neacinsincnseiinasn spat ceeesoneceusaeel —7 —7 
City 
SUID. > snsricasssbicvevecsatssiee bd bd 
Richmond District ................ +1 +4 
Metropolitan Areas 
WRI. sectistiicsccreasssccseee r+ 2 + 2 
Downtown Washington r-+- 2 +5 
TRGIUESIROID: sicssnececssanreeastomnsesorns —1 + 8 
TANCES Rtsiistnsisnniceinins —4 +5 
Atlanta District 2.0.0... r+ 5 +1 


opt 


All types of retailers—banks—service stations 
—theatres—firms large and small—from coast 
to coast—use the lovely exotic real Hawaiian 
Vanda Orchids from Hawaii to 


* Increase BUYING traffic 

* Bring in NEW customers 
* Bring back OLD customers 
* Create GOODWILL 


=Bring in EXTRA SALES and PROFITS 


You can do it too! Write today for FREE 
brochure and new low price list! 


H. C. KRUEGER © DEPT. AA84 


FLOWERS of HAWAII 
670 South Lafayette Park Place 
Los Angeles 57, California 
Phone: DUnkirk 8-5106 


Chicago District 


Metropolitan Areas 
Birmingham 
Jacksonville _.............. 
SED Micenstibicisseens ai ae 
Atlanta 
MUNIN.“ Gisiceven iC cansininebiohennia 
New Orleans 
Nashville 
City 

Tampa ...... .. 


Pei iti 


{+ 


UQrwr Dw «& 


ou 


Metropolitan Areas | Kansas City District .......... a 
RIG oic..00::anccoctighatonh oe +-1| Metropolitan Areas 
Indianapolis — 6 —11] CS SR ee ere 
Detroit 9 — SMININD | icscetinccsdahankcadobeahdeowineabe 
Milwaukee sci epee saad 0 +1 , | Ree 

St. Louis District ...0............ —- 2 —2 St. Joseph 

Metropolitan Areas PTIUGUCT GUC necercccsersescessocsees —31 
Bite Rock ....nw«semucces 4 ¥ a Oklahoma City  ......cccssese +21 
Louisville  .....-..++ +323 im é Tulsa +13 
St. Louis . ae +1 City 
SID ......--vishatitenaenensinns +3 —7 Kansas City nc ssessssseene -$-10 

Minneapolis District ............ 0 -- 1| Dallas District 2.00... + 7 

Metropolitan Areas Metropolitan Areas 
Minneapolis-St. Paul ....... s * MIE | Fecachncssesctdcsnseidotdnstsavonberis 
Minneapolis City .............. + 3 |- 3 El Paso 
Ss. Paw) City ..nsinienivnse ° ° Fort Worth 

Cities Houston 
Duluth-Superior s.ceeceere —7 — 5 AR RIO, cssinciscicscoscacaseces +15 


+ 1) San Francisco District ..... + 2 
| Metropolitan Areas 
ERG FEE Eiismttniicins +2 
Downtown Los Angeles — 4 
Westside Los Angeles + 6 
CE ED Sarevenseattiscdcsencem —1 
San Francisco-Oakland + 2 
San Francisco City ...... + 4 
GawianG CH cecrscnnion —3 
EID BNO ictetsvaiccistinticctseninm 4-54 
EE, ceececntstmnises —1 
Salt Lake City ~- 6 
Seattle + 6 
Spokane + 9 
Tacoma + 2 


r—Revised. 
*—Data not available. 
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To move 


Put the strength of 


more products 


‘into metalworking 


> 


138,000 Management, Production, Engineering and Purchasing 


executives in metalworking read it. ..use it... depend upon it! 
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Petry Hitches to 
Kiddie-Show Star 


New York, Aug. 12—Hitch your 
sales wagon to a tv star with a 
big children’s following and you 
will go far. 

This is Edward Petry & Co.’s 
advice to advertisers. The station 
representative makes the sugges- 
tion in a brochure titled, “And a 
Little Child Shall Lead Them—To 
Your Products.” The presentation 


has been mailed to prospective 


sponsors and their agencies. 
Petry recalls that a recent Ad- 
vertest study in the New York area 


‘indicated that 70% of small-fry 


viewers ask their parents to buy 
products advertised on television 
and 89% of the parents do so. The 
representative suggests that mak- 
ers of food products for children 
“can actually increase sales up to 
200% through sponsorship of lo- 
cally produced children’s tv pro- 
grams.” 

Petry points out that any num- 
ber of national and regional “he- 


roes” are available to advertis-| wood awnings, patio covers and 
ers in syndicated film shows. | fences in “do-it-yourself” kits. Me- 
Among those reportedly doing an dia schedule includes Sunset Mag- 
outstanding job on Petry-repre- |azine, newspapers, radio, television 
sented stations are “Hopalong Cas- and trade publications. 
sidy,” “Dick Tracy,” “Cisco Kid,” 
“Wild Bill Hickok” and “Ramar.” David D. Wilder Named 
David D. Wilder, formerly asso- 

Sierra Awning Appoints Long ciated with the sales staff of the 

Sierra Redwood Awning divi- National Broadcasting Co., has 
sion of Becklund Corp., Sunny-|been named midwest advertising 
vale, Cal., has appointed Long Ad- | representative of Traffic Service 
vertising, San Francisco, to handle |Corp., publisher of Traffic World, 
its advertising and public rela-|Daily Traffic World and Traffic 
tions. Sierra manufactures red- Bulletin. 


New Books in Series 
Analyze ‘How to’ of © 


Posters, Displays 


New York, Aug. 12—Studio 
Publications has added two more 
books to its “How to Do It” se- 
ries—“Poster Design” by Tom 
Eckersley, No. 50 in the series 
($5), and “Window Display” by 
Natasha Kroll, No. 51 ($5). 
Both books live up to the “how 
to” approach. Illustrations with ac- 
companying text go over the finer 
points of catching the consumer’s 
eye—one for store windows, the 
other for posters. Actual posters 
and displays are reproduced and 
analyzed. 

Since both authors are British— 
Mr. Eckersley is a_ successful 
British poster designer; Miss Kroll 
is a display manager for a London 
store—most examples selected are 
European. However, this does not 
detract from the books’ value for 
American readers, since the princi- 
ples of selling are universal. 


‘Gun Digest’ Names Schram 


Gun Digest Co., publisher of 
Gun Digest, has appointed Schram 
Advertising Co., Chicago, to handle 
its advertising. The fall campaign 
will include page insertions in 
American Rifleman, Field & 
Stream, Outdoor Life and Sports 
Afield, plus a large group of sport- 
ing goods publications. 


There’s an easier way 


MILITARY BUYERS 


You can get “‘blanket coverage”’ 
of Armed Forces purchasing offi- 
cers at home and abroad through 
advertising in THE MILITARY 
MARKET. This dynamic monthly 
trade magazine is read by the 
men who buy for the Armed 
Forces Exchange and Commis- 
sary System .. . through which 
3!4-million Service men and their 
families spend the better part of 
an $8,000,000,000 yearly income. 
Moreover, these military buyers 
influence the expenditure of an 
additional $16,000,000,000 an- 
nually for military materials. 


THE MILITARY MARKET, with its 
guaranteed 15,000 monthly circu- 
lation offers advertisers widest 
readership among military buyers 
.. . greatest coverage per ad 
dollar. 
Phone, write or wire our nearest 
office for full details. We can show 
you how to do business in this 
rich market. 


THE MILITARY MARKET 


The Monthly Magazine for Military Buyers Everywhere 


ARMY TIMES PUBLISHING CO. 
3132 M St.N.W, Washington 7, D.C, 


Publishers 
also of: ARMY TIMES, AIR FORCE TIMES, 
NAVY TIMES, THE AMERICAN DAILY (in Europe). 


New York - Chicago - San Francisco 
Boston: Los Angeles 


London - Frankfurt + Paris - Rome 


Tokyo + Casablanca 
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“" Auto-Lite Staful /"\ Television Programs 
METS WATER OMY sca ce 
Lasts tl 


New York, Aug. 13—Television 
.. |Programs of America, which has 
been in the business of tv film syn- 


dication and packaging for only a 
Longer year, has already grossed $6,000,- 


000 during 1954, according to Mi- 
chael M. Sillerman, exec. v.p. 

Latest property added to the 
syndication list of TPA is the ““Ad- 
ventures of Ellery Queen,” which 


ee 
. ’ fone tnnmce tate aes 
ren sere coca Sinem ond amet 


ae aah ome a8 > dn 


as a live network attraction. Ap- 
proximately $750,000 worth of 
orders are already in for this 30- 
minute chiller-thriller, Mr. Siller- 
man reports. 

Two TPA titles have been sold 
to network sponsors for the coming 
season: Campbell Soup Co. will 
sponsor “Lassie” over CBS-TV 
and International Harvester Co. 
and National Biscuit Co. will pre- 
sent “Halls of Ivy” on the same 
network. 

Other best-selling packages on 
the Television Programs of Amer- 
ica list are “Ramar of the Jungle,” 


is being sold locally and regionally 
as a film feature after several years 


\“Your Star Showcase” (reruns of 
i\the General Electric Theater) with 


and 
feature-length 


Edward Arnold as host, 
Edward Small’s 
movies. 


Futurecraft to Swain 


Futurecraft Corp., El Monte, 
Cal., maker of hydraulic pneumatic 
components for aircraft and guided 
missiles, has appointed L. J. Swain 
Advertising, Whittier, to handle its 
advertising. Trade publications and 
direct mail will be used. 


Helbig Names Gardner-Morris 
Baron G. Helbig & Co., New 
York, has appointed Gardner-Mor- 


ris Associates, New York, to han-| 
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dle its public relations. Helbig is 
the fourth financial account of the 
financial relations department of 
Gardner-Morris, established last 
month. 


Wish-Bone to Paris & Peart 

Kansas City Wish-Bone Co., 
Kansas City, Mo., has appointed 
Paris & Peart, New York, to han- 
dle advertising for its line of food 
products. 


Lambert & Feasley Moves 


Lambert & Feasley, New York 
agency, has moved to larger quar- 
ters at 430 Park Ave. 


tes 
nde geen 


_ PHOTO COURTESY OF MIDDLE ISLAND (1.1) MUSEUM 


SOLO—A_ single product will be 
pushed in each of a new series of 
Electric Auto-Lite Co. ads, as Au- 
to-Lite moves away from its more 
institutionalized “line” selling. Au- 
tomotive and fleet trade magazines 


as well as Life and the Saturday 

Evening Post will be used. Ruth- 

rauff & Ryan handles the com- 
pany’s magazine advertising. 


MacFarland, Aveyard Names 2 

MacFarland, Aveyard & Co., 
Chicago, has appointed Paul L. 
Allen, formerly with Ruthrauff & 
Ryan and McCann-Erickson, a 
space buyer in the media depart- 
ment. Walter B. Martin has joined 
the creative staff of the agency. 
Previously with Earle Ludgin & 
Co., Mr. Martin will also serve on 
the plans board. 


Art Directors Elect Robinson 

Clark L. Robinson, an art di- 
rector of Fuller & Smith & Ross, 
has been elected president of the 
Cleveland Art Directors Club. 
Other officers elected are Seth 
Fagerstrom, also of F&S&R, v.p; 
Vern Dahlke, Advance Art, treas- 
urer, and Kenneth Hemminger, 
Lezius-Hiles Co., secretary. 


Philips Gets Olympic Metal 

Olympic Metal Products Co., 
Alpha, N. J., manufacturer of elec- 
tronic housings and related prod- 
ucts, has appointed John Philips 
Advertising Co., Bloomfield, to 
handle its advertising. A new cam- 
paign calls for extending Olympic 
sales into the automotive, aviation, 
and military fields. Hilton & Rig- 
gio, New York, was the previous 
agency. 


P ) 
For Besic Dain 
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Advertising Age, August 16, 1954 


In a new sales plan for photo- 
graphic lamps, the lamp division 
of General Electric Co. is selling 
its photoflash and other photo- 
graphic lamps outright to whole- 
salers and retailers, rather than by 
consignment of the lamps to the 
companies, which in the past 
served as agents of GE. 


White Joins Lippincott 

Edward E. White Jr. has been 
named trade advertising and pro- 
motion manager of J. B. Lippincott 
Co., Philadelphia. He succeeds 
Alan D. Williams, now an asso- 
ciate editor. 


GE Sells Lamps on New Basis | 


Ad Council Report 
Indicates Impressive 
Effort by Industry 


New York, Aug. 10—The Ad- 
vertising Council recalled in its 
annual report this week that, in 
the fiscal year which ended March 
1, it handled 19 major public serv- 
ice campaigns and 46 council-in- 
dorsed projects. 

During the year some 400 agen- 
cy men and women, working on 
25 volunteer teams in 18 agencies, 
put in some 20,000 man hours. Six- 
teen top advertising executives 


/served as coordinators. 
| The media totals were, as usual, 
-astronomically impressive: 

Contributions by 800 magazines 
of up to a page a month were re- 
corded for the savings bond drive, 
and some 350 pages went to other 
Council projects. 

Video circulation was up 61% 
over 1952, 247% over 1951—16 
major campaigns and 18 other 
causes got some 3 billion home 
impressions. The Council distrib- 
uted more than 12,000 film spots 
and some 20,000 tv slides, balops 
and flip cards. 


a More than 500,000 mats were 


ordered by newspapers in 14 cam- 
paigns, with linage exceeding 130,- 
000,000 lines; the newspaper co- 
operation plan enrolled more than 
50% of the daily newspapers in 
the country, and estimated linage 
on the plan alone is 750,000 lines. 

Transportation advertising com- 
panies contributed 1,199,699 car 
card spaces. 

Outdoor advertising companies 
provided 41,576 spaces, with esti- 
mated impressions of 3.7 billion. 
They also lined up sponsors for 
28,809 “Operation Impact” posters. 

Business papers contributed 300 
pages to the blood program and 
pledged an additional 430 pages to 


by all the tools of modern 


stations) is backed up by 


of audience in New York. 


Shep Talk... 


Remember the old-fashioned general store... 
and the friendly proprietor, whose personal 
recommendation meant so much to the success of 
a product? Today, WCBS Radio’s John Henry 
Faulk carries on that tradition. Authentically 
and with easy conviction, he uses tried and 


true old-school selling principles —bulwarked 


merchandising. 


And John Henry is about as persuasive a 
talker as they come. He’s an authority on 
the language and lore of our American heritage. 
He developed his skill as a folk humorist while 
teaching at the University of Texas. And nurtured 
it by collecting first-hand samples of folklore 
(on a Rosenwald Fellowship) for the Library of 


Congress. He even lectured on the subject at Yale. 


But then Johnny’ll talk anywhere, to everv- 
body within earshot. He’s mighty convincing 
when he’s commercial, too. Especially since his 
friendly on-the-air shop talk (he’s one of the top- 


rated personalities among New York’s major 


extensive point-ol-sale 


promotion in more than 900 metropolitan stores 
throughout New York’s five boroughs, Long 


Island and northern New Jersey! 


John Henry Faulk is just one more reason 


why WCBS Radio has the largest average share 


If you'd like him to talk 


shop about your product (people’ll eat it up!), 


call us for particulars on participations. 


WCBS RADIO 


New York + 50,000 watts + 880 kilocycles 
CBS Owned - Represented by CBS Radio Spot Sales 


GOLDEN BREW—Gold foil covers this 
redesigned carton for Regal beer, 
part of an effort by American 
Brewing Co., New Orleans, to at- 
tract more women buyers. Tracy- 
Locke Co. is the agency. 


the industrial civil defense project. 
Radio provided support for 17 
campaigns; through sponsored net- 
work programs some 2.5 billion 
home impressions were registered, 
and regional and local support also 
was given. 

Criterion Advertising, working 
with outdoor and transportation 
companies, contributed space for 
51,463 three-sheet posters. 

And more than 1,000 house mag- 
azines contributed space to 12 cam- 
paigns. Néarly 200 companies qual- 
ified for the National Safety 
Council-Advertising Council Stop 
Accidents Award in 1953. 


a “If a demonstration were needed 
that the social conscience of Amer- 
ican business has quickened, or 
that industry now views the public 
good as indivisible from its own, 


the history of the Advertising 
/Council provides it,” wrote Philip 
_L. Graham, publisher of the Wash- 
‘ington Post and chairman of the 
/Council during the year, in a fore- 
, word which sums up the results of 
the year’s work. 


'Schenley Promotes Gommi 

Theodore Gommi, v.p. and di- 
‘rector of Schenley Import Corp., 
'New York, since 1948, has been 
named exec. v.p. He joined Schen- 
‘ley in 1934. He is also a v.p. and 
director of Schenley International 
Corp., and a director of Canadian 
Schenley Ltd. 


‘what's the best sales line”? 


makes it clear his buy-now tip is 
inside dope, given to you because 
you're you and he thinks you're a 
good guy. So you're the first one he’s 
telling it to. It’s a pretty good act— 
_works often enough. But what’s more 
convincing ... gets okays in the order 
book .. . is real product information. 
| Because the better-informed sales- 
man always sells better—and more. 
And that’s the unvarnished truth if 
you sell electrical products through 
electrical distributors’ salesmen. How 
well .. . and how much... they sell 
for you depends on the information 
you give them. And how and where 
it’s delivered. One of the best ways to 
keep top distributors’ salesmen con- 
tinually informed ... sold on selling 
| your products ... is through adver- 
_tising in the business magazine they 
| pay to read ... McGraw-Hill’s Evec- 
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You need intensive coverage to get the 


big sales volume waiting for you in the 


multi-billion-dollar Chicago and midwest 
market. Only one magazine can do 


the job—the Chicago Tribune Magazine. 
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To get your share of the tremendous buying 
in the big, highly competitive Chicago and midwest 


market, you have to act big. 


Now you can—with one magazine. The Chicago 
Tribune Magazine will carry your sales message into 
virtually three out of four homes in Chicago and 
suburbs. And into practically half of all the households 
in 840 midwest cities and towns of 1000 

or more population! 


No other magazine comes close to this deep penetration. 
The five top national magazines combined can't 
equal its coverage of Chicago and its suburbs. 


Written and edited by midwest people, the Chicago 
Tribune Magazine talks midwest language. 

features midwesterners and gets a response from them 
accorded to no other magazine. 


The Chicago Tribune Magazine is big in 

every respect but costs. You can blanket this huge 
market at rates which are the lowest of any 
leading magazine or Chicago Sunday supplement. 
For about 31% cents per family, you can 


buy 13 full-page color insertions. 


Don’t spend more to get less. Ask a Tribune representative 
for details on getting big results in the midwest. 


CHICAGO TRIBUNE MAGAZINE 


ADVERTISING SALES REPRESENTATIVES 

CHICAGO—A. W. Dreier, 1333 Tribune Tower. SUperior 7-0100 

NEW YORK CITY—E. P. Struhsacker, 220 E. 42nd St. MUrray Hill 2-3033 
DETROIT—W. E. Bates, Penobscot Bldg. WOodward 2-8422 


SAN FRANCISCO — Fitzpatrick & Chamberlin, 155 Montgomery St. GArfield 1-7946 
LOS ANGELES — Fitzpatrick & Chamberlin, 1127 Wilshire Blvd. Michigan 0259 


Member. First 3 Markets Group and Metropolitan Sunday Newspapers, Inc. 
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NEW DESIGN—Eversharp Inc. plans 

a campaign for the Christmas and 

gift trade to introduce its new 

ong-handle “500 Hydro-magic” ra- 

-or with 24 blades for $5. The han- 

dle is in black or white. Biow Co. 
is the Eversharp agency. 


‘Price War’ Looms 
in Embryo Color 
TV Set Market 


New York, Aug. 10—Nobody to 

speak of seems to be buying color 
television sets yet, but a price war 
already is shaping up. 
‘ The popular talking price for 
color tv receivers for most of this 
year hovered around the $1,000 
mark. That is, until a month ago 
when Motorola announced its 
plans for retailing a 19” color set 
for $895. 

Last week the industry’s price 
line was broken completely by 
Emerson Radio & Phonograph. 
Emerson put its 15” color sets 
(124%” picture) on sale for $695. 
Previously this company had been 
leasing color receivers to hotels, 
clubs, lodges, etc. 


= Today the line tumbled still 
further when Radio Corp. of 
America halved the list price of 
color sets. RCA’s 15” color con- 
sole is now on sale for $495 instead 
of $1,000. This receiver uses the 
same RCA color tube as the Emer- 
son set. 
RCA has produced about 5,000. 
tint television sets. In a good will 
maneuver, RCA _ extended the. 
price cut to those who have al- 
ready bought the sets, by means of | 
a $505 rebate down the distribu-| 
tion line. 
“By re-pricing the current sets | 
we anticipate that distributor and | 
dealer inventories will be cleared 
before the introduction of the 21” 
receiver now being developed by 
RCA,” Henry G. Baker, v.p. and 
general manager of the RCA Vic- 
tor television division, explained. 
RCA’s new 21” tri-color picture | 
tube, enclosed in a new “simpli-| 
fied” chassis, is scheduled to be 
demonstrated Sept. 15. 


Radio Hawaii Buys WTAC 


Trendle-Campbell Broadcasting 
Corp., Detroit, has sold WTAC, 
Flint radio outlet, to Radio Ha- 
waii Inc. for $287,000. Radio Ha- 
waii, a subsidiary of Tele-Trip 
Policy Co., New York aviation in- 
surance specialist, owns KPOA, 
Honolulu. John R. McKinley, for- 
merly station manager, has been 


appointed general manager of 
WTAC. 


Reynolds to Chapman-Nowak | 

Paul Reynolds, formerly with| 
Brooke, Smith, French & Dorrance, | 
New York, has been named a copy-| 
writer on the staff of Chapman-| 
Nowak & Associates, Syracuse. 


Ryan to Roberts & Reimers 

Hugh Ryan, formerly with Ruth- | 
rauff & Ryan and J. Walter! 
Thompson Co., has joined Roberts 
& Reimers, New York, as art di- | 
rector. 


Haverstick Joins R&R 

Ken Haverstick, formerly with 
Geyer Advertising, has joined 
Ruthrauff & Ryan, New York, as 
a tv art director. 


Fete Fitz-Gibbon on 
Her 30th Anniversary 


New York, Aug. 10—More than 
100 advertising, merchandising 
and promotion people turned out 
yesterday for a party marking the 
30th anniversary of Bernice Fitz- 
Gibbon’s entry into advertising. 

Miss Fitz-Gibbon, a squarely- 
built, plain-talking woman who 
looks as little like the glossy ad- 
vertising career girl of fiction as 


possible, recently gave up her job 
as Gimbel Bros. ad director to be- 
come a retail consultant. 

Previously she had worked for 
an astonishing assortment of de- 
partment stores: Marshall Field & 
Co.; Macy’s (joined in 1923, be- 
came fashion advertising mana- 
ger); John Wanamaker (joined in 
1935 as advertising manager), and 
Gimbel Bros. (joined in 1940 as 
advertising director). 


a During those years she won rec- 


ognition for sprightly and effective 
copy, for her repeated and forth- 
right advocacy of newspaper space 
as the proper medium for a de- 
partment store, and for her crisp, 
provocative and informative 
speeches. She was, in fact, the best- 
known advertising woman—and 
one of the best-known retail ad 
executives—in the country. 
Among the speakers at the party 
were Milton Biow, chairman of 
Biow Co., who is a Fitz-Gibbon cli- 
ent, and Jack Herbert, executive 
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publisher of the New York Jour- 
nal-American, also a client, as well 
as Bernard Gimbel, Miss Fitz-Gib- 
bon’s last boss. Among her other 
clients will be “motion picture 
companies. ..department stores... 
magazines.” 

Miss Fitz-Gibbon spoke briefly, 
mostly about the necessity for bet- 
ter public relations for America 
abroad, and quipped that she in- 
tended to have an “unusual agency 
—the clients will pick up all the 
checks.” 


Introducing... 


MANAGEMENT: Capable management creates com- 
munity confidence. Sound operating policies, consistently 


applied, insure listener respect for the station and its 


advertisers. 


FACILITIES: 


Assigned power and frequency, imple- 
mented by first-rate technics! equipment and personnel, 
determine the station’s geogriphical area of influence. 


PROGRAMMING: 
adapted to the interests and tastes of the area, and 
skillfully blended with network programming, builds 


Imaginative locai programming, 


large and responsive audiences. 


4) 


welfare . . . in 


its community. 


PUBLIC SERVICE: 


economic development . . 


Energetic devotion to the public 
education, in health and safety, in 
. creates station stature in 


MARKET: The importance of a station as a marketing o 


entity is determined by the total area it serves, in terms 
of number of people, their needs and buying power. 
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Carolan Joins ‘Mechanics’ 
John F. Carolan has been named 
merchandise manager for the ad- 
vertising sales promotion depart- 
ment of Popular Mechanics, Chi- 
cago. He formerly was assistant 
advertising production manager of 
Brunswick-Balke-Collender Co. 


D-F-S Named for Big Pfaff Drive 

Pfaff Sewing Machines, New 
York, has appointed Dancer-Fitz- 
gerald-Sample, New York and 
Chicago, to handle the largest ad- 


vertising program in its history 
for 1954-55. Budget for the pro- 
motion, which begins shortly and 
includes a publicity program to be 
handled by Roy Bernard Co., New 
York, is reported to be more than 
$2,500,000. Bozell & Jacobs is the 
previous agency. 


Kelly Joins ‘This Week’ 

Michael J. Kelly, formerly with 
Better Living, has joined the Chi- 
cago sales staff of This Week Mag- 
azine. 


Diamond Match Boosts Good 


Louis district manager for Dia-| 
mond Match. 


AIAA Elects Paul Kruming 


tional Advertising Agencies. Oth- Cqpn-q- ball 
Russell F. Good has been aa officers elected are Richard W. C na Pop Base 


pointed sales manager of the book Battan, Robert Otto & Co., ve; Promotion Helped as 
match advertising department of H. I. Orwig, Buchen Co., western 


Diamond Match Co., Springfield, v.p., and Rose R. Lowe, Quinn-| Brqyes Catch Fire 
Mass. Mr. Good formerly was St. Lowe Inc., secretary-treasurer. 


Henry Balke to Mutual Life 


Henry A. Balke has joined Mu-|expected fillip to a soft drink 
tual Life Insurance Co. of New| Maker’s promotion. 

Paul Kruming, president of Na- York as advertising assistant. He| ‘ ’ 
tional Export Advertising Serv- was formerly with Compton Ad-|oria, Ill., franchised packager of 
ice, New York, has been elected vertising and Fuller & Smith &|Ccarbonated drinks, recently broke 
president of the Assn. of Interna-'| 


Ross. 
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MILWAUKEE, Aug. 11—Milwau- 
kee’s Braves have given an un- 


Can-a-Pop Beverage Co., a Pe- 


a slogan contest, pinning it to Wis- 
consin’s baseball fever. Although 


the Measure of a 


Radio’s 


immense 


effectively when there is a clear distinction between 
a great station and just a good station. 


stations invariably give the advertiser far more for 


strength is 


GREAT 
RADIO STATION 


employed most 


Great 


his money, not only in size of audience but in 


prestige and believability. 


privileged 


to represent, we 


To designate the kind ot radio stations we are 
introduce on the 
opposite page a mark of distinction that states the 


five elements which make a station great. 


To use radio better, may we suggest you ask one 


We represent only 12 stations of the more than 
2,500 in operation. But these 12 are great stations. 
Each one is unquestionably the leader in its area 
of influence. In aggregate, these 12 stations serve 


nearly one-fourth of the nation’s buying power. 


of our representatives to give you a run-down on 
these 12 stations, to tell you how they exemplify 
these five points that measure greatness. You'll 
discover facts about today’s influence of radio which 
you may never have guessed . . . facts which give 


each of these stations its distinguished personality. 


THe HENRY I. CHRISTAL co, inc. 


NEW YORK — BOSTON — CHICAGO — DETROIT — SAN FRANCISCO 


REPRESENTING 


WBAL Baltimore (NBC) The Hearst Corp. 

WBEN Buffalo (CBS) Buffalo Evening News 

WGAR Cleveland (CBS) Peoples Broadcasting Corp. 
WIR = Detroit (CBS) The Goodwill Station, Inc. 
WTIC Hartford (NBC) Travelers B'dcasting Serv. Corp. 
WDAF ron City (NBC) Kansas City Star 


KFI 


WHAS Louisville 


WTMJ Milwaukee 


Los Angeles (NBC) Earle C. Anthony !n. 


(CBS) Louisville Courier-Journal & Vimes 


(NBC) Milwaukee Journal 


WGY Schenectady (NBC) General Electric Company 
WSYR Syracuse (NB O°’ Herald-Journal & Post-Standard 
WTAG Worcester (CBS) Worcester Telegram-Gazette 


the Braves weren’t within shotgun 
range of first place, the beverage 
company hoped baseball could 


help its sales in the state—which 
ranks highest in the U. S. in beer 
consumption. 

First prize in the contest, as an- 
nounced in newspapers and Mil- 
waukee and Green Bay tv spots, 
is x pair of_tickets to the World 
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For « Heat Hit That Can't Be Beat . . . Get CanaPop 
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Series 
housing. 
The Braves caught fire after the 
promotion started. By this morn- 
ing they had won 15 of their last 
17 games. Once more there’s pen- 
nant talk in Milwaukee, and talk 
of free World Series tickets is 
attracting more attention. 


plus transportation and 


Hollingsworth, Scott Paper 
Discuss Consolidation Plan 

Discussions are under way for 
the consolidation of the opera- 
tions of Scott Paper Co., Camden, 
N. J., and Hollingsworth & Whit- 
ney Co., which operates mills in 
Mobile, Ala., and New England. 
Hollingsworth would continue to 
operate under its present manage- 
ment as a division of Scott Paper. 

The plan will be submitted to 
the board of directors of the two 
companies soon. If approved, Hol- 
lingsworth will continue to serve 
its present customers with paper 
products. Scott’s consumer prod- 
ucts will eventually be manufac- 
tured at Hollingsworth’s Alabama 
and Maine mills from excess pulp 
capacity. 


WOR Realigns Statf 

Robert M. Hoffman, formerly 
manager of research, has been pro- 
moted to the post of director of 
planning and development for 
WOR and WOR-TV, New York. 
Coincidentally, Richard A. Jackson, 
previously business news editor, 
was named manager of publicity, 
and Mary Jane MacDougall, of the 
publicity department, press editor. 
In the future Mr. Hoffman will co- 
ordinate all publicity, promotion 
and research for the stations. 


George Walsh Adds Three 

George F. Walsh Advertising 
Agency, Vineland, N. J., has been 
appointed to handle advertising 
and promotion for three compa- 
nies: Springfield Coated Paper 
Corp., Camden paper converter; 
|Marguerite P. Davison Ine.,, 
|Swarthmore publisher of textbooks 
on handweaving, and Glidden 
Coating Co., Pitman, N. J., plastics 
_ fabricator. 
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Srewery Ad 


“rel Up 5.5% in ‘53 


1 from Page 3) 
it can be seen that 
increase in total 
ad costs was more than 
; vreater than the per- 
ta ncrease in sales. 


‘ ugh 21 breweries are listed 

ccompanying table, only 18 

ies are used for the 1952 

d 1953 comparison because three 

if the companies entered the se- 

lect circle of “1,000,000 barrels | 

sola” for the first time in 1953. The 

newcomers to the “1,000,000-bar- 

rel a year” list are Stroh Brewery 

Co., Carling Brewing Co. and San 
Francisco Brewing Co. 

If all 21 of the “1,000,000-barre} 
a year” breweries in 1953 are in- 
cluded, sales amount to 49,190,000; 
measured ad investments, $21,207,- 
418; measured ad cost per barrel, 
43.1¢, and measured ad cost per) 
case, 3.1¢. 

Sales of the four Milwaukee 
breweries—Schlitz, Pabst, Miller 
gnd Blatz—were down in 1953 be- 
T cause of a 77-day strike during the 
peak sales period. This, of course, 
affected over-all totals. 


a The study revealed that An-| 
heuser-Busch Inc. replaced Jos. | 
Schlitz Brewing Co. as the leading | 
brewery in sales despite smaller 
total ad expenditures in the meas- 
ured media, with an important as- 
sist from the strike in Milwaukee. 

Anheuser-Busch sales jumped 
from 6,034,000 barrels sold in 1952 
to 6,711,000 barrels in 1953, an 
11.2% gain. Meanwhile, the com-| 
pany’s total measured ad expendi- | 
ture rose 80.9% from $1,681,096 to. 
$3,041,609, or from 2¢ per case to) 
3.3¢, which is a 60.7% increase. | 

The leading spender on _ total) 
measured advertising in 1953 was, 
Schlitz, whose expenditures in- 
creased 59.4% from $2,341,768 in 
1952 to $3,733,430 in 1953. The) 
company’s sales declined 17.2%, 
from 6,347,000 barrels to 5,255,000 
barrels, because of the strike. The 
measured ad cost per case in-. 
creased 91.9% from 2.7¢ to 5.2¢. | 

In both 1953 and 1952, Pabst | 
Sales Co.’s measured ad cost per | 
case was 5.3¢. Pabst spent $3,089,- | 
864 in measured advertising in| 
1953, a 5.2% increase over the} 
$2,936,895 expenditure in 1952.) 
Despite the strike, sales increased 
5% from 4,047,000 barrels to 4,- 
250,000 barrels, placing Pabst in) 
third place in sales. 

In the fourth spot in sales was 
P. Ballantine & Sons, despite a 
sales decline of 3.9% from 4,038,- 
000 barrels in 1952 to 3,882,000 
barrels in 1953. Measured ad ex- 
penditures similarly dropped from 
$2,465,750 to $2,021,738, a decline 
of 18%. The measured ad cost per | 
case dropped 14.8%, from 4.4¢ to; 
3.8¢. | 

Rounding out the top five brew-| 
eries in sales was Liebmann Brew- | 
eries Inc. Sales rose fom 2,875,000 
barrels in 1952 to 3,085,000 bar-| 
rels in 1953, an increase of 7.3%. A} 


| 
| 


the total measured ad expenditure 
which was $2,212,823 in 1952 and/| 
$2,212,971 in 1953. The measured 
ad cost per case dropped 6.5% | 
from 5.6¢ to 5.2¢. 


a The accompanying table gives | 
the rating of breweries according 
to sales. If the breweries were! 
listed in the order of total meas- 
ured ad expenditures during 1953, | 
they would rank as follows: Jos. | 
Schlitz Brewing Co., Pabst Sales| 
Co., Anheuser-Pusch Inc., Lieb-' 
mann Breweries Inc., P. Ballantine | 


& Sons, Miller Brewing Co., Fal-|A. Shore to the new position of | STROH BREWERY co. 


but still suffered sales losses. Both 


Lose to Synthetics 


Costs Per 


Brewing Co., C. Schmidt & Sons 
Inc., Goebel Brewing Co., Lucky 
Lager Brewing Co., Drewrys Ltd., 
Piel Bros., Griesedieck-Western 
Brewery Co., San Francisco Brew- 
ing Co., Pfeiffer Brewing Co. and 
Carling Brewing Co. 

Carling lists no measured media 
advertising, meaning that all of its 
ad budget was spent on the un- 
measured varieties. 

Despite drastic reductions in 
their measured ad expenditures, 
six breweries recorded sales gains 
in 1953. They are F. & M. Schaefer 
Brewing Co., Jacob Ruppert Brew- 
ery, Goebel Brewing Co., Griese- 
dieck-Western Brewery Co., Piel 
Bros. and San Francisco Brewing 
Co. Two breweries—Jos. Schlitz 
Brewing Co. and Miller Brewing 
Co.—increased ad expenditures, 


of these breweries, however, were 
affected by the Milwaukee strike. 
Of the 21 breweries selling more 
than 1,000,000 barrels of beer and 
ale in 1953, 11 increased measured 
ad investments over 1952 figures. 


Detergent Sales Up; 
Soap Continues to 


New York, Aug. 12—Sales of 
soap and synthetic detergents in 
the first six months of 1954 were 
up 2% in tonnage and 7% in dol- 
lar volume over last year, the 
Assn. of American Soap & Glycer- 
ine Producers reported today. 

Sales of soap and detergents for 
the first six months totaled 1,748,- 
769,000 lbs. valued at $390,161,000. 
This compares with 1,711,902,000 
lbs. valued at $365,163,000 sold dur- 
ing the first six months of ’53. 

Synthetic detergents continue to | 
increase their lead in sales, and) 
now hold 58.4% of the market, the 
association said. Sales of all syn- 
thetics for the first half of 1954 
totaled 1,021,146,000 ibs., compared 
with 902,307,000 lbs. for the same 
period of 1953. 


@ This is an increase of 13.2%. In 
dollars, the gain was 12.8%, rising 
from $205,995,000 to $232,.432,000. 

Liquid synthetic detergent sales, 
although relatively small in vol- 
ume compared with powders, have 
grown rapidly in the past two 
years. During the first half of 
1954, liquid detergent sales totaled 


Per-Case Costs of Beer and Ale Advertising 


Advertising Age, August 16, 1954 


Sales of brewers whose 1953 output exceeded 1,000,000 bbls. related to the amount invested 
by each in magazines, newspapers, Sunday sections, network radio and tv and farm magazines 
during the past five years. These figures are not offered as complete records of ad expendi- 
tures; brewers spend large sums in outdoor, spot radio and tv and newspapers on a local or re- 


gional basis, as well as on point of purchase materials. 


55,448,000 lbs., compared with 41,- 
152,000 last year, an increase of 
34.7%. These sales amounted to 
$26,259,000, an increase of 33.5% | 
over the first half of 1953. 

Sales of solid and liquid soap for 
first six months of 1954 totaled | 
727,623,000 lbs., off 10% from 1953. 
Soap sales amounted to $157,729,- 
000, a decline of 0.9%. 


Treasury Names Boyer A.M. 
Harold N. Boyer has been named | 


advertising manager of the U.S.| “ ” « 
mere .006% rise was recorded in| Treasury’s savings bond division, | R[REWrRys itp 


Washington, responsible for pro- 
motion of savings bonds on the 
national level in all advertising | 
media. Until recently he served as 
assistant to Edmund J. Linehan, 
director of advertising and promo- | 
tion. Marjorie Spriggs Gilchrest, | 
formerly a partner in Gilchrest- 
Springs & Co., Boston public rela- | 
tions counsel, succeeds Mr. Boyer | 
as assistant to Mr. Linehan. 


Tobacco Firm Boosts Shore 
Brown & Williamson Tobacco 
Corp., Louisville, has named Roy 


staff Brewing Co., Blatz Brewing |sales promotion manager of the | 
Co., Theo. Hamm Brewing Co.,'southern states department. He 


F. & M. Schaefer Brewing Ce., 
Jacob Ruppert Brewery, Stroh 


formerly was zone sales manager, | 
with headquarters in Atlanta. 


1953 1952 1951 1950 1949 

ANHEUSER-BUSCH INC. 

I I cal eo 6711 6,034 5,479 4,889 4,526 
EES TE $3,041,609 $1,681,096 $1,887,227 $1,486,292 $1,175,999 
Pmt GP WORN. «cs crcrrcstecsbaaicisestceionns: 45¢ 28¢ 34¢ 30¢ 26¢ 
Re: SE RS |. sg reer catny cota daceniiiess 3.3¢ 2.0¢ 2.4¢ 2.2¢ 1.9¢ 
**JOS. SCHLITZ BREWING CO. 
as GUNN - ... coteumtulnnantexueekecaekutsipsatiae’ 5,255 6,347 5,716 5,097 4,673 
Se INOUE 50. - «ncdieubatetendgisarsanieeasamindans $3,733,430 $2,341,768 $2,347,578 $1,749,321 $1,537,550 
ee -o6n Ber BEI. KG Sie nmciuniix 7\¢ 37¢ 4\¢ 34¢ 33¢ 
a COSC ssssessssennsessneresssnecsnnseennecss 5.2¢ 2.7¢ 3.0¢ 2.5¢ 2.4¢ 
*TPABST SALES CO. 
ET: SUNG) «0. cielamibalssndvsseosetenaeacconich 4,250 4,047 3,950 3,419 4,048 
I MNIINIIAD 2... .:s ccabpecabsasaNansiePeloueisecexdseks $3,089,864 $2,936,895 $2,848,548 $2,165,251 $1,928,578 
ON associ icacscaeteasatecparati 73¢ 73¢ 72¢ 63¢ 48¢ 
oi lg Se niet 7 ER ee En 5.3¢ 5.3¢ 5.2¢ 4.6¢ 3.5¢ 
iP, BALLANTINE & SONS 
PE Ns GING oni <sussdebagaieecedlictscesssiccsouss 3,882 4,038 3,990 4,375 4514 
Me SIGE. ....«.cceucrca eterasetecchicchuscimiaea $2,021,738 $2,465,750 $1,558,379 $978,676 $1,060,886 
BE WORE BOP: WAL. 0 sissasvectarrrctansiaicartrretancis 52¢ é6l¢ 39¢ 22¢ 24¢ 
ae a 3.8¢ 4.4¢ 2.8¢ 1.6¢ 1.7¢ 
"LIEBMANN BREWERIES INC. 
Re IG GROUE ~ scr neces beumicescsuiomercekderiaexanece 3,085 2,875 2,800 2,662 1,875 
SP TINTINIRE, «5325.00 isucaacaresdenaaondeorsunteseotoucie $2,212,971 $2,212,823 $1,809,258 $1,271,660 $1,660,885 
Pe NEE ME UML. sssrssrirertansssacistcitasiometiccns 72¢ 77¢ 65¢ 48¢ 89¢ 
i ae ET Sn ae 5.2¢ 5.6¢ 4.7¢ 3.5¢ 6.5¢ 
FALSTAFF BREWING CORP. 
Pe ME, GONE scsccaabseseescedicasaibicactssaseness 2,911 2,277 2,295 2,287 2,474 
ONT | <5: ds cicssaakthde ess teneenecaneed $1,197,891 $784,667 $230,046 $388,258 $516,441 
Se ON EE UNS. cdsnsataniesccsecseinannincce 4l¢ 34¢ 10¢ 17¢ 21¢ 
a rer veneer re + nena 3.0¢ 2.5¢ 0.7¢ 1.2¢ 1.5¢ 
*F. & M. SCHAEFER BREWING CO. 
RP Es QE siccissnasesscavcsaczacsasisiaserascaess 2,541 2,400 2,600 2,652 1,927 
I 3. Strnad dna iciaispavaueti soukibacee $631,093 $864,375 $647,954 $529,220 $501,896 
NE TE Ws . sacciecritieiesshicisieons 25¢ 36¢ 25¢ 20¢ 26¢ 
sd 4 CO aictiitedsciedk essa 1.8¢ . 2.6¢ 1.8¢ 1.5¢ 1.9¢ 
*MILLER BREWING CO. 
ERS ONDE > ceicckxsvaaxtateiassiiatinteuen 2,138 3,043 2,612 2,105 1,330 
Baten! Pp an per eae Te tence nSe Oo $1,327,696 $1,227,687 $1,035,675 $665,841 $415,731 
WN Oe GE TIN visi sdedciccncaccctnesncdeesscacisazics 62¢ 40¢ 40¢ 32¢ 3i¢ 
ee Saree SMR. cic e ee care Wid cndeind rm aa 4.5¢ 2.9¢ 2.9¢ 2.3¢ 2.2¢ 
JACOB RUPPERT BREWERY 
RI IS AMOR cczdcerdiancaisartass'sisioaieuneakss 2,005 1,800 LSi7 1,253 1,079 
Be NINE 6c cxsicsssaszncisaicaecdertceatentessideermn $436,038 $465,587 $366,195 $370,242 $606,531 
pe | eee ere 22¢ 26¢ 24¢ 30¢ 56¢ 
Ce Pegs | Pere reenter eee 1.6¢ 1.9¢ 1.7¢ «2.2¢ 4.1¢ 
“LUCKY LAGER BREWING CO. 
Ss SONG iis. csaieiieinndiaisecinn 1,740 1,475 1,242 1,096 857 
PO IE asi sssccitdebenwdtirrcdtuatennnacs ieee $223,651 $116,728 $101,475 $171,217 ——-- 
See SIE DWE. disesickbccdamutbuandnnae 13¢ 8¢ 8¢ 16¢ --- 
STR: re ee er ee 0.9¢ 0.6¢ 0.6¢ 0.9¢ --- 
THEO. HAMM BREWING CO. 
ROIS, ..scktnrisedeiiannnnens 1,686 1,380 1,150 1,553 1,100 
 INUUNE: 0 .0.:.0scessunvintusotaescessbbuxuaisaueas $647,773 $432,626 $704,335 $547,800 $409,021 
ee Wie Oe GN... icditntiidctininatinin 38¢ 31¢ 6l¢ 52¢ 37¢ 
SME erk MOD... cintesmiecieawedatelacetaciee 2.8¢ 2.2¢ 4.4¢ 3.8¢ 2.7¢ 

GOEBEL BREWING CO. 

REE NS: RUM. cadegeucamiesdsdcednaediieenicoisions 1,580 1,445 1,408 1,258 1,142 
Be PID 505.5. .ccaesaccvanssdebcosvs¥icrestavsustia $259,597 $506,094 $313,061 $237,159 $210,261 
ee ENE TUN... .asicoreisacesbcadvesdscecsaiizesncees 16¢ 35¢ 22¢ 19¢ 18¢ 

” Aepated COSC cssesssesteneseensssntenensenescess 1.2¢ 2.5¢ 1.6¢ 1.4¢ 1.3¢ 

| GRIESEDIECK-WESTFRN BREWERY CO. 

MME: BOI. cccasticatosegeechrdieiaiaiiacs 1,484 1,424 1,418 1,442 1,436 

Pe IONE ........ .ccncxsosnaceignicertecsteniaivecsens $103,145 * $324,686 $405,557 $336,685 $332,592 

Pape. ORE bbl. Bossi Sessarsecdiosccares ns 7.0¢ 23¢ 29¢ 23¢ 23¢ 
rr ee 0.5¢ 1.7¢ 1.8¢ 1.7¢ 1.7¢ 
| * PFEIFFER BREW'NG CO. 

RP GIN... cic redsssonsdeiesepetisacesnacnne 1,442 1,504 1,555 1,618 1,438 
PMOL... cdvaxcuusioascusesiseceverctecsyes $76,410 — $136,688 $78,668 $42,023 
eens bbl. iti secusieumninenctienss 5¢ ma 9¢ 5¢ 3¢ 

SGs0  .giserioelnaaaaiaisee 0.4¢ --— 0.7¢ 0.4¢ 0.2¢ 
SEMEL: NCL... ies cataadsisssdbebataseininii 1,420 1,222 772 730 600 
SUMED... cscesndussincideccbanbedngelysxece $204,998 $91,951 $274,954 $194,058 $156,180 
Pe Oe BOP BDI... .ccascerccsvasssacesecerssorvnsseis 14¢ 8¢ 36¢ 27¢ 26¢ 
ee CUSG ..cotigiinuedelnsieditie 1.0¢ 0.6¢ 2.6¢ 2.0¢ 1.9¢ 

PIEL BROS. a 
SG ANC! ... nianebitidlcivotaindasaiisiianiis 1,375 1,200 1,090 767 510 
ee eS $193,564 $269,014 $633,860 $301,285 $287,353 
RRR WD)... ccithiciraiisiennedianrtunens 14¢ 22¢ 58¢ 39¢ 56.3¢ 

erent? ease «hte nissuniin hie 1.0¢ 1.6¢ 4.2¢ 2.5¢ 4.1¢ 

*C. SCHMIDT & SONS INC. 

Re Ts GOL... Nbcertbestssanked vnscivedcocens 1,374 1,213 1,116 1,068 1,148 
ROMEENENOU ........ctdaletatecsensschavsnasidorepiaben $286,851 $202,389 $209,554 $234,349 $ 177,423 
PAE Ob... cncsseaisiiesensiniiinincsesioosieies 21¢ 7¢ 19¢ 22¢ 15¢ 

PE a TE ED 1.5¢ 1.2¢ 1.4¢ 1.6¢ 0.7¢ 
I OO. csisitainlisinicitacdimaincies 1,135 822 636 514 596 
SINS ........cch ceatmetecsaiovtelaen detec $395,994 $255,005 $140,838 $103,645 $149,676 
“hl RR Oe aE 35¢ 31¢ 22¢ 20¢ 25¢ 

Ed WOOO ..sudillllbalinieemeninnicii 2.5¢ 2.2¢ 1.6¢ 1.5¢ 1.8¢ 
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Advertising Age, August 16, 1954 


*CARLING BREWING CO. 
1,000 bbls. sold 


|Friend-Reiss-McGlone Changes 

362 Shortens Name; Adds Account 
——)} Friend-Reiss-McGlone, New 
~-—~—| York, has shortened its name to 
'Friend-Reiss Advertising simul- 


‘taneously with the return of Lee 
1,598 Friend as a principal after a six- 
$1,557,222 Month leave of absence. William 
97¢ | Altman, formerly with Donahue & 
7.0¢ Coe, has joined the agency’s radio 


2 ESE ae ee 1,096 893 669 502 
Te BI ii chicsewitadicncisaneacnas — —- —-—— --— 
Be RE I eset nttrcssesctessnrisass — —— -—- ——- 
“ “ 4 case 2 anes. a _-—— 
*BLATZ BREWING CO. (SCHENLEY INDUSTRIES INC.) 
1,000 bbls. sold ........ 1,062 1,662 1,799 1,746 
Be I adicessccacstastccpan i Raeccctsaisisseniises $1,031,799 $1,591,284 $2,433,110 $1,493,668 
OE ee SS Acheter ended 97¢ 96¢ $1.35 8é6¢ 
Red ny ee) Ms is icin eas snannvoctna dan 7.0¢ 7.0¢ 9.8¢ 6.2¢ 
SAN FRANCISCO BREWING CO. 
1,000 bbls. sold 1,018 961 838 623 
IE Sioucsakasiiccaninaickebeaesibinss eos $91,306 $113,370 $62,053 $74,012 ’ 
Ad cost per bbl. o¢ 12¢ 7¢ 12¢ 8¢ 
~ Oe ee ” 0.7¢ 0.9¢ 0.5¢ 0.9¢ 


‘and tv department. 
496 | Vanderbilt Tire & Rubber Co., 
$39 o9g New York, has appointed Friend- 
Reiss Advertising to handle adver- 
0.6¢ tising for its passenger car and 
truck tires. 


53 


Mrs. Yantzy Joins Jacobs 

Mrs. Vera Yantzy, formerly ex- 
ecutive secretary to the general 
manager of an Amarillo radio and 
tv station, has joined the staff of 
Marshall Jacobs Advertising Agen- 
cy, Dallas. 


Hart Schaffner Names Mead 
George C. Mead, formerly senior 
copywriter for major appliances at 
Sears, Roebuck & Co., Chicago, has 
been appointed: supervisor of the 
retail advertising division of Hart 
Schaffner & Marx, Chicago. 


Notes: *1953 sales affected by 77-day 
strike during season peak. 


‘Figures include expenditures for beer and 
ale. 

No ad expenditures listed in measured | 
media. | 
SNo ad expenditures listed in measured | 
media for 1949. | 


No ad expenditures listed in measured 
media for 1952. 


—Figures in table are based on (1) Re- 
search Co. of America sales estimates, (2) | 
Bureau of Advertising figures for news-| 
papers and Sunday supplements and (3) 
Publishers Information Bureau data for) 
magazines, network radio and tv and farm 
magazines. | 


| 


| 
| 


CBS-TV Grabs Show 
for Lever Bros. in 
Chicago Dogfight 


CuricaGco, Aug. 12—In an opera- 
tion peculiar to the in-fighting 
Chicago television arena, where 
talent and program raids have be- | 
come almost a weekly occurrence, 
WBBM.-TV is now in the position | 
of originating a new CBS show, 
but not carrying it. 

The show, “Uncle Johnny 
Coons,” is a half-hour juvenile set 
for 12:30 CDT. It will bow Sept. 4 
on 15 major-market CBS-TV sta- 
tions in the Midwest, under the 
sponsorship of Lever Bros. Behind 
the new lineup—and WBBM’s ab- 
sence from it—is this complicated 
maneuver: 

Johnny Coons, star of the new 
show and longtime local kiddie 
favorite, is one of the pioneer per- 
formers on NBC’s Channel 5 out- 
let here. For the past year he has 
conducted ‘“Noontime Comics,” 
highly popular slapstick operation, 
on WNBQ. 


= Wanting a network audience, 
Johnny himself reportedly went 
after Lever Bros. and McCann- 
Erickson, lining them up to pro- 
mote Lifebuoy, Pepsodent and 
Good Luck margarine on what 
turned out to be a CBS hookup. 
But due to contractual prearrange- 
ments, for at least the next seven 
months “Uncle Johnny” will con- 
tinue to shine in the Chicago mar- 
ket via WNBQ for Jewel Food 
Stores, the local sponsor. 

The Johnny Coons gambit is 
only one in a series of recent talent 
raids which has WBBM and ABC- 
outlet WBKB both loaded with for- 
mer WNBQ talent. A month ago, 
WBKB seized “Creative Cookery,” 
successful late-morning housewife 
hour, and put it on a two-station 
(New York, Chicago) hookup, for 
local co-op sponsorship. 


ws Now, according to Ivan C. Hill, | 
Chicago agency, WBKB will do the 
same thing with Frazer Thomas’ 
“Garfield Goose,” another juvenile 
half-hour which the ABC outlet 
grabbed from WNBQ six months 
ago. Scheduled to bow around 
Sept. 1, Garfield Goose will be| 
shown at 4:30, CDT, opposite | 
“Howdy Doody.” 

In addition, WBKB is reportedly | 
angling for Burr Tillstrom’s “Kuk- | 
la, Fran & Ollie,” NBC standby | 
which has been off the air for) 
about six weeks. If it succeeds, the | 
show will almost certainly become | 
an ABC network regular. 


HERE? 


Management at WBAL 


rich in experience in good broadcasting and offering continuous service 


to the public, operates “One of America’s Great Radio Stations.” 


combines the best from NBC with the best of local talent and services 
presented with skill and imagination to fully serve the huge audience. 


is one of the station’s major interests because of the certain knowledge 
that this is the way to the heart of our communities. This is attested by 


Facilities at WBAL 


are, in every regard, unexcelled in the radio industry and surpassed by none. 


Programming at WBAL 


Public Service at WBAL 


the numerous national and local awards received by WBAL. 


Market at WBAL 


sixth largest in America, rich, stable, responsive, includes 4,225,500 people. 


By all five measures—and more—WBAL stands proudly 
with the other stations represented by the Christal 
Company as “One of America’s Great Radio Stations.” 


NBC affiliate ¢ 50,000 ot WY B mr i radio Baltimore 


Nationally Represented by The Henry I. Christal Co., Inc. 
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On the International Scene... 


End of Rationing Boosts British 
Ad Expenditures to Record Levels 


Stork Margarine Spends ‘Pent in Britain in one month by 


: one advertiser. And these figures 
$300,000 in One Month do not include poster and film ad- 


for New British Record beeen 


Lonpon, Aug. 10—Van den|® Margarine, butter and cooking 
Berghs Ltd., subsidiary of Uni-|fats were derationed on May 14, 
lever Lid., has set a new alltime| bringing back private brands for 


high in British advertising with|the first time in 14 years (AA, 
its post-rationing campaign for|June 7). 
Stork margarine. | The total amount spent by all 
Figures obtained here by AA margarine and butter marketers 
show a magazine and newspaper | ‘during May (in newspapers and 
expenditure of £105,185 ($294,- /magazines) was £196,034 ($538,- 
518) on Stork during the month of|895). Stork thus accounted for 
May. This is the largest sum ever|more space than all the other 


brands put together. 

The Statistical Review of Press| 
Advertising told AA that prior to 
Stork’s big drive in May, the rec- 
ord for a one-month campaign 
was the $268,000 spent last Octo- 
ber by Ford Motor Co. Ltd. 


® Derationing, followed by large 
increases in advertising expendi- 
tures, has been a familiar pattern | 
in postwar Britain: 

Candy and sugar controls came 
off last year. Result: advertising 
of candy and tea biscuits in- 
creased from $3,320,512 in 1952 to 
$5,737,950 in 1953. 

Gasoline was derationed last 
year. Result: advertising jumped 
from $1,527,238 in 1952 to $4,739,- 
938 in 1953. 

The freeing of controls on 
canned goods zoomed advertising 
from $1,478,436 in 1952 to $2,560,- 
575 in 1953. 


END YOUR 


DISPLAY MOVING 


WORRY . IN A HURRY! 


‘t 
a USE NORTH AMERICAN PADDED 
VAN SERVICE .. .. only departmental- 


ized service of its kind. Door-to-door delivery 
with little or no crating, never any waiting. 
Used by Chrysler, GE, Ford, Avco, other 
outstanding exhibitors. Safe — quick — eco- 
nomical. Phone your local North American 
agent now! 


Call your NAVL agent for 
moving transferred per- 
sonnel and office furni- 
ture. Agents throughout 
U_ S., Canada, Alaska 


HELPFUL NEW BROCHURE of 
Display Moving Ideas FREE. Ask 
your local agent or write NORTH 
AMERICAN VAN LINES, Dept. 
AA854, Fort Wayne 1, Ind. 


CONVENTION TIME IS NORTH AMERICAN VAN LINES TIME! 


Atak cilities dol 


Taste the creamy natural goodness——that's the 

wence! You'll never believe anything called 
margarine coudd taste so creamy—cteamier than you 
ever thought possible! The choicest of narurel fats... 


Bs te Soom han 


smoothly into 


hed 
aie: aa a aha a 


sunshine in vitamin form... and milk . . 


golden 
Margarine. Your days of making do with “marge” 
are over—and your excuses for it! Now you can 
choose--and for vour family, aothing else is good 
enough. Nothing but fresh, creamy Stork! 


- blended 
that’s Stork 


fresh, 


END OF “niee-Sou apy of neo do with government-issue 
margarine are over—and so are your excuses for it, this Stork mar- 


garine magazine ad tells the British consumer 


- “Now you can 


choose,” it points out. With this and other ads welcoming the return 
of a competitive market, Stork racked up a new record for adver- 
tising expenditures in Britain. 


With Britain now free of all 
rationing, it is expected that still 
further advertising records will be 
established in the near future. 
Rationing came to a complete close 
last July 4, when meat was dera- 
tioned, and the government’s Food 
Ministry began to close up shop. 
Several towns conducted bonfire 
celebrations, during which ration 
books were burned. 


ws The ads heralding the return 
of Stork—it was marketed here 
before the war—announced: “Your 
‘make-do’ days are over—now you 
can get Stork.” Copy stressed 
Stork’s “creamy, natural good- 
ness,”’ and all the ads carried the 
punchline, “Fancy calling Stork 
margarine!” Lintas Ltd., another 
Unilever division, is the Stork 
agency. 

It is too early yet to tell the out- 
come of the butter vs. margarine 
battle. Prices vary according to 


brand and quality, but generally 


butter is selling kere for about 
55¢ a pound, more than twice the 
cost of most margarines. 

A Butter Information Council 
was formed just before deration- 
ing and it spent about $20,000 in 
May to boost butter in magazines 
and newspapers. 


s Stork’s main competitor is Kraft 
Foods Ltd., which is marketing a 
margarine under its own name. 
Kraft was the second biggest ad- 
vertiser in the field during May, 
spending $56,000 through J. Walter 
Thompson Co. Ltd. 

An interesting facet of the Kraft 
drive is the attempt to capitalize 
on the Parkay success in America. 
Copy in the Kraft ads points out: 

“One taste and you can tell 
there’s something special about 
Kraft Margarine. It’s made with 
pure vegetable oils and it’s mixed 
with the expert magic that put 
margarine made by Kraft at the 
top of the market in America. You 


RocKkFroRe. sercrnors 


Hand swings hammer; counter-weights adjusted 
to stop motion exactly at nail head. 
Display for Estwing Mfg. Co., Rockford, Ill. 


*K 


THE HANKSCRAFT COMPANY 


REEDSBURG, WISCONSIN 


CHICAGO © PHILADELPHIA © MINNEAPOLIS © NEW YORK © DAiias 


TORONTO (Ontario) «¢ 


SAN FRANCISCO (Erlach Lee Company) 


Sales Offices in these principal cities: | 


HANKSCRAFT 
DISPLAY MOTORS 


SELL MORE po cw 


Estwing Manufacturing Company hit the 
nail on the head with this attention-getting 
sales-producing display! You'll find many 
other famous names in action with Hankscraft 
Display Motors — the low-cost troublefree 
motor that runs for months without 
attention — on a single flashlight battery. 


FREE BOOK! 16 pages 


REEDSBURG, WISCONSIN 


Please send me FREE manual 


STREET ADDRESS............... jviaslvaasesnetvesiin 


CII isciikcseseseretieasspnisiminnsrtecstenesinies 


of detailed information and 


drawings on 11 basic Hankscraft models, special 
motor applications, and free engineering service 
that will help you plan the most effective 


animation for your display. 


THE HANKSCRAFT COMPANY, Dept. AA-8 


on Hankscraft Display Motors. 
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pay a bit more for it—and every 
fresh, creamy bite pays you back!” 

Kraft does have an uphill fight | 
on price: Its margarine sells for. 
27¢ a pound, 7¢ higher than. 
Stork. 


NO END IN SIGHT FOR 
NEWSPRINT RATIONING 


LonpbonN, Aug. 12—Britain’s hard- 
pressed newspapers, still bound by 
newsprint rationing, can expect 
little relief in the coming year. 

Although the government has 
authorized the import of an addi- 
tional 100,000 tons, this will not 
be enough to end rationing, which 
restricts issues to eight pages. 

In the 12 months to end June 30, 
1955, British newspapers will be 
using 775,000 tons of newsprint— 
half of it to be produced at home. 

Before the war British papers 
consumed 1,100,000 tons of news- 
print a year. Since then, circula- 
tions have expanded tremendously, 
and to get back to the prewar ba- 
sis, some 2,000,000 tons would be 
needed. 

The shortage of newsprint here 
is the main obstacle to an expan- 
sion of advertising. 


UNESCO Publishes 
First World Daily 


Press ‘Inventory’ 


Paris, Aug. 10—There are 7,520 
daily newspapers published 
throughout the world, and the 
U.S., with 1,865 dailies, has 24.8% 
of the world total. 

This and other interesting facts 
about daily newspapers are found 
in a 46-page report published here 
by the United Nations Educational, 
Scientific and Cultural Organiza- 
tion. 

The UNESCO report, called “The 
Daily Press—A Survey of the 
World Situation in 1953,” repre- 
sents ‘‘a first effort to establish, on 
an international basis, as accurate 
an inventory as possible of the 
daily press.” 


es It is not an exhaustive survey, 
since UNESCO was unable to get 
information for Russia and sev- 
eral other countries, and these 
areas therefore had to be excluded. 

However, there is’ certainly 
enough meat here for the statis- 
tical-minded to feed on. It shows, 
for example, that while the U.S. 
has the highest daily newspaper 
circulation of any country, it is by 
no means first when you take pop- 
ulation into account. 

The UNESCO report shows that 
American dailies sell 353 copies 
per 1,000 inhabitants. In Britain, 
sales average out to 611 copies per 
1,000 persons, and Iceland, Luxem- 
bourg, Norway, Sweden, Belgium, 
Australia and New Zealand all 
have higher per capita sales than 
the U.S. 

The UNESCO survey contains a 
good deal of additional data on the 
daily press, including newspaper 
prices, average number of pages, 
the proportion of evening to morn- 
ing papers and the number of 
newspapers per unit of population. 
It is available in the U.S. at 40¢ 
per copy through Columbia Uni- 


Hill & Knowlton, 
Four Others Form 
World PR Network 


Lonpon, Aug. 11—Five public 
relations companies in five coun- 
tries have signed working agree- 
ments to give their clients an in- 
ternational p.r. service. 

Joined in the association are: 
Campbell-Johnson Ltd., London; 
Hill & Knowlton Inc., New York; 


Eric Cypres & Associates, Brussels; 
Frank Bauer & Associates, Paris; 
and F. E. Hollander & Partners, 


The Hague. 


On the international level, the 
five companies will act as a unit. 
Each member will represent the 
combine in its respective country. 
A Hill & Knowlton client, for ex- 
ample, will be able to get service 
in France through the Bauer firm. 


s The Hill & Knowlton subsidiary 
company in Sydney, Australia, will 


presumably also service this p.r. 
network. The Cypres firm also has 
a branch in Switzerland. 

Several top European p.r. men 
are involved in the venture. F. E. 
Hollander is a former information 
director of the Netherlands gov- 
ernment. Eric Cypres is an adviser 
to the Belgian government and es- 
tablished his country’s first p.r. 
firm. Frank Bauer was formerly 
p.r. adviser to the Paris fashion 
industry. 

Alan Campbell-Johnson has had 
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extensive experience with British 
industrial firms. The co-director of 
his firm is Lady Tweedsmuir, a 
member of Parliament. 


Gordon Gets Pontiac Dealers 
The Pontiac Dealers Assn. of 
Greater Chicago has appointed 
Marvin Gordon & Associates, Chi- 
cago, to handle its advertising. The 
32 dealer members of the associa- 
tion have approved an extensive 
campaign to break this week with 
large-size newspaper ads. 


versity Press, New York. 


Apex Accessories to Berk 
Apex Accessories Co., Green- 
wich, Conn., manufacturer of 
Quadra-Flex watch bands, has 
appointed Irving Berk Co., New 
York, to handle its advertising. 
National magazines, business pa- 
pers and direct mail will be used. 


The company formerly placed its 


advertising direct. 


Goldswan at New Address 


Goldswan Productions has 
moved to enlarged offices at 730 
Fifth Ave., New York. The com- 
pany produces musical commer- 
cials for radio and television ad- 


vertisers. 
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Represented Nationally by 
The HENRY |. CHRISTAL CO., INC. « 


MANAGEMENT: Up-to-date 
policies based on the 74-year- 
old tradition of The Buffalo 
Evening News 
mented by 24 years of experi- 
ence in radio have won audi- 
respect, 


and 


and sponsor 


FACILITIES: Modern, highly 
efficient 5000-watt transmitter 
for unlimited day-and-night 
operation. 
in the middle of the dial — 
and completely -equipped 
studios in Buffalo’s Hotel 
Statler. News services include: 
The WBEN News Bureau, 
The Buffalo Evening News, 
the United Press, Associated 
Press and International News 
Service. 


930 Kilocycles — 


PROGRAMMING: CBS Basic 
Network programs combined 
with the best locally-produced 
shows and locally popular per- 
. . WBEN news, 
farm and home information, 
sports and music fill every 
radio listening need and desire. 


imple- 


> 


and 


This five-pointed star insignia is a graphic new way to symbolize the measure of a 
station’s greatness — but WBEN has made these points dramatically known to sponsors 
during 24 years of quality radio service throughout Western New York and along 
the great Niagara Frontier ! 


Yet — these familiar points of performance and service are very worthwhile repeating: 


PUBLIC SERVICE: WBEN 
aids in community betterment 
through sponsorship of educa- 
tional programs like the Uni- 
versity of Buffalo Round Table 
and the High School Forum, 


encourages development 


of outstanding talent through 
the Voices of Tomorrow 


Contest. 


MARKET: 400,000 families — 
a trading area of 1,400,000 
people, employed in diversified 
industry and in agricultural 
production. The WBEN mar- 
ket is America’s 12th largest 

. . and WBEN has been the 
leading station in this market 
for almost a quarter century. 
(WBEN is preferred by most 


listeners most of the time.) 


ne 


BASIC. 


WBEN 


RADIO 


NEW YORK + BOSTON + CHICAGO + DETROIT + SAN FRANCISCO 
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GE Opens Consumer 
Drive on TV Tubes 


Scuenectapy, Aug. 12—General 
Electric is going directly to the 
consumer with a heavy advertising 
ampaign for its service-designed 

receiving tube and aluminized 
icture tubes. 

The drive gets under way with a 

ead in Look on Sept. 7. This 
vill be followed by ads in Col- 
lier’s, Life and Sports Illustrated. 

On television, participations on 
“Today” (NBC) will be used. 
Local spot announcements will be 
scheduled in areas not covered by 
this telecast. Maxon Inc. is the 
agency. 


SIMPSON-REILLY, LTD. 
Publishers Representatives 


ANGELES | HALIBURTON BLDG. 
SAN FRANCISCO CENTRAL TOWER | 


Simultaneous with the consumer 
campaign, there will be another 
program aimed at selling service 
dealers on the use of GE tubes. 


Fat-Free Fryer Campaign Set 

Wagner Mfg. Co., Sidney, O., 
manufacturer of cast iron cooking 
utensils, will introduce its new fat- 
free fryer with a full page in the 
October issue of Ladies’ Home 
Journal. As fast as fat melts in the 
skillet it drains off into a deep 
trough that circles the bottom of 
the pan. Local newspaper adver- 
tising in major markets and ex- 
tensive dealer promotion will also 
be used. Ralph Dalton & Associates, 
Troy, O., is the agency. 


== z 
Topco Associates to Seeds 
Topco Associates, Chicago dis- 
tributor of Food Club and Top 
Frost foods, has appointed Russel 


|M. Seeds Co., Chicago, to handle 
\its advertising. The company dis- 
'tributes the products through 26 


supermarket food 


coast to coast. 


chains from 


Videodex Top Ten 
Spot TV Shows* 


June 26-July 2, 1954 
Copyright by Videodex Inc. 


Homes % of 

Program (000) Homes 
1 | Led Three Lives (114 

PUNE) isseeiens piccscssep bee 24.3 
2 Liberace (109) Cities) heaacaee 5,168 20.0 
3 Favorite Story (80 Cities) ..3,684 15.9 
4 Annie Oakley (57 Cities) ..3,543 15.6 
5 Waterfront (49 Cities) ....2,033 15.1 
6 Badge 714 (124 Cities) ....4,316 15.0 
7 Life with Elizabeth a 

GE) kessetessses nae ie 145 
8 Wild Bill Hickok (72. 

MIU: + ccsvccieriscecglnhdeascass 3,712 14.2 
9 Mr. District Attorney (77 

IED cisssbcnsscssakelonnaniiads 3,891 14.0 
9 The Lone Wolf (29 

Is acocis cacsantudacbencaasenbinis 996 14.0 
10 Foreign Intrigue (46 

| Eee fy 


*Programs appearing in a minimum of 20 
markets. 


ONE SOURCE 


for Premium 
or Prize Plan 


Ideas and 


Merchandise 


* Million-dollar stock of nationally adver- 
tised prizes and premiums 


* Ready-to-use catalogs and broadsides 


* Streamlined, trouble-free premium plan 
administration facilities 


* Seasoned incentive counselors 


SALESMEN INCENTIVE PLANS 


Write for new sample premium catalog 


es 


AVEL—SPECIAL CONTEST AWARDS os 


PREMIUM DIVISION 
So. Wabash Ave. - Chicago 5, Ill. 


. WAbash 2-5 


b: Bebuap & Thomphon,, Sue. 


inehnnes CENTER + PALMER HOUSE + CHICAGO 3, ILLINGIS 


STate 2-6181 
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HOW OUR : 
ADVERTISING AGENCY | 
HELPED TRIPLE SALES 


This is a “man bites dog” type of 
advertisement; in this case, the client is 
running an ad to salute his advertising 
agency! 

But I have good reason for doing so. First, 
the results we have enjoyed sales-wise show 
the effects of the careful planning and skill- 
ful follow-through of our agency, Ridgway. 
Second, you know we must be turning out 
a superior product to have achieved such 
spectacular sales increases. 


Here's the record: We put Camicide 
Insect Spray on the market eight years ago. 
Since then, there has been a modest gain in 
sales each year... until 1954. In the early 
spring of this year, we became associated 
with Ridgway Advertising Company, and 

plans were laid to launch a program that 

included publicity, marketing and merchan- 

dising, as well as television, newspaper and 
| radio advertising. 


If all this sounds expensive, I hasten to 
add that our advertising budget this year was 
not materially increased from the previous 
year. The money was simply better spent. 
(The publicity program alone opened up 
several new distribution channels at almost 
no cost to me.) 


Camicide Insect Spray shows remarkable gains 
under plans made and carried out by 
Ridgway Advertising Company 


By CARL CAMPBELL, President 
Campbell Chemicals, Inc. 


P. e S. Thus, Ridgway con toke a well-earned bow ond I can sincerely recommend their phone number— 
Parkview 1-3755—to any advertiser. Their address is 8008 Corondelet, St. Lovis 5. 
Of course, for where-to-buy Camicide, coll me at VErnon 2-0668, 


And what happened? Our July sales | 
this year tripled last year’s July. And, 

with the bug season now just half gone, 

we'll soon double our total 1953 sales. 


Of course, the agency isn’t entitled to all 
the credit. The sales figures are convincing 
evidence that more and more people have 
discovered how safe and how effective Cami- 
cide really is. As you may-know, Camicide 
contains 3 to 8 times more “insect kill,” yet 
is safe to spray around children, pets and | 
food. It is non-toxic, non-irritating, non 
staining. You'll find it at your grocery. drug, 
department and hardware stores. (There's a | 
handy aerosol dispenser, too, if you prefer.) | 
What prompted me to run this advertise- | 
ment? I know my advertising agency has | 
gone a lot farther than half-way to improve j 
my sales picture. The agency helped estab- } 
lish new types of distribution, actually 2id 
much of the preliminary sales work to show | 
us how to make our product sell and how to | 
make our advertising pay. 
A letter of congratulations to Cas Yost, 
Biron Valier, Bob Hickel and the Ridgway | 
staff which backs them up so well just didn't | 
seem to be enough—and that's the “why” of } 
this advertisement. 


Sincerely, 


Leaf Cangse| 


President 


SALUTE—Because a letter of congratulation to Ridgway Advertising 


Co., St. Louis, “ 


just didn’t seem to be enough,” 


Campbell Chemicals 


placed this ad in the St. Louis Post-Dispatch to voice enthusiasm for 
its agency. 


FRED F. CHITTY 

VANCOUVER, WASH., Aug. 9—Fred 
F. Chitty, 56, v.p., secretary and 
general manager of KVAN, Van- 
couver, and KOOS, Coos Bay, Ore., 
died at Barnes Veterans Hospital 
Aug. 6 of heart disease. Mr. Chitty 
also was associated with Sheldon 
Sackett in the operation of KROW, 
Oakland, Cal. He was a member 
of the board of the Coos Bay Times. 

Before going into radio, Mr. 
Chitty was general manager of the 
Daily Olympian, Olympia, Wash., 
and earlier was publisher of the 
News, Eugene, Ore. He had also 
served as president of the Wash- 
ington Assn. of Broadcasters and 
of the Washington Allied Daily 
Newspaper Assn. In 1951 he re- 
ceived the Oregon Press Assn.’s 
award for outstanding achieve- 
ment. 

In both world wars, Mr. Chitty 
was a member of the Marine Corps 
and at his death held the rank of 
major in the reserves. 


VICTOR I. MINAHAN 

GREEN Bay, Wis., Aug. 10—Vic- 
tor I. Minahan, 73, president of the 
Green Bay Newspaper Co. and v.p. 
of the Post Publishing Co., Apple- 
ton, died Aug. 5 of a heart attack, 
at his summer home at Egg Har- 
bor, Wis. The Green Bay News- 
paper Co. publishes the Post- 
Gazette, of which Mr. Minahan 
was editor, and also operates radio 
station WJPG. A Green Bay at- 
torney since 1901, Mr. Minanhan 
participated in the mergers which 
created both newspapers. 


FLOYD R. HOLM 
New York, Aug. 10—Floyd R. 
Holm, 43, v.p. and associate direc- 


tor of radio and television for 
Compton Advertising, died Aug. 7 


at University Hospital after a short 
illness. 

Mr. Holm joined the agency ten 
years ago as a radio producer, and 
before that was manager of Comp- 
ton’s Hollywood office. 


WALTER RYBOLT. 


CINCINNATI, Aug. 10—Walter L. 
Rybolt, 62, former advertising 
manager of R. K. LeBlond Ma- 
chine Tool Co., died Aug. 6 at his 
home here. 

Mr. Rybolt retired in 1946 after 
20 years with the machine tool 
firm. He was a native of Cincinnati 
and attended the University of 
Cincinnati and Northwestern Uni- 
versity. 


Curtis Net Shows Rise; 
Advertising Volume Down 


Curtis Publishing Co., Philadel- 
phia, reports net earnings, after 
deducting federal and state taxes, 
for the first six months of 1954 
amounted to $3,728,240 compared 
with $2,750,173 for the like period 
of 1953, an increase of $978,067. 

In its report to stockholders, the 
company says that this gain “is 
almost entirely due to the termina- 
tion of the excess profits tax.” It 
also notes that “advexising was 
down 10% in lines and 4% in dol- 
lar volume in the second quarter. 
The advertising decline,” it adds, 
“has continued during the current 
quarter, and it is therefore prob- 
able that the total gain over 1953 
will be substantially veduaed by 
the end of the third quarter.” 


Loyd B. Chappell Moves 


Loyd B. Chappell, Los Angeles 
publishers’ representative, has 
moved to larger offices at 810 S. 
Robertson Blvd. 
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Advertising Age, August 16, 1954 


You Ouaht toKuow ok ® inaeeitvn L. 


The man behind that rather im-| 
posing given name is really Pete 
Callaway, who talked with AA 
during his first day on the job as 
advertising director of Fortune. 

“Pete,” it developed, is some- 
thing of a nom de guerre, having 
been pinned on him as a youngster 
by an elder, wiser brother after a 
number of painful and somewhat 
bloody disputes over nomenclature 
with a bunch of the boys from 
Black Eagle, which is hard by 
Great Falls, one of the Montana 
towns where Pete spent his boy- 
hood. 

Callaway, born in Virginia City 
in 1907, is something of a rarity— 
a Montanan who scarcely ever, 
roped a steer or rode a pinto. “I’ve 
done more riding in a New York 
City armory than I ever did in 
Montana,” he _ said. Easterners 
don’t seem to understand that not 


Pete Callaway 


every westerner gets to ride hosses, 
at least not every westerner living 
in big cities like Great Falls and 
Helena, he explained. 


# Fortune’s new ad chief first 
crossed the Mississippi, eastbound, 
shortly before he entered Dart- 
mouth in 1926. It was a trip on 
which he embarked with the ex- 
pectation that it would lead, even- 
tually, to a law career. That pre- 
sumably would have pleased his 
father, the original Llewellyn, who 
was chief justice of the supreme 
court of Montana. But Pete was 
persuaded from the bar by a friend 
of Judge Callaway’s, one T. L. 
Brantly, then advertising manager 
of Collier’s. 

The persuading was not too dif- 
ficult, Pete concedes, “because I’d 
been nuts about magazines all my 
life.’ From Dartmouth he carried 
away a bachelor’s degree and the 
loyal conviction that his blood is 
green, and went on to the Harvard 
Business School. Before quitting 
Boston he had presence of mind 
enough to pen a thesis on “Classi- 
fied Advertising in National Maga- 
zines,” a project that resulted in 
his first job, selling classified ad- 
vertising at Conde Nast Publica- 
tions. 

“My biggest thrill,” he recalls, 
“was to get three raises in 1933, 
which I think got me up to 35 
bucks a week.” 


® Callaway first joined Time Inc. 
in June, 1937, when he became a 
Chicago salesman for Time. Five 
years later he was transferred to 
New York as assistant to the ad- 
vertising director, Sheppard Spink. 
In February, 1943, Callaway was 
named the first advertising direc- 
tor of Time International. Eight 
months later he was commissioned 
a lieutenant in the Naval Reserve. 
He was with the War Production 
Board when the war ended and 
returned to Time Inc. as v.p. in 
charge of sales for Bryant Paper 
Co. (then a Time Inc. subsidiary). 
Callaway lived in Kalamazoo, 


where Bryant was located, from) 
1945 to 1947, when he was tapped | 
by Fortune as automotive manager 
in Detroit. The next step, in 1950, 
was to advertising manager, and 


‘now, in 1954, to advertising direc- 


tor. 

All those changes have made 
Callaway something of an expert 
“in putting old houses into good 
commission.” Currently he’s the 
squire of a place in Westport 
(“Madison Ave. with grass’), on 
the banks of the Old Saugatuck. 

His principal interests in life, 
besides Dartmouth (his blood is 
still green enough for him to point 
out that three members of the 
class of °30 have had enjoyable 
summers: Alan Bolte became ad 
director of This Week Magazine, 
Dudley Faust was promoted to na- 


Callaway Jr. 


tional sales manager for CBS Ra- 
dio, and Callaway to ad director at 
Fortune), are three. They consist 
of his family (wife Helene, son 
Peter, 13, and daughter Betsey, 
11), fishing in the Saugatuck, and 
“Fortune, Fortune, Fortune.” 


Troy Publishing Sells Out 
Troy Publishing Co., Troy, N. Y., 
has sold all of its printing equip- 
ment to the Times, Rumford, Me., 
a daily newspaper whose plant was 
destroyed by fire several weeks 
ago. Publication of the Troy Sun- 
day Observer Budget was sus- 
pended in May, but the company 


continued printing two weeklies— 
The Cohoes Shopper and the Rens- 
selaer Review. Printing of the 
weeklies will terminate Aug. 20. 


Drug Sales Top $4 Billion 
Total drug store sales in 1953 
amounted to $4,120,000,000, Drug 
| Topics reported in its Aug. 9 issue. 
Breakdown of drug store sales for 
1953 shows that the public spent 
$1,136,160,000 for prescriptions and 
packaged medication, $1,077,560- 
000 for other health and beauty 
items, $533,500,000 at drug store 
soda fountains, $601,270,000 for 
confectionery and tobacco products 
and $771,510,000 for other drug 
store products including household 
supplies, stationery, magazines and 
newspapers, cameras and sundries. 
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BBDO Elects White, Williams 


Batten, Barton, Durstine & Os- 
born, Chicago, has elected two 
v.p.s. They are Gordon White, in 
charge of the creative department, 
and William M. Williams, head art 
director. Mr. White joined BBDO 
in 1942 after five years with Camp- 
bell-Ewald Co. Mr. Williams free- 
lanced for 18 years before joining 
the agency in 1948. 


Epsey Mfg. Names Art-Copy 
Epsey Mfg. Co., New York, has 
appointed Art-Copy Advertising, 
New York, to handle promotion for 
its line of am-fm tuners, receivers, 
amplifiers and other consumer 
products. Consumer and business 
publications and radio will be used. 


WGAR’s 


LEADERSHIP IN 
PUBLIC SERVICE 


REPRESENTED NATIONALLY BY 


THE HENRY I. CHRISTAL CO., INC. 


NEW YORK -« 


BOSTON ° 


CHICAGO -« 


DETROIT 


Measure of a Great 
Radio Station 


-- how it affects advertising results in Northern Ohio 


We believe there is a definite relationship between a radio station’s devotion to 
the public interest and listener response to advertising. 


By serving our listeners better, we feel we have created a climate of believability 


—of listener loyalty —of dependence on WGAR—which makes our advertisers’ 
messages more effective. 


WGAR was the nation’s first station in its class to receive the coveted George 
Foster Peabody Award for outstanding public service. WGAR, for the past three 
years, has been selected by a board of impartial judges as Cleveland’s outstand- 
ing station for public service activity. WGAR, for seven of the past eight years, 
has dominated The Cleveland Press radio popularity poll—including first places 
every year for public service programming. 


Does leadership in public service pay off for our advertisers? In the last “Radio 
Gets Results” competition sponsored by the Broadcast Advertising Bureau, 
WGAR was the only Northeastern Ohio station to win an award! 


There are many other concrete examples of WGAR’s selling power with the adult 
buying audience. For further evidence of WGAR’s leadership in public service 
—and advertising results— contact your nearest Christal representative. 


WGAR 


THE STATION WITH 4% MILLION FRIENDS IN NORTHERN OHIO 
CBS » CLEVELAND + 50,000 WATTS » THE PEOPLES BROADCASTING CORPORATION 


SAN FRANCISCO 
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Whitmore Heads Committee 
Edward K. Whitmore, president 
of Oberly & Newell Lithograph 
Corp. and former chairman of the 
poard of 
Advertising Institute, both New 
York, has been appointed chair- 


the Point-of-Purchase 


man of the institute's new research King Sano Gets Ad Push 

and education committee. The yy s Tobacco Co., New York, 
committee has been working OM has stepped up its newspaper ad- 
the coordination of point of PUr-| vertising for the new  filter-tip 
chase with other forms of adver- King Sano cigaret. Copy is now 
tising and case histories of success- appearing two to four times a week 


ful displays. in major cities. The ads make a 


“happy talk” 


Candy business is big. The people in it 
buy in a nice big way. They spend about 
$800,000,000 on ingredients and equipment 
each year. What they buy, and where 
they buy it, are often influenced by what they 
read in the industry’s leading publication. 


CANDY INDUSTRY 


Audited Circulation—6,262 


Don Gussow Publications, Inc, 
18 E. 
PLaza 9-5245 

Information headquarters for the billion-dollar industries 


they serve—*‘Candy Industry,”” *‘The Candy Industry 
Catalog and Formula Book,” and “‘Bottling Industry.” 


-|play for brand switchers with this 
|come-on: “Why go halfway when 
| you switch cigarets?” Kudner 
Agency handles the account. 


| 


li. Douglass Moulton has been 
elected president of U.S. Steel 
Homes Inc., New Albany, Ind., a 
subsidiary of U. S. Steel Corp., 
formerly known as _ Gunnison 
Homes. Formerly assistant v.p. of 
raw materials of U.S. Steel, he 
succeeds John J. O’Brien, who has 
resigned. 


og 


Four A's Elects Agency 

The American Assn. of Ad- 
vertising Agencies has elected St. 
Georges & Keyes, New York, to 
' membership. 


49th St..N. Y.17, N.Y. 


NATIONWIDE SERVICE 


FROM BLACK & WHITE 
OR COLOR ART 


SATISFACTION GUARANTEED 


CHICAGO'S MOST MODERN 
PHOTO ENGRAVING 
PLANT 


the acknowledged experts 


R.O.P. 


2-3-4 color engravings 


are buying the ir 


The best we can offer has met with the approval 
of the experts in buying R.O.P. color engravings. 
You need this service right from the first R.O ?. 
color advertisement you produce. Our experience 
and knowledge of the requirements in this 
specialized field of photo engraving is your 
assurance that you can depend on our ability 

to deliver the finest set of plates money can buy, 
anywhere! A phone call to our R.O.P. color 
service department will bring proof of this 
experience and ability that has caught the eye and 
support of some of the top experts in the 
advertising business. 

Please PHONE FR 2-6343 

R.O.P. Color Service Department 


photo engraving company 


118 South Clinton Street, Chicago 


Moulton Heads U.S. Steel Unit 


| 


BIGGER STUDIO—Jack O’Grady (center), v.p. of Feldkamp-Malloy 

art studio, Chicago, greets Dave Burns (left), assistant advertising 

manager of E. J. Brach & Sons, candy manufacturer, and John 

Brooks, Brach’s ad manager, at the opening of the studio’s new 
quarters at 185 N. Wabash Ave. 


,issued its complaint. 

In addition to the $116,000, Mr. 
Flacks is seeking a declaratory 
judgment saying that the ‘“c-less” 


Creates Odd Aroma 
|Paquin can go on selling its per- 


in Trademark Suit |fumes without an infringement on 


New Haven, Aug. 11—A French | the Pacquin with the “‘c,” which he 
perfume firm is suing an American | says never has manufactured per- 
hand and facial cream firm for) fume. 
$116,000 in federal court here. 

The House of Paquin in Paris 
has brought suit against Pacquin- 
Lester Co. of Litchfield, Conn., and 
the trouble between the two com- 
panies seems to be with the third 


Parfum vs. Perfume 


‘Gloria's Girl Talk’ Bows 


Garfield Advertising, Detroit, 
/has announced “Gloria’s’ Girl 
| Talk,” a new department to serv- 

ice the food field. “Gloria’s’ Girl 
letter of the alphabet. | Talk,” a column begun recently in 


Jerome Flacks, House of Pa- the Detroit Free Press, contains 
quin’s American distributor, charg- 


: >~ general information on household 
es that he lost $100,000 in Ameri- | and beauty tips, combined with 


can orders because Pacquii-Lester ‘mentions of brand name food prod- 
threatened prosecution for trade- ‘ucts. The column will run period- 
mark infringement. 


ically. 


6 Mr. Flacks said his concern iS| Corwin Joins Doyle Dane 
principally known for its women’s | d f L 
dresses and accessories, but it also, Marvin Corwin, formerly with 
makes perfumes. He said it has a| Benton & Bowles, has joined Doyle 
U. S. trademark for the perfumes. | Dane Bernbach, New York, as di- 

He charged that on May 27, Pac- rector of planning and media. 
quin demanded that he cease pro- | : 
moting Paquin perfumes. He said CBS-TV Adds Havana Station 
he had spent $12,000 arranging CMA-TV, Havana, Cuba, has 
for the promotion and another $4,- joined CBS Television as a pri- 
000 to fill the orders when Pacquin mary affiliate. 


National Nielsen Ranking of Radio Shows 
Week of July 4-10, 1954 
All figures copyright by A. C. Nielsen Co. 


Current Homes* 
Ronk Program (000) 
EVENING, ONCE-A-WEEK (AVERAGE FOR ALL PROGRAMS) (840) 
1 , 2 Bk Vo a > | RR, Cer epee nner eer rE Tra 1,679 
2 ee ONY, CI IE © 55h Fis caccccrcesdasbbins votddod bvlndounns conkesivebencbaansnceoncines 1,539 
3 Best of Groucho (DeSoto-Plymouth, NBC) .......cccccccccccseesesseeeeeseeseeeee 1,539 
4 ar ND AIO, SMO PUIG D saavsdstcrinebnciadnedsovsscnessndvnnadsiciicousieansocerinstapinn 1,539 
5 CURA EON B. MOG, CER) sicsicesscisscscosissessissorscsorsesesssevsronseseesie 1,493 
6 RT, SUITS OE MINIS FOND sesecsnstvasescersevsicncecvsvessaarastqapasesschassoniuny 1,493 
7 STOO S TOURT  GOOW. CHIIER, GOB) cnnccciccscnssscssssescsonsssssenesrsonsesvnesen 1,493 
8 Yours Truly, Johnny Dollar (Wrigley Co., CBS) ......ccccccccecseeseeseesees 1,399 
9 Ne I CI NE Sig en eras atuadursectvccensenacssensopnnsedensinncescconneciins 1,259 
10 INS CONN IIOY Sig, GIR) sisssiscascnnscocsssneiesssssessssessesescssesensassboneaé 1,213 
EVENING, MULTI-WEEKLY (AVERAGE FOR ALL PROGRAMS) (700) 
1 News of the World (Miles Laboratories, NBC) ...............cccccccceecccceeeeeee 1,353 
2 Se SO. WRU CUI SIIDIT. aca onansesecxavtssesuancrgcesceussvsdviesaveasvourvvntavenancs 1,353 
3 I MRNPOEE PINNED SNEED 050563 csssscsivervzecesiccessssnscevassecsadsecssedivesizies 980 
WEEKDAY (AVERAGE FOR ALL PROGRAMS) (1,399) 
1 Wendy Warren & the News (General Foods, CBS) ........cccccseseesesseseeees 2,286 
2 Romance of Helen Trent (Tuesday & Thursday, American Home 
NGS, PO a aoa oe sca ala ale ou saben nenucsedenintucabesbeedesedd dabderessboinaks 2,286 
3 Young Widder Brown (Toni, NBC) ...........ccccccseeseeeeseeeees saceipleaseintedtatiesuis 2,239 
4 Romance of Helen Trent (Monday, Wednesday, Friday, American 
A RE EL ah ne a ae Se, 2,192 
5 DE, DA OE Oy GRD witahcvinserinesivecnewsisciirinsteseivecessevtarsesiovenvs 2,192 
6 Our Gal, Sunday (American Home Products, CBS) 0.0... 2,099 
7 I PN ENTIRE COPING): secicsecsasens cossceseansvesersarvcsnedecesevssvecacss 2,052 
& Young Widder Brown (Sterling Drug, NBC) .....cccccccccccccsscseessesseseeesees 1,959 
9 I ME I DINED. cs cesccrvncoacesdteoavisss soanosintsvusecessevvedesenssnvesiaves 1,959 
10 Se IU © iced sys dal bi dapretccdndveck cbevesucas VennadsFocsssnieslavcaedvioaier ce 1,912 
| DAY, SUNDAY (AVERAGE FOR ALL PROGRAMS) (560) 
bake The Shadow (P&G, R. J. Reynolds, MBS) .................cccccccccccsccscceeeseseseesees 1,306 
Cecil Brown Commentary (State Farm Mutual, MBS) o.........0cccccccc. 1,259 
3 Sunday Gatherin’ (General Foods, CBS) ..........:ccccsccceseeseesessetsesseeeeces 1,073 
DAY, SATURDAY (AVERAGE FOR ALL PROGRAMS) (886) 
aq Stars Over Hollywood (Carnation, CBS) 2. ....cccccccccccccccccssessseseseeceseeseeesee 2,006 
e. Robert G. Lewis (Helene Curtis, CBS) .....ccccsccccssccscssoccssrcsccoccccsseccessess 1,726 
| 3 Celt FORINT CGPTOE PUOIEIN, CI) onccncsssecssinsccccesesvesecsstiveesssusvessesescus 1,679 
* 


The percentage of homes reached (’Nielsen-Rating”) may be determined by comparing 
the total number of homes reached with 46,646,000, the 1954 Nielsen estimate of total 
U. S. radio homes. 
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TV Should Deliver 
Fewer Ratings, More 
Goods, Says Murphy 


CHICAGO, Aug. 10—In a talk be- 
fore a Broadcast Music Inc. tele- 
vision clinic here last week, John 
T. Murphy, v.p. in charge of Cros- 
ley Broadcasting Co.’s regional tv 
network, took a crack at the “rat- 
ings” approach to tv time sales 
and came out strong for the “mer- 
chandising” approach. 

Observing that low-rated shows 
can still move merchandise in large 
quantities, Mr. Murphy declared: 
“It isn’t how many people you 
reach, it’s how many people you 
effectively sell. 

“Too often, stations sell ratings, 
and not their ability to move a 
client’s merchandise through top 
on-the-air salesmanship and vig- 
orous merchandising. If they have 
the ratings, they sell the station; 
if not, they manufacture excuses 
for lagging consumer sales.” 


@ In a rare reversal of the pattern 
of recent years, Mr. Murphy also 
expressed worry about television’s 
ability to compete with the print 
media. “If we are to compete. ..,” 
he said, “then we must learn to 
use television as an aggressive sell- 
ing medium and demonstrate our 
ability to deliver, rather than the 
number of people we can corral. 

“Too often,” he complained, “tv 
stations throw up slides and have 
announcers read copy. They feel 
that this is all that is needed to 
make consumers break down doors 
in the great rush to purchase a 
product. 

“This is not exactly the case,” 
he continued. “There has to be 
good old-fashioned hard sell ap- 
plied to the message that goes out 
over the air. And coupled with this 
has to be creative salesmanship by 
air personalities. With the two, 
products will move with high, me- 
dium or low ratings.” 


Curt Freiberger to Open 
White Rock Canning Co. 

Curt Freiberger, president of 
Curt Freiberger & Co., Denver 
agency, will open a soft drink can- 
ning company, White Rock Can- 
ning Co., in Denver Oct. 1. With a 
production capacity of 150,000 12- 
oz. cans per day, a sales volume of 
$2,000,000 per year is expected. 
Distribution area will include Col- 
orado plus seven adjoining states, 
and additional franchises will be 
granted for plants in other areas. 

Mr. Freiberger, who has been 
named president and secretary, 
will continue to head his agency. 
M. E. Norton, president of White 
Rock Bottling Co., which is not 
affiliated with the new company, 
has been named v.p. and treasurer. 


‘Parents’ ’ and ‘Your New Baby’ 
Boost Guarantees, Rates 

Parents’ Magazine, New York, 
will boost the circulation guarantee 
of its Pacific-Mountain section 
from 250,000 to 275,000 and its b&w 
page rate from $1,375 to $1,540 
with the January, 1955, issue. 

Your New Baby, also published 
by Parents’ Institute, will increase 
its guarantee from 350,000 to 400,- 
000 with the January issue. Rate 
for b&w pages will advance from 
$2,000 to $2,285. 


Carmel Names Anne Penn 


Anne Penn, former Powers mod- 
el, has been named fashion and 
promotion coordinator for David 
B. Carmel & Co., New York, manu- 
facturer of Armo and Formite in- 
terfacing products used in the ap- 
parel field. | 


Milloy Names McKee V. P. 


Arnold J. McKee, Washington 
business man, has been appointed 


Gunn Joins Metro Group 
James W. Gunn, formerly re- 
gional manager in Chicago for the 
Dodge division of Chrysler Corp., 
has joined Metropolitan Sunday 
Newspapers as Detroit manager. 
He succeeds W. H. Larkin, who 
will retire Oct. 1. 


Hilton & Riggio Names Fine 

Robert Fine, formerly with Gey- 
er Advertising, has joined Hilton 
& Riggio, New York, as an account 
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|Girl, Better Homes & Gardens,, Throughout the fall program, 
| Charm, Compact, Coronet, Cosmo-|Formfit will offer without cost 
s |politan, Farm Journal, Glamour,|two booklets to aid figure con- 
N ewspaper D rive to Good Housekeeping, Harper’s Ba-|scious women. Calorie counters 
zaar, Holiday, Household, Ladies’| will be given to teen-agers who 
F eatur e New Bra | Home Journal, Life, Look, Made-| are worried about their weight. | 
CuicaGco, Aug. 10—A total of 339 moiselle, McCall's, Modern Bride,, MacFarland, Aveyard & Co. is 
newspapers and 23 national maga-| New York Times Magazine, Photo- | Formfit’s agency. 
zines will be used in Formfit Co.’s| play, The Saturday Evening Post, 


’ 
fall campaign, which will feature| Seventeen and Vogue. Patricia Calvert to ‘Reporter 
the introduction of the company’s 


Formfit also plans a series of co-| Patricia Calvert, formerly with 
new “Life Romance” bra. operative advertisements and dis-|Glamour, has been named travel 
Insertions are scheduled for the} tribution of point of purchase ma-| promotion director of The Report- 


Formtit's Magazine. 


executive. 


following magazines: 


American | terial to dealers. \er, New York. 


v.p. in charge of sales of Milloy| 
Advertising, Washington and Phil- | 
adelphia. | 


Hiding your light 
under a bushel? 


Maybe you are and don’t know it. Check 
the market covered by your present adver- 
tising and compare it with WJR’s. You'll 
know then why some of the smartest 
advertisers—the ones who want to move 
goods fast—buy spot radio on key stations. 
That makes for a bright sales picture. 


WJR is one of those key stations, smack in 
the heart of the Great Lakes market—over 
13,000,000 Americans and almost 3,000,000 
Canadians whose annual retail purchases 
alone are close to $20 billion. WJR sells 
those people, day after day. They respect 
WJR’s integrity and they like the excellent 
local programming (budgeted at more than 
$1 million a year) and the fine network fare 
that WJR provides them night and day. 
The result—they respect and like the 
advertisers, too. 


That’s what you buy on WJR—key sales- 
power in a key market. It costs more and it 
produces more—the measure of WJR as a 
great radio station. The whole story on 
WJR is as easy to get as it is to phone your 
Henry I. Christal representative. Call him. 


The Measure of a Great Radio Station 


ent. 


93s ane” 
Represented nationally by 
The Henry I. Christal Co., Inc. 


New York, Boston, Chicago, 
Detroit, San Francisco 


WK 


Detroit, 50,000 watts 

CBS Radio Network. — 

WJR’s primary coverage area: “~~~ 
more than 16,000,000 customers 
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Sweet Wines Sag 
as U.S. Drinking 
Pattern Changes 


|\y- Table wine consumption dips 


| Dessert wines drop a little during 


total wine business), total wine 
volume may be off in 1954. 


s All wine sales change seasonal- 


in summer, presumably because 


some consumers switch to beer. 


the warm months; vermouth sales 
‘hold up. Vermouth and table 


Study Reveals Vermouth, “wines increase sharply in Decem-| 


Table Wines Gain, But 
Dessert, Bubbly Losing 


New York, Aug. 10—Vermouth 
and table wines may attain record 
sales in 1954, but because of a 
slow decline in consumption of 
sweet dessert wines, over-all wine 
volume may be off for the year. 

Wine advertisers spend their 
money erratically, paying little at- 
tention to the consumption pat- 
terns of their products. 

These findings are reported in 
a special True magazine wine let- 
ter, prepared by Benjamin W. 
Corrado, research consultant. 

The report shows that table 
wine volume rose 7.5% from 1946 
to 1953, and vermouth volume in- 
creased 21.8% over 1946. Dessert 
wine volume was down 3%, and 
sparkling wine volume down 23% 
in the same period. In the first five 
months of 1954, the same trends 
are apparent...table wines up 
2.1%, vermouth up 1.4%, dessert 
wines off 9.3%, sparkling wines 
off 8.5%. 

But because dessert wines are 
the biggest category (they account 
for more than two-thirds of the 


more than dessert wines. 


foo B end sales bulge in June, 


the month of weddings, and in 
December, when they are aug- 
mented by gift and holiday cele- 
bration purchases. 

Wine advertising in magazines 
is cut sharply in summer, although 
retail sales of these products hold 
up fairly well. In 1953, only 2% 
of the year’s total wine advertising 
appeared in August—and only 
3.1% in July. Many wine advertis- 
ers skip one or two summer 
months, including vermouth ad- 
vertisers, whose product shows no 
summer slump at all. 

Wine advertisers spent $1,572,840 
in magazines in 1953, of which 
47.8% went for table and dessert 
wines, 15.7% for champagne ad- 
vertising, 26.4% for vermouth, and 
10.1% for institutional advertising. 

Here’s how the report shows 
wine consumption, based on 1953 
monopoly state sales, but omitting 


Ohio and North Carolina: 
Spark- 
Table Dessert Vermouth ling 
Jan. 85% 86% 7.00% 5.7% 
Feb. 7.9 8.0 7.0 5.2 
March 8.6 8.6 7a 49 
April 8.3 8.6 8.2 6.7 
May 6.8 8.1 79 6.5 


Hitch Your Sales to a Pony And Watch Him Pull for You! 


What are you promo 
ucts, ? Whatever 
Fy Mm, use it 


romoting . . . food, drugs, tooth- 


Free al 
have 1, lead the sales promotion 
one its, too! You'll see 

ultimate in stere- c 


A Pony is very inexpensive compared 
of interest you will create with any other 


Everything Complete... 
You're Ready to Go 


Le | 41 x 54 Posters . 
and wire 


hewspaper . bag- 
stuffers eles handbilis . . blanks ‘for 6 
weet successful contests. ed -. a frac- 
of yout 6 cost of preparation. Ready for your 
own special imprint. 


Please state type of 
planning a promotion 


One or a thousand available immediately. 
Get the full story today . . 


to the amount 
prize. 


. 2 color 14 x 28 streamers 
mats . 


F —pasaay or business you're 
. write or phone 


Fashion Club Shetland Pony Sales Co. 


749 Rush &t. + Chicago 11, Dl. « DEL. 17-7566 


Wine Board 
Sets Fall Drive 


San FRANCISCO, Aug. 10— 
The Wine Advisory Board 
will conduct a $500,000 ad- 
vertising and promotion 
campaign for California 
wines from September 
through December. High 
point will be National Wine 
Week Oct. 9-16. 

Theme of the attempt to 
boost West Coast wine sales 
from last year’s 118,500,000 
gallons is “California wine 
helps you live better.” Trade 
advertising will break in 
September issues of bever- 
age, grocery, hotel and res- 
taurant publications. Start- 
ing in October a series of 
color pages will appear in 
Life, Look, McCall’s, True 
Story and Woman’s Home 
Companion. 

Other ads will run in 
Gourmet, Holiday, The New 
Yorker and Sunset Magazine. 
Dealer aids include pennants, 
shelf strips, wine selectors 
and newspaper ad mats. 

J. Walter Thompson Co., 
San Francisco, is the agency. 


June 5.8 7.4 78 9.6 
July $3 7.1 ta 5.6 
Aug. 5.8 7.3 7.5 6.6 
Sept. 6.0 7.5 7.6 7.1 
Oct. 8.0 8.7 8.9 6.7 
Nov. 9.8 8.7 9.2 8.9 
Dec. 19.2 11.4 14.8 26.5 


The Wine Advisory Board spent 
most of its budget in March, April 
and October, 1953, skipping Janu- 
ary, July, August and September. 
Here’s the wine advertising pic- 
ture in magazines, drawn from 


PIB: 

Month Expenditures % of Year 
Jan. $ 92,400 59 
Feb. 86,936 5.8 
March 132,277 8.4 
April 168,612 10.7 
May 126,430 8.0 
June 77,995 5.0 
July 49,426 3.1 
Aug. 30,793 2.0 
Sept. 71,675 46 
Oct. 218,886 13.9 
Nov. 213,395 13.6 
Dec. 304,015 19.3 


= The report goes on to show that 


only six states showed a drop in| 


wine consumption from 1947 to 
1953—Alabama, Georgia, Iowa, 


by. 
a) 


Lie 

TL halle 

BOOTH PARTY—Marking the opening of its new office at 785 Market 

St., San Francisco, the Detroit News-Booth Michigan Newspapers 

held a reception for agency representatives. Here are Gordon Craig, 

Booth Michigan; Bernice Biederman, Honig-Cooper Co., and Brice 
McQuillin, manager of the new office. 


Washington and West Virginia. 
Idaho showed no change, and Kan- 
sas was dry in 1947. Wine con- 
sumption in Tennessee more than 
quadrupled. South Carolina and 
Indiana more than tripled their 
consumption, and in Michigan the 
figure doubled. 

In many respects, the wine mar- 
ket is still a limited one geograph- 
ically. California (25,000,000 gal- 
lons) and New York (21,300,000 
gallons) account for more than 


one-third of the total U. S. con- 
sumption of 136,800,000 gallons. 

On a per capita basis, the Dis- 
trict of Columbia (2.45 gallons) is 
the leader, followed by California 
with 2.11 gallons. Other major 
states: Nevada (1.72 gallons), New 
York (1.40), New Jersey, Louis- 
iana, and New Mexico (1.35 each), 
|Connecticut (1.29), Delaware 
(1.24), Arizona (1.23), Rhode 
Island (1.08), and Massachusetts 
(3,01). 


I its 's great to to 
|__bein MIAMI! 


When time is important—for fast, de- 
pendable service with top quality, you 
an depend on Lake Shore to come — 

through “in the pinch’ for that’s - 


Lake Shore specialty. ‘Round the “clock 
‘service on mats, plastic plates, stereo- 


types, reprints 


and shipping. The largest, — 


most complete filing service on dealer 
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Advertising Age, August 16, 1954 


FOR KIDS—Ivano Inc., Chicago, is 


introducing a new line of sponges 
for children (Selma the Seal, Fin- 
ny the Fish, etc.) with ads like 
this in Good Housekeeping and 
Parents’ Magazine. Arthur R. Mac- 
Donald is the agency. 


Coming 
Conventions 


| 
| 
*Indicates first listing in this column. | 

Aug. 30-Sept. 3. Photographers Assn. 
of America, 63rd annual convention, Con- 
rad Hilton Hotel, Chicago. 

Sept. 4-9. Assn. of Railroad Advertis- | 
ing Managers, fall business meeting and | 
tour. Sept. 4, Salt Lake City; Sept. 5,/ 
Cedar City, Utah; Sept. 9, Las Vegas, Nev. | 

Sept. 10-12. Midwestern Advertising | 
Agency Network, Sheraton Hotel, Chicago. 

Sept. 18-21. Advertising Specialty Na- | 
tional Assn., fall specialty show, Palmer 
House, Chicago. | 

Sept. 19-21. Advertising Federation of 
America, 7th District, Biltmore Hotel, At- 
lanta. 

Sept. 20-23. Premium Advertising Assn. | 
of America, New York premium show, | 
Hotel Astor, New York. 

Sept. 22-25. National Assn. of Photo, 
Lithographers, 22nd annual convention | 
and exhibit, Hotel Statler, New York. | 

Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an-| 
nual convention, Mount Royal Hotel, 
Montreal. 

Sept. 26-28. Advertising Federation of 
America, 10th District, San Antonio. | 

Sept. 26-29. Pacific Coast Council, Amer- | 
ican Assn. of Advertising Agencies, Hotel | 
Del Coronado, Coronado, Cal. | 

Sept. 26-30. Financial Public Relations | 
Assn., annual convention, Hotel Statler, 
Washington, D. C. 

Sept. 27-29. Life Advertisers Assn., an- 
nual convention, Hotel Sheraton-Gibson, 
Cincinnati. 

*Sept. 30. Magazine Publishers Assn. | 
one-day fall meeting, Westchester Country | 
Club, Rye, N. Y. 

Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 

Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 
Harris Hotel, Harrisburg. 

Oct. 9-10. Advertising Federation of 
America, 3rd District, Hotel Roanoke, 
Roanoke, Va. 

Oct. 9-12. Mail Advertising Service 
Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 12-13. Second annual Dixie pub- 
lic relations conference, sponsored by 
Atlanta chapter, Public Relations Society | 
of America, Emory University, Atlanta. 

Oct. 13-15. Direct Mail Advertising 
Assn., annual convention, Hotel Statler, 
Boston, 

Oct. 18-19. National Newspaper Pro- 
motion Assn., western regional clinic, 
Hotel Westward Ho, Phoenix. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athietic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 28-29. National Conference of Bus- 
iness Paper Editors, Hotel Statler, Wash- 
ington, D. C. 

Oct. 31-Nov. 2. Screen Process Printing 
Assn., annual convention, Hotel Jeffer- 
son, St. Louis. 

Nov. 7-11. Outdoor Advertising Assn. 
of America, annual convention, Hotel 
Commodore, New York. 

Nov. 8-10. Southern Newspaper Pub- 
lishers Assn., 51st annual convention, Bo- 
ca Raton Hotel and Club, Boca Raton, Fla. 

Nov. 8-10. Assn. of National Advertis- 
ers, annual meeting, Hotel Plaza, New 
York. 

Nov. 15-17. Advertising Trades Insti- 
tute, 3rd advertising essentials show, Ho- 
tel Biltmore, New York. 


To Arms, Florists! 
‘Omit Flowers’ Blight 
Has Spread to Radio 


SEATTLE, Aug. 10—The nation’s 
florists, who at their national con- 
vention earlier this month reported 
they were upset about “please 
omit flowers” death notices in 
newspapers (AA, Aug. 9), may 
have a new trend to cope with. 
This time the threat comes from 


radio. 


in his downtown 
through a consistent use of radio 
spots. Recently, he remodeled his 
restaurant and just before he fin- 
ished it, it occurred to him he 
might not have the space to han- 
dle all the flowers his suppliers 
would send to him normally on 
such an occasion. 

Mr. Propstra’s solution was to 


restaurant | 


send a letter to all his suppliers; plier as well as about Ernie’s. 

Potential trend starter is Ernie suggesting that if they perhaps|Some were straight plugs for the 
Propstra, restaurateur here. Mr.|were going to send flowers, he| renovated Ernie’s with only the 
Propstra has built up sales volume would prefer that instead they take signature of the supplier. Ernie is 


spot announcements on KING, the| 
station he uses for his own adver- 
tising, and sign their names to the | 
spot. With the letter, he enclosed 
a blank for the supplier to write 
any copy he wanted. 

The response was overwhelm- 
ing. At last count, 22 spots were 
placed via Keene & Keene, Ernie’s 


agency. Some told about the sup- 


tickled. Reaction of local florists 
has not been reported—but it’s 
guessable. 


Gibbs Ice Cream to Potter 

Gibbs Ice Cream Co., Genoa 
City, Wis., has appointed Robert- 
son Potter Co., Chicago, to handle 
its advertising and promotion. 


WTIC. .. By Every Measuremen 


A GREAT RADIO STATION 


Measure of a Great 
Radio Station 


NEW YORK 


REPRESENTED NATIONALLY BY 
THE HENRY I. CHRISTAL CO., INC. 


BOSTON 


CHICAGO 


DETROIT 


SAN 


FRANCISCO 
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Court Upholds Minute Maid | 
Pure Foods Inc., Miami, which | 
in 1951 introduced a line of meat | 
>roducts under the name Minute) 
Made, has been ordered to refrain | 
om using that name by the U.S. 
“sit court of appeals. The action 

as brought by Minute Maid Corp., 

P York, whose president, John 
Fox, said $6,000,000 has been 
pent advertising the Minute Maid | 
ademark. 


Swain to Retire from ‘Power’ 
Philip W. Swain, editor of Pow- 
er, a MeGraw-Hill publication, 


since 1934 and a member of its edi- | 


torial staff for 33 years, will retire 
Sept. 1. He will be succeeded by 
Louis N. Rowley, executive editor. 
Mr. Swain will continue as con- 
sulting editor on a parttime basis. 
Mr. Rowley joined McGraw-Hill 
in 1937. 


Warren Electronics to Wehner 

Warren Electronics Inc., Bound 
Brook, N. J., manufacturer of high 
speed recording apparatus used in 
laboratories, has appointed Wehn- 
er Advertising Agency, Newark, 
as advertising and public relations 
counsel. The company has not ad- 
vertised previously. 


SLANDER! 
WHEN? 


ience has proved it. 


ADVERTISERS e AGENCIES e CLIENTS 
Every day—somewhere-~-a claim is made 
for Libel, Slander, Invasion of Privacy, 
Copyright Violation. 

INSURE THIS HAZARD! 
Our adequate and amazingly inexpen- 
sive policy is a smart safeguard — experi- 


WRITE FOR DETAILS 
AND RATES 


EMPLOYERS 
_ REINSURANCE 


CORPORATION 


Insurance Exchange 
Kansas City, Mo 


network television alone or the 


Statistically, It Figures... 


MAB Boosts Magazines for Balanced 
Coverage with TV and Supplements 


New York, Aug. 10—Magazines 
offer advertisers an opportunity 
for true and balanced national cov-| 
erage, according to the Magazine 
Advertising Bureau. 

This is the moral drawn by the 
MAB in its latest promotion piece, 
“Some Facts About the National 
Coverage Patterns of Three Major 
Media: (1) Magazines (2) Tele- 
vision (3) Sunday Newspaper Sup- 
plements.” 

With a great deal of mathematics 
and many bar graphs, the bureau 
shows how the advertiser using 


supplements alone, or the two com- 
bined, fails to reach a big hunk of 


sales potential as fully as he 


should. The bureau’s thesis is that 
those two media are local, whereas 
magazines are truly national. 


we As sources for its data on the 
coverage of the three media, the 
bureau has used: 

1. CBS figures, published March, 
1954, on the number of tv homes, 
county-by-county, as of Oct. 31, 
1953 (a total of 27,506,500 tv 
homes). 

2. The latest available county 
circulation counts of three leading 
Sunday newspaper supplements: 
The American Weekly, Parade and 
This Week Magazine (total U. S. 
circulation of the three was 26,- 
929,744). 


Pig) 


What do most people do... 
when they have money? 


ANSWER: Spend it. 

Economists notwithstanding, the 
dynamics of the US economy derive 
largely from the public’s propensity to 
calibrate prosperity in purchases, and 
its present low esteem of liquid assets. 

The newlyweds’ apartment becomes 
positively confining after Joe gets his 
second raise. The VP made Pres. plans 
an African safari instead of annuities. 
The sweater girl blithely sheds merino, 
circumstances permitting, formink. The 
Quiz Contestant bypasses a bundle of 
bonds for a purring Cadillac. 

Today a large new segment of our 
population is manifesting prosperity in 
the usual way—farmers. 


Tuer prosperity is obvious. From 
1940 to 1953, the Farm Output Index 
rose 30%, from 110 to 143. Farmers’ 
Gross Income more than tripled—to 
$35.1 billion. While farm population 
declined one-sixth! 


Not all farmers, however, share the 
prosperity. The Census Bureau reports 
that only 39% of the farms get 88% of 
the national farm income. 

The top income farmers are pretty 
good prospects, if you can get to them. 
The purpose of this advertisement is to 
point out that you can reach a lot of 
them in SuccessFuL FARMING. 


SUCCESSFUL FARMING is not edited 
for just any farmer. It concentrates its 
1,300,000 plus circulation in the fifteen 
agricultural Heart States, and serves a 
homogeneous group—large producers 
of corn, grain, meat, poultry, milk, eggs. 
Three out of four SF farm subscribers 
are in the top 39%. And their average 


MEREDITH PuBLisHiNG Company, Des Moines... 
offices in New York, Chicago, Detroit, Philadelphia, 
Cleveland, Atlanta, San Francisco and Los Angelesi 


annual cash income is pretty close to 
$10,000. After a dozen years of good 
prices and good profits, SF farm families 
are spending! Among women readers, 
homefurnishing is equal in interest to 
food preparation. The building of new 
homes, the remodeling of old; the 
installation of more bathrooms, modern 
kitchens, central heating and major 
appliances, new furniture, decorations, 
has been going on since World War II. 


Successrut FARMING represents a 
bloc of buying power equal to another 
national suburbia—by itself one of 
the world’s best class markets. 

Any manufacturer with something 
worthwhile to sell can find customers, 
and increased sales, in the SF market. 
And SuccessFut FARMING is needed to 
balance national schedules—to supply 
the influence that general media lack 
with this audience. 

Inquire of any SF office. 
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| 3. The 31 MAB member maga- 
zines, which had a combined U. S. 
| circulation of 67,325,915 as of their 
latest available county circulation 
/count. This combined circulation 
was reduced for the purposes of 
the report by 60%, county-by- 
county througnout the nation, to 
give an adjusted count of 26,930,- 
367. 

The circulation figures for each 
medium were then computed to 
give a ratio per 100 families per 
county, and the counties were di- 
vided into four groups on the ba- 
sis of each medium’s density of 
coverage in each of the 3,072 coun- 
ties in the U. S. 


a The following coverage patterns 
resulted, according to the bureau’s 
calculations: 


e Television: In 169 counties, 75% 
or more of the families own sets; 
in 544 counties, 50% to 75% own 
sets; in 808 counties, 25% to 50% 
own sets, and in 1,551 counties, less 
than 25% of the families own sets. 


e Sunday newspaper supplements: 
In 322 counties, copies average 
more than 75 per 100 families; in 
571, 50 to 75 copies per 100 fami- 
lies; in 727 counties, 25 to 50 cop- 
ies per 100 families, and in 1,452 
counties, fewer than 25 copies per 
100 families. 


e Magazines: In 925 counties, there 
are 75 or more copies per 100 fam- 
ilies; in 957 counties, 50 to 75 cop- 
ies; in 1,028 counties, 25 to 50 cop- 
ies, and in 162 counties, fewer than 
25 copies per 100 families. 


a The bureau points out that ac- 
cording to these figures, the 31 
magazines have a circulation that 
is more evenly distributed than the 
other two media. 

Then the bureau takes three hy- 
pothetical advertisers in three 
fields—food, automotive and drug 
products—and, using actual sales 
figures for 1952 for each product, 
shows how each advertiser would 
fare with a $1,000,000 budget in 
getting coverage with these media. 

To follow MAB through on one 
product, this is what would happen 
to the food advertiser: 

In 1952, food store sales were 
$40.1 billion. This means that this 
advertiser’s appropriation amounts 
to a national average of $24.92 per 
million dollars of food store sales. 


w If he puts ali his money into 
television, he finds that in the 169 
counties of heavy television cover- 
age, which contain the large met- 


ropolitan counties, there are 
38.73% of the nation’s families; 


43.99% of the food store sales; 
56.64% of all the nation’s television 
homes. 

In the 544 counties of medium 
coverage, there are 25.56% of the 
nation’s families; 25.95% of the 
food store sales; 28.61% of the na- 
tion’s television homes. 

In the 2,359 counties of low cov- 
erage, 35.71% of. the families; 
30.06% of the food sales; 14.75% 
of the tv homes. 


ws Placing his ad appropriation in 
each area in accordance with tv 
homes, in the heavy coverage area 
—which accounts for $17,651,000,- 
000 of food sales—he will spend 
$566,400, or $32.09 per million dol- 
lars of food store sales; in the 
medium coverage area, accounting 
for $10,411,000,000 of food store 
sales, he will spend $286,100, or 
$27.48 per million doilars of sales, 
and in the remaining counties, ac- 
counting for $12,060,000,000, he 
will spend $147,500, or $12.23 per 
million dollars of sales. 

The MAB points out that in the 
low coverage area, with more than 
half the counties in the U. S., the 
advertising per million is consid- 
erably below the U. S. average of 
$24.92. 


a If the advertiser concentrates 
his appropriation in the three Sun- 
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_ television coverage; $26.95 in 544 
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MARGE KERR, manager of new pro- 
gram development for the network, 
has been named an account execu- 
tive at DuMont Television Net-| 
work, New York. She is said to be | 
the first distaff salesman in the | 

history of network tv. 


| 


day newspaper supplements alone, 
he gets an equally partial picture, 
the bureau contends. 

In the 322 counties in which the 
supplements are heavily distrib- 
uted there are 37.12% of the na- 
tion’s families, 39.87% of the food 
store sales, 63.96% of the combined 
circulation of the three supple- 
ments. 

In the 571 counties in which 
there is medium coverage there 
are 18.84% of the nation’s families; 
20.27% of food sales; 19.77% of 
the combined circulations. 

In the remaining 2,179 counties 
of low coverage there are 44.04% 
of the families; 39.86% of the food 
sales; 16.27% of coverage. , 

This means that, placing his ad- 
vertising according to circulation, 
in the high coverage area, account- 
ing for $15,996,000,000, he spends 
$639,600, or $39.99 per million dol- 
lars of sales; in the medium area, 
accounting for $8,131,000,000 in 
sales, he spends $197,700, or $24.31, 
and in the low coverage area, with 
$15,995,000,000 of the sales, he is 
spending $10.17 per million dollars 
of sales. 

Here, too, in the area accounting 
for more than half the counties, 
and close to half the sales, consid- 
erably less than the average need- 
ed per million dollars of sales in 
the U. S. is being expended. 


w The bureau goes on to make its 
point in the same way for whai 
would happen if the advertiser 
combined tv and the supplements 
in his schedule. The conclusion is 
that in the 229 counties of high 
coverage for tv and supplements, 
$34.02 per million of sales would 
be spent; in the 223 medium cov- 
erage counties, $23.04 per million 
of sales, and in the 2,620 low cov- 
erage counties, $15.75 per million 
of sales. 

The solution the MAB offers to 
the dilemma it finds is to combine 
television and magazines or sup- 
plements and magazines. 

If the budget is divided equaily 
between television and magazines, 
the result is $26.37 per million of 
sales in the 169 counties of high 


counties of medium tv coverage, 
and $21.07 in the 2,359 counties 
left. This is close to equity, but the 
bureau has a solution that comes 
even closer: By spending 60%, of 


63 


85% of the budget in the maga-/|the only factor to be considered in for adequate coverage of the na-| Foster to Warner & Todd 
zines, 15% in the supplements, per media selection,” the MAB says. | ttoraal market.” 


: | Foster Bros. Mfg. Co., St. Louis, 
million of sales spent in high, mid-| “Nevertheless, we believe that | ‘has appointed Warner & Todd, St. 
dle and low coverage area comes every national advertiser making | Parkes-Barnes Names Rich Louis, to handle advertising for its 
out $25.60, $26.53, and $23.44, re- a heavy investment in both of the, Parkes-Barnes, Hermosa Beach, | ¢y;niture constructions and sleep 
spectively. \two localized media—without a Cal., maker of planting equipment products. Trade publications and 

The bureau does the same de- corresponding investment in mag- and horticultural specialty prod-| giyect mail will be used. 


tailed analysis for the automotive azines—must recognize the fact | ucts, has appointed Henry Rich 
and drug products advertiser, with that many of his salesmen, dis-| Agency, Los Angeles, to handle its | 


similar results. _tributors and dealers are receiving advertising, effective Sept. 1.° An | Cayton Boosts F red-Ladd 

“Naturally it would be unrealis-| most inadequate advertising sup- initial budget of $100,000 will be) Fred Ladd, formerly copy direc- 
tic to assume that such an exact port in relation to sales potentials. used for space in magazines and tor of Cayton Inc., New York, has 
balancing of advertising invest- | There's no escaping the fact that | Sunday supplements and radio and been named creative director of 
ments against market potentials is | national magazines are necessary television spots. ithe agency. 
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the budget on magazines, 40% on | 
television, the per million of sales_ 
spent for high, middle and low, is, 
$25.22, $26.84, and $22.83, respec- 
tively. 


sw Similarly, by combining maga- 
zines and the newspaper supple- 
ments, the coverage becomes more 
balanced. 

By dividing the budget equally 
between the two media, the ad-| 
vertiser will spend $31.52 per rnil-| 
lion of sales in the 322-county high | 
supplement coverage area; $25.62, 
in the 57l-county medium cover- | 
age area; $17.97 in the 2,179-coun- | 
ty low area. Here again, the MAB 
strives for perfection. By putting 
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Ad Supporting Lumber Dealers Pulls 


(Continued from Page 2) 


Six Times Its Weight at Local Level 


, building materials. Local lumber 


to contribute nearly 1,750,000 lines dealers worried that they might be 


of local newspaper advertising 
their own cost. 


In fact, says K. C. Lindley, ad-| version, which sells only to local | 


at| confused in the public mind with 
the applicators—and Wood Con- 


vertising manager of Wood Con-| dealers, was worried with them. 


version Co., for every dollar spent 


by the company in what became a|# So the company, together with 
$200,000 promotion, lumber dealers|its agency, Buchen Co., Chicago, 
around the nation spent six dollars | proceeded to put together this idea 


more. 


for a consumer ad: A b&w page 


According to Mr. Lindley, the|showing “Two Ways to Spend 
story begins back in April when|Your Remodeling Dollars”’— 


Wood Conversion (and a lot 


of | through a respectable lumber deal- 


other people) became alarmed by|er, or through an unscrupulous ap- 
threatened revelations of building} plicator (who, incidentally, prob- 
seandals. Especially painful was|ably got his supplies direct from a 
testimony about how certain|manufacturer). 

“Suede Shoe” applicators—special-| As the ad actually was worked 
ists in certain building functions,| out, the term “applicator” was re- 
such as blowing insulation or put-| placed by a general reference to 
ting on roofing—were getting three | “high-pressure tactics of unknown 
times the market price for shoddy|operators from  out-of-town’— 


curacy. 


This is a highly developed spe- 
cialty. Each ACB reader specializes 
on a specified group of papers and 
is thoroughly familiar with the re- 
tail stores and the brands they 


aye 


advertise. 


Newspaper Research, 


free! Ask for it today. 


ACB tvads every advertisement in every daily newspaper 


ACB SERVICE OFFICES 


79 Madison Ave. + New York 16 
18 S. Michigan Ave. + Chicago 3 
20 South Third St. * Columbus 15 
161 Jefferson Ave. * Memphis 3 
51 First St. * San Francisco 5 


worth of space a year in the nation’s 
1,750 daily newspapers. The serv- 
ices it furnishes to more than 1,100 
merchandiser clients is maintained 
on a basis of better than 95% ac- 


Special safeguards insure that 
every issue of every paper is read 
and triple-checked for accuracy. 
You can make decisions with con- 
fidence when they are based on ACB 


Send for ACB’s Catalog. 48 pages. 
Describes each of ACB’s 14 Research 
Services. Gives many case histories; 
cost of service, or method of estimat- 
ing; complete directory of dailies; 
U Census of retail stores. It’s 


— ADVERTISING | 


symbolized by a drawing of a de- 
lapidated truck out on the open 
road. The local yard was pictured 
in the ad as one of the all-too-rare 
modern lumber supermarkets. 


# The real point of departure in 
the promotion, however, was the 
intensive merchandising in support 
of the ad, making the SEP inser- 
tion almost of secondary impor- 
tance. This is a standard approach 
with Wood Conversion Co., with an 
ad budget limited to around $500,- 
000 a year. 

“We can’t match dollars with 
Johns Manville, Celotex or Nation- 
al Gypsum,” Mr. Lindley told AA. 
“So we jump in with some unusual 
program three or four times a 
year—and merchandise it hard.” 
This time, Wood turned up more 
merchandising help than it knew 
what to do with. After its own 
salesmen had given the ad program 
their emphatic okay, Wood went to 
the trade with it. 

During May, Mr. Lindley and as- 
sociates made ad presentations be- 
fore leaders of the National Retail 


Lumber Dealers Assn., editors of 

WHEN YOU APPROACH the leading trade publications and 
the Building Materials Distributors 

THE POINT OF DECISION Assn., national lumber jobbers’ 


group. Reception was enthusiastic, 


Decisions relating to advertising | and active. 
and marketing procedures are often 
based on information furnished by 
ACB Newspaper Research Services. 
Thus, the accuracy and promptness 
of these services is highly important. 

ACB checks more than $2 billion 


# The NRLDA sent a bulletin to 
directors of its 35 state associa- 


‘Two Ways 


To Spend Your Remodeling Dollars 


-_ ——— | 
And One of 7 hem —\ wronc: 


‘Your humber dealer. ton ails quslty materale 
Among Unewe materials are Hainan Wont Seale! to 
» ulation end Nu Wood Ineniaiin Beard provon ta 
Vows umber desir i proud of the mundertl me nt 
these tw national brands have extabliaienl hs. 
Oats epom (nerds d here 


And we, to turn, oe proud that Bola Wool* 
ert Nu Wood” are soup 0Y Liman OFA FR ont ¥! 
Wend Camersion Company, St Peo 1 Minneeta 


Sone 


c See Your Lumber 

- and Building Materials 
Dealer 

WELL TIMED—Wood Conversion Co., 

St. Paul, took this page in The Sat- 

urday Evening Post to boost the 

stock of lumber dealers during the 
FHA investigations. 


ers—urging support of the ad. In 
their turn, nearly all the state 
groups devoted an editorial page 
to the ad in their monthly news- 
letters, and many attached proofs 
of the ad. The jobbers—who com- 
plain that applicators tend to avoid 
regular jobber channels in buying 
supplies—also worked at arousing 
the lumber retailers. 

Stimulated perhaps by a refer- 
ence in the ad to the general 
soundness of Title 1 loans, the FHA 
came through with a pat on the 
back, and so did the National Assn. 
of Home Builders. 

Backed by all this free publicity 
and promotion—most of it out by 
the end of June—the manufacturer 
had an easy time of it. First, the 
company contracted for two ad- 
ditional ads—b&w spreads. in 
American Lumberman for July 12, 
and Building Supply News for 
July. Half of this spread was a re- 
print of the Post ad; the other half 
was devoted to an outline of how 
the dealer could tie in with the 
promotion. 

“Here’s your finest opportunity to 
get a firm grasp on the remodeling 
business in your community,” said 
the trade ads. Reprints of them 
were included with the Post ad in 
a spectacular 20x16” merchandis- 
ing brochure which the company 
produced for its dealers. 


a Exactly a month before the Post 
ad arrived at the newsstands, 
Wood Conversion’s own sales staff 
took the road, merchandising bro- 


tions—representing 35,000 deal- | chures and promotional order 


| blanks in hand. 


Advertising Age, August 16, 1954 


G. Lewis, v.p. and director of cir- 
In the next 30 days they moved | culation, Simmons-Boardman Pub- 
into dealers’ hands the following lishing Corp., is president. 

ad-support material: New members of the executive 


@ 625,000 pieces of literature for Committee are: Edward Bressler, 
mailing to local dealers’ custom- Factory Management & Mainte- 
ers—provided at cost to dealers.|"@"ce and Power; Henry Zwirner, 
(“We're glad we charged for it, Fairchild Publications; John Car- 
now,” said Mr. Lindley. “It would | #2, Reinhold Publishing Co.; Mar- 
have set us back $11,500.”) shall Ginn, Architectural Record; 

Robert Smallwood, Sales Manage- 
e 6,978 ad mats, from which the|ment; Bernard Danglemaier, Mc- 
manufacturer figures the dealers Graw-Hill Publishing Co.; Robert 
placed 1,729,795 lines of tie-in| Birnbaum, Breskin Publications; 
newspaper advertising—again at) Robert Van Ness, Simmons-Board- 
their own cost. man; William Hunter, Haire Pub- 
lishing Co.; David Rabins, Chain 
Store Age; Robert Hill, Clissold 
Publications; Frank Easter, 
Keeney Publishing Co.; Robert de 
Sombre, Gulf Publishing Co.; Carl 
Prodinger, Timberman, and Elmer 
Olin, Vance Publishing Co. 


e 20,000 display blowups and 14,- 
500 counter cards—plus an ad- 
ditional 50,000 free proofs to local 
loan associations and other in- 
terested bystanders. 

Cost of the promotion Mr. Lind- 
ley breaks down like this: 

Wood Conversion’s share comes Jerry Gewirtz Joins Esmond 
pec neg ae fd pe Jerry Gewirtz, formerly execu- 
the free promotion material. | tive editor of Jewelry, has been ap- 

The dealers and jobbers them- pointed director of merchandising 
selves contributed over $185,000— of Esmond Associates, New York. 
$175,000 for local newspaper ad- 
vertising, plus the $11,500 for 


dealer and jobber mailings. The Daily 
= In sum, this meant a $215,000 ad Newspaper LE 


campaign, of which the “adver- 
tiser” contributed only 14%. 
According to Mr. Lindley, more- 
over, this is just as good a deal for 
the dealers as for the manufac- 
turer—and not merely because the 
former have been given a chance | 
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DOUBLE FACE DECAL SIGNS 


be 


The Free space on dealers’ windows, truck panels and dispensers 
offer unexcelled potential advertising value. Eye-catching American 
decals effectively and permanently utilize this space to promote your 
brand and product, or service co thousands of shoppers each day. 
They tie in your other advertising efforts at the point of sale and help 
assure continued dealer cooperation. Field tested for durability, 


American decals stay “on the job” for years delivering your message 
day and night. 


CIGARETTES | 


AAMERICAN [fiDECALS 


are your most permanent 
attractive and economical 


SELLING MEDIUM 


A ———~——— 


FREE! Write today for Free full color brochure and samples. 
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to “put themselves on a pedestal.” 
“Another thing we’re doing is to | 
stimulate the lumber merchant to 
get out and sell,” he told AA. “One 
thing you have to say for the 
‘Suede Shoe Boys’ is that they are 
aggressive merchandisers, whereas 
the lumber dealer too often sits 
back and waits for the business to 
walk in.” ie 
Right now, the Wood Conversion 
ad manager is bending every effort advertising 
to wangle a special appropriation 
for a follow-up promotion in leadership in a 
October—again devoted to the) 
local dealer’s integrity and superi- changing world 
or service. “We can’t wait six 
months until our next budget takes; Ours has been an unique observa- 
effect in January,” he declared. tion post of advertising. 
vt — end ¢ send has 
reaad ever al ana Sunday news- 
ABP Names Hartenfeld V. P. paper sAvertamennah publtthed in 
of Circulation Round Table the U. S. When ACB started this 
Myron A. Hartenfeld, circulation job, the headlines were telling of 
manager of ADVERTISING AGE and_| General Pershing’s appointment to 
Industrial Marketing, has been — bch edt I 
named regional ve of Associated tising media have been invented 
Business Publications’ National) and come into common use. Com- 
Circulation Round Table. Robert) petitive printed media has, during 
| that time, made an impressive 
growth. But during all this time 
the daily and Sunday newspaper 
has grown still faster in circulation 
and advertising, until now more 
advertising runs in the daily news- 
pepese than in all other media com- 
ined. There are 45 million families 
in the U. S., but 54 million news- 
papers are sold daily. More news- 
papers are sold than bottles of milk! 


Why Newspaper Linage Grows 


From ACB’s unique observation 
post we have seen some of the rea- 
sons why this growth in newspaper 
advertising ... the ability to name 
the local store...the ability to 
step up dealer distribution and 
cooperation . . . the ability to select 
the most productive markets. 

Our sealing in behalf of the daily 
newspaper publishers led us into 
Newspaper Research Services for 
merchandisers. See opposite column. 

These merchandisers usually ask 
us to take the jig-saw puzzle of 
newspaper advertising in 1,393 U.S. 
cities and put it into one sharp, co- 
herent picture so that they can tell 
‘“‘who’’ is advertising ‘‘what,’’ 
“‘where,’’ and just how their own 
efforts stand in the picture. 


ACB reads every advertisement in every daily newspaper 


See opposite column for listing 
of ACB Service Offices 
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f Electric 
Power Is Basis of 


_ Edison Fete Movie 


_| New York, Aug. 12—The Light 
-|Diamond Jubilee Committee, 
which this year is celebrating the 
75th anniversary of Edison’s in- 
vention of the electric light, this 
week previewed a new color film 
produced to mark the occasion. 


Titled “The Eager Minds,” the | story never begins to be as ex- 


27-minute film shows the changes | 
that mass-produced electricity has 
brought about in the day-to-day 
activities of mankind. The story 
starts with Edison’s invention of 
the incandescent bulb and contin- 
ues through such recent develop- 
ments as the solar battery. 

Told through the eyes of a hypo- 
thetical engineer who has watched 
the progress of electricity from the 
early days through the present, the 


citing as its subject matter—a field 
where dreamers set the pace— 
would seem to warrant. 

N. W. Ayer & Son, agency for 
the jubilee committee, was in gen- 
eral charge of the production. 

Non-theatrical showings of “The 
Eager Minds” will be arranged by 
the electrical companies and other 
groups participating in the jubilee 
celebration. More than 300 show- 
ings have already been booked. 
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Doyle Joins Doyle, Kitchen 

H. B. Doyle Jr. has resigned 
from the U. S. Navy with the rank 
of lieutenant after 13 years of ac- 
tive duty to join the staff of Doyle, 
Kitchen & McCormick, New York. 


Arkwright Co. to Louttit 

Arkwright Finishing Co., Provi- 
dence, R. I., manufacturer of trac- 
ing cloths, has appointed T. Robley 
Louttit, Providence, to handle its 
advertising. 


KITCHEN WARES—Jana Ekelund is 
stewardess in promotion of 10-day 
Kitchen Karnival kitchen, dining 
and barbecue show, scheduled for 
the Pan Pacific auditorium, Los 
Angeles, starting Nov. 26. Exhibi- 
tor coupons totaling $150 in mer- 
chandise will be given to each per- 
son attending the show. Walter 
McCreery Inc. is the agency. 


First Rate Card for 
Closed Circuit TV 


Meetings Released 


NEw York, Aug. 12—The Closed 
Circuit Conference division of Box 
Office Television this week re- 
leased what is believed to be the 
first published rate card for tv 
business meetings. 

William P. Rosensohn, exec. v.p. 
of the company, said that the rates 
are scaled to bring this service 
within the range of any company 
operating on a regional or national 
scale. 

There are three separate price 
structures, depending on what cov- 
erage a client wants: 

Plan A is devised for companies 
desiring to reach small audiences— 
under 100—in several cities and 
larger audiences in other markets. 
For this type of service Box Office 
Television uses a combination of 
large-screen facilities in tv studios 
and hotels. It costs about $1,000 
per city,-or $20,000 for a 20-city 
hookup. 

Plan B is aimed at businesses in- 
terested in reaching large audi- 
ences through large-screen facili- 
ties in hotels. BOT delivers the 
Sheraton Hotel network for an 
average cost of $1,500 per city, or 
$30,000 for a 20-city network. 

Plan C is for companies that 
want large space accommodations 
in motion picture theaters with 
large-screen facilities. The price is 
an average of $1,650 per city, or 
$33,000 for a 20-city network. 

There is no discount for larger 
numbers of cities. The three types 
of hookups are available in com- 
bination. 


WFMT, Chicago, Moves 


WFMT, Chicago fm station, will 
move into the former studios of 
WAAF in the LaSalle-Wacker 
Bldg. on Sept. 15. At the same time, 
it will increase its effective radi-| 
ated power from its present 8,340) 
watts to 28,000 watts. The Federal 
Communications Commission has 
approved the power increase. 


Magnesium Co. Names Duggan 
Magnesium Co. of America, East 


Chicago, Ind., has appointed Am- 
brose L. Duggan to direct its new 
sales coordination program. Mr. 
Duggan formerly was with Mar- 


steller, Gebhardt & Reed, Chicago, 
agency for Magnesium Co. 


The Henry I. Christal Co., Ine. 


New York * Boston * Chicago * Detroit * San Francisco 


‘f An Kentucky and Southern Indiana’ \ 


—& 


‘ 
\ 
\ 
\ 
| 
| 
| 
/ 
/ 
/ 
VICTOR A. SHOLIS, Director / 
NEIL CLINE, Station Manager / 
Associated with the Courier-Journal and Louisville Times. ey 


Represented nationally by 


Measure of a Great 
Radio Station 
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Legend Recordings to Wexton 
Legend Recordings Inc., New) 


Along the Media Path 


York producer of phonograph rec- 
ords, has named Wexton Co. to 
handle its advertising. | 
. NBC Boosts John Clifford \' e Most adults tuning in television 
‘ae John M. Clifford, v.p. in charge| in the morning listen but don’t 
of personnel, has been named ad-| watch, and the greatest number of 
ministrative v.p. of National) early morning watchers are chil- 
Broadcasting Co., New York. dren, says WOR, New York. Ergo, 


Skill, Speed and 


Common Sense 


Here Type Can & SERVE You 


J. M. BUNDSCHO, INC., Advertising Typographers 


180 North Wabash Ave. * RAndolph 6-7292 * Chicago 1 


says the station, sponsors are pay- | 


ing fancy television prices for a 
radio audience. 

WOR gets its figures from a 
study made for it last May by Ad- 
vertest Research, which found that 
about 60% of those who snapped 
on the tv set for breakfast only 
listened, and that of the viewers, 
63.1% were children under 18. 


e WCAN-TYV, Milwaukee uh. 
outlet, is planning to build a $250,- 
000 building for its studios and 
general offices. It will be one story, 
200’ long and have 15,009 sq. ft. 


e The South Bend Tribune spared 
no space in publicizing a one-day 
trip to Chicago for 344 carriers 
who won its annual subscription 
contest. This included pictures on 


... ranks first... 


LEADING BEAUTIES—Starting Aug. 8 and continuing through Aug. 21, 
these lovelies will take visitors on tour of WJNO-TV’s studios in 
Palm Beach. They are Barbara Emmett, queen of “The Gold Coast 
Marathon of 1954,” and the two runner-ups, Marion Clare (left) 
and Paula Porcher (right). On Aug. 22 WJNO-TV starts commer- 
cial operation, and Miss Clare will be the permanent veceptionist. 


the front and sports pages and an| during 1953 it introduced more 
entire picture page covering the| books which later became best sell- 
special jaunt. ers than any other national maga- 
zine. Eight of the books it serial- 


“Lhe Impact Of Super 


in usefulness 


of editorial content 


Your advertising in SUPER SERVICE STATION is backed 


up by useful editorial material obtained first-hand by 


nationally recognized editors. These editors travel 30,000 miles a 


year “getting-out-into-the-field” and developing the information our readers want. 


So, as part of a continuing study, it was no surprise that Kemp Rescarch 
Organization found that SUPER SERVICE STATION ranks /st 
in usefulness ot editorial content. Cash in on this proven advertising 


effectiveness. Write today for your free copy of 


Service Station On Its Readers.” 


ee ssc es sy ag a 
§ : “ue 
: fo , j 


Published monthly by 
The Irving-Cloud Publishing Co. 
8th Floor, Daily News Blidg., 
Chicago 6, Ill. 


e Transportation Supply News this 
month launches a 13-time rate 
which offers a considerable saving 
over its 12-time rate. The saving 
over the 12-time rate averages out 
to from 10% to 15%. The cost of a 
page on the 13-time rate is $700. 


e Look is promoting the effective- 
ness of its editorial pages with an 
elaborate brochure, “Good Citi- 
zen,” which it is sending to agen- 
cies and advertisers. Pictures and 
text, based on articles which have 
run in the magazine, underscore 
Look’s handling of human interest 
stories. 


e@ Department of New Laurels: 
Parade had advertising gains of 
7.5% for the first seven months 
of 1954 over the same period in 


ized made the best-seller list. 
WNBT, New York, had a 16% 
increase in sales in the first six 
months of 1954, over the same 
period in 1953, a new sales peak 
for the station. 

In the first half of 1954, Real 
had a 33% ad linage gain over the 
same period in 1953. 

Family Circle gained advertising 
pages in the first half of 1954, 426 
pages as compared with 417 pages 
in 1953. 


Woodard Named Retail A.M. 
Jerry Woodard, formerly classi- 
fied advertising manager of the 
El Paso Herald-Post, has been ap- 
pointed retail advertising manager 
of the Columbus Citizen. He suc- 
ceeds William Schmidt, who re- 
signed to become advertising man- 


1953. 
Ladies’ Home Journal says that 


ager of the Syracuse Post-Stand- 
ard, 


FOR THE Ord 
STRAIGHT YEAR 


CARRIED MORE 
LOCAL GROCERY 


LINAGE ... 
THAN ANY OTHER 


IOWA DAILY 


staff solicited 3 


‘bs B Finley No 


| WATERLOO DAILY 
COURIER | 


1 601 572 LINES 


The Big difference between the Waterloo Courier 
and every other lowa daily is the way the 
Courier hustles for and gets tie-in advertising. 
Look here . . . from January 1, 
cember 13, 1953, the Courier’s merchandising 


1953, thru De- 


54,197 linas of tie-ins . . . in 


11,080 insertions. 
Let our advertising and merchandising department 
show you whet 


can be done with your product. 
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CURVES AHEAD--H. W. Gossard Co. 
is offering dealers this display 
designed for back-to-school sales 
of junior foundation garments. 
Philipp Lithographing Co., Mil- 
waukee, created and produced it. 


Hess Bros. Opens Competition 
for Annual Design Awards 


Competition for the fourth an- 
nual Hess Bros. awards for ver- 
satility in product design and use 
has been opened by the Allentown, 
Pa., department store with the 
mailing of about 25,000 entry in- 
vitations. Designed to encourage 
and honor manufacturers and de- 
signers who produce consumer 
products which have multiple uses, 
the awards will be made in 59 dif- 
ferent categories, covering most 
fields of consumer merchandising. 
Last year 400 entries were re- 
ceived. 

Entries will close Sept. 25 and) 
the awards will be presented at a 
one-day exposition on Nov. 10 on 
the Starlight Roof of the Waidori- 
Astoria, New York. Entry blanks | 
and additional information may be 
secured from Hess Bros., Room 
323, 152 W. 42nd St., New York 
36. 


Four Join Benton & Bowles 


Bruce Allen, formerly ad and 
sales promotion manager for Zo- 
nite Products Corp., and George* 
Brown, previously of J. Walter 
Thompson Co., have been named 
account executives with Benton & 
Bowles, New York. William H. 
Fitz Simmons, formerly of Need- 
ham, Louis & Brorby, has been ap- 
pointed an associate account ex- 
ecutive, and Craig Campbell, pre- 
viously with Lever Bros., has 
joined the agency in an executive 
capacity. | 


Knomark Expands Ad Drive 

Knomark Mfg. Co., New York, 
which markets Esquire polishes, 
will add five magazines and sev- 
eral Sunday supplements to its 
nighttime tv (“Masquerade Party” 
on ABC) in the fall. Color ads wili 
appear in Good Housekeepiig, 
Life, Look, Parents’ Magazine and 
The Saturday Evening Post. Parade 
and This Week Magazine are also 
on the media list prepared by the 
Emil Mogul Co. 


Etta Kurl Appoints Agency 


Etta Kurl Co., Leominster, Mass., 
has appointed Heffernan & McMa- 
hon, New York, to handle adver- 
tising for its plastic hair curler. 
Etta Kurl is currently sponsoring 
television participations in Chica- 
go, Cleveland, New York and Phil- 
adelphia. Grant & Wadsworth is 


the previous agency. 


SNES sy 'a ity 
Pa Me ee Es an 


|Mathisson Boosts Ball, Henke] |named media director of national|Collins and Clark Mathers, has; agency will continue to operate 


Edward G. Ball, formerly secre- |™a8azines and newspapers, as- 


[tary of Mathisson & Associates, | Sisted by John Quiery. Joe Man- 


Milwaukee, has been elected a v.p. ing is media director for trade 


lof the agency. He will continue to Publications, and Jack oer | 
| direct the agency’s creative depart- Continues as radio and tv time buy- 


ment. Ralph Henkel, with Mathis- | er. 

son since 1946, has been named 

secretary and treasurer. The agen- \McCormick Co. Reorganizes 

cy has also realigned its media de- McCormick Advertising Co. | 
partment. Dale Karstaedt has been formed by Robert O. Mills, J. W. 


_neer Natural Gas Co., Amarillo,| Hill & Knowlton, and more recent- 
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purchased McCormick Co., Ama-| with its present staff. 
rillo agency, from the estates of the 

late James L. McCormick, owner, McCarty Co. Names Sage A. E. 
and his son, Don, who both died in | McCarty Co. of Texas, Dallas, 
an airplane crash last March. Mr. | pas appointed Clifford M. Sage an 
|Milis, formerly advertising and | account executive. Mr. Sage has 
sales promotion manager of Pio-| been with Kenyon & Eckhardt and 


|has assumed management of the | ly was a critic and columnist with 
agency. He has announced the the Dallas Times Herald. 


For 32 years WGY has been The Radio 
Voice of the Great Northeast, daily 
serving 878,130 radio families 
in 53 counties of Eastern New 
York and Western New England. Franklin 
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PHOTO REVIEW 


ee 


Peterson 


Laubengayer Bondurant Carey 


JOINING FORCES—Talking over the merger of KTVH, Hutchinson, 

Kan., and KFBI, Wichita radio outlet, are Robert J. Laubengayer, 

KFBI board chairman; Hale Bondurant, manager of the radio sta- 

tion: W. D. P. Carey, president of Hutchinson TV Inc., and Howard 

O. Peterson, KTVH manager. The merger is subject to approval 
by the Federal Communications Commission. 


Coleson Petty McAndrews 


THANKS, JUDGE—Judge Justin Miller, who recently 
retired as board chairman and general counsel of 
the National Assn. of Radio & Television Broad- 
casters, accepts a plaque citing his service to the 
broadcast industry from the Southern California 
Broadcasters Assn. Doing the honors are Robert 
Coleson, West Coast rep for the Advertising Council; 


Miller Smith Beaton 


Don Petty, former NARTB attorney; Robert McAn- 
drews, v.p. and commercial manager, John Poole 
Broadcasting Co., and president of the California 
group; Calvin Smith, manager, KFAC, Los Angeles, 
and William Beaton, manager, KWKW, Pasadena, 
and president of the California State Broadcasters 
Assn. 


CELEBRATE 50 BEST—While the American Institute of 
Graphic Arts selections of the best in design and 
printing for commerce were on display in Chicago, 
Collins, Miller & Hutchings threw a cocktail party 
to celebrate particularly the 50 advertisements of 
the year, included in the exhibit for the first time. 


At left are Harry Collins, of CM&H, and John Av- 
erill, artist-designer of one of the winning ads in 
the 50-best exhibit, a portion of which is shown at 
right. Collins, Miller and the Society of Typographic 
Arts co-sponsored the Chicago showing of the Insti- 
tute selections. 


NEW TEAM—Paul Guerin (right) heads the new Los Angeles agency, 
Guerin, Johnstone, Jeffries, product of the merger Aug. 1 of Crossley 
& Jeffries and Guerin-Johnstone. Jeffries (center) is v.p. of the 
new firm; Jack Johnstone is secretary-treasurer. They occupy the 
building at 6456 York Blvd. built last spring by Crossley & Jeffries. 


ie 
saree. 


8IG—To show the size of the new electric spectacular neon sign atop its new distribution 
center in Long Island City, N. Y., 80 executives and sales staff members of Hiram 
Walker Distributors Inc. lined up under the sign to give an indication of its dimensiois. 


mes wy 


SCR KLIK OS, aa : | ra ; 


ae 


The sign is visible from mid-Manhattan more than three miles away. It is 170’ long and 
75’ high, and faces traffic along the Queens Midtown Highway, the Queensboro Bridge 
and other highways. The sign was constructed by Artkraft Strauss. 
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Rep. Hill Forecasts | 


| 


Population Growth 
to Boom Food Needs 


Cuicaco, Aug. 10—Rep. William 
S. Hill of Colorado, chairman of 
the House small business commit- 
tee, took a hard look at some pop- 
ulation statistics and from them 
concluded that the U. S. will need 
in the next decade 5,000 new su- 
permarket food stores and, in the 
next five years, an agricultural 
production increase equal to the 
combined 1954 total crops of Illi- 
nois and Iowa. 

Rep. Hill spoke to more than 
1,100 representatives of Independ- 
ent Grocers’ Alliance stores attend- 
ing the 28th I.G.A. international 
convention at the Sherman Hotel 
here. 

Rep. Hill estimated that the new 
food outlets will demand an out- 
lay of $500,000,000 in the next 
decade. 

“Food distribution is 
business in America,” 
“Without that gigantic industry, 
every other industry in the land 
would soon grind to a sickening 
halt. Every year—almost every 
month—we see the increasing ef- 
ficiency and economy of our food 
distribution system. 


our first 
he said. 


a “But we often lose sight of the 
fact that our population is in- 
creasing at the rate of 2,500,000 
people each year. This means that 
every year we add a city of Los 
Angeles, plus a Louisville, to our 
distribution system. 

“This steadily increasing market 
for food products means that in 
five years we shall need additional 
farm production equivalent to the 
entire year’s output from Illinois 
and Iowa combined to supply the 
new demand alone.” 

Acknowledging present-day crop 
surpluses, Rep. Hill declared that 
“our rate of population growth is 
beginning to catch up with our 
total agricultural productive area. 
Only the increasing efficiency of 
our food marketing system has 
delayed the full impact of our pop- 
ulation growth during the last ten 
years. 

“We soon shall face the need for 
more farm production—more dairy 
products, more meat, more fruits 
and vegetables, more grains and 
cereals. Marketing efficiency will 
be of paramount importance, but 
greater food supplies will be a 
basic solution in the not too distant 
future.” 


a In addition to the additional 
market caused by population in- 
creases, Rep. Hill said, the equiva- 
lent of another 5,000,000 consumers 
would be created by improving the 
nutritional standards of the ap- 
proximately one-third of city fami- 
lies which are not consuming 
enough food today. 

He pointed out that an average 
20% of perishable foods is de- 
stroyed by spoilage between farm 
and consumer’s kitchen—43% of 
South Carolina’s tomato produc- 
tion is lost in this way—and urged 
intensified research to cut down 
waste. 

“A new lettuce recently devel- 
oped,” he said, “reduces transpor- 
tation losses about 20%,” and he 
referred to the use of cheese whey 
in making ice cream as another 
food-saving technique. 

Rep. Hill pointed out that the 
federal government is supporting 
this type of marketing research at 
a cost of $100,000,000 a year. 


m Speaking at another session of 
the group’s meeting, Orville W. 
Johler, I.G.A. v.p. in charge of ad- 
vertising, warned against making 
cuts in ad and promotion budgets 
in the event of a serious business 
recession. 

“When things tighten up, people 


naturally looking to the source 


where they can get most of the es- 
sentials of life for their diminish- 
ing dollars. If we tell them in de- 
tail about it in the newspapers and 
remind them of it on radio and tv, 
they are bound to come to our 
stores. 

“Advertising, effective service 
and low prices are the life blood 
of our business. To reduce the ef- 
ficiency of any of these main ar- 
teries is the best way that I know 
of to commit business suicide.” 


lowa Broadcasters Elect 

Ernest Sanders, manager of WOC 
and WOC-TV, Davenport, has 
been elected president of the Iowa 
Broadcasters’ Assn. Other new of- 
ficers are Walter Teich, KOEL, 
Oelwein, v.p., and Bill Baldwin, 
KSO, Des Moines, secretary-treas- 
urer. 


Charity Units Get Ad Portfolio 


A portfolio of more than 50 ad- 
vertising mats has been sent to 


1,800 Community Chests and 
United Funds for use next fall in 
newspapers. Prepared by Batten, 
Barton, Durstine & Osborn, the 
portfolio offers for the first time 


a three-color ad for use in cities! 


were r.o.p. color is available. The 
ads will appear in most cities un- 
der the sponsorship of local mer- 
chants and civic groups. 


Iles-Ayars Names Ayres Co. 
Iles-Ayars Publishing Co., Los 
Angeles, has appointed William A. 


Ayres Co. northern California rep- 
resentative for Southwest Builder 
/& Contractor and Daily Construc- 
‘tion Reports. 


Don Lee Names Paul Martin 

Paul Martin, formerly an ac- 
count executive with KHJ, Los 
Angeles, has been named to head 
national sales contacts for Don Lee 
Broadcasting System. He previous- 
ly was sales manager of KFXM, 
San Bernardino, a Don Lee affili- 
|ate. 


Elliott Gove 
Timekeeper 


have less money to spend,” Mr.) 
“These people are, 


Johler said. 


THE HENRY I. 


Deacon Doubleday 
RFD Farm Show 


oe a i. ‘ 
Carl Zimmerman 
News Reporter 


——- One of a Series about 


What Makes 
GREAT RADIO STATION 


Jim Deline 
and His Gang 


Robert Nelson 
News Commentator 


Represented Nationally by 


ent Fac, 
+“ {sy 


> . 
4835 one? 


NEW YORK — BOSTON — CHICAGO -— DETROIT — SAN FRANCISCO 


wel eps! 
WSYR a 


CHRISTAL co, nc. 


Fred Hillegas 
News Editor 


Local Personalities 


Rod Swift 
News Reporter 


NBC Affiliate in Rich Central New York 
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Sales and PR Notions... 


Co., Canajoharie, N.Y., no less 
than 10,000,000 Esso-imprinted 
Beechies to be used by 25,000 Esso 
dealers as a year-round good will 
giveaway. The special packages, 


Advertising Age, August 16, 1954 


Merchandising Ideas 


containing two candy-coated Bee- 
chies, are in the Esso colors and 
carry the message, “Thank you for 
stopping at our Esso sign.” 


We Don’t Want No More 


Debutantes, Beauty Queens, or Brides 
Our Office Has Had ’Em All!! 


the most sensible sales, our buying... 


. What do we buy.... 
What and to whom do we sell.... 
The man you want to see....” 
Along with the more basic selling 
essentials, Pure Oil has included 
office and street maps, and in- 


e One of 
aias to cross this desk in some time 
is a 14-page booklet by Pure Oil 
Co.. Chicago, entitled “The Sales- 
man’s Interview Guide.” Put to- 
vether by the company’s purchas- 


e Hunting for a novelty in the 
promotion field, Quick Frozen 
Foods is now in two major markets 
with this idea built around its 


What we offer is an air-conditioned office, quiet, pleasant 
pocket-size retail edition: 


Ne aan / / \ 4Z 
he SALESMAN $ interview guide 
/ \ a 


—_ 
eel —— 


Oil Co. premises. 
ing department, the 
signed package, 


time. 
Sample headings: 


© Disversureo oF tHE puecwasme Oeracrmenr OF THE PURE OM COMPANY corcaco ri 


WELCOME MAT—Shown above is the 
cover of an attractive directory for 
salesmen planning visits to Pure 


brochure 
summarizes, in a handsomely de- 
all a salesman 
needs to know for dealing with 
Pure Oil in a minimum amount of 


“Who does 


structions for finding coffee shop, 
wash rooms and parking areas. 


e When Pap’s Food Store, large 
supermarket in downtown New 
Orleans, suffered severely in a fire 
last week, it went somewhat be- 
yond the routine “closed for re- 
pairs” public announcement. In- 
stead it took an ad in New Orleans 
papers to tell its customers what to 
do now—and to enter a plug for 
the competition. 

While Pap’s is closed, the ad 
stated, “we suggest that our cus- 
tomers shop at Puglia’s Super Mar- 
ket, Arabi Food Store, Economical 
Bell and Schwegmann’s on St. 
Claude St., as we know that these 
stores will offer you values. 

“We hope that our loss will not 
greatly inconvenience our custom- 
ers,” added Pap’s. 


e During the next year many a 
gum chewer will be doing his mas- 
ticating at the expense of Esso 
Standard Oil Co., New York, under 
a newly-initiated promotion pro- 
gram. 

Under its terms, Esso has or- 
dered from Beech-Nut Packing 


Htew 10 Get Things Done Onickor and Better 


GRAPHIC SYSTEMS, 55 West 42nd St., New York 36 


%* BOARDMASTER Visual Control 
Saves You Time, Money. 

* Gives Graphic Picture of Your 
Operations at a Glance. 

* Simple to Operate, Type or write 
on Cards, Snap in Grooves. 

* Ideal for Production, Traffic, 
Sales, Inventory, Scheduling, Etc. 


*% Made of Metal. Compact and 
Attractive. Over 50,000 in Use. 


Full price *49” with cards 


24-page Illustrated 
FREE| S00xtetno.v-200 
Without Obligation 

Write Today for Your Copy 


SPeencetean 


the American Institute of Graphic Arts exhibition of 


Design and Printing for Commerce, 


during August at the Chicago Public Library 


fed by The Society of Typographic Arts 


Miller and Hutchings 


The 
trade magazine sells frozen food 
distributors on offering year sub- 
scriptions to the book (six issues), 
packed in their own envelopes, to 
retailers in their areas. 

Among those who’ve signed up 
so far are Booth Distributing Co., 
Chicago, Eat-All Frozen Food Co., 
Philadelphia, and Gaudio Bros., 
Camden. The latter two are dis- 
tributing 3,000 of the subscriptions 
in the Philadelphia area. 


e Thanks to National Gypsum Co., 
Buffalo, a lot of acoustical ma- 
terials contractors are hanging up 
shiny new aluminum mail boxes, 
which they got, reasonably enough, 
through the mail. But first they 
had to take out of the box quite a 
sheaf of direct mail material. 
The mail box d.m. effort was 
undertaken by National Gypsum in 
the interests of its Gold Bond 
acoustical products. And to carry 
the thing a step further, the ma- 
terial itself dealt with a sample of 
a cooperative direct mail program 
involving the company and the 
contractors—and built around a 
series of attractive self-mailers! 


e Also in the direct mail field, 
Columbia Envelope Co., 2015 Haw- 
thorne Ave., Melrose Park, IIL, is 
offering a new calculator for fig- 


COST WARDEN—New Columbia En- 
velope Co. calculator, shown above 
direct mail costs. 
helps advertisers make checks on 


uring d.m. advertising costs. Ac- 
cording to Columbia, the slide 
gadget allows advertisers to run 
checks on printers’ quotations for 
typesetting, plates, presswork, pa- 
per, folding, envelopes, addressing 
and mailing. 

Previously sold at $3.95, the cal- 
culator is being offered envelope 
buyers at a handling cost of 25¢. 


George McNutt Adds Two 


General Paint Corp., San Fran- 
cisco, has appointed George C. Mc- 
Nutt Advertising, Oakland, to han- 
dle advertising for its industrial 
paints and coatings. Industrial 
business publications and the Wall 
Street Journal will be used. The 


agency also has been named to 
handle advertising for Modernair 
Corp., San Leandro, maker of 
cylinders, valves and other pneu- 
matic and hydraulic equipment. 
Industrial publications also will 
be used for Modernair. 


Kammel Normes Byrde, Richard 


Kammel Products, Brooklyn, 
has appoin' 4 Byrde, Richard & 
Pound Advertising Agency, New 
York, to direct a newspaper cam- 
paign for Mirroriz, a single-op- 


eration auto wax. 


"Stock & Dairy Farmer’ Moves 
Stock & Dairy Farmer has moved 
from its Duluth office to quarters 


in the Midland Bank Bldg., Min- 
neapolis. 


working conditions, new desk and typewriter, charming 
asSociates, paid vacation (next year, that is), free cokes, 
Kleenex and postage for personal mail. We also subscribe 


to LOOK, LIFE, and TIME. 


What we need is some young lady who wants to work 
She must take Shorthand and type, and 
general insurance agency experience would he helpful 
but not essential. We will teach her. 
Write, giving experience, to Box 5242 
Columbia, S. C. 


permanently. 


PLAIN JANE’S CHANCE—Famed chivalry of the South tock a back seat 
in this aggressive solution of a personnel man’s quandary. 


Industrial Publications 
Boosts Advertising Rates 


Circulation increases ranging up 
to more than 100%, plus increases 
in cost, have resulted in 10% to 
20% advertising rate increases for 
the building industry magazines of 
Industrial Publications, Chicago. 
The company has also announced 
a 2% cash discount, to take effect 
with January, 1955, issues, when 
the new rates go into effect. 

Rates for Practical Builder will 
increase about 11%; for Building 
Supply News, about 10%. Masonry 
Building, with circulation up over 


tions Society of America. Other 
new officers are Bernard A. Ehren- 
reich, v.p., and C. A. Hemminger, 
secretary-treasurer. The chapter 
will hold a one-day public rela- 
tions conference Oct. 14, the day 
preceding the meeting of the na- 
tional board of the Public Rela- 
tions Society of America, set for 
Oct. 15 and 16 in St. Louis. 


Radio, TV Women Set Confab 

The annual Pennsylvania state 
convention of the American Wom- 
en in Radio & Television will be 
held Oct. 15 to 17 in the Warwick 


a SS 


:|western Bell Telephone Co., has n HOF 


100%, will increase rates 20%, and | Hotel, Philadelphia. 


rates for Brick & Clay Record and 
Ceramic Industry are being ad- 
vanced 12-13%. Both Practical 
Builder and Building Supply News 
have announced new “junior 
spread” positions consisting of two 
facing two-thirds or island half- 
page units, without premium, and 
special discounts on multiple-page A OF 

inserts for certain special issues. all WAb BG d 


Agency Boosts Kilcullen 

Joseph A. Kilcullen, with Dore- 
mus-Eshleman Co., Philadelphia, 
since 1945, has been named copy 
director of the agency. 


St. Louis PR Group Elects ailing job. Quick pick-up and ¢ 
Douglas Williams, v.p. of South- : , 


been elected president of the St. 
Louis chapter of the Public Rela- 


Stalling Fiz: 


Retail Sales in the 13 county Rockford, Illinois 
trading area totaled nearly a billion in 1953°. 
As Rockford is 15th in Total Postal Savings 
in the US, Rockford people 
are not only spending in 
record amounts, but saving 
money as well. The 
Rockford Morning Star and 
Rockford Register-Republic 
cover this rich market more 
completely than any other media. 


ep 


* Figures from Sales Management, 
Retail Sales $809,443,000. 


ee 
ores Or, 


ROCKFORD 


131,123, A.B.C. CITY ZONE 
441,222 A.B.C. RETAIL TRADING ZONE 


o 


ROCKFORD MORNING STAR 
Rockford Register-Republic 


REPRESENTED NATIONALLY BY BURKE, KUIPERS & MAHONEY, INC. 


BEST TEST CITY IN 
THE MID-WEST 
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Philco Is First 
to Back Live TV 
of Miss America 


ATLANTIC City, Aug. 11—Philco 
Corp. will sponsor the final 90 
minutes of the Miss America Pag- 
eant in Atlantic City Sept. 11 at 
an estimated cost of about $11,000 
a minute. Scheduled for ABC-TV, 
the presentation will be televised 
live for the first time. 

The live picture of the actual 
coronation of the 1955 Miss Amer- 
ica, starting at 10:30 p.m., will be) 
interlarded with film shots of the 
parades of the preceding three 
days. Pageant rules forbid the 
newly crowned Miss America to be 
pictured in a bathing suit on the’ 
big night, but the films will sum- 
marize preliminary judging ses- 
sions in which all 50 contestants 
will appear in traditional undress, 
including, of course, the ultimate 
winner. 


w In addition to network charges’ 
(at least 115 stations will carry the 
show), Philco has signed a $22,500 
contract with the Miss America’ 
Pageant board. Of this amount, 
$10,000 is for the tv rights and 
$12,500 for indorsement rights, 
which Philco will share with Nash | 
Motors and Everglaze Fabrics. 
Money from the sale of indorse- 
ment rights goes into the Miss 
America Scholarship Foundation, 
which annually awards $25,000 in 
scholarships to contestants, includ- 
ing a $5,000 grant to the winner. 

In the past, the Pageant asked | 
$25,000 for live tv rights but se-_ 
cured no takers. 

The Philco arrangement was. 
worked out by Raymond B. George, | 
v.p. of the company; H. Pierson. 
Mapes, New York v.p. of Hutchins 
Advertising Co., Philadelphia, the 
agency; Robert F. Lewine, eastern | 
program director of ABC-TV;) 
Hugh Wathen, president of the 
Miss America Pageant board; and | 
Leonora Slaughter, pageant direc- | 
tor. 


a Sponsorship of the event will 
mark the start of Philco’s fall-| 
winter advertising campaign for. 
all of its products except possibly | 
its air conditioners. | 

Philco will add several of its iv. 
sets to the contest gifts. The win-| 
ner will receive a set gold-em-. 
bossed with her name, as well as a} 
Nash, an Everglaze wardrobe, | 
$5,000 in cash, plus the scholar-| 
ship. 

The telecast will make use of a. 
microwave tower above the Bell 
building, in Atlantic City; the | 
tower was originally built by ABC 
to telecast the Paul Whiteman) 
shows. | 

Commentary in the Miss Amer- | 
ica video presentation will be by. 
Bess Myerson, Miss America of 
1945, and John Daly. They will in- | 
terview the new winner before | 
the end of the telecast. Bob Rus- | 
sell will be the master of cere-| 
monies. Producer of this year’s) 
pageant is Vonton Freedley, a 
Broadway producer and onetime | 
Miss America judge. | 


Berk Gets Dunhill's Ties 


Alfred Dunhill of London men’s 
ties, manufactured by Edgar S. Bi- 
bas Inc., New York, has appointed 
Irving Berk Co., New York, to 
handle advertising. Berk also han- 
dles the manufacturer’s Givenchy 
de Paris line of ties. 


| 


‘Parents’ ’ Boosts Robert Davis 

Robert L. Davis, who joined 
Parents’ Magazine in 1945 as a 
space representative, has been 


'Chicago sales staff of Nation’s 


named New England advertising 
manager. Mr. Davis, who succeeds 
the late Merrill C. Welles, will 
work out of Boston. 


Bart Leiper Joins Lookout 


Bart Leiper, formerly manager 
of advertising and sales promotion 
of Provident Life & Accident In- 
surance Co., has joined Lookout 
Advertising Agency, Chattanooga, 
as director of tourist and resort 
advertising. 


‘Business’ Names Collins 


John A. Collins, formerly with | 
Dun & Bradstreet, has joined the | 


Business. 


Kabaker Adds D-F-S Duties 
Dancer-Fitzgerald-Sample, New 
York, has appointed Alvin Kabak- 
er director of publicity and public 
relations. Mr. Kabaker, a v.p., will 
also continue as director of radio 
and television programming. 


Paul Laidley Joins Fawcett 


Paul Laidley Jr., formerly with 
Better Living, has joined the sales 
staff of True Confessions and Mo- 
tion Picture & Television, New 


York, Fawcett publications. 


Liggett & Myers Elects Lewis 

Liggett & Myers Tobacco Co., 
New York, has elected William B. 
Lewis Jr. a v.p. He has been with 
the company for 38 years, in the 
manufacturing, leaf, financial and 
sales departments. 


Gardner Joins Doremus 

Gilbert Gardner, formerly with 
Fairchild Publications and the New 
York Journal of Commerce in Chi- 
cago, has joined the news depart- 
ment of Doremus & Co., New York. 
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‘Lite’ Appoints Ted Hahn 


Ted Hahn, formerly assistant to 
the v.p. in charge of sales for Ray- 
mond Rosen & Co., Philadelphia, 
has been named appliance mer- 
chandising manager of Life, New 
York. 


‘Newsweek’ Names Pickering 

John Pickering Jr., formerly ad- 
vertising manager of Davis & Fur- 
ber Machine Co., North Andover, 
Mass., has joined the New England 
sales staff of Newsweek. 


... dhe Measure of 2 GREAT 


MANAGEMENT 


WTAG was Central New England’s first radio 


station. 


Through 30 years of successful opera- 


tion, it has maintained its “‘first’’ position. 


Managerial reponsibilities today include direction 
of a staff of 60 people—with active participation 
not only in its own field, but in the local affairs of 


civic, social and 


business groups. 


WTAG is associated with the Worcester Telegram 
and The Evening Gazette:itisa Basic CBS affiliate. 


FACILITIES 


With power — 5,000 watts — 
and frequency — 580 kilocycles, 
WTAG has the right combina- 
tion for blanketing the Central 
New England area. It has sepa- 
rate FM and AM transmitting 


stations in ideal 


A modern, completely equipped 
mobile unit provides on-the- 
spot production. 


locations. 


Its main office is in the central 
business section of Worcester, with three studios. 
and facilities for tape recording and transcribing. 


WTAG 


technically self-sufficient, 


with an 


auxiliary transmitter and standby generators. 


PROGRAMMING 


Central New England’s population of 1,029,110 
is unusually diversified in its living and work 


habits. 


They like programs with local flavor. 


and WTAG provides them, with nearly half of its 
weekly 122 broadcast hours locally produced. 


To personalize these programs. WTAG has men 
and women specialists of long-established popu- 
larity in women’s affairs, sports, classical and 
popular music, agriculture, cooking, civic affairs, 
children’s interests. 


Four experienced newsmen devote full time to 
news coverage, with access to material from the 
AP and 200 correspondents of the Worcester 
Telegram and The Evening Gazette. 


A program publicity director rounds out WTAG’s 
excellent program facilities. 


PUBLIC SERVICE 


NEW. EM GLAND Radio Station 


WTAG is unsurpassed in the areas of public serv- 
ice which are of proven value to Central New 


Englanders. 


Over 6,000 station breaks and nearly 400 hours of 
community promotion are provided annually by 


WTAG. 


A full-time Community Service Director plans 
and produces material covering worthy subjects 
and is available for liaison work in community 
projects. 


MARKET 


perous area. 


Diversification 
through industrial expansion, 
agricultural prominence, cul- 
tural and social activity make 
Central New England a pros- 


and stability 


Worcester, third largest New 
England city, is the focal point 
of this 19th U.S. 


area, with consistently high re- 


industrial 


tail sales — now $1,087,596,296. 


The facilities of a WTAG market research analyst 


are at your service. 


Only WTAG represents the fullest potential in 


the self-contained, responsive market that is 


Central New England. 


Measure of a great Radio Station 


Represented by 


THE HENRY |. CHRISTAL CO., INC. 
NEW YORK, BOSTON, CHICAGO, DETROIT, SAN FRANCISCO 
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Justin Miller Joins Law Firm | 

Justin Miller, who recently re-| 
tired as chairman of the board and} 
‘eperal counsel for the National} 
of Radio & Television Broad- 

.ters, has joined McClean, Salis- 
vury, Petty & McClean, Los Ange- 
ies Jaw firm, as counsel. 
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No Ad, No Footwork, 
Tennis Star Tells 


Tournament Sponsor 


New York, Aug. 11—When the 
tournament sponsor failed to buy 


America's 


FOREMOST 


TOY TRADE 


Magazine 


Only ABC Toy Paper 
Oldest in Field 
Leads in Lineage 


Write for New Market 

Data Folder 
McCREADY PUBLISHING 
L 71 W. 23rd WN. Y. 39 


| $200 worth of space in his favorite 
‘magazine, tennis star Gardnar 
Mulloy took his racket and went) 
| home. 

According to a sports page head- 
liner in today’s World Telegram & 
Sun, Mr. Mulloy declined to play 
in an invitation tennis tourney be- 
cause the net star’s magazine, Ten- 
nis World, didn’t get a half-page 
ad from James Van Alen, presi- 
dent of the Newport Casino, 
sponsor of the 73rd renewal of the 
Casino Tournament. 

Mr. Mulloy, co-owner of Tennis 
World, was not’ in the New York 
office of his magazine today, but a 
spokesman said that Mr. Van Alen 
did ask Mulloy to play, and the 
latter did ask Van Alen to take a 
half-page ad. Later, it was said, 


Mr. Van Alen said he couldn't 


buy the ad. 

“Mr. Mulloy plays in many 
tourneys that don’t advertise in 
his magazine,” AA was told. “He 
never makes advertising a condi- 
tion for his appearance in a tour- 
nament.” 

Tennis World has a publishers’ 
guarantee of 7,400 monthly and a 
b&w page rate of $238. 


Stone Joins Avery-Knodel 

Richard M. Stone, formerly with 
Audio-Video Recording Co., New 
York, has joined the radio sales 
staff of Avery-Knodel, New York, 
station representative. 


Milton Weinberg Moves 

Milton Weinberg Advertising 
Co., Los Angeles, has moved to its 
own building at 6523 Wilshire 
Blvd. 


IN INLAND CALIFORNIA ano western NEVADA) 


sews 
STEST YOUR” 
© SKILL 25¢ 


= 


DELIVERS MORE FOR THE MONEY 


These five inland radio stations, purchased as a unit, give you 
more listeners than any competitive combination of local sta’ ions 

. and in Inland California more listeners than the 2 leading 
San Francisco stations and the 3 leading Los Angeles stations com- 


bined ... and at the lowest cost per thousand! (SAMS and S: “:D) 
Ringed by mountains, this independent inland market is 90 »ciles 
from San Francisco and 113 miles from Los Angeles. Bes\ine 
listeners here spend over half a billion annually for food alone. 


(Sales Management’s 1953 Copyrighted Survey) 


M<CLATCHY BROADCASTING COMPANY 


SACRAMENTO, CALIFORNIA © Paul H. Raymer Co., National Representative 


mM 


RENO 


KFBK © sacramento 
KWG o svobaTon 
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KM J © Fresno 
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Schweppes Goes 
on Sans Gin in 
Tonic Radio Spot 


New York, Aug. 12—The gin has 
been taken out of the Schweppes 
radio commercial (AA, Aug. 9). 

Hewitt, Ogilvy, Benson & Math- 
er, Schweppes’ agency, reports 
that a request has gone out to sta- 
tions asking them to switch to the 
announcement with no reference 
to gin. 

This summer on several stations 
across the country Comdr. Edward 
Whitehead, who as every ad read- 
er knows is the bearded “man 
from Schweppes,” has been de- 
scribing the delights of the “au- 
thentic gin and tonic” on a tran- 
scribed radio spot. Many admen 
wondered how the copy got by in 
view of the broadcasters’ tradi- 
tional ban against hard liquor ad- 
vertising. 


= The announcement was recorded 
in two versions—one detailing the 
mixing of a gin-and-tonic, com- 
plete with sound effects, the other 
makes no mention of gin, referring 
instead to the tonic drink. Most 
stations preferred the tonic drink 
pitch, but several accepted the gin- 
and-tonic spot. 

Frank Johnson, HOBM account 
executive for Schweppes, said 
there had been “no public re- 
action” to Commander Whitehead’s 
radio talk about gin, but it was 
deemed “good public relations” to 
delete the reference just the same. 
Schweppes reportedly wants to be 
very careful to avoid antagonizing 
anybody at a time when the com- 
pany is breaking into the ginger 
ale business. 


= HOBM doesn’t feel that 
Schweppes has been breaking any 
radio precedents. He mentioned 
the “wine people who advertise 
G&D vermouth for martinis” on 
radio. Besides, the agency thinks 
of gin-and-tonic as a “generic 
term—the name of our drink.” 

. When Schweppes started this 
summer spot radio campaign, its 
admen weren’t sure that a com- 
mercial for a tonic drink with no 
reference to gin would be effec- 
tive. Results to date indicate that 
it is. And this is anotier reason for 
the concentration on the non-alco- 
holic spot—a decision which sim- 
plifies production problems, Mr. 
Johnson explained. 


Stromme Plans Ad Show 
Stromme Co., Los’ Angeles, 
has announced it will hold the first 
annual Southern California Ad- 
vertising, Sales & Marketing Show 
Sept. 28-30 at the Biltmore Hotel, 
Los Angeles. Plans call for the sale 
of exhibit space to advertising 
agencies, radio stations, magazines, 
outdoor firms, printers and photo- 
engravers, direct mail companies, 
commercial stationers, premium 
and sales incentive firms, televi- 
sion companies, point of purchase 
advertising, commercia) photogra- 
phers, advertising artists, market 
research firms, and others. 


Kalmbach Names James King 
James J. King has been ap- 
pointed comptroller of Kalmbach 
Publishing Co., Milwaukee. Mr. 
King, formerly with Arthur An- 
dersen & Co., Milwaukee, succeeds 
Henry H. Kirtland, who has re- 
signed after 15 years with the com- 
pany to open a hobby shop in 
Bradenton, Fla. 


Cold Spring Names Agency 

Cold Spring Granite Co., Cold 
Spring, Minn., has appointed Ker- 
ker-Peterson & Associates, Minne- 
apolis, to handle its advertising and 
public relations. 
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SUPER MARKER—This supermarket display serves as a light fixture, 
section marker, broadcasts fm music and provides a holder for 
displays and advertising material. Called the Storecaster, it’s the 
product of Storecast Corp. of America, 7 W. 44th St., New York. 


Mutual Hookup Set | 


for Political Talks 


by Clarence Manion 


Cuicaco, Aug. 10—Another pri- 
vately-sponsored political broad- 
cast on the “Facts Forum” order is 
scheduled to reach the network 
level this fall when Mutual Broad- 
casting System starts airing the 
“Manion Forum of Opinion.” 

The new 15-minute once-a-week 
program will feature Clarence E. 
Manion, former dean of the law 
school at Notre Dame University, 
and recently chairman of President 
Eisenhower’s governmental rela- 
tions commission. Subject of Mr. 
Manion’s talks, according to sup- 
porters, will be “the cleavage now 
widening between Americanism 
and international socialism.” 

Sponsors of the lecture session 
are organized as a “nonpartisan” 
group, under the same title as the 
program. They include B. K. Pat- 
terson, president of St. Joseph Na- 
tional Bank & Trust Co., South 
Bend, as chairman, and Ray L. 
Lamb, partner in Merrill Lynch, 
Pierce, Fenner & Beane, Cleveland, 
as one of three trustees. Other sup- 
porters include William O'Neil, 
head of General Tire & Rubber Co., 
Akron (and of Mutual), and Rich- 
ard Lloyd Jones, Tulsa Tribune 
publisher. 


# For America, a new organiza- 
tion of which Mr. Manion is co- 
chairman, was reportedly planning 
to sponsor the program, but has 
apparently been outmaneuvered: 
The new sponsors emphasized that 
they are affiliated with “no other 
organization.” 

Sources at Mutual, which hopes 
to have the series on the air by 
Labor Day, told AA that the pro- 
gram will probably be scheduled 
for late evening somewhere be- 
tween Monday and Thursday. Sub- 
jects of some of the individual 
talks, according to Mr. Patterson, 
will be “the evils of centralized 
federal power, systematic destruc- 
tion of state rights, confiscatory 
taxation, treaty law, unrestricted 
immigration’ and planned econo- 
my—all handmaids of commu- 
nism.” 

E. Ross Humphrey, Chicago, is 
the agency for the organization. 


Hermon Stevens Adds One 

The New Hampshire State Plan- 
ning & Development Commission 
has appointed Hermon W. Stevens 
Agency, Boston and Concord, to 
handle advertising for its agricul- 
tural, industrial and recreational 
divisions. 


John Rietzke Leaves Revco 

John W. Rietzke has resigned as 
sales promotion and advertising 
manager of Revco Inc., Deerfield, 
Mich., food freezer manufacturer. 
Before joining Revco two years 
ago, he was advertising consultant 
to Ohio companies. 


Holder Heads Drug Company 
Glenn Holder, exec. v.p., has 
been elected president of Maryland 


Pharmaceutical Co., 
maker of Rem, Rel and other pro-| 
prietary drug _ products. 


House Beautiful, House & Home of bedspreads. 
Before | and Living for Young Homemakers Chapin, Lamb & Keen, Philadel- 


Baltimore, |Morgan-Jones Slates Space 


| Morgan-Jones, New York maker 


Arndt, 


joining Maryland, Mr. Holder was) will be used in a fall campaign for! phia, is the agency. 
with McCann-Erickson, J. D. 


Tarcher & Co., Vick Chemical Co. | 
and Warner-Hudnut. 


Everkrisp Names Garfield 

Everkrisp Food Products, 
troit, has appointed Garfield Ad-| 
vertising Associates, Detroit, to 
handle advertising for its Ever- 
krisp potato chips. First campaign 
will promote Everkrisp’s newest 
item, Everkrisp Marcelle wavy po- 
tato chip. 


WABI-TV Increases Power 

WABI-TV, Bangor, Me., has in- 
creased its transmitter power to 
30,000 watts. With this move, the 
station now claims “to service a 
larger area and audience than any 
other tv station in Maine.” 


WMTW Joins CBS-TV 
WMTW, Mt. Washington, N. H., 
has affiliated with CBS Television, 


Preston, 


effective Aug. 15. 


is read by more than 


63% 


daily newspaper readers 
in the Toronto A.B.C. 
City Zone 


of all adult 


Source: Sanders Marketing Research 


The 
TORONTO DAILY STAR 


thee 29: ee ie sats E Ke 
© Selig oe = oe 


HOM 


“He must be a big space buyer. First thing he said was, 


‘The Daily Enquirer reaches the MOST WOMEN in Cincinnati!’ ” 


LEADS IN CITY ZONE CIRCULATION - NO. 1 WITH WOMEN, TOO. 


You'd v0 200! the Daily Enquirer—with its City 
Zone leadership—to reach more women than any 
other Cincinnati daily. It does. Recent surveys 
leave no doubt that more women not only read 
but prefer the Daily Enquirer. Makes it your basic 
buy, doesn’t it, among Cincinnati dailies? 


SOLID CINCINNATI READS THE CINCINNATI ENQUIRER 


Represented by Moloney, Regan and Schmitt, Inc. 


‘ae 


a CITY ZONE CIRCULATION 
Sj Daily Enquirer 136,275 
Post 134,290 
Times-Star 131,838 


Sunday Enquirer 215,219 


Source: A.B.C. Publishers’ Statements, March 31, 1954 
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— Here's your Market — 
1,500,000 

100% paid-in-advance women subscribers . . . had 
to believe in The WORKBASKET to buy a subscription 
cash in advance . . . and they respond to suggestions 
in The WORKBASKET because they believe in the 
magazine that rates first choice with them. 
The WORKBASKET'S selling power is strong and sure. 


The WORKBASKET 


A Modern Handcraft Publication 
543 Westport Rd., Kansas City 11, Mo. 


NEW YORK, 489 Fifth Avenue, Murray Hill 2-2492 
CHICAGO, 360 N. Michigan Avenue, Andover 3-6929 
PASADENA, CALIF., 234 E. Colorado Street, Ryan 1-9155 
DELAND, FLA., 202 Conrad Building, 1417-W 
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Cheer Up, Mother: Admen Are Here 
to Dress Up and Sharpen Your Child 


Cuicaco, Aug. 10—A _ clothing 
maker and an encyclopedia pub- 
lisher think they can succeed this 
fall where millions of mothers 
have failed for years. 

They are trying to make ‘“‘fash- 
ion and scholarship” in the small 
fry set “synonomous”—and a good 
thing to have. Mothers, of course, 
have insisted for years that small 
boys (1) take better care of their 
clothes and (2) do their home- 
work. 

William Schwartz & Co., manu- 
facturer of a line of kid’s clothes 
called Chips’n Twigs, and Grolier 
Society Inc. (it puts out the “Book 
of Knowledge”) figure they have 
“the most unique and extensive 
promotion tie-up of its kind in the 
apparel field.” 


a They’re probably right. At least 


‘Vice President, Walter Ha olf, Division 


of Wilson Sporting Goods Company, says: 


“To me, the most significant characteristic 
of the Grand Rapids area — is growth. 
That characteristic was evident when we 
established our business here in 1939. 

It is just as evident today in every economic 
direction. WOOD-TV is the natural 
outcome of this sound, area development... 
and will be a potent factor in its 
continuance.” 


CITY . LIMIT 


WOODland-TV is 


big territory! 


yours, with 


tower 1000’ 
coverage of 


In growth — Walter Hagen Golf is a typical estimated *200,000,000* in Western Michi- 
Grand Rapids industry. Production has in. gan anny ily. Retail sales skyrocket — in 
creased to approximately half a million clubs the prim. y Grand Rapids area; in Muske- 
a year. In golf — it’s unique. Walter Hagen gon, Bai’ Creek, Lansing and Kalamazoo. 
equipment is sold only by golf professionals. And thi< rich market is all 

It’s made by golfers, too! But that’s not sur- WOOD ” — first station in the country to 
prising in WOODland-TV ...an area famous deliver °: 5.000 watts from a 

for fine courses. above ige terrain. For top 

In summer, WOODIanders share the fairways Wester: ~ichigan — select WOOD-TV — 
with millions of tourists — who spend an Grand ds’ only television station! 


*U.S. Department of Commerce 


woopD-T' 


GRAND RAPIDS, MICHIGAN 


GRANDWOOD BROADCASTING COMPANY ¢ NBC, BASIC; ABC, CBS, DUMONT, SUF _EMENTARY @ ASSOCIATED WITH WFBM-AM AND 


TV, INDIANAPOLIS, IND. ¢ WFOF, FLINT, MICH., WEOA, EVANSVILLE, IND. @ Wc 


4M, WOOD-TY, REPRESENTEDO BY KATZ AGENCY 


nobody around here has heard that 
Encyclopaedia Britannica and the 
Corset & Brassiere Assn. of Amer- 
ica have worked up a scheme to 
market brains and beauty in a 
single package. . 

The Schwartz and Grolier peo- 
ple say they will run a “hard- 
hitting merchandise campaign” in 
two parts, like this: 

1. There will be Chips’n Twigs 
fashion shows in 65 department 
stores. There’s going to be a come- 
on, too. Whether the shows are 
designed to lure kids from snake 
hunts and other back-to-school 
time activities or to bring their 
mothers to the fashion shows isn’t 
too clear yet. 

Grolier Society will provide 20- 
volume sets of its books to the 
stores for use as “dorr prizes, es- 
say contest awards or prizes for 
fashion show winners,” according 
to the announcement. 


# 2. In Plan No. 2 Grolier will 
supply copies of the “Book of 
Knowledge Questions and Answers 
Pocket Book” and 50 of its “Magic 
Carpet” booklets to about 100 par- 
ticipating stores. 

Instead of fashion shows, these 
stores will hold quizzes in which 
contestants answer questions on 
blanks supplied by Grolier. Those 
“answering a stipulated number of 
questions correctly” will be given 
“Magic Carpet’ booklets. 

The losers—those who can't an- 
swer the questions right and pre- 
sumably need 20 volumes more 
than they need booklets—get noth- 
ing except perhaps a lecture on 
why they should buy clothes and 
books. In return for all this liter- 
ature, the “Book of Knowledge” 
will share prominence _ with 
Chips’n Twigs in advertising and 
window displays. Prospect lists also 
will be built up during the cam- 
paign. 


@ The event will be pushed 
through two-color pages in Look, 
the New York Times Magazine 
and Parents’ Magazine. Look re- 
print counter cards, 23x30” post- 
ers, radio-tv scripts and other ma- 
terial will be made available to 
retailers. Agencies involved in the 
promotion are Feigenbaum & Wer- 
man Advertising Agency, Phila- 
delphia, for Schwartz & Co., and 
Doyle Dane Bernbach, New York, 
for Grolier Society. 

Snappy clothing is not expected 
to show up as a consumer appeal 
in “Book of Knowledge” copy. 
But there’s a bookish air about the 
Schwartz garments. 

This year’s Chips’n Twigs leath- 
er jackets, for example, are de- 
scribed as “warm’n wise.” Its sta- 
dium coats have that “cultured 
look,’ and a wool surcoat is an 
“honor roll classic.” 


# It will take time to learn how 
all this works out. Maybe mer- 
chandising men can sell kids on 
books and clothes. Maybe they can 
get the same effect by working 
through parents just as cereal 
makers use kids to put the arm 
on the parents. 

If the promotion works, then the 
admen will have done what most 
mothers were never able to do. 
But it’s not to be held against the 
ladies; few of them have had so 
big a budget to promote that 
“fashion and scholarship” in their 
kids. 


Thompson Joins Smithson 

Howard B. Thompson has been 
appointed service director of 
Smithson, Wyman & Withenbury, 
Cincinnati. He was formerly pro- 
duction director of Procter & Col- 
lier Co. and with Roy S. Durstine 
Inc. 
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LOTS OF S4c ITEMS ON SALE Y AGAIN 
SCAU OF YESTERDAYS SAD WLATIOR 
reemcameess 


ELEPHANTS, TOO—Krauss Co., New 

Orleans department store, ran this 

page to unload “cats and dogs, 

white elephants, lemons,’—mer- 

chandise that hadn’t sold previ- 
ously. 


ANA Service Offers 
Rate Information 
on 879 Newspapers 


New York, Aug. 10—The Assn. 
of National Advertisers said laSt 
week that 879 newspapers have 
supplied the association with their 
local rate cards. The ANA uses the 
cards as a service to help adver- 
tisers check dealer invoices for co- 
operative advertising charges. 

The ANA added that the rate 
cards have been reproduced on 
looseleaf binders and are being 
offered to member companies for 
$15 a set. Cooperating newspapers 
may get the set for $25, while all 
other non-ANA members will have 
to pay $50. 

This rate card service, the ANA 
pointed out, won _ participation 
from U. S. daily mewspapers 
“largely through work done by the 
Newspaper Advertising Executives 
Assn., which convinced its mem- 


their own advantage to supply 
their local rate cards.” 

The Pennsylvania Newspaper 
Publishers Assn., Inland Daily 
Press Assn. and the California 
Newspaper Publishers Assn. have 
also supplied local rate cards of 
their member papers. 


Robert Harper of NBP Heads 
New Advisory Committee 

Robert E. Harper, president of 
National Business Publications, 
Washington, has been named 
chairman of the new committee on 
the Distribution Data Guide. Mem- 
bers have been selected from the 
National Distribution Council, an 
advisory group to the Secretary of 
Commerce, Sinclair Weeks. The 
committee will work with officials 
of the Department of Commerce 
in converting the now free month- 
ly guide of market research and 
merchandising information to a 
subscription basis. 

The committee includes Herbert 
R. Askins, president, Phoenix Auto 


ber-newspapers that it was to 


Supply Co.; Frederick J. Bell, exec. 


75 


v.p., National Automobile Dealers |Belrug Schedules Campaign 


Assn.; Raymond Bill, chairman, 


Autumn sales of Wunda 


Weve 


Bill Bros. Publishing Corp.; Paul carpeting and Tumble-Twist scat- 
H. Bolton, exec. v.p., National! ter rugs will be promoted with 
Assn. of Wholesalers; Frederic R. | four-color pages in House Beauti- 
Gamble, president, American Assn. | ful, House & Garden, Living for 


of Advertising Agencies; William 


Young Homemakers and 


Sunset 


C. Gordon Jr., executive director, | Magazine by Belrug Mills, Green- 
American Marketing Assn., and ville, S. C. Arndt, Preston, Chapin, 


Paul B. West, president, Assn. of | 


National Advertisers. | agency. 


Lamb & Keen, Philadelphia, is the 


fs 


T here’s no “back door” to 


the TEXARKANA Market... 


No Dallas, Shreveport or Little Rock newspaper can right- 
fully claim a “bonus coverage” of Texarkana, U.S.A. — 
when the combined circulation of all their metropolitan 
papers fails to reach ‘4rd the coverage of the Texarkana 
Daily News and Gazette. 


TEXARKANA @uazette e DAILY NEWS 


CIRCULATION OVER 29,000 


Z Represented nationally by Texas Daily Press League, Inc. and Arkansas Dailies, Inc. 


= 


Store Scatters Ads 
Through Daily in 
Annual ‘Dog’ Sale 


New ORLEANS, Aug. 10—A vari- 
ation in its offbeat approach to 


a week ago. 


“Cat and Dog Day’”—something 
it started about 15 years ago— 
in the New Orleans States with a 
7” editorial-style ad “to create the 
impression and illusion that it is a 
news story.” Twelve 2-col.x100- 
line ads pushing specific items 
were scattered through the same 
issue, a first-time effort tried as 
an attention-getter. 

The editorial-style ad called at- 
tention to a page running in the 
next morning’s Times-Picayune. It 
also explained how the “cat and 
dog” name was selected: 


a “Cats and dogs, white elephants, 
lemons—these are what Krauss 
calls merchandise that for some 
reason or other hasn’t sold through 
the year,” read the copy. 

The same approach was taken 
in copy describing each sale item. 
Dresses, for example, were de- 
scribed as “They were the rage 
all over the country. We're still 
trying te find out what country.” 

“We have created a good deal of 
good will by having these events,” 
Leon Wolf, Krauss treasurer, told 
AA, “because we poke fun at our- 
selves and we take a rather face- 
tious attitude toward the remaind- 
ers of our stock.” 


Taylor Wine Switches Account 


Taylor Wine Co., Hammonds- 
port, N. Y., has appointed D’Arcy 
Advertising Co., New York, to 
handle its advertising and public 
relations, effective Aug. 2. Moser 
& Cotins, Utica, formerly had the 
account. The advertiser is a pro- 
ducer of New York State still 
wines, champagne and vermouth. 


KOA Slates Football Series 


chase. 


Business Show Opens Sept. 27 
National Business Show wil 


equipment and allied services. 


clearance sales was taken up by. 
the Krauss Co. department store | 


The store announced its annual 


KOA, Denver radio outlet, will 
carry the 10-game Colorado Uni- 
versity football lineup, beginning 
Sept. 18, under sponsorship of Bay 
Petroleum Corp. jobbers and deal- 
ers. Bill Bonsib Advertising Agen- 
cy, Denver, handled the time pur- 


hold its golden jubilee exhibition 
Sept. 27 through Oct. 1 at the 
69th and 71st Regiment Armories 
in New York. Exhibits will cover 
a complete cross-section of cffice 


EQUIPMENT 
(IDENTIFICATION 


PREMIUMS 


1 


PUBLIC UTILITIES 


COMPANY 
CARS 
CERO 
BETTER... dvtomaticl STORE FRONTS 
—~ 


SCOTCHLI 


oF oe 


SUPREME 


GASOUME 


REG. U.S, PAT. OFF 


BRAND 


| REFLECTIVE SHEETING 


- —— | aaajeanmee ayeesner REET 
—oemere 23 L Pw 


“See? ‘Scotchlite’ Reflective Sheeting gives 


i 


your advertising emblem double sales power, 


The ideal material for your advertising emblems and 


point-of-sale signs 
“‘Scotchlite”’ is easy to apply; is color-fast and crack-proof. 


‘“Scotchlite’”’ Reflective Sheeting. 


Sticks to glass, porcelain, stainless steel, aluminum, and 


other surfaces usually considered poor for applying or- 
dinary sign materials. And “‘Scotchlite’”’ Sheeting 


en nen ae ane ea aE 


lasts .. . for years in any climate. Fully reflective, 
it gives full-color day and night selling power to 
your trademark or selling message. For complete 
information, and a free sample emblem, just mail 
the coupon. 


—-------- CLIP and MAIL————————-= 


MINNESOTA MINING AND MFG. CO. 
St. Paul 6, Minn. (AA-84) 


Please send me complete information and a free 
sample emblem of ‘‘Scotchlite” Reflective Sheeting. 


1 am interested in “Scotchlite” for..........00005 reves Ps 


z 
> 
= 
~z 


ee | 


x Sd, 


© 


The term “Scotchlite” is a registered trademark of Minnesota Mining and 
Manufacturing Company, St. Paul 6, Minnesota. General Export: 122 E. 
42nd St., New York 17, N.Y. In Canada: London, Ontario, Canada. 
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Boiling y 


Run your motor hot ard you'll be penal- 
ized with low gas mileage. How come? 
When you switch off a hot engine, gaso- 
line in the carburetor starts to boil. When 
it boils, it escapes into the intake, out 
around the bowl cover gasket, or through 
an anti-percolation valve. Anyway, pre- 
vious fuel is wasted. So try to run your 


car just as cool as you possibly can. 


Now for some helpful hints on selling 


gasoline. And oil. 


Men are the primary force in all automo- 
tive transaction.. Why not? They’re me- 
chanically minc i. They’re also the guys 


who shell out t! money. 


Ergo! Adverti: 
TRUE, Ameri 


to men. Advertise in 
Largest Selling Man’s 
Magazine, bow \t by 2,000,000 men. 
TRUE car ow «+s drive more than 26,- 
785,500,000 miles a year — 58% more 


miles annually than the national average! 


They've got to buy gas and oil wherever 


our gas, Mac? 


they go. Might just as well be yours. 


Remember-—it’s the man who buys cars, 
parts, gas and oil. 2,000,000 of them 
wl sss 


AMERICA’S LARGEST SELLING MAN’S MAGAZINE 


TRUE 


THE MANS MAGAZINE 


One of the Fawcett family ... serving millions 
of America’s families 


67 WEST 44th STREET, NEW YORK 36, N. Y. 
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Who's Selling What at a Discount? The Answer: 
Practically Everyone Is Selling Everything 


By E. B. Weiss 
Director of Merchandising, 
Grey Advertising Agency Inc. 


Today’s great marketing issue is not 
the emergence of a new form or forms of 
off-list retailing. 

The great issue is that the American 
public is, on every hand, receiving an in- 
tense education in off-list shopping 
through every conceivable type of outlet, 
“regular” and “irregular.” 

It is of no real matter whether this 
education is given by a “regular” dealer 
or an “irregular” dealer; on fair traded 
merchandise or merchandise that is not 
price-protected (and we must remember 
that the lion’s share of resale merchan- 
dise is not price protected) ; on top brands 
or secondary brands (remembering the 
public’s broad tendency to accept one 
known brand or another). 


s What this analysis has set out to do is 
to take the attention of the marketing 
world away from the discount house— 
and to get the marketing world to con- 
centrate on off-list selling no matter who 
does it, and no matter how it is done. 
Why is it important to think in terms of 
“off list” rather than the “discount 
house”? Well—consider a few figures: 


e 1. The families of at least 1,000,- 
000 retailers buy some of their needs 
off list—sometimes through “discount 
operators,” incidentally, but more often 
through “regular” outlets. 


e 2. The families of at least 2,000,000 
retail employes buy some of their needs 
off list—through regular and irregular 
outlets. 


e 3. The families of at least 500,000 
wholesalers, wholesale salesmen, and 
other wholesale employes buy some of 
their needs off list—through regular and 
irregular outlets. 


No merchandising development within the past quarter century has stirred so 
much discussion and so much bitter controversy as the emergence of the ‘dis- 
count house.’ Here, in the first of four articles on off-list selling and buying, a 
noted dissector of the merchandising scene puts the discount house into true 
perspective in what he calls the ‘off-list revolution’ in shopping. Discount 
houses, he finds, are only one of a score of off-list shopping devices—and by 
no means the most important one. And practically every conceivable line of 
merchandise—not merely appliances—is seriously affected. 


latives of all these millions who also have 
access to off-list privileges. Neither do 
they include friends and friends of friends. 

And remember, too, that these figures 
have to do only with open discount buy- 
ing; they do not include al! of the buying 
done through trade-ins that are thinly 
disguised discounts; through premiums; 
through special price promotions, etc., etc. 


= Today, off-list selling: 


e 1. Accounts for a larger percentage 
of total retail than ever before. And it 
is expanding at a breath-taking pace. 


e 2. Has assumed more diverse shapes 
and forms than ever before. 


e 3. Has penetrated so-called “legiti- 
mate” or “regular” distributive outlets 
to a degree never matched before. (It 
is utterly impossible today, in thousands 
upon thousands of instances, to deter- 
mine what is a “legitimate” or “regu- 
lar” and what is an “illegitimate” or 
“irregular” outlet.) 


e 4. Is acquiring the trappings of 
legitimacy and permanency even in 
some of its most modern manifestations. 


In other words, the discount house per 
se (a loose term, loosely applied) ap- 
pears destined to become an established 
form of distribution that will leave a 
long-term impact on a number of—but 
by no means all—merchandise cate- 
gories. 


= Neither the discount house, nor the 
many-hued discount operation, will be 
eliminated nor even braked by: 


e 1. Hysterical outbursts. 


e 2. Name-calling (particularly since 
it is doubtful whether many of those 
who are most vituperative are really 
privileged to cast the first stone). 


e 3. Association resolutions. 


e 4. Legislation. Did legislation stop the 
chains, the mail order houses, the food 
super? (Fair trade—practically con- 
ceived and honestly and vigorously en- 
forced is the one legislative hope. But 
too little fair trade measures up to these 
standards.) 


e 5. Appeals to the public’s “common 
sense,” when these appeals themselves 


To those who read the cybernetics- 


have little common sense from the pub- 
lic’s viewpoint. 


® Neither will it help matters to view the 
development through a reducing glass. 
This is done when one: 


e 1. Assumes that off-list retailing is 
confined to the discount house of the 
Masters and Korvette type. These are 
merely a deceptive facade. The true 
problem is all off-list retailing in all 
its innumerable manifestations—includ- 
ing the automobile dealer who gives a 
regular trade-in allowance and then 
throws in a mink stole, as a New York 
dealer was doing in June. 


e 2. Assumes that a fair trade agree- 
ment that is not backed by honest pur- 
pose, by sound merchandising, and by 
energetic and courageous policing can 
lay off-list retailing to rest. A mere 
piece of paper, even when labeled fair 
trade, is utterly futile. 


e 3. Assumes that there is a complete 
cleavage between this “nefarious” prac- 
tice and “honest” retail selling. The 
plain truth is that any number of repu- 
table manufacturers sell directly to 
known off-list outlets. That any number 
of wholesale distributors do the same 
and, in addition, run cut-price retail 
outlets of their own. That several hun- 
dred thousand “legitimate” retailers 
give special discounts of all kinds to all 
sorts of customers, including the em- 
ployes of large corporations who come 
to them with special “club” cards. 


e 4. Assumes that the new-type off-list 
retailer gives no service; doesn’t adver- 
tise; keeps no stock; is an out-and-out 
gyp—and that the “legitimate” retailer 
gives wonderful service; advertises 
heavily; keeps a full inventory, and is 


e 4. The families of at least 5,000,000 
factory worker buying club members— 
either through their employers or 
through their unions—buy some of 
their needs off list, through thousands 
of regular outlets, as well as through ir- 
regular outlets. 


e 5. The families of at least 2,000,000 
government worker buying club mem- 
bers buy some of their needs off list— 
through regular and irregular outlets. 


e 6. The families of at least 1,000,000 
professional people buy some of their 
needs off list—through regular and ir- 
regular outlets. 


e 7. The families of at least 2,000,000 
farmers buy some of their needs off 
list—through regular and irregular out- 
lets. 


Remember that these figures include 
only the families—they do not include re- 


E. B. Weiss 


automation series in these pages last 
fall, E. B. Weiss needs no introduction. 
This amazing series on automation, 
with particular emphasis on its po- 
tential effects on advertising, mer- 
chandising and selling, brought a new 
and relatively unknown science to the 
attention of the marketing world, 
with reverberations which can still be 
felt. 

Now Mr. Weiss has turned his in- 
quiring, restless mind and his pungent 
typewriter loose an another of the 
major marketing sensations of the era 
—the development of the “discount 
house” and the emergence of almost 
universal “off-list” selling. 


In a series of four articles, of which this is the first, he probes relentlessly 
into “the off-list revolution” and reports his findings bluntly, forcefully, 
and with no attention at all to diplomatic or other niceties. 

Here is a merchandising and marketing problem of surpassing impor- 
tance, discussed with authority, depth of knowledge, perception, and no 
hesitation about facing facts and delineating problems. No one in advertis- 
ing or marketing can afford to miss this series. 


the epitome of all the virtues. Sorry— 
it just ain’t so! 


= Let’s take that last point—the presumed 
points of difference between the legitimate 
and the illegitimate merchant; and this 
time I’ll omit the quotes. And let’s lock 
at the electric appliance outlet—because 
here is where off-list operations are at 
a peak. 

And let’s see what one authority in this 
field, who has every reason to be “anti- 
discount,” has to say on this point. Here 
is what the editor of Electrical Merchan- 
dising said to the appliance merchants 
who get that splendid trade publication: 


“Maybe it is time we stopped 
kidding ourselves. We don’t do a 
lot of things we claim to do. 

“Why does survey after survey 
reveal that our selling is shoddy; 
that our retail salesmen have an in- 
different knowledge of the products 
they sell; that our advertising at the 
local level is either non-existent or 
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“LIFE shows a new fashion and, almost overnight, it becomes 
a ‘must’ for women here!” T. W. Smith, president of The Addis 
Company. LIFE readers are best customers for all kinds of goods. 
For LIFE is read in 3 out of 4 households with annual incomes over 
$3000, in about 5 out of 6 households with incomes over $7000.* 


“LIFE showed my picture, and 
for weeks my telephone buzzed and 
my mail was flooded with messages 
of congratulations on my being in 
LIFE!” Photographer Sherm Sable. 


“LIFE’s articles on how citizens all 
vork together to strengthen their com- 
vunities have interested thousands here 
» civie doings.” Mrs. Melanie A. Kreuzer, 
president of Syracuse Common Council. 


Ww the May 3rd, 1954 issue of LIFE hit Syracuse, this 
is what happened to Jonah R. Shapiro (left), owner of 
the Syracuse Stamp & Coin Company: 


‘¢Literally hundreds of people came into my store after read- 
ing the story on stamp collecting in LIFE. Some were old 
customers, but many were new enthusiasts who had never 
thought of stamps as a hobby before LIFE gave them the 
idea. They saw in stamp collecting not only diversion for 
themselves, but an exciting new educational interest for 
their children. Business was brisk, thanks to LIFE.” 


Week after week, LIFE has the same kind of personal effect on 
the people of Syracuse. It affects not only the way they live 
and enjoy life, but also the way they buy and sell goods. On 
these pages are.some other reactions of Syracusans to LIFE 
... of an editor and a sculptor, of a photographer and a 
physician, of businessmen big and small. 


When you read what they say, you begin to understand why 
LIFE is read in so many households in Syracuse and in 3 
out of 5 in America.* You realize that to people in Syracuse, as 
to people in every city, town and village in America, LIFE has a 
profoundly personal meaning . . . an intimate bond no other 
magazine has with its readers. 


* Source: A Study of the Household Aecumulative Audience of LIFE (1952), by 


Alfred Politz Research, Inc. (A LIFE-reading household is one in which any 
member aged 20 and over has read one or more of 13 issues.) 


“LIFE pre-sells products so well 
that we find our sales benefit greatly 
by tying in with LIFE at point of 
sale.” J. P. Fitzgibbons, pres. of Dey 
Bros. & Co.,member of Allied Stores. 


“LIFE’s diversified coverage of 
factors affecting American business 
contributes to the better understand- 
ing of our economy.” F. W. Barker, 
president of Syracuse Savings Bank. 
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“LIFE does a job of reporting in depth that is a welcome 
journalistic challenge.” Alexander F, *‘Casey” Jones, editor of 
Syracuse Herald-Journal. LIFE is read in 95% of all U.S. house- 
holds headed by professional and semi-professional people.* 
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“LIFE helps me. When I was teaching 
medicine, I referred my students to med- 
ical articles in LIFE to enlarge their hori- 
zons.”’ Dr. Edward C. Reifenstein, Arents 
Medal winner for Excellence in Medicine, 


*LIFE’s stories on color television aid 
public understanding of our work here.” 
Dr. W. R. G. Baker, v.p. of General Elec- 


tric’s Electronics Division. 


“LIFE has long been a major influ- 
ence in the mass market which the air 


conditioning industry is now entering. 
Naturally, we advertise in LIFE.” Cloud 
Wampler, pres. of Carrier Corporation. 


“LIFE contributes greatly to our suc- 
cess. That’s why we invest more adver- 
tising dollars in LIFE than in any other 
medium.” Mr. R. A. Pond, pres. of the 
A.H.PondCo., makers of Keepsake Rings. 


“LIFE’s picture of my husband’s wa- 
terproof harp appeared almost 6 years 
ago, yet I still hear comments about it. It 
was so dramatic a picture that anyone 
would remember it.’ Mrs. Melville Clark. 


“LIFE’s school plan is being used by a 
village near Syracuse for a new group 
of buildings to help eliminate over- 
crowded classrooms.” Mrs. J.O.Ochsner, 
pres. of Onondaga PTA County Council. 


LIFE, 9 Rockefeller Plaza, New York 20, New York 


“LIFE has enhanced people’s ap- 
preciation here of famous master- 
pieces and deepened interest in the 
work of Syracuse’s contemporary 
artists. LIFE is truly a champion of 
all art.” Sculptor Ivan Mestrovic. 


og Sy, | <4 ae “a we) 
elt 0-1 yet DE ee! BN Sy al ae mt eg ne cd Can, «ye eS aa ty” 
Ta Sab Ce tee ie ae Aa a st aes nat Ae id Wi hs Sea eM eS Ue ee Ne in: Soom: 5. Oe Vee Ae hoa Se RO aw So ee PO ag: Rt 
Sep ae Net BE I EL Ses 1 Se Sade Pegntqi@e yikes Sos URE RN aces aa Sapeeera eh a beatae eee paths Poa eed math OS Py ee, WE Nay Be eee CE go ER Oe a > 
<Pai REE 2cV os AugaMear eto ie ates Vaults ce ite ees Sad eh,” ie SE Fedor etre ote ee Me Mk BMGT n gy ghee Shee Pah Soon PAS Nag 2 Shh wahaen ad ¥ a ey Sy heeaic are SE SS BE ey et ew a ¥ an oe te oe a ee Se 
BRS AS erees aie ty" hae Eat Se ee ge eS ae ee Leta ee an tc Ne ii ks st eh gi a Uh I Weenie ey ie ad Pa ee ak ES ag vs aie te irae ter Oy git v3.4 SS nly Paes cee mx ty Shes ew Se PB a ee eat. © -) w/. 
Sit a2 Be eae Par ne ao ee eee tate PERE Sera Mag 75 5 Bi Pea EN Sa: 3058 3 a TY aR DS Bea ra 2 ele EE ES Sn ea, Fe PE ree, MMA ee rea eT ie BP. BE ay yee ae a ae ; phy Pu Vie es PF a Suk MO a ey eet aie pe te, Oy oe A eta ae SUNS 
Moa ” ae aie ep ae Jee ehgh ENTE Oe, sates pute RA Nite 53. ey Tee Paes mY ee rah isis Agta v Pe asi Weer y eck Ree! pee ire me Bh eat re age ieeES Eh ete ia aaa SY ot aa pi aae oe ae YN Saaase Pa ee ap aksanae a OP ae Sogek " gee Soak a 8a Sy aaa 
et ee ge an eet Pak thcieigs E55 3g Pia SRE, Pi Ree Ga ciate aS ve ca Lap ts a Fst Bad eee eens BA jp came TE a. ‘ uae oe Bee cee ee Pec ats ik eh i ape ake pa ra Mo ge e Gats 1 IE a ae eae eth cat Pea a Bae Beh” 
ps a : ee SAGAR Ss fat oe we pede 5 SE eR ri re amma Bee Pads oo a pe ok Sg OR Re ee ACN tree 8 eve sae 3 5 aie tAN Mg othe, Rec Tg a a er eS A get ie Nae Cae ES REN Vero ne aig BENE Be sen eK, 
a Os Se aa epee ee Se Toren ee czar ae Ac? gees ese, ek peer eee sy ail a Ah tae AE oe oe ar Bhs icone wee et oer ce fi por ee “nthe Rahs cet, cae 
cere a 4 ‘ EF wom ee eas ; bi ey Es chee ie ‘ghee Sy etn 7 : : a ree Ween Seep We tae Kis na TPA es, a ame fr) WME Ee tet eokaes et eee ye 
Pee Ee Po ig ge ! 2 ao wane: : REET eR, En: Re eS a 
Gee ‘ see =a i ; Se reas a eae 6 Otero : 4 G7 pete: Se 
il , “ ie ete E aca. es, igen, hale eile as 
¢ 1 ve er a a 4 es ¢ _», CARs ee eres 
i Aa, eres: ry ais Pea es 
é a oo 
4 ; i. Ao 
yi ) 2 ae 
7 ) 
* | 
io % i 
ae 'e i . 
: 4 co ‘ 
- ' 
7 ' 
) . (J . Rly f ey xe =a ee cs . 4 a = 3 ik Bs ee Aa 
' i Cees } eee tat x 
: oe “ : i BB ee. 
' aeot Ta a aoe Phe 
y ees: Fein SSCS ; ao r a i ey FS 
} “ See CSO ae , , 7 Bie ie ee 
: ee ay A e : a eae ae 
es PS des. 5 % a; . 4 : AR Tan, GaN or 
= re % *y ” . a 4 ae th 
fi se CS y ? as ad Seer S ° 
{ ee “3 " . he RS 3S ‘ a rahe Ds ok : 
qi : > Si «ws . : acy woes a : a rah 
ar : ; wae . ‘ “ , co Ss si. ees ae 4 ee: ates 
: rt. ; Me FE bee ey : ’ — teed oy ‘ 8 % ; . oS 
° 1 ae sii ‘ eereees ; cd : . <a > ES 
eo os ~ om “ : ure ~ he 3 i: ess 
: \ ja Pog 2h eas eta ers, 5 : es ‘ ee 
~ | a a Se an ee OP EPP TTY ee bo hats o . bys * . > ae : my 
a .. _. : i ee ee > >) : ee 
‘ fe = Fert ce ee — oa. ie . oS pase tS i 
i { : ~ eis PO wan nthe: AO } é vine ae a: cht : Oy als a ee 
isin. 2 oy Se Be Mean sosigid eh tO shy if ie Q 8 Pe. ee he : Bee A RS 
sa i = a: @ . ee did, Lo, ®. gtk tah s. = ie ' 4 rei. ty ae ee 4 a , grees ag 
ae Wes . 3 3 Be LEWES. AUR oe SHEN TS OS . ee? ve Sa a ee RY PREY: Pere i SET 
ae “en | isa ey BUA BD) Lene dst Std : spans aad ee ri OMe rag be. Oh Fa at Boel ees a ry 
a ne i ap ., oa mi hae ete eae ‘ 4 a as gS . yo see “ ak as ey) fe ae Tern ‘Sow Facet pone : 
eee aa ae. BE «8S ES CPR Sr ae we” tess [ eee } be ae ’ Re pc SN aM, ate aes 
ee or 4 BE oie eae ee CS ; ee - ; peg ets ee ee FM Sree ae Sat 
atte rate Si EER I Riot eb tek Abby E., ee - fe ae ; : Rate aa : ee a ee, ee pe eee 
oe 9 GE ee mE eters s eo Ma as - 2 : ee pay Bee see ga ee Rat wo! th oe ‘ 
ae < eee Es aeeEe Lal * al a een wee. * ee. ree yt oor = fates fee 2 oy ae es 
bind yu : = * : *- aa y 2s ae ny ee si ae ie See ee ae alge 
cf ay, 3 3 : » Kg iy . : ate 4, PTO ey ‘ ae. ah Bree 
Be = otek! . aN & ae Gate 
ee 8 “ eS ae Bie oe a aie migies 
E eS e, ; poe is Sa ees ee ee \ eA Saat 
| ines | “eS eae aS eee  : 1 — ae 
| ee Ss ee a te oe by 
pols ; Coa eae ™w Meroe « See) vA = 
pence i Se. x Setar - PE te a ; ae : Dat te 
mT oe ' 3 ag NP # : ~ 4 < a Ses eek 
a ' Sty. Yar ene aia  # ff a es 
=  % # 4 7 _ a, es = F we " ce 
| ; coin ” . : 4 wey an S, 
- cs Bers ba 7 * K = : 
oe ae ere ee ¥Y. an bai 
< . J . : ees iy Seas i. : é ee 
a _ : ae 
; | i oe 
as Fr ; . 
ee ae Se Re ais : 
' . es x 
eee oe ¢ . oe ee 
: | a ae 
Dead” . ‘ 4 E Z- . 
| OR ee Nepniess i eS : ed — BP a oes 
ies | . ‘ “Siren, Pe. ‘ J — i pe 
M 8. - ~ el m rR a * P = 2 Z ti is 
; | Wis wi ea ee oe fe : ae Ber 
chi nef Mey " ce ee B ' e a - vs 
ie he) Lo ae” .¢ ¥. po 3 9 a a os. i 
Coe od 4. a x ’ ~ 2 ae 
sic i ae ‘i 24 ae oa : oe 
ewtey 2. Any e <b ate hi Me eh " 7 a0 oy 
Ere ae 1 ae : oe ae : a ae 
ee | eB itd ce Bee * Brg — er # oe 
fees j A me Gat: pea” % bye ee : Ee gilt ee 3 . Gite 
Beet iegr ee ae & nar ¥ cal oF aS : wa 
soe es > 1. eo J va ey Be es 7 x ; ose e ™ on ay é Tied 
Pie \ we oe oe fF ~~ BE ie ; f uf _; ¢ > hey Re 
plates : ee * ie ; , a ff ; #8 é * a. ake 
eine ; a ae. a ¥ .. } eS 
ye Beat €2 i ae” i Cua 3 i‘ fo a * : Pe aaa ® Ry =e . a 
Meet ee re ae Stil ee itt a _  * sie 
os a. Jey oo . 8 il ~<a t *®  . oe 
Bas «Sg ia, Wy alee 2 . — 4 . . ary q Ke 
agai ’ aS ae oe 2 - - 4 ‘ > =. % ql * aie! pga 
a F i) : ie 2 aerate : \ \ - eS ; S > 
eee f ae ke ae ig Sadie 5 N ue . a ‘ 3 a ee: 
best emma ieee Bare 9S aay b ee - , P . ee nae 
eae 3 3 t S P a : ‘ 5 - ’ - 
cs a ae aes ‘ oa 4 he ; es 
pe i) ree _ ea ; i . Bes ' En ae 
eee : ae : — ra ae eed 7 ce 
eee 1 ae 7 tet ae oe ad ia hy. _ <¥ Ea me 
aac pe oo er ee pe ; Be = ; 
es Bee. fee ellie — ? 
hak ie 9 Z | aa — : hi © a ae a wiki ie 
| ie eo Se. ee ss i me t. i ae . reget 
j ee ae a he ale ; is ot rh re ie ce 
yz —_ fee iy - one 
t + YF 4 + ; . * ‘ i eer 
: a y . ’ : a - * 
} i ‘ J Pare ed bs ess 5 Be 4 
4 ~w : Bi 
iS —— 
' pe Tae a " —_ a 
‘foe - Z ae ae 
Ree e) 3 vm oro 
i c Z ; a : _ Jones 
arene ; ¥ ij ee’ ao oles 
Baareaeeo ‘ ~~ a 4 ‘og Sila * v 
cart ai Bs oe ue! 
a ; x % es ee a - te 
va —— ‘ ‘ts ie 1 She pa 
i * Py Re 2% cae 
a . . 4% & et ey a ed 
: 4 ‘ ta J = . ‘ 4 4 a > 
Aira | ; * * * ‘ il > : a . ee 
i sits Se bas 4: z « r4 ° oo » .< & tS 
Vax ap < ‘ i at a " Bue, é oi < ; F 
Lene Bo ee , aoe ke, ! ee a. Poe ig. ees ‘ a4 
oS | hia > ie s See ot ° a. aa = 
eee Seyi: aia ae ; e + 4 roe HG 1 é “oe & ? ae Tot Sor? & - 
. Sp i é on Bigece oe “ ‘ we. Seer oe a F 
3 a. fa i ae : \ a a ; 
: naps eS a “2s Bie 4 « & a. ieee} - i ot ay 
: my ; be a Se ee | a | s3 ae Bs has am, , | - sy te 
task ne ’ — i — ea ; went scliee Sad ‘ ~ y ¥ SS: 
cs | Fes, G 6 . * | ae . i Boa” : ee 4 ; : Be ; . =e 
% \ pe ae ¥ iE - oe : t - tle . * & 5 
‘ a up »* a a Ne ni ‘we : " % eo Soa ge ‘: * ’ ¥ % i 
re TOC ae ae 4 me a \\ Se Nes: xk . ‘ i : 
eee ‘ tes See = ee e noe eS A =" — Ki plage ad tines ss : 
W fires: - . ae i. itis oY 4 y it eee r ie ee ' 
‘as eee * BAN \ ee So ge ae ’ ; 
oe UT a Se eet a Ul ; ‘i : 
coe Ree ave sees iin costo ae a ee ee 4 eg. ¢ a ie 
Sat ets of ae —< ft cies J ; fa 4 at 
Si he Be Satan aor lee a = ee 2 4 ce oy 5 
Bree f F ieee aS aaa ; > A a os caged Bean % : oe _—_ + % oe 
Pa 1 “Bay a Ta vo ety ; Seite ae Lo, a ss ee \ eee ene Toe % ge . fee 
ae Seger: a ee CE Tae ae ae ee Beis Se . Me } 4 ; us ee 
eee mE ‘ Ep Meek Fon cue hey ae ae OE ee es Pia s Pot 2 Mie aaa j 4 . 
was ae petit rece eee tae a se e. a eg ee ' 4 3 
4 a’, ees or Sire, eet ee ste a aes o ‘ Gt See . a Bs ‘> ; ; & aoe 
ee 2 See: io eee Gee ae gene > eee ; a ee ies = Co 
rite: cae BF Ae, ee so eee, es alll eax: ¥ a a ae ~ “a . a aoe 
eee |! ioe Cea RIP I.s =: SRST noe meet” . ee § ag : ‘ ; a ws 
= ie | ane Vie Sk aoe or oie, en ee oe  —— . ? ; eid 
ie aS Pee a gore! ae. Be e.g ; ‘ is ee: 4 ' 
Light be 4 aa ae = ue " Ea i x v ge : » =. i a i 
ee cad a me a 3! eo ' — ks 
x Pi ee is »* ~~ lal = tee : ae Pass? % : es 3 & 2 saa * ab 
oe ee gt XS Gree se a ites : a y : ie > ' a ioe 
te } eae . — met ie i) e. = ea mt ‘ 7 5 ” * rg 
75 ee : ere ee oe : a ie Pee a ° ry me — 
a : a ae — P ca er x 
as; Bs \ ee antl . ; i Bd Jy " a 4 oll a ee t gst EA | 
te , F ‘ t itt : gS 
wee ) 7 eis ae : a ‘ il oa ee ‘ee ; : 
Ss ee c. : 2 “ if P - eS 
: a b ee 4 : * ee Soe 7 
) a — ¥ | 
4 ag ‘ “Gai. i 
ze oS . 3 Ss .. y : 
= \ | ‘ * =. § i os is r a 
-* d : « 
i F ~ - , ; ; 
| “y & ) Be is ’ 5 ‘ ’ 
a . a % Soa 
: J t os F Baa: : 
> és a oes ; 
= ‘ a yi ® ; 3 
ow PO | ; . : ; | ) 4 ‘ “ i: | 
fe | i + a : iA a a 2 
ar { Pi >. 4 ‘ - +9 a oes ” , = 
a ' —. a: ae 4 P eatet 6, ae rey Ay 
ae — oa i) ee ake som j ; ‘ 
ey q - par ‘ Z, Raw 5 ih 4 lao : 
i 4 : ’ za . es é hae é ee: > : 
ne — ss a ¢ ae Bas rh ‘ é as 
“0g Hl ear z 2 ll . A aul a . ‘ : e 
es “ 4 2 
“oa a y : 4 as : “e ; 3 
y c a ‘ P , aa : ‘ 
Be by f ge -_ « wt ; b 
iF ‘seit 4 * 3 ‘uf ‘ . 
ie » ‘ we oe “i ‘a ? 3 a bo a a aS el aioe 
ae | if i. a ae Z ‘ 
Fike ‘ 5 ita ! Ny - “ade ; : : ‘ * : (ie 
oe 2S Cig fe ‘ ae 5 » ai * ne 
eas Mees Be eh ik ey ies oe ook : ee a gh : J : = é i Bp : ey wee ee 
tet ans a ee Tae ce F oe TP Sl ? Sainte tate, ly Woah te - Ry adi 2 . ‘i P xa. 
aa Ate A si y! he rok ee ae aes 


haphazard as to be meaningless; 
het our inventories are insuffici- 
st customers have to wait in- 
minable periods for service or 


our stores are nice 
“nh. but oftentimes they are 
better than the warehouses 
vhich the discounters op- 
_ Exactly why should the cus- 
give us preferential treat- 


avyvbde 


‘hen Electrical Merchandising’s 

- penned this punch line, which, to 
the sum and substance of the fu- 
of any form of distribution. Said he: 


“We get very moral about dis- 
sounters—but in too many cases, 
we are asking the customer to pay 
us a premium for the privilege of 
doing business with us.” 

And—may I add—the public has be- 
come all too aware of this. 


« Now this is where I should file a few 
disclaimers—although, as usual, I know 
they will be omitted from any rebuttal 
this series may inspire: 

1. I do not “favor” off-list retailing. 

2. I am simply reporting facts, as I 
see them, and interpreting those facts, 
as I see them. 

3. I do not believe that off-list re- 
tailing will take over all retailing. It 
never has; it never will. 

But I do believe, very earnestly: 

1. That off-list retailing, including 
some of its modern forms, is here to 
stay. 

2. That in certain categories it will 
expand greatly. 

3. That it will compel fundamental 
merchandising changes all along the 
line in a number of merchandise classi- 
fications—including downward changes 
in list price, markups, etc. 


= I come to these conclusions because: 


e 1. Our giant retailers today are too 
seldom the low-cost retailers they orig- 
inally were; the food super is perhaps 
the lone exception. 


e 2. Consequently, just as the chains 
originally found opportunity in low- 
cost retailing years ago, at markups 
seldom higher than 20%, so today other 
retailers will find opportunity for low- 
cost retailing in the 40 and 50% mark- 
ups that characterize so much large- 
scale retailing of today. 


e 3. Too many of our independent mer- 
chants have forgotten how to merchan- 
dize; how to sell; how to service—and 
yet require a markup for survival to 
which they really aren’t entitled on the 
basis of public service rendered. And 
in this connection I think we must com- 
prehend that cost of doing business is 
not the starting point for pricing. Pric- 
ing starts with the public’s evaluation 
of the worth of the service rendered. 
Yet many retailers, including some de- 
partment stores, are currently fighting 
for larger margins; bigger markups. 


e 4. And with regard to the public and 
its attitude toward full-list retailing: It 
cannot be denied that growing segments 
of the public, as I have already men- 
tioned, see little justification for pay- 
ing full list on a growing number of 
over-priced, over-margined, under- 
serviced lines. This applies also to the 
markup on some lines that originally 
covered a service some segments of the 
public no longer require or want. This 
is especially true of our younger gen- 
erations—today’s and tomorrow’s great 
markets. A do-it-yourself public feels 
itself quite able to fix-it-yourself—and 
is willing to take that chance, if chance 
it be, to save money. Actually, many 
discount operations offer practically 
every service featured by “regular” 
dealers although, when they do, some 
of these services carry extra charges. 


Finally, I do not contend that, to meet 
this competition, all manufacturers should 


BIG DISCOUNTS 
SINGER Flor Samples 


A Trade Mart of tae 


SINGER SEWING CENTER 


SEWING MACHINE 00. 


823 Locust St.. CH. 1-1177 


7746 Cherotee St. PR. 6-549! 
5219 Greveis Ave. HU. 1-7500 
7324 Meachester, ST. 1-9977 

7008 Forsyth, PA. 5-7032 


5453 Delmer Bivd., PA. 7-3775 
6202 Easton ave.. EV. 5-5785 
4034 W. Florissant Ave. CO. 1-5757 
7517 S. Breedwey, PL. 2-6322 


309 Collinsville, East St. Louis, BR. 1-8122 1235 19th St., Granite City, Triengle 6-015! 
212 Stete St., Alten, 3-4313 321 E. Mele $¢., Belleville, AD. 3-'214. 


AND MANUFACTURERS—Even manufacturers 

advertise off-list bargains, as this St. 

Louis ad for Singer indicates. The ma- 

chines are identified here as floor samples 

and demonstrators, but they’re still “ter- 
rific values.” 


cater to the off-list outlet. 


s Now, suppose we return to the appli- 
ance industry, and particularly the major 
appliance industry, for just a few mo- 
ments. I’ve already quoted from the re- 
freshingly honest and “agonizing” self- 
appraisal of the appliance merchant by 
Electrical Merchandising. Now let’s see 
what General Electric, which is in the 
forefront of fair trade policing, has to 
say on this same subject in the person of 
Clarence H. Linder, v.p. and general man- 
ager of GE’s major appliance division. I 
suggest that this be read very carefully 
because obviously it had to be rather 
diplomatically worded. I quote Mr. Lin- 
der: 


Here are a few examples of conditions 
which need attention: 


1. Needless duplication of effort be- 
tween manufacturer, distributor, and deal- 
er in transporting and stocking of major 
appliances on the way from the manufac- 
turer to the ultimate consumer, is in 
evidence. 


2. As one attempts to appraise the ef- 
fectiveness of the dealer structure, it be- 
comes apparent that many dealers are not 
equipped with facilities, or do not choose 
to use what they have in displaying the 
product of the manufacturer they represent 
to make possible an effective sales presen- 
tation to the consumer. Recently, I had 
occasion to examine the records for a 
given area after three months of special 
promotional effort leading to increased 
sales of electric ranges. Seventy percent of 
the franchised dealers in this area did not 
have a range on the floor for demonstra- 
tion during the time of the promotion. 


3. An examination of the records in one 
area showed 62% of the dealers are con- 
tributing only 17% of the business obtained 
in that area. Certainly this situation can- 
not represent low cost, effective distribu- 
tion. 


4. In another area, only 7% of the dealers 
sell the fwll major appliance line in vol- 
ume. 


I believe that the major appliance man- 
ufacturers must take leadership, with the 
distributors and dealers working in the 
closest of cooperation, to develop an ef- 
fective distribution operation which will 
lead to a realization of volume objectives 
of the industry at reasonable cost to the 
consumer. 

We, in the major appliance division of 
General Electric, have been concerned for 
some time with this problem of increasing 
the impact and effectiveness of our distri- 
bution function. We have organized a re- 
search group devoting its entire time to the 
statement of the basic problem and its 
solution. 

The problem and its implications are be- 
coming clearer to us, and we intend to 
take constructive action at the appropriate 
time where indicated. It is our intention in 
the course of this research and formulation 
of long-term policy to do a certain amount 
of experimental work at the market place. 

We believe that seeking out the optimum 
solution of this economic problem is in- 
deed a very urgent matter. 


Add these two portrayals of appliance 
distribution by Electrical Merchandising 
and General Electric together, and a pic- 
ture of some of the underlying factors re- 
sponsible for the huge volume done by 
off-list outlets, including so-called legiti- 
mate appliance outlets, begins to emerge. 
Certainly this honest facing of the facts 
will achieve more than slinging adjec- 
tives! 

The department store is currently call- 
ing the off-list retailer a bootlegger. So is 
the National Assn. of Automobile Deal- 
ers. But a number of department stores 
have warehouse and related stripped- 
down operations that are clearly off-list; 
their basements are replete with off-list 
promotions. Moreover, the operators to 
whom department stores lease so many 
of their departments are, in more than a 
few instances, engaged in off-list pro- 
motions both within the department stores 
and through other outlets. And, of course, 
for the department store—with its tradi- 
tion of cut-price promotions—to point 
fingers at a new off-list competitor is, if 
anything, a bit ludicrous. 


# As for the automobile dealers’ associa- 
tion—it knows very well who makes cars 
available to the so-called auto bootleg- 
ger. Its own members are among the boot- 
legger’s suppliers! And the current fren- 
zied price-cutting by most automobile 
agencies, in the form of absurd trade-in 
offers (including a flat offer for any- 
thing on wheels, with the ad showing a 
child’s velocipede!), free trips to Ber- 
muda (yeah, that’s been tried, too)— 
what is all this but off-list retailing? 

There is too much self-deception; too 
much hypocrisy; too much self-adulation; 
too much double talk and too much dou- 
ble dealing, in contemplation of the fun- 
damental problem of off-list retailing. 

Yet the gigantic Sears knows that the 
off-list trend cannot be dissipated with 
rhetoric. Said Chairman Houser of Sears: 
“Whether the discount house will force 
an adjustment on our part only time will 
tell. The pressure is in that direction. I 
suspect that it will have some effect in 
the long run.” 

Somewhat more outspoken is Edward 
Gudeman, merchandising v.p. of Sears. 
Said he, in direct reference to the off-list 
operation: “A change is coming in the 
United States. Markups of major appli- 
ances and electric housewares will tend 
downward. The only way to meet that 
competition is to meet it.” 
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So let’s not discount the discount op- 


eration—in all of its manifestations, tra- 
ditional and nontraditional. That’s just as 
silly as concluding that the off-list op- 
eration will gobble up all retailing. 


Instead of making either error of ap- 


proach, let’s look at the discount opera- 
tion dispassionately. 


And let’s start with the public’s atti- 


tude. 


It is obvious, and yet necessary to 


point out, that a population of more than 
160,000,000 can hardly be poured into a 
single mold. The public’s attitude varies 
by age group, by income group, by geo- 
graphical location, by occupation or pro- 
fession (doctors, for example, are invet- 
erate shoppers for off-list privileges). 


Then there are variations in public at- 


titude by merchandise classification. The 
public’s attitude toward off-list shopping 
in major appliances may be quite dif- 
ferent from its attitude toward off-list 
shopping in many other categories. 


# But insofar as it is safe to generalize 
with regard to the public, I think the fol- 
lowing is a fair statement of public atti- 
tude toward off-list shopring: 


e 1. The off-list operation was not foisted 


on an unwilling public. 


2. On the contrary, considerable seg- 
ments of the public have—for decades— 
sought out off-list privileges. 


3. These segments of the public have 
expanded greatly in recent years, as 
indicated by the statistics with which 
I started this article. 


4. Our younger generations—partic- 
ularly those who have been brought up 
in the food-super atmosphere with its 
off-list promotions on appliances, other 
hard goods, jewelry, soft goods, toys, 
etc., etc.—are especially open minded 
about off-list offers. Self-service and 
self-selection have also played a role, 
since these twins have conditioned the 


public to an acceptance of less service 
at retail. 


5. The public, generally speaking, 
looks for what it considers to be “val- 
ues.” It always has. That is precisely 
why practically all advertising by de- 
partment stores, by drug chains, by 
food supers, by variety chains, by Sears 
and Ward, harps and harps and harps 
on prices; on mark-downs; on “bar- 
gains.” Certainly if the public were not 
originally inclined in this direction, then 


ROUTE IMMEDIATELY TO APPLIANCE EDITOR 


Subject: Special Get-Acquainted Offer -- 


Gentlemen: 


Fresh'nd-Aire Room Air Conditioners 


As a result of publicity material previously circulated to leading magazines, 
a number of editors have asked where they can obtain one of the new Fresh'nd-Aire 
Electromagnetic Push Button Air Conditioners for their own use. We have decided, 
therefore, to make units available at a special price to appliance editors and assistants 


who would like to have them. 


If you are interested, here are models available and prices to apply: 


Model Description 
A434/115 3/4 ton eight button 
deluxe unit, 115 volt 
A434/230 3/4 ton eight button 


A410/230 One ton: eight button 
deluxe unit, 230 volt 
One ton eight button 

deluxe unit, 208 volt 
1/2 ton four button 


A410/208 
PA 412/115 


standard unit, 115 volt 


Retail Price Get-Acquainted Offer 


$399.95 $279.97 - plus freight 
$399.95 
$459.95 $321.97 - plus freight 
$469.95 $328.97 - plus freight 


$279.95 $190 00 - plus fre‘gnt 


Sorry -- but we are already completely sold out of 1/2 ton deluxe eight button 


medels. For those of you who would like to have 1/2 ton units, however, we have a 
standard four button model PA412/115. It offers High Specd Cooling -- Cool Fresh-Air- 
Mix and High Speed -- looks exactly the same as our deluxe model except that it has 


four buttons instead of eight -- 


and is in desert tan instead of green. 


If you would like to have units for your own use | suggest that you let me know 
immediately. Please send your order direct to my personal attention, attaching your 
check or money order to your publication letterhead. In the event that you would like to 
extend this courtesy discount to any of your assistants, please show the titles of people 
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Yours very truly, 


CORY CORPORATION 


N. H hlegel 
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EVEN EDITORS GET IN ACT—Are discount houses the only seurce of off- 
list merchandise? This form letter from Cory Corp. to publication 

editors, offering “get acquainted” prices on Fresh’nd-Aire room air 
conditioners, indicates that practically everybody gets in the act. 
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the billions spent in off-price promo- 
tions by our giant retailers have condi- 
tioned them to this attitude. Price is 
by no means the public’s sole measuring 
rod of value—but it is an important one. 


e 6. The public has always responded— 
in sufficient numbers to provide oppor- 
tunity for some merchants—to low-cost 
retailing. That was the original appeal 
of each of our present-day giant retail- 
ers. It is probably responding in larger 
numbers to current off-list operations 
than ever before, both because our pcep- 
ulation is larger and for other reasons 
that I’ve already advanced. 


e 7. The public has little loyalty to most 
retailers. 


e 8. The public is becoming increasing- 
ly aware of the availability of off-list 
prices; here, again, the younger genera- 
tions are extremely well informed. It 
would astonish some people in the home 
furnishings industry, for example, to 
know how many of our young marrieds 
get all of their lamps, all of their 
furnishings, all of their housewares, all 
of their silverware and _silverplate, 
etc., etc., at off-list, and from so-called 
“illegitimate” sources. And employe 
buying clubs, with total memberships 
running into the millions, constitute 
another educational factor. These ciubs 
also “organize” and encourage the pub- 
lic’s latent, as well as active, demand for 
“off-list.” 


= So let’s not take the position that those 
segments of the public who are inclined 
to shop off-list can be scared, coaxed or 
bludgeoned back to traditional shopping 
practices. So far as these segments of the 
public are concerned, but with respect 
solely to certain merchandise categories, 
the new tradition in shopping is off-list 
shopping. 

Simultaneously, millions of shoppers 
buy billions at full retail—and always 
will. 


a When the public wants to indulge in 
either plain or fancy off-list shopping— 
where does it go? Right here: 

1. The “discount house.” I refer here to 
a street-floor store that sells everything 
it stocks—or shall we say claims to sell 
everything—at off list. It usually makes at 
least a pretense of insisting on “courtesy 
cards.” This may be a stripped down store, 
or it may not, but is a store. (It is sheer 
nonsense to say that the “discount house” 
is always operated in a “tent,” is a 
“schlag” operation, doesn’t advertise, 
doesn’t give service, doesn’t offer financ- 
ing, etc. This is true in many cases; it is 
completely untrue in many other cases.) 

Any number of discount houses adver- 
tise more than most of their “legitimate” 
competition; offer many services, includ- 
ing delivery and repairs; make financial 
arrangements, etc. And more are doing 
these things all the time. The discount 
house is going “respectable.” There are 
now at least two associations of discount 
house operators, one in the East and one 
in the West. 

I guesstimate there are no more than 
2,500 of this store-type of discount house. 
And I maintain they scarcely amount to 
a row of pins in the total amount of mer- 
chandise moved off-list in this country. 
They are simply the facade of the off-list 
revolution. And they are becoming a pret- 
ty snazzy facade—air conditioned empor- 
iums and what not! 


= 2. Buying clubs. For some inexplicable 
reason this off-list operation is seldom 
mentioned, and seldom thought of when 
obscenities are hurled at the discount 
operation. It is true that a substantial 
percentage of purchases of buying clubs 
is done through various types of new-type 
discount outlets. But I suspect that an 
even larger percentage of the volume of 
the buying clubs is done through—ahem! 
—“legitimate” retailers. Thousands upon 
thousands of ’em. And through “legiti- 
mate” wholesalers, too, as well as direct 


4 Ne ow be 


EJ. KORVETTE CO, INC. 


FAMOUS NAMES AT CUT PRICES—Here is the center spread (originally 
37x24%4") of a circular sent to “patron, letter carrier route,” in 
the New York area by E. J. Korvette, leading discount house 
which operates seven stores in the metropolitan area. Note the 


with some manufacturers. 

Let’s linger with the buying club for 
a while. Its tentacles reach out in so many 
directions, and it involves so many mil- 
lions of people, that it serves handily to 
delineate the remarkable scope of the 
total off-list revolution. 


w As I’ve already said, the buying club 
may operate through the new type of dis- 
count operator. It receives catalogs, 
“membership” cards, etc., etc., from these 
discount operators—and in some factories 
where employes are encouraged (by man- 
ufacturers whose own lines are fair trad- 
ed!) to trade this way, bulletin boards 
post as many as a dozen discount opera- 
tors’ catalogs. 

However, I am sure that at least as 
much, and perhaps more volume is done 
by the buying club with traditional or 
regular local merchants. It really isn’t 
difficult to persuade many of these mer- 
chants to give “club members” an extra 
5 to 30% discount. 

The clubs are organized by: 


A—manufacturers of all kinds—every- 
where—particularly our giant manu- 
facturers who, of course, employ most 
of our workers. Some local discount op- 
erators have as many as 200,000 factory 
workers enrolled! Imagine that! 


B—banks. One appliance dealer tells 
about the workers in his bank who use 
his store as a showroom and buy else- 
where through their buying club! 


C—public utilities. 


D—national, state, county, city and 
town employes. I believe that something 
like one out of five workers today is 
employed by “government” at various 
levels. Most—yes, most—of these mil- 
lions of workers are enrolled in buying 
clubs that go under that name, or are 
called “credit unions,” recreation clubs, 
etc., etc. That gives you an idea of the 
scope of off-list buying in this one chan- 
nel alone. Incidentally, discount oper- 
ators advertise to government buying 
club members in the civil service mag- 
azines. 


The personnel director, under whose 
aegis these buying clubs frequently 
come, is an eager beaver in keeping the 
club pot a-boiling. I would worry more 
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about the factory personnel director as 
a foe of list price than I would about 
the 2,500 discount houses. Few students 
of the problem give him a thought. 
The personnel director is so busy tear- 
ing down normal buying channels that 
there are even large organizations that 
sell directly to his department or to his 
company. These operators bill at reg- 
ular wholesale prices—and charge a fee 
for their services. 


E—buying clubs are also organized in 
churches, schools, fraternal organiza- 
tions, women’s clubs, farm cooperatives 
—probably even in the P.T.A.! 


F—and then there are the buying clubs 
formed by our trade unions. These are 
just about as large as the buying clubs 
formed by manufacturers. And they are 
getting larger. The Union Buyers 
League, sponsored by the CIO-AFL la- 
bor unions in one western city, has a 
membership of 200,000 families. That’s 
just one union club—in one city. The 
“legitimate” trade in that city is up in 
arms about “discount houses”; they say 
nary a word about these buying clubs. 
Why? They don’t dare—too many are 
party to the operation! I suspect that, 
directly or indirectly—I add “indirect- 
ly” because if you work in a big fac- 
tory there is no objection to having 
your uncle, cousin or maiden aunt use 
the services of the factory buying club; 
you can place the order yourself if 
necessary—perhaps one-quarter of our 
total adult population can buy some 
merchandise, at some discount from 
list, through one form or another of 
buying club! And we worry about 2,500 
discount houses! 


G—There are also “home buying clubs.” 
Madam arranges a “party,” merchan- 
dise is sold; Madam gets certain items 
(including some well-known national 
brands) at a substantial discount. In 
some instances, “gifts” are made to 
Madam—for instance, one club is of- 
fering “as a gift” famous names in sil- 
verware, watches, luggage. This is a 
pretty big development—some of these 
clubs are running full page ads in na- 
tional media. 


H—and then it is necessary to add to 
the buying club in factories, government 
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lineup of famous names. No prices are given, but “fabulous dis- 
counts” are promised. Despite the furor which Korvette and other 
discount houses have created, Mr. Weiss points out that their op- 
erations represent only a fraction of off-list selling. 
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offices, etc,, an individual known as a 
“selling agent.” He is “employed,” on 
the side of course, by a discount oper- 
ator, by a “legitimate” retailer, by a 
wholesaler, etc. He uses lunch hour 
time, and sometimes the time of his 
regular employer, to steer workers to 
the outlet that gives him a spiff. It’s 
a pretty big development. These “sell- 
ing agents” usually earn more this way 
than at their regular job! 


As part of the factory buying club I 
should mention the factory purchasing 
agent. Sometimes he works with the 
personnel director; sometimes he works 
alone. But he does one whale of a lot 
of buying of merchandise that his fac- 
tory never uses for production! If noth- 
in else he buys for a few “friends”; but 
quite frequently he is purchasing agent 
for the employes as well as for the pro- 
duction department. This happens, too, 
in factories whose output is sold under 
fair trade! 


a 3. Retailers’ “buying clubs.” It is amaz- 
ing how many scores of thousands of re- 
tailers buy merchandise outside of their 
regular line for their families, for friends, 
for customers—and make it available at a 
discount from list. I daresay that at least 
200,000 “legitimate” retailers do this, per- 
haps many more than that. (Department 
store buyers, too, have been known to per- 
form this “service” for relatives and 
friends!) Incidentally, it has become 
easier for many retailers to do this today 
because their regular wholesalers have 
gone into merchandise categories which 
these wholesalers formerly didn’t stock 
and which the merchant still doesn’t stock. 
It is not unusual for the druggist to buy 
non-drug big-ticket items through a drug 
wholesaler and permit his doctor friends 
to pick up the bargains at the invoice 
figure, with nothing in the way of com- 
pensation to the druggist for his trouble— 
except perhaps “special favors” by the 
M. D. I have a notion that considerably 
more merchandise is sold off-list this way 
than is moved by our 2,500 discount 
houses. 

A related practice involves purchases 
placed by retailers for resale to other re- 
tailers at a microscopic markup—sans 
service of any kind. This is how the auto 
“bootlegger” gets many of his cars. A 
“regular” dealer is quite willing to make 
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Expenditure in New York News....- Expenditure in New York News. «+++ e 

Total expenditure. ....-. ; Total expenditure. ..... ; ‘ 
¥l General Motors Corp. $32,944,248 $513,613 16.0 ¥V¥51 United States Rubber Co. 1,691,606 69,896 44.4 
¥¥2 Ford Motor Co. 18,278,304 195,128 21.5 ¥V¥52 Monsanto Chemical Co. 1,690,456 89,141 40.1 
¥3 Chrysler Corp. 14,582,794 283,240 17.1 ¥53 Standard Oil Co. (New Jersey) 1,686,369 42,510 238 
¥¥4 Colgate-Palmolive Co. “12,085,582 740,144 50.5 v¥V¥54 Hiram Walker Inc. 1,644,144 108,236 52.3 
vV5 Lever Bros. Co. 10,660,745 917,526 63.4 ¥¥55 Goodyear Tire & Rubber Co., Inc. 1,637,391 61,740 90.7 
YV6 Distillers Corp.-Seagram’s Ltd. 9,505,529 581,304 38.3 ¥¥56 Unicorn Press, Inc. 1,634,372 80,959 52.3 
¥V7 General Foods Corp. 8,633,173 354,479 45.8 ¥¥S7 Campbell Soup Co. 1,573,265 249,496 66.3 
¥V¥8 Procter & Gamble Co. 7,997,151 436,537 73.2 ¥V58 National Biscuit Co. 1,488,834 96,589 74.4 
V9 Schenley Industries, Inc. 7,269,150 110,133 25.2 ¥¥59 Admiral Corporation 1,468,370 43,090 56.5 

¥V10 National Distillers ProductsCorp. 6,403,887 188,071 39.7 60 Sylvania Electric Products, Inc. 1,467,435 — _ 
¥¥11 Standard Brands Inc. 5,653,472 245,520 40.6 ¥V¥61 Greyhound Corporation + 1,445,157 30,472 25.9 
¥¥12 American Tobacco Co. 4,201,594 232,888 31.4 ¥V¥62 Zenith Radio Corp. 1,436,904 52,178 43.6 
¥13 Nash-Kelvinator Corp. 3,799,468 54,466 17.8 ¥¥63 Glenmore Distilleries Co. 1,382,760 15,999 35.2 
¥V14 National Dairy Products Corp. 3,788,571 202,143 43.8 ¥¥64 Union Carbide & Carbon Corp. 1,374,552 62,859 44.0 
¥V15 R. J. Reynolds Tobacco Co. 3,722,361 219,936 52.6 ¥V65 Block Drug Co., Inc. 1,370,160 100,996 53.3 
¥V16 General Electric Co. 3,411,344 104,398 44.7 ¥66 Curtis Publishing Co. 1,341,462 29,750 84 
¥17 Kaiser Motors Corp. 3,286,784 56,680 18.9 ¥67 Institute of Life Insurance 1,339,626 23,696 23.0 
¥18 Swift & Co. 3,278,479 40,754 309 ¥V¥68 Noxzema Chem. Co. 1,293,402 101,207 54.4 

¥V19 Philip Morris & Co., Ltd., Inc. 3,260,626 119,129 27.4 69 Standard Oil Co. (Indiana) 1,267,957 a — 
¥¥20 Quaker Oats Co. 3,106,819 139,720 52.9 ¥V7O Brown-Forman Distilleries Corp. 1,238,212 25,128 48.3 
¥¥21 Sterling Drug, Inc. 2,994,590 195,933 50.9 ¥71 Park & Tilford 1,238,023 59,426 19.8 
¥22 Studebaker Corp. 2,863,918 19,672 12.2 ¥V72 Corn Products Refining Co. 1,237,938 78,804 64.1 
¥23 Hudson Motor Car Co. 2,639,495 27,945 12.1 ¥V73 Hunt Foods, Inc. 1,226,423 300,574 85.9 
¥24 Philco Corp. 2,602,374 32,657 15.6 ¥74 P. Ballantine & Sons 1,211,178 105,157 26.6 

¥V¥25 Borden Co. 2,551,926 99,019 32.7 7S Carnation Co. 1,164,258 a — 

¥¥26 Gillette Co. 2,549,265 172,353 72.8 76 Bankers Life & Casualty Co. 1,153,276 a _ 
¥27 Packard Motor Car Co. 2,516,846 18,311 9.7 ¥V77 Norwich Pharmacal Co. 1,151,435 90,552 68.4 
¥¥28 Clorox Chemical Co. 2,480, 136 59,388 23.2 ¥78 Sun Oil Co. 1,147,945 25,756 18.1 
¥29 Nestle Co., Inc. 2,455,558 81,580 29.2 ¥V79 Socony-Vacuum Oil Co., Inc. 1,144,346 40,184 403 
¥¥30 Kellogg Co. 2,355,426 77,947 64.6 ¥V80 Beacon Co. 1,134,648 151,255 47.4 
¥¥31 Bristol-Myers Co. 2,206,463 228,130 74.6 ¥81 Consolidated Cosmetics, Inc. 1,131,247 12,660 208 
¥¥32 Andrew Jergens Co. 2,206,336 169,749 73.8 ¥82 Consolidated Cigar Corp. 1,109,947 34,248 27.3 
¥33 Avco Manufacturing Corp. 2,205,774 64,264 39.0 ¥V83 American Home Products Corp. 1,101,860 83,269 61.1 
¥¥34 General Mills, Inc. 2,162,439 209,026 79.6 ¥¥84 Sinclair Refining Co. 1,098,855 18,109 35.7 
¥¥35 Publicker Industries, Inc. 2,147,879 78,456 39.4 ¥V85 Jos. Schlitz Brewing Co. 1,081,691 12,998 29.8 
¥¥36 P. Lorillard Co. 2,136,195 81,357 34.4 ¥86 Pan American World Airways 1,070,800 47,903 12.9 
¥V37 Armour & Co. 2,097,392 111,843 69.4 ¥V87 Best Foods, Inc. 1,065,530 98,079 61.0 
«¥38 Liebmann Breweries, Inc. 2,067,872 364,456 23.4 ¥V¥88 American Airlines, Inc. 1,043,985 67,673 26.6 
¥39 Westinghouse Electric Corp. 2,055,612 8,649 15.2 ¥¥89 Canada Dry Ginger Ale, Inc. 1,039,314 61,106 27.6 
¥40 Anheuser-Busch, Inc. 2,020,734 37,009 289 ¥¥90 Libby, McNeill & Libby 1,026,173 74,372 37.7 

¥¥41 Radio Corporation of America 2,014,300 132,761 401 91 J. A. Folger & Co. 1,016,522 — _ 
¥42 Doubleday & Co., Inc. 1,998,579 85,276 23.6 v¥V92 Helene Curtis Industries, Inc. 1,008,895 82,992 69.6 
¥V¥43 Liggett & Myers Tobacco Co. 1,920,517 76,134 203 ¥V¥93 Seven-Up Co. 1,005,576 66,405 71.2 
¥44 Shell Oil Co. 1,910,044 19,180 134 ¥94 Renfield Importers, Ltd. 984,696 46,410 328 
¥V45 Eastern Airlines, Inc. 1,884,118 106,523 203 ¥V95 Motorola Inc. 979,999 26,810 38.7 
¥V46 International Cellucotton Prod.Co. 1,879,063 156,537 6:7 ¥V96 Thomas Leeming & Co., Inc. 947,137 59,816 587.0 
V47 Coca-Cola Co. 1,829,991 48,258 22. ¥V97 Johnson & Johnson 940,586 78,871 55.8 
vV48 H. J. Heinz Co. 1,810,590 121,791 6° 9 ¥98 Eastman Kodak Co. 931,366 68,870 22.9 
49 William Wrigley, Jr., Co. 1,754,745 — ¥V¥99 Prudential Insurance Co. 927,441 60,800 57.4 

‘ “¥V¥50O Pepsi-Cola Co. 1,748,637 111,086 2° 35 100 Standard Oil Co. (California) 926,770 —_ oom 
TOTAL 5293,657,189 11,868,090 36.6 
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¥ Check and 
V Vv double check! 


Of the 100 leading general advertisers 
in newspapers in 1953 


95 ran in New York City newspapers 


VY 93 in the New York News, and 


¥Y ¥Y 65 spent more money in The News 
than in any other New York newspaper 


New York's largest medium does the largest 
selling job for the largest advertisers—and sells 


equally well for advertisers of any size! Depend 
on The News for maximum effect, at lowest cost! 


THE Ee NEWS, New York's Picture Newspaper 


with twice the circulation, daily or Sunday, of any other newspaper in America. U 5 FLIERS ON 
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cars available to the bootlegger at a tiny 
markup. Practically every new-type dis- 
count operator can tell dozens of stories 
about getting merchandise this way from 
“legitimate” retailers—and while this 
subject more properly belongs in the next 
article, I include it here because this, 
too, helps form, as well as feed, the habit 
of off-list selling. 

Another phase of this operation in- 
volves merchandise bought from premium 
catalogs by dealers, wholesalers, etc., for 
salesmen’s contests, etc. It isn’t at «ll un- 
usual to order merchandise from these 
catalogs for family, friends, etc. 


= 4. Hidden outlets. Some wholesalers 
operate off-list outlets—usually, of course, 
under another name. This is not exactly 
unusual in some hard goods lines. 


a 5. Factory PX. Some factories have 
regular retail stores for employes—fully 
stocked. Now I must point out that the 
majority of these “industrial stores,” as 
they are called, operate precisely as do 
most “legitimate” retailers. However, at 
least some of them are thinly-disguised 
discount operations; and some don’t both- 
er with any disguise at all. 

For example, there is the “Mainliner 
Club,” an organization of the employes 
of United Air Lines, which has its system 
maintenance base at San Francisco air- 
port. The buying and selling at discount 
by the Mainliner Club has been consid- 
ered for extension to every city where 
UAL has employes. The Mainliner Club 
is a non-profit organization incorporated 
in California. It was developed by the 
personnel department of UAL. The Main- 
liner Club operates a PX-type retail store 
on UAL property. In this store, club 
members can buy at 10% above cost much 
of their personal and household needs. It 
distributes 5,000 copies of the Mainliner 
Club Buyer’s Guide which lists in paid 
advertising 35 merchants who will grant 
holders of a Mainliner Club card “special 
consideration.” 


a 6. Catalog houses. I am not referring 
here to Sears, Ward, Spiegel, etc. I have 
reference to some firms that ostensibly 
do a catalog business with the retail trade 
—but who make their catalogs available 
to anyone into whose hands they can 
place it. They have mailing lists running 
up to the hundreds of thousands. Also, 
these catalogs are commonly used by re- 
tailers to make off-list sales to custom- 
ers. In some areas, this has become a more 
serious problem than the regular store- 
front discount house. (Several store-front 
houses have started national mail-order 
businesses. ) 


= 7. Factory show-rooms. The number of 
manufacturers who sell in their show- 
rooms to the general public, either in a 
limited way or in an unlimited way, is 
legion. In the furniture field, in certain 
parts of the country, it is common prac- 
tice. I am certain that more merchandise 
is sold this way off-list than through 
the store-front discount house. As a mat- 
ter of fact, right here is where off-list 
selling really got its start. Traditional re- 
tailers used to complain about this form 
of off-list selling; now they seem to have 
forgotten all about it in their concentra- 
tion on the discount house. But it’s stil] 
a factor—and it’s a larger factor at this 
moment than ever before. 


a 8. Factory “outlet” stores. I am refer- 
ring here to “legitimate” stores operated 
by a manufacturer usually to dispose of 
seconds. In hundreds of instances these 
factory-outlet stores not only sell “firsts,” 
but they sometimes add merchandise not 
produced by the owning factory. 


= 9. The Wholesaler’s Show-Room. Like 
the manufacturers’ showroom, the whole- 
saler’s showroom has also been known to 
sell “at wholesale” to the general public. 
In some hard goods lines today, this has 
become a very big business. And, of 
course, the wholesaler is constantly “ob- 


Save up tr SOM with 
coromat stores’ Sav-A-lape Plan 


OFF-LIST?—Here is the cover of a 32-page 
premium catalog put out by Colonial 
Stores, offering savings of “up to 50%” 
with the chain’s Sav-a-Tape plan. In- 
cluded are all sorts of kitchen gadgets, 
appliances, watches, typewriters, etc. You 
can get a Royal portable, for example, 
“$79.50 value, at $59 with $50 in golden 
tapes.” 


liging” employes, relatives of employes, 
friends of employes, friends of friends. 
This, too, was one of the early manifesta- 
tions of “I can get it for you wholesale’— 


and this, too, is larger today than ever be- 
fore. 


a 10. Retailers Off-List Buying: I don’t 
know exactly how to classify this phase of 
off-list retailing. It stems from the fact 
that many, if not most retailers, have an 
absolute horror of paying regular retail 
prices for “own use” merchandise not sold 
in their stores. They object fiercely to the 
public buying this way—but they spend 
loads of time buying off-list for them- 
selves—as well as for relatives, friends, 
etc. I’ll wager that at least 500,000 re- 
tailers avail themselves of the wide-open 
“opportunity” that is theirs to buy off-list 
for personal consumption and use. What’s 
more, in many communities there is a neat 
collaboration between the merchants on 
this score—the apparel merchant buys 
“wholesale” for the druggist; the druggist 
reciprocates, and so it goes. 


= 11. Store Employe Buying Privileges: 
Retail store employes get discounts of 
from 10 to 20% on purchases for “own 
use.” This has become a thinly-disguised 
off-list operation. In a recent study the 
National Retail Dry Goods Assn. sug- 
gested it might better be eliminated. How- 
ever, until workers are more easily avail- 
able to retail stores, this will continue to 
be a “fringe benefit” offered as an em- 
ployment inducement. It is a sadly abused 
privilege. If a store’s customers had as 
many shopping needs as their employs, 
retail volume would skyrocket! Remem- 
ber, there are several million store em- 
ployes. With their families and friend: 
and friends of friends—they constitute 
quite an off-list market. 

What applies to retail store emplo,: 
also applies to the employes of who} 
salers and of manufacturers. The employ. 
discount, I believe, results in a far larger 
total dollar volume sold to non-emplovyes 
than is moved by the 2,500 disco unt 
houses. 


= 12. Discount outlets run by “legitim,::” 
retailers: More and more traditional-') »- 
retailers are turning to various typ 
off-list operations. Some have alr: . |, 
given up their new ventures; others ure 
satisfied with results. Some department 
stores have opened discount outlets) «, 
have several of our chain stores. (j’|! 
cover this in more detail in the third 
article in this series.) 


= 13. The desk operator—or curbstoner: 
Here we get down to the really shady as- 


pects of the discount operation. There are 
probably some thousands of individuals 
who simply have a desk—and some who 
don’t even have a desk—who carry on a 
“T can get it for you wholesale” business. 
They have factory catalogs—and they 
both sell and order from these catalogs. 
They also have free access to showrooms. 
In some areas, this is pretty common in 
the furniture and home furnishings fields. 
It is quite common in hard goods, ap- 
piiances, etc. 


= 14, Store Steerers: Manufacturers who 
sell at retail, wholesalers who sell at re- 
tail, discount operators, etc., are placing 
employes on the selling floor of retail 
stores to “steer” customers out of the 
store. Actually, this isn’t new—it hap- 
pened to me in a large New York depart- 
ment store more than 15 years ago on the 
furniture fleor. Today, it’s fairly common, 
and I understand that these “salespeople” 
earn more from their outside sources than 
they do from their regular employers. This 
is nasty business; but it’s being done on a 
rather widespread basis. 


w 15. Auction: Throughout the country, 
particularly in rural areas, a new form of 
auction retailing is taking hold. It has a 
number of variations. In one variation the 
auctioneer auctions off just one of an item 
and then offers the same item at the same 
price to anybody who wants it. In my 
neck of the woods, up in Connecticut, a 
nearby dealer. who formerly auctioned 
cattle now auctions general merchandise. 
I know of one of these auction operations 
in eastern Connecticut which, during the 
Christmas season, moved over $100,000 at 
retail. This is a spreading form of retail- 
ing—and what it does to the prices of 
some known-brand lines is too sad to re- 
late. 


‘cee 
| Colby Custom Covered | 
i 


Hide-A-Beds by Simmons 


Specially Priced 


Normally *329° to *429° 


Sale priced ‘259 to ‘359" | 


~ Our close contact with one of the 
“$279.00. armless Pm aisle 


$795.00 de luxe model, down cushion ..... 
$289.50 modern textured stripe ......... 
$339.00 full size lawson model...........- 
$360.00 full size armless .. 


**Did you know that it ia simple matter for us 
to custom cover 6 Hide-A-Bed in the fabric of 


your choice? 


| Ask about our convenient budget pian. 
i 


i — 


QUALITY, TOO—Off-list selling isn’t confined 

to “cheap” stores, as this ad for Colby, 

upper-class Chicago furniture store, of- 

fering Simmons Hide-A-Beds at substan- 
tial savings, indicates. 
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= 16. Salvage: The salvage operation, 
which sometimes is really salvaged inven- 
tory and sometimes isn’t, has been making 
some progress. Where it is legitimate, the 
merchandise comes from railroads, steam- 
ship lines, etc. Where it isn’t legitimate, 
merchandise comes from diverse sources. 


= 17. Farmers Markets: I presume this 
started out on the Coast, with the famous 
and huge Farmers Market in Los Angeles. 
Today, prototypes are springing up all 
over the country. Several operating in 
New Jersey, and in Long Island, for 
example, are of enormous size. Incidental- 
ly, while some farmers patronize these 
markets, their big traffic comes from ur- 
ban and suburban population. 


= 18. The PX: The PX of the armed forces 
has been the center of a good deal of con- 
troversy. It does, of course, offer standard 
brands at a discount—and it does, of 
course, play a role in the total process of 
educating a part of tomorrow’s shopping 
public in off-list shopping. (Incidentally, 
some of the new types of discount houses 
aren’t a bit fazed by the PX—they blithely 
solicit business from armed forces per- 
sonnel by catalog; and they get it right 
from under the nose of the PX. One dis- 
count operator of this type gets out an 
advertising bulletin that bears such a 
close resemblance to official military bul- 
letins that in several instances it has been 
automatically routed through official 
channels!) 

In addition to the PX there are commis- 
saries, government “Sunshine Clubs” and 
other discount setups operated for mem- 
bers of the armed forces. Not long ago, 
the American Retail Federation began to 
take some pokes at these discount opera- 
tions. It promptly ran into such a barrage 
of Congressional criticism that it decided 
discretion was the better part of valor and 
withdrew into stony silence! Ponder that 
episode deeply. 


a 19. The Diverter: The diverter is a 
hard-to-pin-down individual. He will per- 
form almost any function between jobbing 
and retailing. He buys merchandise “at a 
price” from anyone—from manufacturers, 
wholesalers, retailers. Then he does what- 
ever in his opinion is necessary to move 
that merchandise, much of which of 
course is distress merchandise. As mar- 
kets soften, his scope enlarges. 

As a semi-humorous touch to this sum- 
up of the modern type of discounter I 
cite the discount house that has a sign in 
its window reading: “We honor cards 
from any discount house in the city!” 


The Illegitimate 
Legitimate Outlet: 

Here we get down to the thousands 
upon thousands of “legitimate” merchants 
of every conceivable type and size who, 
in small degree or large, with cuts of a 
few points or cuts of 40 and 50%, are in 
fact discount operators. I’ve already 
touched on these Simon Pures, who are 
not so pure as they profess to be. 

However, we really should examine 
this phase of the off-list situation in a bit 
more detail because, I’m sorry to report, 
more merchandise is sold off-list by the 
“legitimate” dealer than the “illegitimate” 
dealer. The former may not always cut as 
drastically below list as the latter, but 
that is largely because while the spirit is 
apt to be willing, the flesh is weak! His 
costs are just too high! 


= Among the appliance retailers today, 
throughout the country, perhaps as high 
as 50% will shave prices—in one way or 
another—if pressed hard enough by the 
shopper. 

...Im some of the large hard-goods 
chains, it is no trick at all to “bargain.” 

...In department stores, shoppers have 
been told, when the shopper has com- 
plained about the price being too high: 
“Come back in a few weeks—we’ll be 
having a sale then.” And neither is it too 
difficult, in some department stores, on 
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some high-unit items, to suggest to the 
salesperson that she might suggest to her 
buyer or leased department operator that 
a cut might be in order. And of course the 
bargain basement of the department store 
skirts close to an out-and-out off-list 
operation. 

...Many of the non-drug promotions by 
our drug chains are strictly off-list pro- 
motions. 

...Any number of credit jewelry out- 
lets have two-price and three-price sys- 
tems. 

...And the food super, with which I 
should like to linger for a moment, is cer- 
tainly giving the shopper cause to pause 
when it comes to paying full list for a 
widening range of non-food items. Indeed, 
in some areas, the food super’s promotions 
on small appliances, for example, have 
done more to shatter the price structure 
than all of the promotions by all of the 
“illegitimate” discounters combined! (It 
is predicted that through this off-list tech- 
nique the food super will become the 
dominant retailer of smaller electrical ap- 
pliances.) 

The trading stamp plan—it isn’t new, 
of course, but the food super gave it new 
life in the last year or two—is clearly an 
off-list promotion. The cash register tape 
plan, which permits the food super shop- 
per to buy certain non-food items at a big 
discount, is even more serious off-list 
merchandising. 


s A quick reading of Super Market Mer- 
chandising, Supermarket News and Re- 
tailing Daily provides these typical exam- 
ples of how the food super is educating 
the shopper to cast a fishy eye on list 
prices for non-foods: 


1. “Brand-name household appliances are being 
offered at ‘wholesale’ rates at Best Markets’ 
Prince St. and Harrisburg Ave. unit, here, in 
what the chain terms a ‘test promotion.’ 

“The items, which range from General Elec- 
tric steam irons to Mirro-matic electric percola- 
tors, are available to customers in exchange for 
coupons which can be acquired at the market 
for 10¢ each, every time a $1 purchase is made. 

“For example, if a customer wants to buy 
a Dormeyer combination grinder-mixer-juicer, 
which normally retails at $46.50, she can acquire 
it for 335 of the 10¢ ‘buy-it-wholesale’ coupons, or 
a total outlay of $33.50. Some items are avail- 
able at 50% savings, it was said.” 


. “‘Trade-N-Tape Plan—Eddie’s Super Markets, of 

Baitimore, has just jumped on the Trade-N-Tape 
promotion bandwagon. The plan involves the 
use of register receipt tapes as the redeeming 
device. While the idea is not new, the promotion 
of the plan is quite intensive and involves the 
following items: 

“A direct mailing of more than 165,000 news- 
paper-size circulars explaining the plan and 
giving Eddie’s shopping specials; spot announce- 
ments on several radio stations as well as the 
super’s weekly 30-minute TV show; the use of 
a showroom and redemption station which has 
attracted numerous persons and has heiped to 
create favorable activity toward the plan; the 
distribution of more than 125,000 catalogs. 

“The results thus far have been good. Edward 
A. Levy, president of Eddie’s, has claimed that 
sales have jumped 18% during the first three 
weeks since the plan was made operative.”’ 


3. “Atlanta—A low price pattern in electric house- 
wares has been established in the minds of At- 
lanta consumers by a grocery chain’s premium 
plan, and dealers are going to have to compete 
if they want to stay in the business. 

“This dealers’ and jobbers’ opinion came to 
light here this week as Colonial Stores Inc. 
grocery chain issued its new spring catalog, re- 
plete with quality electric housewares at near- 
wholesale prices. In fact, dealers claim that 
some of the prices are below what they can buy 
similar articles for at wholesale. 

“Colonial introduced its premium plan last 
October in which register receipts entitled the 
customer to buy a large assortment of household 
articles at around wholesale prices. 

“*Whatever is in that new catalog (in elec- 
tric housewares) the dealers can’t sell,’ com- 
mented one spokesman, meaning articles of 
comparable value and not necessarily of the 
same brand. ‘Any dealer who wants to exist 
will have to compete, even though he may not 
sell the same brand.’ 

“ ‘The prices set a pattern. The grocery chain 
is educating people on the new prices, above 
which they will not pay.’ ”’ 


- 


. “Buffalo, June 3. The Loblaw supermarket chain 

has entered the juvenile furniture field in a big 
way with its premium deal and is taking a 
sizable bite out of the business done by depart- 
ment and juvenile furniture specialty stores. 
The latter outlets are up in arms over the situa- 
tion. 

“Loblaw made its first strong bid for juvenile 
furniture business this spring when it featured 
a wide variety of items by famous makers in 
its new premium catalog. These items are on 
display in a new premium ‘store. 

“Because of their bulk, most juvenile furni- 
ture items are not displayed in the chain’s 
supermarkets, but must be secured at the new 
premium store. However, certain wheel goods 
items and toys are displayed and available at 
the supermarkets. 
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NEW DEVICE—This half-page “warehouse 

sale” ad for Gilchrist’s, Boston store, dem- 

onstrates one of the newer off-list devices 
being used by “legitimate” stores. 


“Here’s the way the Loblaw premium deal 
works: With each 50¢ in regular purchases in a 
Loblaw supermarket, the customer is entitled 
to invest 5¢ in Loblaw Premium Certificates, 
redeemable for premium*merchandise of the 
customer’s choice. The customer accumulates 
these certificates until she has sufficient to 
make a purchase. 

“Loblaw featured these and many more ju- 
venile furniture and wheel goods items in its 
new premium catalog and at the same time 
employed a tabloid newspaper supplement in 
the Sunday paper to reproduce the catalog for 
newspaper readers throughout the western New 
York area.” 


ou 


. ‘National Tea stores used a full-page news- 
paper ad recently, in what was called a ‘test 
run,’ to promote high ticket housewares on a 
premium basis in its Chicago area stores. Offered 
with a $5 meat and grocery purchase were: a 
regular $19.50 iron at $11.95 and an $11.50 alumi- 
num lawn chair for $5.40; with a $3 purchase, 
a $6.95 ironing board for $3.95; and other ‘re- 
duced’ items with a $2 purchase.” 


# I inquired earlier in this article, ‘and I’ll 
ask again: Who is privileged to cast the 
first stone? 

Permit me to cite one more example: 
In certain merchandise lines, retailers, in- 
cluding some department stores, operate 
what is called a “contract department.” 
Special prices are quoted for “large jobs” 
to builders, etc. Of course, the definition 
involved here—that is, what is a “large 
job,” who is a builder, etc.—is suscep- 
tible to individual interpretation. And 
that is precisely what happens! 

Almost 20 years ago, my good friend, 
Earl Lifshey, then one of the editors of 
Retailing, declared (this was in 1937) 
that “the off-list practice has grown so 
that . . . the borderline between the 
ordinary dealers and those who ‘can get 
it for you wholesale’ often fades to the 
point where it disappears entirely.” That 
is much, much more true in 1954 than in 
1937. Exactly where a “regular” dealer 
leaves off and a “discount” dealer begins 
is entirely a matter of theory; in practice, 
there is less and less of a dividing line. 


= On top of all of these “legitimate” store 
and “illegitimate” store techniques for 
educating the public to the conclusion 
that the list price is toppling, we have, of 
course, still another group of practices 
which are also off-list operations. They 
are at least equally effective in persuad- 
ing millions of shoppers that the list price 
is of no great significance. They include 
the trade-in. 

In one field after another, the trade-in 
has become a bargaining point. It involves 
a definite slice from list price. To my way 
of thinking, most retailers who offer 
trade-ins—including our auto dealers, of 
course—are really discount operators in 
fact, if not in semantics. Anybody who 


buys a car this year will receive a liberal 
education in the gentle art. of buying 
off-list. What is more, where the trade-in 
becomes a matter of bargaining, it is ob- 
vious that it leads not merely to a two- 
price system, but to a system of multiple- 
pricing. 


a However, these close relatives to out- 
and-out discounting are so numerous that 
neither knowledge nor space permits me 
to come even close to listing them all. 
Suffice it to say, then, that a Solomon 
would find it quite impossible to deter- 
mine who is “legitimate” and who is 
“illegitimate”; what is discounting and 
what is not discounting. And please re- 
member the off-list problem stems not 
from who does it or how it is done—but 
from the fact that the list price is slashed, 
no matter who it is who slashes it or how 
it is slashed. 

Nobody is entitled to a monopoly on 
price-cutting—in any manner, shape or 
form! This is the crux of the entire prob- 
lem. It can’t be resolved until this fun- 
damental is recognized. 


ws For all of these reasons, I conclude 
that: 


e 1. The assumption that there are 
are several hundred thousand discount 
operators at retail—and perhaps more 
than merely “several” hundred thou- 
sand. (I might mention here that dis- 
count practices in our gasoline stations 
are rife—and we have some hundreds 
of thousands of gas stations.) 


e 2. The assumption that merely a few 
merchandise lines—such as appliances— 
are involved is sheer nonsense. Get hold 
of a discounter’s catalog and note the 
broad range of merchandise featured— 
as well as the familiar brand names. 
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Check the categories available to buy- 
ers’ clubs. Think of the discounting by 
“regular” dealers of all types. Add all 
these merchandise categories together 
—and decide whether in your merchan- 
dise category “it can’t happen here.” 


e 3. The assumption that only a small 
part of our shoppers buy, or will buy 
off-list is sheer nonsense. On the con- 
trary, there is scarcely a family that 
this year will not buy one or more 
items, in one way or another, off-list— 
either from “legitimate” dealers or from 
“illegitimate” dealers. The American 
public is getting a liberal education in 
off-list shopping, and “graduates” of the 
system are becoming mighty numerous. 


e The assumption that this is a temporary 
phenomenon is sheer nonsense. It’s been 
developing for years; the last several 
years have simply seen it shoved into 
high gear. 


e 5. The assumption that rhetoric or leg- 
islation can remove it is sheer nonsense. 
Only honesty of purpose by everybody 
concerned and sound planning can 
maintain a one-price, fair-profit sys- 
tem—as a few manufacturers and 
many wholesalers and retailers have 
amply proved. 


* * * 


Now that at least some of the hokum 
has been stripped from the discount op- 
eration and now that it is seen in its true 
dimension, let’s proceed in the next article 
to an analysis of ““‘Who—and What—Sired 
and Nourished Discount Selling?” It will 
be particularly revealing, I think, to see 
exactly where the modern discount oper- 
ator gets his inventory, including his in- 
ventory of many well-known, ostensibly 
fair traded brands. 


The Big Boast Does Not Develop 
and Nurture Brand Loyalty 


By James D. Woolf 
(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 


In this modern era of universal techno- 
logical know-how, when almost anybody 
with an adequate amount of money and 
brains and good intentions can make an 
excellent mousetrap, rare indeed is the 
product that enjoys ; 5 
unswerving brand loy- 
alty. This brand fickle- 
ness is especially in 
evidence, I think, in 
the category of staple 
food products such as 
canned fruits and vege- 
tables, coffee, bread, 
butter, all-purpose 
flour, catsup, pickles, 
frozen juices, etc. 

In the beverage field, there is no beer 
I know of, even among the leaders, that is 
consumed exclusively by its own league 
of impassioned followers. A couple of 
years ago I saw a man march out of a bar, 
his thirst unquenched, because the bar- 
tender happened not to have Miller High 
Life on hand. “I’ve never seen the like of 
that in more than 30 years,” the barkeep 
told me in amazement. “Quite often cus- 
tomers will ask for a certain brand, but if 
I don’t happen to have it on ice, they’re 
perfectly willing to accept what I do have. 
As a matter of fact, lots and lots of my 
customers just step up to the bar and ask 
for a beer. There are plenty of good beers 


Er Rs: 
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on the market, you know.” 

I note that advertisers are concerning 
themselves more and more with this prob- 
lem of consumer loyalty to their brands. 
“Once I have introduced my product into 
a home,” an advertiser asked me recently, 
“what can I do to keep it there as a re- 
peater? I’ve been using premiums lately, 
and this fall we are coming out with a 
bargain offer (10¢ off the regular price), 
but I don’t believe special deals and stunts 
are the answer. Sales go right back to 
normal very soon after the close of the 
extra inducement.” 


® The truth, of course, is that there exists 
no complete and perfect answer to the 
problem of brand loyalty. And why should 
there be? Most reputable branded staples 
(or near-staples) that retail at the same 
price levels deliver almost precisely the 
same consumer benefits. 

But I believe there is a partial answer. 
That answer is an unsullied reputation for 
integrity and decency and trustworthiness. 
Brands that have maintained their leader- 
ship in public favor year after year— 
Swift’s Premium ham and bacon, Camp- 
bell’s soups, Kraft foods, Heinz catsup, 
Kellogg’s cereals, V-8 vegetable juice, 
Coca-Cola, 7-Up, etc.—rarely if ever 
promise one iota more than they can de- 
liver. It is true, of course, that these prod- 
ucts, despite their fine quality and the 
probity of their advertising, have not 
achieved (and never will achieve) the 
ultimate in brand loyalty. But I am rea- 
sonably certain they enjoy a far greater 
degree of loyalty than products that make 
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exaggerated promises of incredible bene- 
fits. di 

Here, for instance, is a coffee that 
promises readers its flavor will amaze 
them. They rush to buy it and find they 
are not amazed in the slightest. The cof- 
fee, although very good, is neither better 
nor worse than four or five other brands 
they have used now and then. Haven’t 
they, in a sense, been duped in that they 
have not experienced the pleasant sensa- 
tion of amazement, as promised? Whether 
or not they feel duped, surely nothing has 
1appened to win their gratitude and brand 
loyalty. 


« Here is a beautifier that emphatically 
promises women a whiter, softer, lovelier 
skin within a single week’s time! Women 
buy it and try it—and await the miracle 
with happy anticipation. Now what hap- 
pens? In all probability, I imagine, not 
one woman in a hundred, unless they 
have been washing their faces with 
laundry soap, will be rewarded so quick- 
ly, if at all, with a noticeably lovelier 
skin. Is it possible for any facial treat- 
ment—cream, soap, lotion, or what not— 
to deliver the promised one-week mir- 
acle? I tend to doubt it. Whence, then, 
comes brand loyalty? Can any product, 
no matter how fine its quality, hope to 
achieve a greater measure of brand loy- 
alty by promising improbable if not im- 
possible benefits? 

What do advertisers of leading brands 
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find out when they query representative 
groups of consumers? “You say you pre- 
fer and usually buy our brand,” says the 
investigator to the interviewee. “Now, 
madam, will you please tell me why our 
brand is your favorite?” 

I have, over the years, had a hand in 
scores of these consumer probes. Time 
after time this fact emerges: Oftener than 
not the interviewee does not know why, in 
terms of specific product boasts, she pre- 
fers certain brands to all others. Only 
rarely is her reason the fact that Brand 
X is triple-rich, or amazingly delicious, 
or fortified with 13-M, or the favorite of 
the movie stars, or what have you. Usual- 
ly, unless the investigator puts a “loaded” 
answer in her mouth, she’ll say something 
like this: “Why? Oh, I don’t know just 
why exactly. I’ve always found Brand X 
very dependable. I guess it’s just that I 
have lots of confidence in anything Brand 
X advertises.” 

These studies, if they are to be be- 
lieved, prove that a reputation for quality 
and trustworthiness is by far any ad- 
vertiser’s most priceless asset. 

To repeat, I know of no complete and 
perfect answer to the problem of brand 
loyalty. But I think I know what is not 
an answer—namely, the Big Boast. Prom- 
ised benefits impossible of fulfillment 
not only fail to develop and nurture good 
will and consumer loyalty; worse, they 
tend to stunt its growth and even destroy 
it. 


Closed Circuit Television 


A number of large companies have 
been trying an experiment in reaching 
a large number of their dealers, distrib- 
utors, or field representatives in an eco- 
nomical and effective way: closed circuit 
television. The cost of this method of in- 
troducing a new line, or holding a board 
of directors meeting witnessed by stock- 
holders all over the U. S., or entertain- 
ing far flung conventions with a show 
plus a talk from key people is consid- 
erably cheaper than the old method of 
regional meetings. 

If you are planning a series of impor- 
tant sales meetings and want to try the 
closed circuit method, the rules are very 
simple. You can contact any network 
salesman, who will give you the details 
of network operation or will tell you that 
his network is not interested, since it is 
a service supplied at cost. 


a If the network is interested, here is 
what happens: 

1. The network assigns a crew and a 
theater on off hours at the place of your 
designation—preferably New York. 

2. The local stations in the cities se- 
lected are contacted and asked to supply 
either a studio large enough to handle 
the number of people expected or to ar- 
range for a hotel or theater reception 
and bill it to the agency making the ar- 
rangements. This, of course, leads to 
complications. Few stations can seat more 
than 40 people and they often won’t be 
bothered with hotel arrangements. Cli- 
ent or agency field representatives can 
do it more easily when they arrange 
for the refreshments and post closed cir- 
cuit meeting. The station will have the 
AT&T lines piped into the hotel and 
someone will have to get enough moni- 
tors to handle the crowd, since no station 
can supply them. Westinghouse has al- 
ready done this and its local dealers are 
experienced. 

3. The program itself is rehearsed and 
presented just like a regular television 
show. No matter how important the 
speaker, he should rehearse if the effort 
is to be successful. 

4. A kinescope is made from the pro- 


gram and played at your convenience for 
subsequent meetings. 

If your demands are not too great, the 
whole shebang will cost you in the neigh- 
borhood of $35,000 for everything for, 
say, about 25 key cities. 

In the event your favorite network 
turns you down, it will undoubtedly re- 
fer you to the two leading theater tele- 
vision companies which put on fights 
and operas in motion picture theaters. 

These companies have lines in leading 
theaters and hotels and the equipment 
necessary *o project to a large screen 
wherever it is. They rent facilities for 
the telecast itself from the networks and 
arrange for the rooms or theaters them- 
selves. Since the networks regard this 
service as more of an annoyance than 
a profit maker, they are glad to cooper- 
ate. 

These companies are getting more ex- 
perience every day and pretty well dom- 
inate this field. They are also getting 
more efficient, because permanent and 
regularly used AT&T lines cut the cost 
of the operation considerably. As their 
business increases they can regularly 
maintain these lines, and the connected 
hotels, theaters, and other public places 
benefit as well. 


= Film can be made, of course, for this 
presentation. There is much to be said 
for a carefully made 35mm film which 
insures editing and previewing by the 
principals involved. In this case the film 
can be projected over a closed circuit or 
projected individually in each regional 
meeting at less cost due to the elimina- 
tion of the line charges. The only ad- 
vantage of the closed circuit if filra is to 
used is that it can be coupled with live 
action and does give a feeling of spon- 
taneity to the meeting. 

The use of color on these closed cir- 
cuits is limited at the present time, but 
there is no question that, by early 1955, 
color closed circuits will be commonplace 
as studios are converted to color. This 
opens the path to fashion shows intro- 
ducing a new line or a combination of 
lines to buyers in their own home towns. 
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necessarily competes with many othe 
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GIVE YOUR DOG A GOOD DEAL... 
A Good Deal of Idec! 


The cost saving here can be enormous. 

In large-screen television the lighting 
is very important. Color or theatrical 
lighting is necessary to get depth and di- 
mension. Experienced directors must be 
used. But, all in all, this new method of 


G. D. Crain Jr. Says... 


Your Dog Worried? 


One advertisement in a newspaper or a magazine—or over radio or tv— 


rs for attention. Consequently, advertis- 


ing copywriters are constantly seeking approaches that command attention. 


® Because of this compulsion, in ow 
opinion, advertising copywriters all too 
often produce ads that result in a horse 
laugh instead of a sale. 

This ad for Ideal dog food is a good 
case in point. 

Honestly, now, have you ever con- 
sidered taking out life insurance for your 
dog? If you haven’t, does it really bother 
you that your dog might not be able to 
pass a life insurance examination? 

We have yet to hear of a dog with a 
Wasserman Positive. Or with lung can- 
cer from smoking too many cigarets. Or 
with albumin in his urine. As a matter 
of fact, we have never even thought of 
a dog’s having a coated tongue. Do dogs 
get coated tongues? And, if they do, 
what do they get them from? 


=" As we write this, our dog is licking 
our hand. We have asked him if he was 
aware that 65% of his brethren could 
not pass a life insurance examination 
such as is given humans. 

Although we asked him the question, 
we did not expect him to answer. While 
he responds to many questions—such as, 
“Do you have to go out?”—we are cyni- 
cal enough to assume that he doesn’t 
know the first thing about life insurance. 
Or even care to discuss the subject. 
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communication to an invited group is 
bound to do one important thing that will 
be cheered by all. It is possible, with a 
good director and careful preparation, 
to make a lot of very dull speakers 
technologically interesting. 


Keep Punching Those Doorbells, Boys! 


I recently had a very enlightening con- 
versation with a young college graduate 
who is putting in the time between getting 
his sheepskin and entering the military 
service by working as a Fuller Brush 
man. He is getting a wonderful experi- 
ence and making a lot of money for a lad 
at his stage of business development. 

The most interesting thing about the 
Fuller Brush operation, as reflected in 
the experiences of this unusually capable 
and intelligent youngster, is that its suc- 
cess is assured not so much by any par- 
ticular tricks or techniques relating to 
swaying the housewife, as by seeing to it 
that the “dealers,” as the salesmen are 
designated, keep making those calls on a 
basis which assures constant and per- 
sistent coverage of the markets assigned 
to them. 

For example, the “dealer” is urged to 
get going by 8 a.m., and he is expected to 
join some of his confreres at lunch, when 
he will see his branch manager and get a 
new supply of pep. And he is likewise 
urged to use time after dinner for de- 


liveries and seeing people who were not 
at home during the day. 


= The branch manager’s job is to keep his 
dealers enthusiastic, happy and successful. 
And success, from his standpoint, depends 
mainly on the big fundamental of making 
the calls and distributing Fuller Brush 
catalogs. That is standard procedure for 
the dealers: the catalogs, which with the 
free samples of Fuller Brush products 
provide the door-opening technique, rep- 
resent an outlay of 8¢ each to the dealer, 
and the call-back is made for the purpose 
of getting orders for items listed and de- 
scribed in the catalog. It is then picked 
up and passed along to another prospect. 

Then, a week or two later, the dealer 
returns to deliver the merchandise or- 
dered and collect the money. Incidentally, 
the dealer-salesman has to advance the 
cash to pay the company for the merchan- 
dise before he collects, so that he has 
some capital invested before he begins to 
get his profits out of the business. 

The college boy who has been working 
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BIGGEST BONUS BUY IN MAGAZINES 


1,708,015 copies purchased voluntarily 
each week at newsstands alone... 
proves that fast-growing TV GUIDE 
has taken a firm hold on the public. 


Your advertising in TV GUIDE 
will now reach over 2,000,000 
families who read and use 

TV GUIDE 
every day... 
seven days 

a week! 


NOW 22 EDITIONS, SERVING 104 OF THE 162 STANDARD METROPOLITAN MARKETS 


ADVERTISING OFFICES 


NEW YORK 
488 Madison Ave. 
Plaza 9-7770 


CHICAGO 
6 N. Michigan Ave. 
WAbash 2-0366 


PHILADELPHIA LOS ANGELES DETROIT 
302 N. 13th St. 1540 N. Vermont Ave. 76 W. Adams Ave. 
LOmbard 3-5588 NOrmandy 2-3101 WOodward 2-5115 
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for Fuller Brush this summer has got a 
real bang out of the close follow-up of 
dealers by branch managers, and their 
insistence on their men putting in the 
hours and making the calls. The daily 
get-togethers are reinforced by dinner 
meetings every two weeks, at which deal- 
ers are expected to bring their wives, so 
that the latter can get the benefit of the 
enthusiasm generated at these meetings, 
too. Fuller Brush makes two requirements 
of its dealers: they must have both cars 
and wives. 


ws There are, of course, some successful 
techniques which all direct selling experts 
know about, and which are recommended 
to Fuller Brush salesmen, who are given 
preliminary training by their branch man- 
agers before going out on their own. One 
is to persuade the housewife to hold and 
examine the item of merchandise the 
dealer is introducing, so as to sell herself, 
and the other is to make a special effort 
to sell cosmetics, floor wax, de-mothing 
preparations and other products which 
represent repeat business. That means a 
chance to build up permanent customers, 
as compared with the occasional buyers 
of brushes and other more permanent 
equipment for the home. 

If a dealer doesn’t show up at the daily 
luncheon or fails to attend the bi-weekly 
rally, at which Fuller Brush songs are 
sung by everybody with true college 
spirit, the branch manager gets in touch 
with him immediately. He is given a full 
injection of pep, along with the admoni- 
tion that unless he keeps punching those 
doorbells, he can’t expect to do the jWw nis 
alma mammy expects of him. Even with 
this close supervision, there is enough 
turnover to show that it is not too easy 
to keep even well-paid Fuller Brush men 


Employe Communications... 


working as assiduously as the company 
program demands. 

I saw a mimeographed bulletin distrib- 
uted to dealers which recorded some 
weekly marks of the top men in one par- 
ticular area for the preceding week. The 
income of 30 men listed ranged from 
$151.76 to $257.75. Those who had sold 
from $20 to $46 worth of cosmetics were 


honored with asterisks opposite their 
names. 


® Fuller Brush dealers get a discount of 
36% from the “suggested retail prices” of 
their merchandise. This sounds like an 
extremely liberal deal, but the expenses 
of the automobile and the long hours 
which must be put in should be taken 
into account in figuring net earnings. 
(Some dealers hire boys or other assist- 
ants to do the work of distributing cata- 
logs and delivering merchandise, so that 
they can devote all of their time to sell- 
ing.) 

The reason for setting up Fuller Brush 
salesmen as dealers is to avoid tax and 
other problems which are involved in 
direct employment. The dealer is on his 
own, buying his goods at wholesale and 
being responsible for both deliveries and 
collections from his customers. Territories 
are exclusive, and are small geographi- 
cally in densely populated metropolitan 
areas and larger in suburban districts, 
so that everybody has about the same 
number of prospects to call on. 

My Fuller Brush man told me that he is 
confident that a good man who put all 
of his time into this work could make 
$15,000 to $20,000 a year. And he empha- 
sized the fact that he would make it not 
by being especially brilliant, but by doing 
as the company says and pushing a lot 
of doorbells. 


Explaining Expansion to the Employe 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own organization in employe 
relations.) 

On the plant bulletin boards in a New 
England factory last week there appeared 
a terse announcement to the effect that 
one of the major factory operations would 
be closed down and moved to another 
company plant several hundred miles 
away. 

Scores of questions sprang into em- 
ployes’ minds, and they all remained 
unanswered. The crews moved in, started 
to take the machinery apart, and sudden- 
ly there were large, unexplained empty 
areas on the factory floors. 

What was happening, of course, was 
that two operations were being consoli- 
dated in another plant. The vacancies to 
be left by the removal of the machinery 
were to be filled promptly by other ma- 
chinery, designed to perform new tasks. 
No change was contemplated in the work 
force, although some employes might be 
briefly idled during the changeover. The 
plant management knew all these things; 
the supervisory group had been briefed, 
and the union representatives had been 
told. It was assumed by the officials that 
this was all that was needed; the wheels 
of communication had been set in mo- 
tion, and the supervisors and the union 
would take it from there. 


s This is a little too much to expect of 
the middlemen of communication. There 
is a curious belief at the upper levels of 
management that, when an announcement 
is made at that stratum, the word spreads 
like prairie fire and in no time at all, 
even Joe the sweeper has heard it. It 
doesn’t work that way. It never works 


that way. 

An illuminating current example of 
how to explain business expansion (which 
is what these physical shifts frequently 
add up to) is to be found at Westinghouse, 
where the company explains—in simple, 
graphic English—how it has happened 
that 7,000 Westinghouse jobs in 1900 have 
become 54,000 Westinghouse jobs in 1954. 
The company employe sees how each ad- 
justment to the operations at the main 
plant in East Pittsburgh has broadened 
the company’s functions and built more 
jobs at other plants without dislocations 
to personnel at the main plant. 


= The explanation, given in a recent is- 
sue of Westinghouse’s employe paper, the 
“News,” describes the expansion of com- 
pany business, and traces the many moves 
the expansion demanded. It says in purt: 
“As a result of all these moves, more tian 


a dozen different types of products « ich 
had once been made at East Pitts surgh 
are now being made in other plants pro- 
viding 39,000 additional jobs. That’s »»ar- 
ly six times as many jobs as ther had 


been at East Pittsburgh when the ‘irst 
move was made...And what ha ap- 
pened at East Pittsburgh? It now pr.\ ides 
more than twice as many jobs the 
plant had to offer before any work was 
moved out.” 

No employe should have exper. nced 
the slightest difficulty in unders) nding 


the developments that resulted in the 
number of employes increasing nearly 
eight times. Perhaps employes sensed 


these facts as they occurred, but there 
is no harm in restating them. This js 
economic education at the local level, 
where it needs most to be taugh: and 
Westinghouse is teaching it well. 


Tips for the Production Man... 


Advertising Age, August 16, 1954 


Textures Applied to Enamel Papers 


By Kenneth B. Butler 
(Mr. Butler is head of the Wayside 

Press and of Kenneth B. Butler & 

Associates, Mendota, III.) 

Production men are well aware that 
one of the big advantages of offset lith- 
ography is the ability to produce fine 
halftene results on antique or textured 
paper. When this result is desired in the 
production of an advertising piece, the 
buyer overlooks letterpress. 

This was not always the case, and in 
some instances does not need to be the 
case today. The art of “stippling,” or the 
application of a textured finish to print- 
ing after the presswork is completed, has 
been all but lost since the popular ad- 
vent of offset. 


w Nearly every metropolitan center has 
shops known in the trade as “finishers.” 
By running sheets printed on enamel 
through sets cf pressure rollers they are 
able to apply, for example, an eggshell 
pattern or a burlap pattern. Without dam- 
aging the printing, this process applies 
texture and removes much of the shine 
of the enamel by diffusing the planes of 
the sheet. 


The process is not exactly cheap, and 
therefore is not to be considered a sub- 
stitute pricewise for offset printing on 
textured paper. It can be considered prac- 
tical for occasional covers, inserts, title 
pages—and on short-run work. 

Where the producticn man already pos- 
sesses color plates made for letterpress, 
he can utilize them for special effects 
without making offset color plates and 
still gain the charm of textured paper 
under certain circumstances. 


es To get at the approximate cost, I 
asked one finisher to give me a rough 
approximation. He named a sheet size 
which would take care of about 16 pages 
—an eight backed by an eight. If the or- 
der called for 10,000 sheets, he quoted a 
cost of about $11.50 per 1,000 sheets—or 
$115 for 10,000 run of 16 pages in the 
form. 

This “lost art” may fit in on some pro- 
duction jobs. I believe finishers could 
revive interest in the process of texturing 
printed sheets if they would send out 
samples and approximate costs to the men 
who plan printed requirements in adver- 
tising and promotion. 


By Clyde Bedell 


(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


Quick Watson! What is being adver- 
tised? If your eyes are like needlepoints, 
and your tenacity is equal to it, you can 
find out. 

Or is the ad addressed only to people 
already familiar with the product? If 
so, why do they need to be told so long 
a story? 

Examination of the copy brings one 
to this: “This offer made solely to in- 
duce still more millions of men and 
women to try famous Charles Antell 
Formula 9 that makes drab, dry, dehy- 
drated hair healthier-looking, well- 
groomed, manageable immediately.” 

There you have it. 

The millions who are expected to re- 
spond as prospects (nationally) are ap- 
parently expected to be more interested 
in a “FREE 60¢ TRAVEL SIZE” of any 
product for any purpose than they are 
in “healthier-looking, well-groomed hair, 
manageable immediately.” 

It would be interesting to know exact- 
ly what such an ad produces. The people 
who make the product have done some 
powerful selling in their time. The pa- 
per circulates in a wide area with a 
plethora of Walgreen stores. 

And yet I venture that, if an accurate- 
ly measureable response could be deter- 
mined, more of the product would be 
sold if the benefits to be had from the 


Looking at the Retail Ads 
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DRUG STORES 


product were convincingly presented 
boldly. 

This would seem especially important 
in an era when lanolin is being pro- 
moted in almost every kind of paste or 
fluid product except pancake syrup and 
spirituous liquors. 
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Blair TV, Hoag Form 
Hoag-Blair Co. for 
Small TV Markets 


New York, Aug. 13—Blair TV 
has decided to concentrate on sta- 
tion representation in major mar- 
kets and has teamed up with 
Robert Hoag to form a new com- 
pany to represent smaller market 
stations. 

The company, Hoag-Blair Co., 
will begin operations in New York. 
Chicago, Los Angeles and San 
Francisco on Sept. 1. Major owner- 
ship in the new corporation will be 
held by Blair TV and Mr. Hoag, 
who was sales manager of KFMB- 
TV, San Diego, for the past year. 
Mr. Hoag has been named presi- 
dent and general manager of 
Hoag-Blair. 


® Hoag-Blair starts with a nucleus 
of four stations, all now repre- 
sented by Blair TV. They are 
KBES-TV, Medford, Ore.; KFYR- 
TV, Bismarck, N. D.; KIDO-TV, 
Boise, Ida., and KIEM-TV, Eureka, 
Cal. Operators of these stations 
will be included on the new repre- 
sentatives board of governors. 

Explaining the reason for this 
move, John Blair, board chairman 
of Blair-TV, said, “We have long 
recognized that there is a basic 
difference in the sales strategy 
necessary for television represen- 
tation of competitive stations in 
major markets and television sta- 
tions located outside of major mar- 
kets throughout the country. Our 
successful experience with the 
separation of radio and television 
sales which dates back to the for- 
mation of Blair-TV in 1948, clearly 
indicates to us that a separation of 
responsibility between those who 
sell the major market stations and 
those who sell the smaller market 
stations will react to the advantage 
of both.” 


= At the same time Blair-TV’s 
sister company, the radio rep, John 
Blair & Co., was making news of 
its own with the announcement of 
three appointments. 

Wells H. Barnett, sales develop- 
ment manager for the past eight 
years, was named assistant to the 
president, John Blair. Mr. Bar- 
nett’s former post will be filled by 
Tucker Scott, who has resigned as 
time buyer at Batten, Barton, Dur- 
stine & Osborn after five years 
with the agency. 

Robert Dwyer, former WABD- 
TV, New York, account executive, 
joined the rep’s sales staff. He will 
cover agencies in the Philadelphia, 
Washington and Baltimore areas. 


Baker Names Hubbart A. E. 
Judson Hubbart, a former ad- 
vertising director of Consolidated 


Hoffman 


Davis Jostedt 


Louis, is given a watery greeting 


historian of the Assn. of 


Ocker 


(Continued from Page 1) 
color promotions and _ generally 
acknowledged leader in lipstick 
sales, and Hazel Bishop Inc., ‘not 
necessarily first but certainly the 
noisiest in the so-called indelibles 
market and coming up very fast 
in sales. And as they watch, they'll 
move. 

It’s hard to say just how much 
the top companies are planning to) 
spend on lipstick advertising alone, | 
there’s a lot of double bookkeeping | 
in most cosmetics ad budgets, with | 
space and time being loaded with 


Custer 


WET WELCOME—Lou Hoffman, president of the Advertising Club of St. 


by members of the Women’s Ad- 


vertising Club at their recent splash party at the Chase Hotel. Dunk- 
ers are Suzanne Davis, junior member, traffic manager at Warner & 
Todd; Peg Jostedt, copywriter for KWK-TV; Mary Ocker, of the 
First National Bank; and Betty Lou Custer, architect and national 


Women in Architecture. 


Outlook for Business 
Census Good as Last 
Hurdles Approached 


WasHINGTON, Aug. 13—‘“There’s 
many a slip ’twixt one cup and the 
lip” as one old proverb goes, but 
barring the unforeseen it is be- 
ginning to look as if the oft-post- 
poned censuses of business, manu- 
factures and mineral industries 
will finally be taken. 

Originally scheduled to cover 
1953, the censuses were lost when 
Congress refused to provide funds 
last year. Special legislation au- 
thorizing censuses covering 1954 
was passed by Congress this 
spring, but the House refused to 
provide the $8,430,000 needed to 
get the work under way. 

Hope revived, however, when 
the Senate restored the funds for 
census work. A House-Senate con- 
ference committee currently re- 
solving differences between the 
House and Senate versions of the 
supplemental appropriations bill is 
reported to have agreed to take 
the censuses. The committee is at 
loggerheads on other items in the 
bill, and its final decision on the 
censuses or on anything else in 
the bill will not be known until 
well into next week. 


Dairy Products Co., Seattle, has 
been named an account executive 
and copy director of Frederick E. 
Baker & Associates, Seattle. 


a If the census funds finally 
‘survive the conference, as now 
‘seems likely, the report must still 
‘be accepted by each chamber of 


Pulse Network TV Ratings 
July 6-12, 1954 


EVENING, ONCE-A-WEEK 
Rank Program Rating 
1 Dragnet (Liggett & Myers, NBC) ....35.4 
2 Stage Show (Nescafe, Schick, 


STIs, GD: ascasecisneipiveastinsenne 32.0 
3 Best of Groucho (DeSoto- 

PIVINOUIN) TUBS) ecrscccernceceseccssrsesie 28.3 
4 Toast of the Town (Lincoln- 

PINE: GOED wincscsinsvncsesciorapsicee 27.9 
BS Ferd FROGS CORE) ccccocencessescosevsse 26.1 
6 Godfrey & His Friends (Frigi- 

daire, Toni, Pillsbury, CBS) ........ 25.4 
7 Godfrey’s Talent Scouts (Lipton, 

oe A Ce 25.3 
8 Public Defender (Philip Morris, 

EEE seus eseciactritaatnnimemaiaaana 25.2 
9 What's My Line (Stopette, 

Remington Rand, CBS) ................ 25.0 
10 Burns & Allen (Goodrich, Carna- 

Pe NET hicbiddsGidctanedentesbctsinccdesne 24.7 
10 Reet Beets COIR) sicdiciinticnas 24.1 
12 Our Miss Brooks (General Foods, 

MIME - Sd dbadentssuhinicabaeauenbiecsasetaacesee 24.0 
13 This Is Your Life (Hazel Bishop, 

GE diciaiescissuhubinlareaee east ates 3.5 


|14 TV Playhouse (Philco, Good- 
year, NBC) 
| 15 Studio One (Westinghouse, CBS) ..23.1 


MULTI-WEEKLY SHOWS 
1 Howdy Doody (Several spon- 
a ee re 13.9 
2 Arthur Godfrey (Several 
a | i eeeres 12.1 
3 Camel News Caravan (NBC) ...... 12.1 
4 Search for Tomorrow (P&G, CBS) ..11.8 
5 Guiding Light (P&G, CBS) ......... 11.3 
6 Love of Life (American Home 
Preeeits. GIB) secsissssersesicsrsnscesiens 10.8 
| 7 Strike It Rich (Colgate, CBS) ........ 10.7 
8 TV's Top Tunes (Liggett & 
Mpar8, GEG) sssisssccsiccscasessocasereeses 10.2 
9 Linkletter’s Houseparty (Several 
sponsors, CBS) 10.1 
10 Big Payoff (Colgate, CBS) ............ 9.8 
11 Garry Moore (Several sponsors, 
GUE sienconntevescensenegecessecnssevesozccece 
12 Valiant Lady (General Mills, 
TON GEE Uiieiniitinwnnnien 


Congress, and the final bill must 
be approved by the president. 

The conference, however, is the 
big hurdle, as the House and the 
Senate usually go along on con- 
ference agreements, and the Pres- 
ident never vetoes an appropria- 
tion bill. 

Approval of censuses of busi- 
ness and manufactures would 
mean that an entirely new supply 
of basic economic information for 
hundreds of lines of activity and 
thousands of minor geographical 
areas would become available 
late in 1955 and early 1956. In ad- 
dition to the results of the cen- 
suses of business, manufactures 
and mineral industries, the new 
bundle of economic information 
would include detailed data on 
farms, farm equipment and farm 
production by county, as a result 
of the census of agriculture which 
has already been authorized. The 
agriculture census will be taken 
in October, and will involve the 
employment of about 40,000 enum- 
erators. The business, manufac- 
tures and mineral industries cen- 
suses would be taken by mail in 
January with enumerators subse- 
quently prodding the slackers. 

At the present timepthe govern- 
ment’s “benchmark” for the busi- 
ness census is 1948, for manufac- 
turing 1947, and agriculture 1949. 


Baron Manages KABC-TV 
American Broadcasting Co. has 
transferred Amos T. Baron, man- 
ager of KABC, to the same position 
with KABC-TV, both in Holly- 
wood. Mr. Barron succeeds Frank 
G. King, who has resigned. John 
Hansen, sales manager of KGO, 


radio station, succeeds Mr. Baron 
as manager of KABC. Don Quinn, 
formerly v.p. and sales manager of 
the three Lincoln Dellar stations, 
Sacramento, has been named as- 
sistant general sales manager of 
KABC-TV. 


West-Marquis Adds One 
Northrop Products, Los Angeles, 
has appointed West-Marquis, Los 
Angeles, to handle its advertising. 
First consumer product of the com- 
pany, which has been engaged in 


mechanical equipment, is a model 
train system. Trade and consumer 


publications will be used in the 
\fall. Northrop Products is not con- 
nected with Northrop Aircraft Inc., 


Fh beste 
|which the agency has serviced for 
9.8 the past eight years. 


San Francisco, another ABC-owned | ; 


developing automotive and other]. 


a whole line of products in most 
instances. It is known, however, | 
that Toni, Revlon and Hazel Bishop 
| together will be spending more 
\than $20,000,000 in cosmetics ad- 
vertising in the next year, with a 
high proportion of it devoted to 
lipsticks. 

Whatever the outcome of the 
impending sales contest with Toni, 
it is certain that Revlon and Hazel 
Bishop will have the biggest 
‘stake in it. Between them, these 
two companies account for more 
than one-third of an estimated | 
$40,000,000 in lipstick sales an-| 
nually. There are about a dozen | 
other lipstick manufacturers whose 
promotional efforts are important 
enough to give them a significant 
share of the market. 

Nevertheless, they don’t measure 
up to Revlon and Bishop, and they 
have to share what the two leaders 
have with several hundred other) 
manufacturers who may put out. 


as many as 2,000 brands of lip-| 
stick. These manufacturers range | 
‘from house-to-house sellers, like | 
Avon, to toney prestige producers 
like John Frederics and Charles | 
‘of the Ritz, and on down to enter- | 
prising chemists who set up shop 
|in their cellars and garages across 
‘the country and turn the stuff out 
during their spare time on week- 
| ends. 

a The latter group is not to be 
scoffed at: the Revson brothers fre- 
quently like to recall that Revion 
Products Corp. began in a New 
Rochelle, N. Y., garage with a 
capital of $300. 

Recently, President Charles Rev- 
son announced that this year Rev- 
lon will spend about $8,500,000 
for advertising, with a major part 
scheduled for fall promotion of 
the new Lanolite lipstick. 

At about the same time, Ray- 
mond Spector, chairman of Hazel 
Bishop Inc., revealed that his sky- 
rocketing company is planning to 
plunk down a cool $7,000,000 for 
lipstick advertising in the next 12 
months. 

This company, too, indicates the 
success that can be achieved in 
this area of the cosmetics business. 
Just about four years ago, Bishop 
was $20,000 in debt, while the com- 
pany’s net earnings for the first 
six months of this year reached a 


SPENCER HILL has been named a v.p. 
and creative director of Ross Roy 
\Inc., Detroit. He has been a v.p. 
and creative director of Klau-Van 
Pietersom-Dunlap, Milwaukee, for 


‘Red Smear’ Threatens as Toni Puts 
$5,000,000 in Lipstick Campaign Pot 


record high of $1,247,711. Mr. 
Spector’s recent legal difficulties 
with Miss Hazel Bishop—she set- 
tled her stockholder’s suit for 
$310,000—doesn’t seem to have 
slowed the company a bit. 


a Just this week, Hazel Bishop 
Inc. leased a 40,000-square-foot 


/'warehouse and shipping depot in 


New Jersey. The company is vari- 
ously rumored to be trying to af- 
filiate with other cosmetic houses 
in a setup similar to that which 
Toni has with Gillette, or to be 
preparing entry into the market as 
a public corporation. 

No matter what moves Bishop or 


‘Revlon make, there’s little doubt 


that they have met a formidable 


‘ecmpetitor in Toni’s millions. 


American women will find one 
more major brand selling in the 
$l-or-more price bracket. Good 
Housekeeping found that 84% of 
respondents to its panel paid $1 
for lipsticks, of which they buy 
two or more a year. Depending on 
their inclinations, they may way as 
little as 10¢ for a midget-size lip- 
stick in a five-and-dime store, $5 
for a prestige-type tube in a Fifth 
Ave. specialty shop—or the sky’s 
the limit if they should want 
something that comes in a gold, 
rhinestone-encrusted case. 


es By and large, about one-third 
of all lipsticks are bought in drug- 
stores, most surveys indicate. Next 


come department stores, usually 


followed by house-to-house, vari- 
ety stores and others. 

Lipstick sales in food stores such 

as supermarkets are being watched 
carefully. Their sales share is 
small, probably not more than 1%, 
but there is a definite trend toward 
selling this high-profit item in 
such outlets. 
Elsewhere on the lipstick line, 
things to be watched include Caryn 
Gae, a recently introduced $1.25 
seller (AA, March 15) which is 
supposed to act as a breath sweet- 
ener as well as lipstick. One of the 
country’s foremost public relations 
men is reported about to invest 
something like $1,000,000 in Caryn 
Gae. 

Consolidated Cosmetics Co., 
maker of the Lanolin Plus line, 
started advertising its new Lano- 
lin Plus lipstick in the Chicago 
market a month ago, and has since 
been adding city after city. By 
September, it hopes to be pushing 
the new stick on a nationwide 
basis, AA was told. 


McKelvy Names Harner, Elias 


Lawrence E. Harner has been 
named advertising and sales pro- 
motion manager and Albert J. Elias 
has been named merchandising di- 
rector of Alfred D. McKelvy Co., 
New York, wholly-owned subsidi- 
ary of Vick Chemical Co. McKelvy 
sells Seaforth and Black Watch 


.|toiletries for men. Mr. Horner also 


will continue to direct the com- 
pany’s export activities. Mr. Elias 
previously was a brand manager 
with Lever Bros. 


WKBT Begins Telecasting 
WKBT, first television station 
in LaCrosse, Wis., began regular 
programming Aug. 2. The station 
is affiliated with National Broad- 


B |casting Co., Columbia Broadcast- 


ing System and DuMont Televi- 
sion Network. 


Clicquot Club Uses Cans 


Clicquot Club Co., Millis, Mass., 
is making its beverages available 
in the New England market in 
flat-top cans. The canned bever- 
ages will be introduced on tv, ra- 
dio and with color ads in New 


the past six years. 


England newspapers. 
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| entage of Seven-Year Record of Percentage of Sales 
Perc g Spent on Advertising, Based on Tax Returns 


Two-Thirds of Big Agencies Set Minimum 
on Size of Account They Will Handle 


(Continued from Page 3) |petition and a ‘natural’ for our Sales Spent on Classification Per Cent of Sales Spent for Advertising 
requirement on the size of accounts | shop and personnel, and if the 1945 1946 1947 1948 1949 1950 1951 
we will solicit. company’s sales expansion policies 

“In our opinion, advertising, ae amiientio 67 oie Ay yes A d D . 5] ALL INDUSTRIAL GROUPS ............ 0.788 0.874 0.857 0.876 0.999 0.931 0.916 
a profession, has an obligation to| healthy share of market, we would S own in TOTAL: AGRICULTURE, FORESTRY. 
business and to our national econ- operate on the basis of a minimum FISHERY 0.601 0.574 0.529 0.494 0.581 0.560 0.579 
omy. If we, as an agency, can make | Service fee to cover the agency’s (Continued from Page 3) Farms, Agri. Services .............:000+ 0.632 0.593 0.548 0.508 0.595 0.575 0.597 
a contribution to a small company | expenses until such time as the|and proprietorship returns are not Forestry 0.020 0.286 0.041 0.176 0.182 0.193 0.082 
that helps in the building of a yn commissionable  expenditures| included. P Fishery 0.175 0.138 0.167 0.157 0.133 0.173 0.139 
er and better company, we feel would permit us to operate effec-| In all classifications except “fi- 
we are fulfilling that responsibil-| tively and profitably a the regu-| nance, insurance and real estate,” TOTAL: MINING, QUARRYING.... 0.100 0.083 0.077 0.076 0.115 0.092 0.105 
ity. Many of the sizable accounts | iar agency commission basis. the figures for gross sales and re- Metal Mining - 0.046 0.048 0.027 0.020 0.019 0.012 0.015 
we have today started as small “We have been offered, on an|ceipts were determined by adding Anthracite Mining  .........:cssssseeee 0.162 0.135 0.151 0.188 0.244 0.187 0.221 
accounts. ..as a matter of fact,our|average of eight to ten times a/|income reported under gross sales Bituminous Coal & Lignite Mining 0.067 0.060 0.042 0.042 0.077 0.069 0.075 
average billing per account is| year, accounts which do not seem|and “gross receipts from opera- Crude Petroleum & Nat'l Gas 
around $200,000... to meet our requirements, and_| tions.” Production 9.137 0.067 0.072 0.067 0.112 0.080 0.106 
“Of course, it is necessary for|/have on some of these occasions! In the financial classification, Nonmetallic Mining & Quarrying 0.200 0.192 0.234 0.233 0.270 0.264 0.259 


any agency to charge fees on small|recommended smaller agencies for | gross sales figures also include in- 
accounts. In our case, these fees | consideration.” come from interest, rent, royal- CONSTRUCTION  ....scccscersercsesresees 0.210 0.224 0.220 0.225 0.262 0.245 0.221 


are predicated on the type of ac- ties, capital gains, etc. The “total TOTAL: MANUFACTURING 


ins, etc. The “total TOTAL: MANUFACTURING ......... 0.830 0.997 0.970 0.985 1.128 1.067 1.026 
E count and what is involved in the|m One agency executive who asked |Compiled receipts” figures WeTe geverages .... 2.185 2.091 2.571 2.756 3.016 3.282 3.365 
size of the job to be done.” not to be identified said that his|Used for this group instead of gross fo4q @ Kindred Products .......... 1.059 1.017 1.108 1.170 1.348 1.452 1.394 
agency’s break-even point is $200,-| Sales and receipts only. Tobacco Manufactures ..........:0e00+ 2.065 2.084 2.426 2.542 2.855 3.094 3.237 
a Jerome B. Gray, partner in| 000, but that accounts billing less} The basic data for the tabula- qoytite Mill Products...ccesssscssssn 0.485 0.596 0.500 0.509 
Gray & Rogers, Philadelphia, who|than this amount are frequently | tion appears in the preliminary re- Apparel & Products Made 
reported a $50,000 minimum, add-| considered if (1) the account looks|Port for “Statistics of Income fOr from Fabrics ..esccssssssssssseesseeesen 0.645 0.642 0.722 0.754 0.817 0.789 0.826 
ed: as though it might get up to the|1951, Part 2,” compiled by the tumber, Wood Products , 
“We will accept a comparatively | break-even point in a reasonable| Treasury Department from corpor- (Except Furniture) ....sssscecseseesem 0.225 0.307 0.247 0.282 
new advertiser, regardless of what) time, or (2) the nature of the ac-| ation income tax returns. Furniture & Fixtures .......:0:ces00 —-— ——— ——— 0.905 1.101 0.914 0.989 
a he spends if (1) the account seems count is such that it can be han-| In examining these tabulations, paper & Allied Products ........... 0.370 0.361 0.323 0.401 0.487 0.407 0.373 
on to have a good growth potential;| dled at a reasonable profit. it should be remembered that, printing, Publishing & 
(2) the advertiser believes sincere-| “We have not kept a record of|Since the report covers every COr= — Ajtied Industries c.cssccccesssscsseeee 0.596 0.611 0.538 0.564 0.622 0.639 0.597 
ly in consistent advertising; (3)|the number of times we recom-|Poration in the U.S., many of Chemicals, Allied Products .......... 2.750 2.920 2.628 2.803 3.130 2.800 2.634 
his product or service is worth| mend other agencies,” he goes on,| Which do not advertise, individual petroleum, Coal Products ........... 0.478 0.611 0.512 0.395 0.449 0.472 0.432 
what he asks for it; and (4) his|“but I would say that hardly a| Percentage of sales advertising for gybber & Products ....ccscsccssese 0.912 1.038 1.073 1.109 1.200 0.981 0.958 
credit rating is good... month goes by that this question|SOme companies may be five tO [eather & Products... 0.584 0.662 0.700 0.820 0.964 0.870 0.885 
“No policy of the agency is in-|does not come up. We always fol-|ten times greater than these fig- stone, Clay & Glass Products ...... 0.715 0.639 0.657 0.631 0.751 0.624 0.672 
flexible, but we do try to acquire} low the practice of suggesting the|Ures show. Primary Metal Industry. .............. ——— ~——— -—-—— 0.213 0.257 0.205 0.188 
smaller accounts on this basis, wt perl of two or three agencies 


Fab. Metal Prods. (Except Ord. 
ferring those that we can’t accept) which in our opinion would be in- amount to start with and shows| Mch., Transp.) 


or do not want to smaller agencies.| terested in the business.” And he excellent prospects of expansion | Machinery (Except Trans. Eqpt. 
I have said that references of this adds: 


“rere | within a reasonable period. In such|  & Electrical) ........ccscsssseeeseesseees 0.677 0.958 0.918 0.965 1.078 1.035 0.896 
sort occur about six times a year.| “I think it is quite generally | 


COR e teen eeeeeeneeeeneees 


——— ——— 0.828 0.962 0.864 0.465 


, cases our policy is to check thor-| Electrical Mach. & Eqpt. ............ 0.950 1.326 1.250 1.330 1.533 1.578 1.555 * 
One of my partners disagrees. He| expected that money will be lost| oughly, arrive at our best possible | Transportation Eqpt. (Except Motor a 
thinks that 15 times a year would} on an account the first year it is. conclusion ANd PTOCeE Ed EVEN] Vehicles) ...cccccccesssseessssecsssssveessees 0.181 0.564 0.376 0.328 0.323 0.278 0.245 ec 
be more realistic. coe ges a I feel — an agency | though the first few months may|Motor Vehicles & Eqpt. (Except z 
should analyze each of its pros-| show red ink. Electrical) 0.638 0.667 0.543 0.563 0.613 0.474 0.470 < 
= Joseph Katz, president, Joseph |pects very carefully...The profits) “Even the above procedure} Ordnance & Accessories ........... 0.947 1.361 0.998 0.975 4 
Katz Co., Baltimore, says the agen-| of agencies today are far too low) would not apply in the case of ac-| Scientific Instruments. Photographic ae 
cy has no mimimum size account| to ig any agency to take on counts that are very small, but we| Eqpt., Watches & Clocks ........ ——— ——— ——— 2.412 2.741 2.303 2.034 a 
ai ,’ man ss u Bag : . . ea: . ee 
. ge gee ~ = ves (co co ee Se Pe oo eee, suet UTD... 0.220 0.269 0.283 0.296 0.333 0.306 0.331 re 
wouldn’t have some of our bigges regard to this matter rather than ; 
ones. s Harry B. Cohen, Harry B. Co- to establish ironclad rules.” TORIIIIE, 410s isseraserdesiesectiscins 0.169 0.202 0.249 0.267 0.336 0.299 0.327 # 
“We look at one thing—possibil- | hen Advertising Agency, says his | And Ross Roy, president, Ross | Communication .........:sesssesen 0.521 0.610 0.593 0.573 0.489 0.492 0.521 a | 
ities. And if an account has that,|agency has never ecngeangy! any | Roy Inc., Detroit, says succintly: | Elec. & Gas Utilities .........0.000 0.228 0.243 0.216 0.236 eo 
and requires an investment of|minimum requirements, but “as a “We do not have a minimum, but 
time and talent, we make it—and general principle, we do not try, perhaps we should have one. Small TOTAL: TRADE PPITITITITiittii itt itit) 0.870 0.830 0.816 0.862 0.985 0.886 0.895 g 
ie — out all right = ge SSeAen Gums a a «enn | Scoounts are, in general, profitable | TOTAL: WHOLESALE TRADE ...... 0.504 0.461 0.386 0.408 0.481 0.434 0.434 ? 
2 Se ee ee - Ore a | only for small agencies. Commission Merchants. ..csscsne 0.417 0.510 0.477 0.512 0.589 0.442 0.521 : 
account is as big as an advertising| ceptions to this rule, of course. It : 
+499 . . TOTAL: RETAIL TRADE ............... 1.331 1.296 1.332 1.398 1.583 1.405 1.449 a 
agent can make it. depends on the nature of the ac-|m Agencies replying to the ques- 
count, the potential once a suc-|tj nt : dditi t h Food Stores . 0.469 0.439 0.472 0.472 0.535 0.547 0.546 5 
‘ cessful formula is developed, and| mention’. inchade techs, Wa |2eneTat Marchendle® suena 1.958 2.020 2.176 2.238 2.443 2.269 2.411 : 
@ “we have ih the Deck ef our many . other collateral circum- ‘ion vy a include Roche, Wil-| apparel & Accessories css 2.121 2.104 2.348 2.532 2.744 2.654 2.655 es 
sities tar = : 4 % - stances.” prem & sen anon tae Boy Furniture, House Furn’gs. ............ 2.730 2.151 2.473 2.971 3.259 2.951 3.214 
ary figure,” says J. H. S. El- . on; s . - 
lis, president of Kudner Agency.| Fairfax M. Cone, president,| Vancouver, B. C.; Henri, Hurst & Rennie Reps oe 
’ : : : 4“ tee : Filling Stations .........cceeeeeees 0.906 1.047 0.947 1.007 
“By long experience I know that a Cone & Belding says, “We! McDonald, Chicago; Walsh Adver-| oyu stores ‘ 1.216 1.312 1.217 1.324 1.358 1.329 1.316 
our break-even point on rendering | aye Oe eae ee One mint Benn en cerOnto; Cock HelC: |Eating, Drinking Places nnn 0.549 0.602 0.631 0.669 0.763 0.789 0.791 
the type of service we render an hg p . rown & Co., Montreal; Robert W. Building Mat'ls, Hardware ........ 0.564 1.513 0.608 0.646 
advertiser requires that an ac-|™mum is the amount of money re-|Orr & Associates, New York. 


count bill at least half a million|4uired to do an adequate national} Fuller & Smith & Ross, Cleve- 


a ‘ ‘ . TOTAL: FINANCE, INSURANCE, REAL 
dollars—but we have never stuck | advertising job in a single medi-|land; Grey 


Advertising Agency,| EsTATE, LESSORS OF REAL 
to this as an official figure. um; examples might be on alter-|New York: Aubrey, Finlay, Mar-| — pRopERrTy cceccccocsccucsssssssssssevveeee 0.512 0.580 0.606 0.628 0.651 0.641 0.683 
“To my mind, the growth poten-|nating weeks, half-hour nighttime |ley & Hodgson, Chicago; Lennen|,_,.) 5; 0.905 0.987 1.120 1.102 1.075 1.062 1.129 
tial, the challenge represented, the| television program or the equiva-|& Newell, New York; Albert| st, tt Comsonies .. 0.862 0.950 1.036 1.096 1.124 1.152 1.216 
compatibility of the management,| lent of 26 color pages in Life. Frank-Guenther Law, New York; c 7 ~ Fete weg = tag a a : ; : 2.177 1.922 1.600 1.567 
and in some cases the question of Van Sant, Dugdale & Co., Balti- elt “ vert. Companies 0.115 0.302 0.059 0.097 
whether or not it might be a ‘show|s “Exceptions would be a present| More; Ellington & Co., New York; Pt _— e pani dity are iia 2 , " : 
case’ account, all enter into our de-|client who wishes to bring out a Batten, Berton, Durstine & Os- “aaa yw : .. 0.921 1.508 1.624 1.494 1.503 1.331 1.956 
— new product on a test market or|born; J. MI Mathes Inc., New York; | 7,441 insurance Carriers & Agents 0.231 0.219 0.210 0.217 0.218 0.228 0.237 
It is hard to say how often I|regional basis, in which case we|Buchen Co., Chicago. \ Carriers 0.182 0.164 0.154 0.154 0.142 0.154 0.150 
have suggested other agencies to| would have no minimum; or a re-| W. B. Doner & Co., Chicago; R. sito he Geile. 0.972 0.901 0.875 1.107 1.355 1.337 1.503 
accounts which are under our min-| gional advertiser like the First|J. mutis-( alkins & Holden, ee 2 ; ; ; ‘ ; ; , 


‘ : Real Estate, Exc. Lessors of Real 
imum...In several instances I|National Bank of Chicago whose|City; Gardner Advertising Co., St. ‘ 

Mg Id a ° 0.484 0.520 0.667 0.778 0.747 0. 
have offered to be helpful. In some| appropriation is ample for the lo-| Louis; KI 1u-Van Pletersom-Dun-|, "*?"? Other than Bldgs. 0.335 0.807 


instances I have called friends of|cal job and a small representation | lap, Mil. \ukee; Calkins & Holden, = ‘ oon Tremere: Seaeee 0.019 0.014 0.033 0.031 0.015 0.028 0.036 
mine who are the principals of|in the national business press. New Yor; Campbell-Ewald Co., a " : , ; : : : 
other agencies and suggested that} “We frequently interest our-| Detroit; ‘lutchins Advertising Co.,|toTAL: SERVICES sscscscesenen 1.334 1.410 1.560 1.586 1.794 1.697 1.743 
they get in touch with the pros- | selves in accounts below our min-|Roches‘er; Doherty, Clifford, . ase (oes den oui tame tan 0808 42 
pective clients. This, of course, was|imum, and we always recommend|Steers % Shenfield, New York;| Hotels, Other Lodgings ........... aces ae Adee. teh Lane Gee 1. 78 
done with the knowledge of the two or three agencies which we|Compton Advertising, New York. Personal ane <S aeY, 0.488 0.499 0.554 0.527 0.665 0.679 ame 
prospect.” ‘think would do a good job. I would Leo Purnett Co., Chicago; Mc- Business Services ae erccevcccseseee aan a aoe sate permed cain pro pe 
Le segrseag to Lape to other | guess this happens a dozen times a ara Eastman & Co., Toronto; = pvcerlyy tars oes oes » ; ; ; ' “_— 
agencies deal with a question AA| year. I believe I have made three|Charles WW. Hoyt Co., New York; ‘ 
asked, as to whether accounts be-| references of other agencies with- | Aitkin-K) nett Co., Philadelphia; | — ee ae 2466 3.028 2906 3.358 one ae 
low the agency’s minimum were|in the last month.” Ketchum, MacLeod & Grove, Pitts- Motion Pictures na 1986 1508 1000 1960 S970 9901 485 
ever referred to other agencies. | burg; Caples Co., Chicago; Ewell Amusements (Except Movies) ...... - : é ' A } 2.583 


Thirty of the 43 agencies replying = A. E. Aveyard, president, Mac-|& Thurber Associates, Chicago; Copyright 1954 by Advertising Age. Tabulation based on Bureau of Internal Revenue 
indicated that this was done—j|Farland, Aveyard & Co., Chicago,| Bozell & Jacobs, Omaha. 


Data. 
anywhere from five or six to 20 says: “While we have no estab- va 
times a year.) nen minimum we do not, of| Lefton Names Linwood Lessig 


course, take just any account into) Linwood J. Lessig, formerly with | Evans Fur Names Cushman Stanley Joins Harvey Waldman 
s Joseph Scheideler, president of | our shop regardless of size or po-|J. Walter Thompson Co., has been} Evans Fur Co., Chicago, has ap-| Jack Stanley, formerly with Fac- 
Scheideler, Beck & Werner, said: | tential. named director of technical adver- pointed Aaron D. Cushman & As-|tor-Breyer, Los Angeles, has 
oe “If we consider the product as| “There are many cases where an 


tising of Al Paul Lefton Co., New| | sociates, Chicago, to direct a public| joined Harvey Waldman & Asso- 
good as or better than the com-| account has a comparatively small) York. relations program. ciates, Los Angeles, as copy chief. 
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Nation’s Business covers the businessmen of Akron, Ohio, 
but good. But Nation’s Business doesn’t stop here, goes on to 
deliver all the country’s 5 Akrons—all the 13 Springfields, 
all the 9 Hartfords . . . the bigger cities as well as the 16,340 
important business markets under 25,000 population . . . the 
“profit-areas” that do 40% of all manufacturing, 30% 
of all business transactions. Here Nation’s Business gives you 
60% of its coverage—449,767 businessmen subscribers, 
handsomely more than any other business book. You cover 
ALL the business market when you buy Nation’s Business. 
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PARENTS’ MAGAZINE'S 


This is JOHN McLAUGHLIN, 
Advertising Manager, 
Kraft Foods Division, 
National Dairy Products. 


HIS FATHER of three sons, pre- 


dicts with mingled pride and 
concern: 


“Boys will be boys — but for how 
long? At the rate my kids stow 
away body-building Kraft foods, 
they‘Il grow into men ahead of 
schedule. That means new clothes, 
shoes, hats, and what's this non- 
sense about a recession?” 


ALBUM OF 
Famous ae 
ivicas 1 


Your analysis, sir, warms 

the. cockles of our hearts — 
and of our advertisers. 

For growing children, such as 
the 3,250,000 kids in PARENTS’ 
1,625,000 families, always 
mean man-sized business for 
all kinds of products! 


FAMOUS FATHERS AGREE: Women are wonderful, 
... but MOTHERS are better and bigger customers! 


Cans No Threat, 
Bottle Men Say 


(Continued from Page 1) 
restive over the threatening mo- 
tions being made by their can 
rivals. In the soft drink business, 
to cite one battle ground, these 
were late developments: 

1. Cantrell & Cochran—which in- 
\furiated the glass guys when it 
‘first introduced its canned Super 
Coola line with tv commercials that 
blared with the crash of breaking 
bottles—has added quinine water 
to the line, using The New Yorker 
to tell all about it. C&C is headed 
by Walter S. Mack, one-time boss 
of Pepsi-Cola. 

2. A new entry in soft drinks is 
Bottoms Up, which bows next 
week in the Greater Pittsburgh 
market. The Tri-State Flavor Co., 
Butler, Pa., plans to take its 
candy-stripe cone top can product 


national early next year. 


3. Clicquot Club, another new 
can connoisseur, is using newspa- 
pers, radio and tv to sell its line 
in flat top cans in the New Eng- 
land market. 

4. Tap-A-Cola, a “non-fattening 
cola in a can” sold by Hoffman 
(Pabst Brewing Co., Newark), 
got rolling so well in this market 
that it’s flowing on into the Mid- 
west. 


® As if pop-in-cans wasn’t enough, 
Imperial Wine Co. here is now 
selling Mother Goldstein canned 


wine, a development assisted by | 
/DOROTHEE M. SCHULTZ, who for the 


Continental Can Co. Imperial says 
that its wine, a New York state con- 
cord grape, is best enjoyed chilled, 
so: “Cans are offered as the ideal 
method of easy and economical 
refrigeration.” Dowd, Redfield & 
Johnstone is handling advertising 
and sales promotion, which will 
include radio, tv, newspapers and 
point of sale. The ad drive gets 
under way next month in New 
England. at 

Fighting back at the metallic 


surge, the Glass Container Man- 


You must face 


ACTS! 


- to the annual “Iowa Radio-Television Audience 
Survey” conducted for the past sixteen years by 
famed Dr. Forest L. Whan, you can know more about 


the listening-viewing facilities, habits and trends in this State 


than in any other area in the Nation. 


Projecting all recent figures, you'll find that WHO-TV 
offers you ready access to 227,000 television sets in Centra! 
lowa — an area that includes an urban population of 566,500, 
a rural population of 545,100. These 1,111,400 people 


have an effective buying income of over 1.7 billion dollars. 


WHO.-TV is, we believe, the first station ever to go on 
the air with programming from 6 a.m. to 12 midnight — 
with the finest NBC-TV network programs .. . 


the best local programs, plus one of the Nation’s 


largest local-talent staffs. Ask Free & Peters! 


WHO-TV 
WHO-TV 
WHO-TV 


the 


WHO-TV 
WHO-TV_ 
WHO-TV 


SWHO-TV 
SWHO-TV 
) WHO-TV 
WHO-TV 
WHO-TV 
WHO-TV 
WHO-TV 


WHO-TV 
WHO-Ty 
SUIWHO-TV2H 
WHO-TV 


WHO-TV 


Channel 13 » Des Moines + NBC 


Col. B. J. Palmer, President 
P. A. Loyet, Resident Manager 
Free & Peters, Inc. 


National Representatives 


past three years has headed her 

own agency, has been appointed 

an account executive with Russ 
Green Advertising, Detroit. 


ufacturers Institute here today 
asked in effect, “Are canned drinks 
here to stay?” The institute re- 
ported that a survey of 800 Phila- 
delphia bibbers showed that “only 
four of every 100 persons” buy 
soft drinks exclusively in cans. 
This situation, it added, was re- 
vealed 12 months after canned 
drinks were first offered in Phila- 
delphia stores. 

According to the institute, people 


like their soft drinks in bottles 
_ because of “better taste.” 


| . 
| ® The institute reported that 63 of 
|every 100 persons have tried car- 
‘bonated beverages in cans. Of 
these 63, 25 said they later re- 
‘turned exclusively to bottles. 
Another 22 were buying both (but 
'bottles most of the time), five 
were using bottles and cans equal- 
ly, seven were using more cans 
than bottles, and four were using 
cans only. 

The institute also reported these 
| Statistics: 
' Some 5,500 bottlers offer soft 
drinks in glass; 50 plants can soft 
drinks. Last year 1.4 billion soft 
drink bottles were shipped to the 
‘nation’s bottlers, compared with 
| 130,000,000 cans. Of the bottles, 
152,126,000 were one-way bottles. 
| Use of the one-way bottle for 
\soft drinks was up 29% in the 
| January- May, 1954, period as com- 
pared with the same months last 
year. About 375 bottlers are cur- 
rently using the one-ways. 


Court Gives Okay 
for Muniz to Start 
Making Sets Again 


Cuicaco, Aug. 13—Muntz Tel- 
‘evision Inc., factory-to-you set 
maker whose fate will be settled 
in bankruptcy court, will resume 
limited production next week. 

The company founded by Earl 
Muntz, who gained fame as the 
“mad-man” merchandiser of used 
cars before going into the tv busi- 
ness, ran into trouble in the spring 
when creditors filed suit (AA, 
March 8). 

This week Federal Judge 
Michael Igoe gave permission for 
trustees C. Wylie Allen and 
Floyd G. Dana to purchase some 
$2,500,000 worth of tv components. 
Production will be resumed in the 
Muntz plant here Aug. 15, the 
trustees said. 

Four models—two 21” and two 
|27” sets—will be made; no prices 
have been announced. Production 
targets total 20,000 sets. They will 
‘be marketed through dealers, but 
distributors will be bypassed. 
Roger Kirk Joins Y&R 

Roger M. Kirk Jr. has resigned 
as director of marketing of John 
H. Dulany & Son, Fruitland, Md., 
to join Young & Rubicam, New 
York. Richard N. Risteen will con- 
tinue as field sales manager for 
Dulany frozen foods. William H. 
‘McKenney, formerly national sales 
representative, has been named 
Sales assistant to the president of 
the food processing company. 
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Agency Head Starts 
‘Coast-to-Coast’ 
TV Film Network 


Mapison, Wis., Aug. 12—Amid 
arguments as to whether there is 
room for as many as four national 
television networks, a fifth has ap- 
peared on the scene: Starting Sept. 
26, Lee-International TV Network 
will begin airing programs to what 
it hopes will be a “coast-to-coast” 
network of 85 stations. 

The brainchild of R. L. Kulzick, 
head of the Madison agency of the 
same name, Lee-International is to 
be an all-film network broadcast- 
ing 52 weeks a year on three hours 
of option time—two in the day- 
time, one at night. It will be a 
“force” network, selling no re- 
gional hookups, but only the entire 
network. 


= Exact origins of the new net are 
obscure: Mr. Kulzick told AA that, 
since most member stations will be 
drawn from among affiliates of 
other networks, it is “too early” to 
detail the network’s organization. 
He did say, however, that it will 
be “entirely separate” from his 
agency (though the address is the 
same—409 E. Washington Ave.). 

“As an agency, our own accounts 
will not operate on this network,” 
he added. 

Among the features promised by 
Lee-International are: 

1. Though an all-film net, it 
will offer something of the effect 
of “live” telecasting: Programs 
will be shown in the same general 
time periods all over the country, 
and each film will be “killed” 
after one showing. One purpose of 
filming, says Mr. Kulzick, is to 
permit affiliates to fit their Lee- 
International option time into 
periods not occupied by other net- 
works. 

2. Talent will be tied strictly to 
the sponsor, both on tv and in pub- 
lic appearances—the latter also to 
be promoted by the network. 

3. Saleswise, the programs will 
be broken into ten-minute units 
for evening shows and five-minute 
segments for daytime shows. The 
network “will have no sustaining 
programs.” 

“Seven big shows” are now 
ready for telecasting, according to 
Mr. Kulzick, though he would not 
name them or the talent involved 
in them. “Sufficient affiliates are 
now signed to assure financial and 
operational success of the net- 
work,” he added. 


Modern Clock Expands 

Modern Clock Advertising, New 
York maker of advertising clocks 
and a utility display line, will 
launch an advertising campaign in 
September to secure additional 
sales representatives. The company 
is seeking representation in every 
major marketing area as part of 
a national expansion program. | 
Trade paper schedules will be ex- | 
panded and direct mail will be 
used. A. D. Adams Advertising, 
New York, will direct the cam- 
paign. 


AT&T in Long Distance Drive 

A campaign designed to help ac- 
quaint the public with the value 
and low cost of long distance tele- 
phone service has been launched 
by the long lines department of 
American Telephone & Telegraph 
Co., New York. Ads with the 
theme, “don’t wonder, don’t worry, 
call today and be sure,” will run 
weekly in the magazine sections of 
65 Sunday newspapers in 63 major 
cities through Dec. 12. N. W. Ayer 
& Son is the agency. 


Quaker Oats Names Bouras 
Quaker Oats Co., Chicago, has 
appointed J. R. Bouras premium 
manager. Mr. Bouras, formerly 
premium manager of Armour & 
Co., succeeds B. R. Prag, who has 


resigned. 


Last Minute News Flashes 


12-Month Drive Set for Junket Mixes, Puddings 


New York, Aug. 13—Junket Brand Foods, a division of Chr. Han- 
sen’s Laboratory Inc., Little Falls, N. Y., will launch a new 12-month 
campaign Sept. 1 on its freezing mixes and instant puddings. Ad plans 
include co-sponsorship of “Modern Romances” on ABC-Radio, The 
American Weekly, Nancy Sasser’s Buy-Lines in newspapers in 96 
markets, Parents’ Magazine, Progressive Farmer, Successful Farming, 
and Jewish newspapers in Boston, Connecticut, Los Angeles, Phila- 
delphia and New York. McCann-Erickson is the. agency. 


Light Bulb Makers Plan Light Jubilee Campaigns 


New York, Aug. 13—Three light bulb promotions will tie in with 
Light’s Diamond Jubilee during October. General Electric Co. will use 


full pages in Life (Oct. 11) and The Saturday Evening Post (Oct. 2) |: 


and commercials on the “Jane Froman Show,” CBS-TV (Sept. 30, 
Oct. 7 and 14) in a drive against bulb snatchers. Agency is Batten, Bar- 


ton, Durstine & Osborn. Sylvania Electric Products Inc. will promote | 


its all-purpose light on “Beat the Clock” (CBS-TV), plus about 12 
business papers. Cecil & Presbrey is handling. Westinghouse Electric 
Corp. will push its new eye-saver light bulbs with pages in Life (Sept. 
27, Oct. 11 and Nov. 8) and on “Studio One” over CBS-TV through 
October. Fuller & Smith & Ross is the agency. 


‘New Yorker’ Plans Rate Hike; Other Late News 


e The New Yorker will increase its circulation base from 320,000 to 


330,000. Its b&w pages will go from $2,400 to $2,600 with the Jan. 1, 
1955, issue. 


e Miles Laboratories, Elkhart, Ind., will sponsor “Morgan Beatty & 
the News” five days a week over DuMont starting Sept. 27. Time for 


Alka-Seltzer and One-A-Day brand vitamins was bought through 
Geoffrey Wade Advertising. 


e Readers’ Digest International is raising the guarantee on its Spanish 
editions, covering Latin America and the Caribbean, by 50,000 te 
1,070,000 with January issues. B&w pages will cost $2,830. The Digest 
also plans a number of changes for other editions. 


e First sponsor signed for DuMont’s coverage of the National Profes- 
sional Football League is Schick Inc., Stamford, Conn. Schick will air 
one quarter of a Saturday night and a Sunday afternoon game over 92 


stations each weekend beginning Sept. 26. Kudner Agency handles 
the Schick account. 


e Howard Ketting, formerly a v.p. and director of Ruthrauff & Ryan, 
Chicago, has joined John W. Shaw Co., Chicago, as director of broad- 
casting, telecasting and commercial film activities. 


e Borden Food Products Co., New York, is holding a special promo- 
tion on its instant hot chocolate from Aug. 16 to Sept. 15 in all mar- 
kets except Minneapolis, Boise and Butte, where it is testing an un- 
disclosed product. The chocolate sale price is 10¢ off on the pound 
package and 5¢ off on the half pound package. Radio and tv spots 
will be used sectionally wherever available. 


Washington Voters ‘Death’ of Philip 
to Weigh TV Liquor Morris’ Johnny Is 
Ad Ban in November Much Exaggerated 


Otympia, WasH., Aug. 11—Citi-| New York, Aug. 13—Philip Mor- 
zens of Washington state will vote ris & Co. executives were kept busy 
in November whether they want to | today explaining to interested call- 
curb the advertising of alcoholicjers that their original “Johnny” 
beverages on television. ,of advertising fame is still very 

An initiative petition sponsored | much alive. 
by the Washington Temperance 


The company’s phone began to 
Assn. would prohibit the television |ring following an AP report that 


advertising of alcoholic beverages | Anthony H. Boris, the hotel page 
between 8 a.m. and 10 p.m. Yes- boy who became nationally known 
terday secretary of state Earl Coe jas “Johnny” in the Philip Morris 
certified that the petition had 52,-|ads, was dead. 

003 valid signatures of registered| Mr. Boris, who died yesterday 
voters. As this is more than the re-| in Grand Rapids, Mich., at the age 
quired 50,000 for an initiative peti-|of 39, was one of the “Johnny 
tion, the issue will go on the ballot | Jr.’s” in the Philip Morris employ 
at the state’s general election. for several years. These Johnnies 
never appear in ads; they serve as 
stand-ins for the original Johnny 
for personal appearances. 


a Earlier, question had arisen over 
the wording on some sheets of the 
petition that containedatypograph- 
ical error so as to place the 
ban only between 8 p.m. and 10 
p.m. The error was called to of- 
ficial attention by the Washington 
Assn. of Broadcasters and these 
signatures were laid aside pending 
count on those petitions not in 
dispute. When the check of signa- 
tures on the undisputed petitions 
proved there were enough to place 
the issue on the ballot, questions 
over the disputed ballots were 
dropped. 

Whatever action voters take in 
November has the full force of 
law, just as though the proposed 
prohibition on advertising had 


e The Johnny whose face and 
voice is familiar to practically 
everybody in the country is John- 
ny Roventini, the hotel bell boy 
whom adman Milton Biow hired to 
page Philip Morris in the Hotel 
New Yorker 20 years ago. Johnny 
—and he is the only man whose 
face or voice ever has been used 
in the cigaret maker’s ads—has 
been calling for Philip Morris ever 
since. 

Johnny’s phone was very busy 
last night, too, as he explained to 
newspapers that reports of his 
death were exaggerated. 

When asked how old Mr. Roven- 


come before the state legislature 
for passage as a new law or rejec- 
tion. 


tini is, a spokesman for PM said: 
“That’s what we call a midgetary | 
secret around here.” 


‘Engineering’ Boosts Rates 

The American Society of Me- 
chanical Engineers, New York, has 
raised the rates for Mechanical 
Engineering based on an increase 


Demarest to Friend, Krieger 
Friend, Krieger & Rader, New 
York, has appointed Winfield J. 
Demarest an account executive. He 
formerly was with Procter & Gam- 
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FREE BAG—When General Mills of- 


fered a 25¢ rebate—one of the 

largest on record—with this color 

page coupon ad, Chicago grocers 

last week quickly turned it into 

an offer of a 2 lb. bag of flour free 
or a 5 lb. sack for 24¢. 


Cigar Store Vies 
With 20 Kinds of 
Tobacco Outlets 
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Recriminations Fly 
as Irate AFL Fires 


Newscaster Edwards 


New York, Aug. 13—The Amer- 
ican Federation of Labor has 
fired its newscaster—Frank Ed- 
wards—because he allegedly failed 
to make a clear distinction between 
news and opinion. 

Mr. Edwards’ has been present- 
ing 15 minutes of news five nights 
a week on 160 Mutual stations 
under AFL sponsorship since 1950. 
The program reportedly cost the 
union $500,000 a year. He was re- 
placed Wednesday for the time 
being by Harry Flannery, former 
CBS correspondent and now a 
member of the AFL staff. 

The break with Mr. Edwards, 
whose salary was $35,000 a year, 
came this week following the quar- 
terly meeting of the federation’s 
executive council. George Meany, 
AFL president, said the federation 
felt Mr. Edwards was leaning in 
the direction of labor, afd specific- 
ally in the direction of the AFL, 
in his news reports. 


a Mr. Meany said the issue was 
not one of censorship of a news- 
man but disagreement over an 
AFL policy directive that “opinion 


should be clearly labeled as opin- 


New York, Aug. 12—-Fewer than|ion and interpretation.” He said 


3,000 tobacco wholesalers serviced 
1,300,000 retail outlets in 1953 and 
amassed aggregate sales of $5 bil- 
lion. 

The 10,500 salesmen who repre- 
sent tobacco wholesalers, “using 
the cigaret as a calling card,” av- 
eraged 34 orders apiece daily. The 
average number of items per order 
was 12. Total orders booked each 
week amounted to 1,785,000. 

These figures are presented in 
an outline market study just re- 
leased by Tobacco Leaf, 89-year 
old tobacco weekly. 


a The study also points up the to- 
bacco wholesaler’s role as a dis- 
tributor of general merchandise. 


In addition to primary tobacco} 


products, the report says, tobacco 
distributors sell and service at 
least 20 other retail items, offer- 
ing a total retail coverage in ex- 
cess of 1,000,000 units. 
Non-tobacco products handled 
by tobacco wholesalers include 
pens, pencils, razor blades, can- 
dies, hosiery, sunglasses, picnic 
ware, clocks and watches. 
Tobacco distributors, the report 
says, actually stock an average of 


| 


| 


this policy was an unwritten one 
established two years ago. He 
added that Mr. Edwards accepted 
the directive when it was put in 
writing earlier this month. 

Later, however, the newscaster 
reversed himself and submitted his 
resignation effective Dec. 31. At 
this point the federation decided 
to exercise its option and drop Mr. 
Edwards immediately, Mr. Meany 
explained. 

In Washington Mr. Edwards re- 


leased the text of the AFL mem- 
;orandum on the program, which 


said the program is to present “an 
accurate and authoritative sum- 


‘mary of the day’s news. 


“Background information which 
helps illuminate the bare facts and 
cast them in their true light is 
permissible, but opinions should 
be clearly labeled as opinions and 
interpretation,” the memo de- 
clared. 


s The memo also said “whenever 
the established policies and views 
of the AFL are pertinent to an is- 
sue in the news, they should be 
brought to the attention of the 
listening public,” and that efforts 


1,500 items for general distribution.| should be made to include “oc- 


pal item handled by _ tobacco 
wholesalers. The percentage break- 
down of products, according to the 
study, is: cigarets, 64%; cigars, 
19%; candy and soda fountain sup- 
plies, 10%; other merchandise, 7%. 


w In addition to cigar stores, sales- 
men of tobacco wholesalers call 
weekly on newsstands, drug 
stores, proprietary stores, candy 
stores, luncheonettes, restaurants, 
filling stations, department stores, 
bars, general merchandise stores, 
variety stores, food stores, general 
stores, building stands, hotel 
stands, delicatessens, commissaries, 
army and navy exchanges, resorts, 
and operators of vending machines. 

The study also outlines tobacco 
wholesalers’ territorial coverage, 
sales operating procedure and buy- 
ing influences. It is available to 
manufacturers of products that 
benefit by widespread mass dis- 
tribution and their advertising 
agencies. 


'Eatmor to Bozell & Jacobs 


Eatmor Cranberries Inc., Chi- 
cago, has retained Bozell & Jacobs, 
Chicago, to handle its advertising 
and public relations. Previous 
agency is Chambers & Wiswell, 
Boston. The company has moved 


from $565 to $625 for a b&w page, | ble Co., and Batten, Barton, Dur- its headquarters from New Bed- 


one time, effective Jan. 1, 1955. |stine & Osborn. 


‘ford, Mass., to Chicago. 


But cigarets still are the princi-|casional feature stories on activi- 


ties of AFL affiliates occurring in 
the public interest.” 

“We couldn’t be put in a position 
of putting on a colored presenta- 
tion of the news,” another AFL 
executive asserted. “News should 
not be mixed up with opinions. 
There should be a physical separa- 
tion so that hearers wouldn’t get 
the idea that the AFL was putting 
out biased news reports.” 


es For his part, Mr. Edwards said 
he resigned when Mr. Meany tried 
to censor the program “to fit his 
personal ambitions, animosities and 
prejudices.” The newsman said he 
did not like the fact that the policy 
directive made Charles Herrold, 
editor of the program, responsible 
for content. 

Mr. Meany further charged that 
Mr. Edwards covered only those 
portions of the news that “inter- 
ested” him, leaving out some ma- 
jor stories, and that he violated 
policy by asking listeners to write 
in their opinions on something or 
other without prior approval. 

“One time,” the AFL head said, 
“he asked his audience whether 
they wanted him to continue his 
nightly broadcasts on flying sau- 
cers. We were swamped with mail 
about flying saucers and flying 
saucers was not what we were 
especially interested in.” 
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Rates: $1.25 per line, minimum charge 


THE ADVERTISING MARKET PLACE 


$5.00. Cash with order. Figure all cap 


lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 day’ 
preceding publication date. Display classified takes card rate of $14.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 


HELP WANTED | 


HELP WANTED 


EXCEPTIONAL ADVERTISING 
OPPORTUNITY 
We have an immediate opening for a 
capable, experienced advertising man. We 
are one of the leading manufacturers of 
sprayers and dusters, poultry, livestock | 
and barn equipment. Experience in adver- | 
fising and merchandising to hardware, 
implement, feed, seed, garden and farm 
supply trades is highly desirable. The 
man we are looking for should be able | 
to plan, write and produce direct mail | 
and catalogs, point-of-sale material, and 
help in the planning and execution of 
complete merchandising programs. If in- 
terested, send us a brief resume of your 
training, experience, age and what you 
are doing now. To arrange for an inter- 
view, address your letter to R. O. Geuth- 
er, Advertising Manager, H. D. Hudson 
Manufacturing Company, 589 East Illinois 
Street, Chicago 11, Mlinois. 
J ANTED— 
ROOKKEEPER-OFFICE MANAGER 
Small agency advertising in Chicago loop. 
Complete charge all accounting. Congenial 
staff, pleasant working conditions. Salary 
open. Give full details. 
. Box 7012, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Tl. 
ADVERTISING & PUBLISHING 
FOR ALL TYPES OF POSITIONS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State Ha 7-1991 Chicago 
ADV PLANS & COPY WRITER- 
DIRECTOR FOR AAAA AGENCY 
One of the smaller AAAA agencies with 
big prospects needs 1 or 2 people, between 
30 & 40 to draft sound & inspired adver- 
tising from sales manuals to consumer 
media & over-see exacting execution of 
such programs. If you are ready with 
solid diversified-account experience, 
know-how, extraordinary talent & take- 
over ability to step into top staff spot 
both you and this agency are assured of 
substantial growth rewards. This ad_ is 
posted on our copy & art dept bulletin 
boards. Please give age education & 
names, dates & salaries of previous con- 
nections. Your letter will be held in high- 
est confidence. 
Box 7008, ADVERTISING AGE 
801 Second Ave. New York 17, N. Y. 
MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 11, ILL. 
Young, expanding “national brand’’ food 
firm has challenging opportunity for man 
30-45 who has good background in food 
sales and merchandising. Knowledge of 
frozen foods, broker operations and food 
production problems helpful. This man 
will be working with top food executives 
and manufacturers, and must be able to 
speak their language and stimulate their 
thinking. Salary, plus expense, with bonus 
possibility. Located in beautiful university 
city; considerable travel involved. Send 
complete business experience and personal 
background to Hines-Park Foods, Inc., 
Ithaca, N. Y. 


* 


Personnel Consultant | 


to cAdvertising and the Graphic cArts 


DOUG SMITH, INC. 


A complete placement service 
of Ad men, for Ad men... by an Ad man) 
who has worked in all the jobs himself 


for over 20 years 


333 NORTH MICHIGAN AVENUE + CHICAGO 
FRanklin 2-3280 


ASSISTANT TECHNICAL EDITOR 


|Established New York business paper pub- 


lisher seeks young man with technical de- 
gree as assistant editor for new chemical 
publication. House organ or writing ex- 
perience essential. Chance of lifetime. 
State education, experience and salary 
requirements in detail. Write to Room 
806, 386 Fourth Ave., New York 16, N. Y. 
ASSISTANT TO 
ADVERTISING MANAGER 
Major oil company. Southwest. Young 
man 25 to 35 with agency or oil company 
advertising department experience. Must 
have general knowledge of all types of 
media, copywriting, layout, production, 
publicity and administration. Excellent 
opportunity for advancement. State edu- 
cation, past experience and salary re- 
quirements in detail. All replies confi- 
dential. 
Box 6999, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 

SPACE REP. Top consumer mag offers 
very high potential. $12,000. 

JOB CENTER AGENCY, 31 W 47th. NYC 
“The Centre for Advertising Jobs”’ 
SALES AND ADVERTISING 
ASSISTANT 


Young man about 30 years old to assist 


President and Sales Manager of a firm 
which is a leader in its field, dealing with 
National Syndicated Chains. The man we 
are seeking must be aggressive, have im- 
agination, selling and advertising instinct. 
Should be able to write sales letters and 
advertising copy. One, who when fully 
acquainted with business, can do contact 
work. We are not looking for a person- 
ality boy but one who can fit himself into 
a fast-moving, modern organization and 
get along with his fellow-workers. Loca- 
tion Chicago Metropolitan Area. Tell us 
about yourself and salary expected. 

Box 7007, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
CIRCULATION PROMOTION MANAGER 
One of nation’s top magazine publishers 
wants top notch man to head up subscrip- 
tion department. Must have proved abil- 
ity to write result-getting direct mail 
plus administrative ability to plan and 
organize work of staff. Write fully. In- 
clude salary requirements. 

Box 7003, ADVERTISING AGE 

801 Second Ave. New York 17, N. Y. 
BARNARD’S 

ALERT EMPLOYMENT SYSTEM 

Call M. L. Barnard—Frank Vell 
202 S. State Wa 2-2306-07 Chicago 

WANTED—ASSISTANT EDITOR 
Experienced, fast, good magazine news 
writer with background or education in 
engineering. Under 30. Give full details, 
references, salary requirements,,and sell 
yourself for a job with a future in first 
letter. 

Box 7014, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 

FRED J. MASTERSON 

ADVERTISING - PUBLISHING 
All types of positions for men and women. 
185 N. Wabash Fr 2-0115 Chicago 


COPY CHIEF 


To direct national consumer 
and trade copy on large auto- 
motive account with leading 
Detroit advertising agency. Po- 
sition requires copy direction 
experience, and knowledge of 
all media. Salary and scope in 
line with ability. 

Cover experience, past earnings 
and age in résumé. Replies com- 
pletely confidential. Box 962, 
ADVERTISING AGE, 200 E. 
Illinois Street, Chicago 11, Il. 


NATIONAL 


burgh Branch. 


I need the experience and 
moving up. I have made all 


Market. 


ATTENTION 


WOULD YOU LIKE A PITTSBURGH BRANCH? A 
young Advertising Agency President who can sell, service 
and keep clients happy, understands the importance of 
selling profitable business, making a dollar where one 
doesn’t exist, servicing that establishes the AE as a part 
of the client organization, and knows the importance of 
hour cost . . . would like to make his agency your Pitts- 


Our present client roster consists of national consumer 
and industrial accounts with billings in excess of $500,000 
and it’s all yours for the asking. I have enjoyed a $35,000 
income too long to give it up, but I’m ambitious for more. 
I’m aware of my own limitations and those of our organi- 
zation to sell many larger accounts .. . and know that 


and then some (at my expense). I’m ready to help myself 
and a National Agency make a dollar in the Pittsburgh 


I can meet you anywhere at your convenience. Write 
Box 961, ADVERTISING AGE, 200 E. Illinois St., Chi- 
cago 11, IIL, or this publication has been authorized to 
give you our name and phone number if you wish to 
communicate with us direct. 


AGENCIES 


counsel of others to keep 
the mistakes in the “book’ 


POSITIONS WANTED 
Agricultural Advertising Man, 33, 


dealer promotions, with 3 yrs. 
company ad manager, 


A real go-getter! 
Box 7011, ADVERTISING AGE 
200 E. Ulinois St. Chicago 11, Il. 
COPYWRITER 
Seek copy position with Chicago agency, 
2 years promotion experience with leading 


Box 7010, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 
NO GENIUS - JUST QUIETLY CLEVER 
Pub. rel., adv., edit. man who believes 
that sincerity produces more than bally- 
hoo. Jour. grad., Knows prod. $8,500. 

Box 7002, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 

TOP CREATIVE ART DIRECTOR 
Sales-minded art director wants agency 
position with challenge and opportunity. 
Years with top 4A agencies on oil, drug, 
appliance, automotive, tire and general. 
Research experience. Likes client contact. 
Will move. Minimum $18,000. 

Box 7006, ADVERTISING AGE 

801 Second Ave. New York 17, N. Y. 

QUALIFIED PRODUCTION MAN - 15 
YEAR BACKGROUND. Familiar with all 
phases of advertising and production, 
seeks good connection with agency or 
manufacturer. Good reference. 

Box 7005, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, II. 


seeks bigger future. Has 8 yrs. creating, | 
administering consumer campaigns and, 
as feed 
Writing back- | 
ground, farm reared, Ag Journalism grad. | 


national publication. Age 27. Can produce. | 


ASSISTANT ACCOUNT EXECUTIVE 
Young man aged 28 with 442 years 
top agency experience. Has handled 
small accounts in Chicago and New 
York. Seeks position with future as 
assistant to A. E. or advertisin; 
manager. College graduate, married, 
— references. Will relocate. 

rite 

Box 964, ADVERTISING AGE 

200 E. Illinois St., Chicago 11, Ill. 


BIRCH The Midwest's oa 
:. outstanding placement 
: service for Adv. - Art & 
Executive 


allied fields. 
Placement 


By appointment only 
Counselors 59 E. MADISON + SUITE 1408 


CEntral 6-5670 


FREE LANCE LAYOUTS 
Topnotch, versatile layout artist with 
blue-ribbon experience seeks addi- 
tional free-lance work for eves. and 
weekends. Regularly employed by 
well-known art studio. Beautiful 
roughs and comps. Reas. rates with 
terrific results. Box 965 Advertising 
Age, 200 E. Illinois St., Chicago 11, 
Illinois. 


I LEAVECREATIVE ACTIVITIES TO GOD 
HE LEAVES REARRANGEMENT TO ME 
Copy, Art, Space and Times sales, Pro- 
motion. Let’s talk. The coffee’s mine. 

Box 7009, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, IIl. 
Wanted: STOPPING PLACE - for long 
stay (not a vacation). I am Siamese twins 
..-have run the gauntlet of nearly every 
phase of ad. & sales prom. and recently 
the agency business. Pedigree is long in 
agri. - feed & poultry. Price tag - less 
than 10 G’s with good hill to climb. Sales 
r.p.m. developed in 6 yrs. exp. Good 
reason for change. J. Gordon Johnson, 
512 Ashworth Rd., W. Des Moines, Ia. 

GIVE ME A TASK—NOT A TITLE 

What agency or advertiser has a tough 
major assignment with outstanding future 
for all-around top executive extra strong 
in media, research, administration. 

Box 7004, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Il. 
Prefer Florida but money talks and this 
SALES CORRESPONDENT WANTS OUT 
of restricted cage - IN to opportunity. 
Responsible executive fully capable of 
versatile, (and GOOD) direct-mail copy, 
letters that tell, sell, please, tease, or ap- 
pease as and when needed. Samples by 
the hatful if you write, wire, yell or whis- 
per you’re open to conviction. 
Box 7013, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, II. 


SWIMMING POOLS WANTED by highly 
paid, but never satisfied creative men. 
The price of a few bags of cement brings 
you top talent on your copy, art and TV 
problems. Write “Creative Clearing 
House”, Box 1953 Grand Central P.O., 
New York 17. 


HARD WORK AND OPPORTUNITY WITH 
AGENCY OR MFR. WANTED BY YOUNG 
man. Rare combination of creative tal- 
ent, exec. abil. and guts. Complete adv. 
know-how. Now earn $9,000 as midwest 
adv. mgr. Box 6996, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, IL 
REPRESENTATIVES WANTED 

Trade Paper Rep. Fast-growing Paper - 
2 billion building industry; N. Y., N. J., 
N.E., Prospects galore. 20% comm. Write 
background to: Joseph X. Murphy, 25 
East 10th St., New York 3, N. Y. 

Advertisement securing representative 
wanted by large Indiana Publishers. Write 
wanted by large Indian Publishers. Write 


with terms. Indian Trade Development 
Society, Calcutta-16. 


BUSINESS OPPORTUNITIES 
TEST SANDERS DANDY ABC 3 
Avon Herald News - Nunda News 

Livingston County Leader, Geneseo, N. Y. 
TOPS IN GRASS ROOTS VALUE 
MISCELLANEOUS 
OFFICE SPACE FOR PUBLISHERS 
REPRESENTATIVE 
—Michigan Avenue - Loop. Rent $50 per 

month. Chicago phone WE 9-3622. 
FINE AGRICULTURAL ART 
Write for illustrated brochure 


JOHN ANDREWS 
7265 No. 36 Omaha, 


Nebr. 


YOUR CLASSIFIED 
ADVERTISEMENTS HERE 
WILL GET RESULTS 


PUBLISHER 
WANTS 
REPRESENTATIVE... 


to hand! brand new weekly trade 
magaz at mass coverage of 
auto fie... Character of circulation 
comparcnle to expensive news- 


letter service. First edition sched- 
uled No rs x 4 


Advertis'g representation in New 
York, Chicago, and Detroit abso- 
lutely necessary. If your organi- 
zation covers all or any of these 
essential markets, please send de- 
tailed information on your ability 
and experience. 


Box 963, Advertising Age 
200 E. Illinois St. 
Chicago 11, Il. 


BROOKS BROS. SUIT FOR SALE OR RENT 


Copywriter, 28; 63¢-yrs. with top-10 
agency. Ready oo “prestige” for 
oppo unity with spirited, small or me- 
di -sized . ve written for all 
media except -writing; on appliances, 
industrial, insurance, automotive, food, 
floral, drug. $7,000, N. ¥. only. 938, 
ADVERTISING gue. 801 Second Ave., 


“Our 43rd Year” 
PRINTING PRODUCTION 


SCHEDULE SUPERVISOR 
30-35, to head Dept. of Prod. Control 
in 70 yr.-old Midwest co. Starting 

sal. $6,500-$7,000. 


GLADER CORPORATION 
“The Agency’s Agency” 


Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


Space Salesman in Fastest 
Moving Field— Agriculture 


The job: Space sales for accepted 
national farm magazine edited ex- 
clusively for dairy farmers. Selling 
a top strata audience. Travel nec- 
essary. Solid agricultural back- 
ee helpful but not essential. 

ome advertising experience use- 
ful. And a sincere yen to sell. Op- 
portunity to create. Willing to ac- 
cept responsibilities. 


The publication: We are respected in 
the field and a standard of qu 
farm circulation. 70 years old. 
torial staff is youn 
sive. Advertis s is young, 
progressive and aggressive. e 
want you to be young. progressive 
and aggressive (25-35). 


The town: In heart of best farm 
country. 7,000 population. Lots o 
young people. Diversified industry 
—diversified interests. Good family 
living conditions. Four golf courses. 
} ks HL hunting. Half hour 
from adison, one hour from 
Braves ball park, three hours from 
Chicago loop. 

Need man soon because of ac- 
cidental death of impcrtant staff 
member. 
Drop us a line and send qualifica- 
one résumé with picture pos- 
sible. 


HOARD’S DAIRYMAN 
Advertising Department 
Fort Atkinson, Wisconsin 


and progres- 


AVAILABLE: 


Account Executive 
for Creative and 
Contact Work 


Here’s What You Get: He’s 
young, (36), able and experi- 
enced. He offers ten years of 
background in the advertising 
agency business. He offers a good 
record serving food accounts. 
He’s a creative guy, likes to work 
on the team. He’s a self-starter, 
considers merchandising a must. 
This is important: he has cour- 
age. 


Here’s What He Wants: Now 
with a good, medium size ad- 
vertising agency, he seeks room 
to grow. He wants an agency 
with full client services and fa- 
cilities. He wants an agency with 
good creative people. He wants 
an agency with a solid, stable 
record. Salary: $15,000. 


Here’s What To do: 


WRITE TO BOX 966 
Advertising Age 

200 East Illinois St., 
Chicago, Illinois 


Advertising Age, August 16, 1954 


Carretta Suggests 


Retailers Gang Up 


on Discount Houses 


(Continued from Page 2) 
ford the expense of a compliance 
suit, he said, they could proceed 
more effectively if they shared the 
expense, or if the expenses were 
paid by the manufacturer. 

In view of the attitude of the 
Department of Justice, he sug- 
gested that leaders of the industry 
invite the department to bring a 
friendly suit so that the courts 
could determine the right of re- 
tailers to combine to enforce fair 
trade laws. 

He noted that his term on FTC 
expires next month. “As a retiring 
federal official, I am not recom- 
mending that you ‘fight Uncle 
Sam.’ One does not get very far if 
a belligerent attitude is taken. 
However, inasmuch as even rea- 
sonable and intelligent men may 
differ, it would appear that the of- 
ficials of the Department of Justice 
would welcome a delegation of 
business men who want to cooper- 
ate with the government in seek- 
ing a clarification of the law.” 


Kix, Ovaltine Team Up in 
‘Healthful Breakfast’ Program 


Kix, General Mills’ corn cereal, 
and Ovaltine, food drink made by 
Wander Co., will be featured this 
fall in a coupon merchandising 
offer as part of a “eat a healthful 
breakfast” program. Consumers 
who purchase a 10% oz. package of 
Kix will receive a coupon worth 
15¢ toward the purchase of a jar 
of Ovaltine, and Ovaltine will urge 
its consumers to drink a hot bever- 
age with their cereal. 

The Kix coupon offer will be 
available throughout the U. S. ex- 
cept in the Seattle, Spokane and 
Portland areas. General Mills and 
Wander Co. have signed to co- 
sponsor a new tv show, “Captain 
Midnight,” starting this fall. Tath- 
am-Laird, Chicago, is the agency 
for both Kix and Ovaltine. 


John Hancock Launches Drive 

A b&w coupon advertisement in 
the first issue of Sports Illustrated 
Aug. 16 launched a magazine cam- 
paign for John Hancock Mutual 
Life Insurance Co., Boston. Fea- 
turing a new low cost insurance 
program, ads will run in Septem- 
ber issues of American Home, 
American Magazine, Better Homes 
& Gardens, Collier’s, Look, Parents’ 
Magazine, Popular Mechanics, The 
Saturday Evening Post and True. 
The company also will continue its 
series of four-color ads on Amer- 
icanism. McCann-Erickson, New 
York, is the agency. 


Bacon, Hartman Adds Division 

Bacon, Hartman & Vollbrecht, 
St. Augustine, Fla., has established 
a financial advertising division in 
its Jacksonville branch. Jack 
Cavenaugh, formerly art director 
of The Lion, has been named di- 
rector of the new division. 


You'll like these people 
as much as we do! 


One of our clients is looking 
for a Sales Promotion Manager. 
They’d like him to be on the 
young side (their organization 
is). This south-side Chicago com- 
pany is the fastest-growing firm 
in the portable power tool field. 
They’re apreanve, alert — and 
can give this same type of man 
the opportunity of a lifetime. In 
three years of steady contact 
we've found these folks to be 
fun to work with. You will, too. 
Drop them a letter listing your 
- a, a Box 967, 

vertising Age E. Illinois 
St., Chicago 11, Ill. 


ERWIN, WASEY & COMPANY 


Advertising 
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Advertising Age, August 16, 1954 


Restaurants Must Label Foreign 
Trout (Laughter), House Decides 


WASHINGTON, Aug. 10—The 


House today passed legislation to! 


prevent mislabeling of foreign 
trout. 

But in the course of three days 
of semi-serious debate, there were 
warnings that the bill may back- 
fire unless its sponsors (domestic 
trout hatcheries) act to convince 
Americans that the fish bearing 
domestic labels are better. 

The trout bill created quite a 
fuss in the House because it au- 
thorizes fines and jail penalties 
against restaurants that fail to 
identify foreign trout on their 
menus. It was opposed by govern- 
ment agencies, particularly the 
Food & Drug Administration, 
which said it lacked the manpower 
or skill to hunt down the restau- 
rants which failed to comply. 


= Pressure for the bill was strong, 
however. In addition to the 352 
trout hatcheries in several states, 
it was supported by wildlife en- 
thusiasts who expressed fear that 
foreign competition would bank- 
rupt the domestic hatcheries and 
eliminate the means of restocking 
streams and lakes with game fish. 

As the bill finally passed the 
House and was returned to the 
Senate—which. had approved it 
earlier this -year—the restaurant 
menu clause was eliminated. The 
bill specified, however, that every 
package of foreign trout shall have 

a label indicating the nation of 
* origin and that every restaurant 
serving foreign trout shall post a 
conspicuous notice to this effect. 

The hatcheries contended that 
trout is being imported in large 
amounts from Norway, Japan and 
other countries, and that the 
foreign fish are being sold in res- 
taurants under domestic names 
such as Rocky Mountain and 
eastern brook trout. 


= Rep. John V. Beamer (R., Ind.) 
saw nothing unusual in the label- 
ing restriction. He pointed out that 
manufactured items are clearly 
labeled to show the nation of 
origin. 

During debate there was con- 
siderable bantering from House 
members who wanted to know 
whether the trout labeling bill 
would lead to bills requiring res- 


NATION'S LARGEST TRADE TERRITORY 


GENERAL MERCHANDISE 
SALES 


Up 18% over 1950 


1953 sales $63,941,000 
1950 sales 


(Over 1 million people spend- 
ing more than ¥2 Billion Re- 
tail Dollars) 


The Zi Paso Times 


An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


TWO Separate Newspapers 
30¢ Line BUYS BOTH! | 


taurants to identify “Virginia 
ham,” “Lynnhaven oysters” and 
“Brooklyn Gowanus Canal gup- 
pies.” Rep. Emanuel Celler (D., 
N. Y.) wondered what restaurant 
walls and menus would look like 
if Congress passed a bill forcing 
signs indicating “Idaho trout,” 
“Colorado trout,” “Danish trout,” 
“Canadian trout” and so on. 

“We are encouraging American 
producers to demand identical re- 
striction. Finally, we will force 
restaurants and hotel men to put 


on their menus ‘Cuban _ sugar, 
Mexican shrimp, Italian olive oil, 
Brazilian coffee, Canadian salmon, 
Spanish onions, Haiti beets, Portu- 
guese sardines, Irish potatoes’,”’ he 
said. 


# Rep. John Bell Williams (D., 
Miss.) quipped, “If they ever ate 
Mississippi catfish they wouldn’t 
want this trout.” 

Rep. Ray J. Madden (D., Ind.) 
brought up the question of con- 
sumer acceptance. “It generally is 
the American inclination when you 
go into a restaurant and order 
something imported to think it 
just a little bit better than the 
domestic type. I am afraid it might 
defeat what the domestic trout 
|people are trying to accomplish. 


and say: 
imported variety.’ ” 

Agencies and public relations| 
organizations with suggestions for 


| People might go into a restaurant | ‘mixup in pictures of the Irish and 
‘I would rather have the the Bartlett bags. Both were de- 
‘signed by Cupples-Hesse Corp., St. 
Louis. 


the domestic trout hatcheries will 
be interested in knowing that 
Colin J. S. Thomas, of Newville, 
Pa., is v.p. of the National Board | 
of U. S. Trout Farm Assn., and | 
that he is the man who steered the 
bill through the House. 


AA Gets Wrong Bag 

In a caption in the Aug. 9 issue, 
AA mistakenly described a newly 
designed glassine bag for Irish 
Potato Chip Co., Iowa City, Ia., as 
a polyethylene potato chip bag cre- 
ated for Bartlett Potato Chip Co., 
Wichita. The error resulted from a 
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Few people had heard the word “cybernetics” before Mr. Weiss’ revealing series of four articles 
_.. appeared in Advertising Age. And then—like a pebble dropped into a pool at our Chicago head office—a wave 


of interest spread across the country—picked up and passed along by people in all phases of marketing, selling, 
advertising, promotion and merchandising! 


Cybernetics—or Automation—or whatever you want to call it — is here to stay and 


grow and cause major changes in Production, Merchandising and Selling. As Mr. Weiss points out it is already 
being called “The Second Industrial Revolution.” 


The First Industrial Revolution substituted the machine for the common, and for some fairly uncom- 
mon, functions of the human arm. That revolution created the world of selling as we know it today. It made pos- 
sible mass production. And mass production sired mass marketing. 


The Second Industrial Revolution, according to Mr. Weiss, will substitute the machine for the com- 
mon, and some fairly uncommon, functions of the human mind. It will add ingenious refinements to existing 


4 labor-saving equipment in industry and in the home. Its impact on mass marketing will be even more profound 
than that of the First Industrial Revolution! 


FIRST COMPLETE DISCUSSION OF THE “AUTOMATIC AGE” 
Important people all over the country are quoting from 
Mr. Weiss’ articles about Cybernetics. For he is well- 
known in numerous articles and books, and speeches 
before advertising and marketing groups; and this is 


Here's A Brief Outline Of The Four Cybernetics Articles 
1. The first article provides a clear layman’s under- 
standing of the new science of Cybernetics and an over- 
all view of what it may mean to our economy. 


ciples are being and will be applied in factory, office 
6 and warehouse. 


7 Mr. Weiss’ premises and conclusions about Cybernetics 
are, of course, his own, and many of them are highly, 


advertising can afford to ignore this fascinating discus- 
sion of what the future (and the not-very-distant fu- 
ture) may hold. You may or may not agree with Mr. 
Weiss, but you are sure to find his material informa- 
tive, stimulating and thought-provoking. 


We urge you to send for your copy of the Cybernetics we 

reprint which is now being offered at our cost price as IN vacinesciekcctisiinel 
a special service to Advertising Age readers. Order a Gene > 
take-home-and-study copy for every member of your 
organization interested in any phase of marketing, sell- City—__-_____ Z____State 


ing, advertising, promotion and merchandising. It 
should be compulsory reading! 


Available at 35¢ each (less for larger quantities) 


Get the Complete, Brilliant Series 
of Advertising Age Articles That Started 
All the Talk About... 


CYBERNETICS 


(sigh-bur-net-ics) 


by E. B. WEISS, Director of Merchandising 
of Grey Advertising Agency 


the first, well-rounded, complete discussion of the 


“automatic age” from the pelneey standpoint of mer- 
chandisers and marketers. 


3. The third article tells how cybernetic production 
and principles will change selling, merchandising and 
advertising. 


article discusses how cybernetic prin- 4. Finally, the fourth article suggests how cybernetics 


will ultimately alter the face of mass retailing. 


Use This Handy Cybernetics Reprint Order Form 


. , ; ; , Dept. CYB 
controversial. But, no one who is seriously interested | Advertisi a 
in the future of distribution, selling, merchandising and vertising “Age 

200 E. Illinois St. 


Chicago 11, Illinois 


Please send me (state number of Cybernetics re- 
prints wanted) at 35¢ each; $2.50 for ten, or 20¢ each in quantities 
of 25 or more. 


I am enclosing $ to pay for these reprint(s) according 
to the special prices shown above. 
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Right now... 


So far this year... 


,664 menswear specialty 


hundreds of key menswear 
specialty shops and department 
stores, coast-to-coast, are featuring 
OY “Black-to-School” 
promotions in their 
Fall merch 


_ shops and department stores have 


and 


In 1953, LOOK developed... | 
in the Food, Drug, and Menswear [aim 


classifications alone ...a total of 
47,783 in-store promotion tie-ins. 
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